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General Information

I

Part I. General Information

This general information section will be included in its entirety in the site team’s report, and it must present
the most current information available. Before the site visit, the unit should review its responses to the
questions below (especially 14 – 21) and update them as necessary. The unit then should print a copy of
this updated section for each team member when they arrive on campus. A digital copy in Word document
format of the updated responses also must be provided to the team chair to be included in the digital team
report sent to the ACEJMC office.
In addition, if any significant changes not covered in this section have occurred since the original self-study
report was submitted, the unit should describe and document those changes and present this new material
to the team when members arrive.
Name of Institution:
Name of Unit:
Year of Visit:

Arizona State University
Walter Cronkite School of Journalism and Mass Communication
2017

Question 1. Check regional association by which the institution now is accredited.
Middle States Association of Colleges and Schools
New England Association of Schools and Colleges
_X_ North Central Association of Colleges and Schools
Northwest Association of Schools and Colleges
Southern Association of Colleges and Schools
Western Association of Schools and Colleges

If the unit seeking accreditation is located outside the United States, provide the name(s) of the
appropriate recognition or accreditation entities:
Question 2. Indicate the institution’s type of control; check more than one if necessary.
Private
_X_ Public
Other (specify)
Question 3. Provide assurance that the institution has legal authorization to provide education
beyond the secondary level in your state. It is not necessary to include entire authorizing
documents. Public institutions may cite legislative acts; private institutions may cite charters or
other authorizing documents.
On Feb. 26, 1885, House Bill 164, “An Act to Establish a Normal School in the Territory of
Arizona,” was introduced in the 13th Legislative Assembly of Arizona Territory. The bill passed the
House on March 6 and the Council on March 11 and was signed by Gov. F.A. Tritle on March 12,
1885. Through a statewide initiative and a proclamation signed by Gov. Ernest W. McFarland on
Nov. 5, 1958, the institution’s name was changed from Arizona State College to Arizona State
University.
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Question 4. Has the journalism/mass communications unit been evaluated previously by the
Accrediting Council on Education in Journalism and Mass Communications?
_X_ Yes
No
If yes, give the date of the last accrediting visit:
Feb. 6-9, 2011
Question 5. When was the unit or sequences within the unit first accredited by ACEJMC?
1973
Question 6. Attach a copy of the unit’s undergraduate mission statement and the separate mission
statement for the graduate program. Statements should give date of adoption and/or last revision.
See Appendix 01A, Undergraduate Mission Statement and Appendix 01B, Graduate
Mission Statement
Question 7. What are the type and length of terms?
Semesters of 15 weeks
Summer sessions of 6 and 8 weeks
Question 8. Check the programs offered in journalism/mass communications:
_X_ Bachelor’s degree
_X_ Master’s degree
_X_ Ph.D. degree
Question 9. List the specific undergraduate and professional master’s degrees being reviewed by
ACEJMC. *Indicate online degrees.
Bachelor of Arts in Journalism and Mass Communication
Bachelor of Arts in Sports Journalism
Master of Mass Communication
Master of Arts in Sports Journalism
Question 10. Credit hours required by the university for an undergraduate degree:
(Specify semester-hour or quarter-hour credit.)
120 semester credit hours

Credit hours required for a professional master’s degree: Students in the Cronkite School’s
full-time Master of Mass Communication and Master of Arts in Sports Journalism degree programs
are required to complete 36 semester credit hours of graduate-level course work. Students in
the mid-career Master of Mass Communication degree program are required to complete 30
semester credit hours of graduate course work. Students in the School’s accelerated combined
Bachelor of Arts/Master of Mass Communication degree program are required to complete 144
semester credit hours of course work – 108 credit hours at the undergraduate level, 24 at the
graduate level and 12 that are shared between the two degrees.
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Question 11. Give the number of credit hours students may earn for internship experience. Specify
semester-hour or quarter-hour credit.
All Cronkite School undergraduate students are required to complete at least one three-credit
internship (JMC 484) and are encouraged to complete additional one-credit-hour internships
(MCO 294). But only one hour of MCO 294 credit can be applied toward the degree.
Question 12. List each professional journalism or mass communications sequence or specialty in
the undergraduate program and give the name of the person in charge.
The Cronkite School offers two undergraduate and two master’s degrees. The undergraduate
degrees are a Bachelor of Arts in Journalism and Mass Communication and a Bachelor of Arts
in Sports Journalism. The master’s degrees are a Master of Mass Communication and a Master
of Arts in Sports Journalism. The School has never had departments. Undergraduate sequences
were eliminated effective fall 2007, and specializations were eliminated effective fall 2010. The
School is directed by Dean Christopher Callahan.
Question 13. Number of full-time students enrolled in the institution:
There were 98,051 full-time students enrolled at Arizona State University as of Sept. 1, 2016.
Question 14. Number of undergraduate majors in the unit, by sequence and total (if the unit has
pre-major students, list them as a single total):
In fall 2016, there were 1,340 undergraduate students in the Cronkite School’s journalism degree
programs. The School does not have departments or sequences and students are admitted
directly to the major.
Name of Sequence or Specialty
Undergraduate Majors
Bachelor of Arts in Journalism and Mass Communication
1,023
Bachelor of Arts in Sports Journalism
317
Pre-majors
n/a
Total
1,340

Question 15. Number of graduate students enrolled onsite:
In fall 2016, there were 69 students enrolled in the Cronkite School’s master’s degree programs.

The Cronkite School does not currently offer an online master’s degree but is proposing to offer
one in Business Journalism in fall 2017.
Question 16. Number of students in each section of all skills courses (newswriting, reporting,
editing, photography, advertising copy, broadcast news, public relations writing, etc.). List
enrollment by section for the term during which the visit will occur and the preceding term.
Attach separate pages if necessary. Include a separate list for online skills courses, which also
must meet the 20-1 ratio. (* The Council has ruled that campaigns courses are exempt from the
20-1 ratio.)

The number of students in each section of fall 2016 skills classes is provided in the pages that follow.
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Subject Catalog Number Class Number Course Title

Enrollment Total

Enrollment Cap

JMC

120

79799

Studio Production

8

20

JMC

120

79796

Studio Production

15

20

JMC

120

79797

Studio Production

9

20

JMC

194

78768

Sports Production

3

20

JMC

194

78767

Sports Production

12

20

JMC

194

86468

Sports Production

20

20

JMC

201

71356

News Reporting and Writing

20

20

JMC

201

82534

News Reporting and Writing

11

20

JMC

201

79805

News Reporting and Writing

20

20

JMC

201

71355

News Reporting and Writing

20

20

JMC

294

84963

Broadcast Voice and Delivery

15

20

JMC

294

84964

Broadcast Voice and Delivery

9

20

JMC

301

71359

Intermediate Reporting & Writing

20

20

JMC

301

73205

Intermediate Reporting & Writing

20

20

JMC

301

76920

Intermediate Reporting & Writing

19

20

JMC

301

71358

Intermediate Reporting & Writing

20

20

JMC

301

71357

Intermediate Reporting & Writing

17

20

JMC

301

85792

Intermediate Reporting & Writing

20

20

JMC

302

84691

Sports Reporting

20

20

JMC

302

90971

Sports Reporting

6

20

JMC

302

90642

Sports Reporting

19

20

JMC

302

84690

Sports Reporting

20

20

JMC

302

84721

Sports Reporting

19

20

JMC

305

71362

Multimedia Journalism

19

20

JMC

305

73275

Multimedia Journalism

19

20

JMC

305

74684

Multimedia Journalism

20

20

JMC

305

71363

Multimedia Journalism

15

20

JMC

305

74636

Multimedia Journalism

20

20

JMC

305

72745

Multimedia Journalism

19

20

JMC

305

73821

Multimedia Journalism

20

20

JMC

313

73605

Introduction to Editing

20

20

JMC

313

73606

Introduction to Editing

20

20

JMC

313

74537

Introduction to Editing

20

20

JMC

315

84732

Intermed Rept & Writ (Brdcast)

19

20

JMC

315

84731

Intermed Rept & Writ (Brdcast)

19

20

JMC

315

84729

Intermed Rept & Writ (Brdcast)

20

20

JMC

315

84728

Intermed Rept & Writ (Brdcast)

16

20

JMC

315

84730

Intermed Rept & Writ (Brdcast)

20

20

JMC

320

84693

Newscast Producing

14

20

JMC

320

84694

Newscast Producing

18

20

JMC

330

92507

Television Reporting

12

20

JMC

330

76764

Television Reporting

14

10

JMC

330

75568

Television Reporting

20

20

JMC

330

73565

Television Reporting

19

20

JMC

331

84719

Television Sports Reporting

14

20

JMC

331

90951

Television Sports Reporting

20

20
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Subject Catalog Number Class Number Course Title

Enrollment Total

Enrollment Cap

JMC

345

71360

Videography

20

20

JMC

345

78411

Videography

20

20

JMC

345

76766

Videography

20

20

JMC

345

84980

Videography

20

20

JMC

346

84692

Sports Videography

15

20

JMC

346

90949

Sports Videography

13

20

JMC

346

90948

Sports Videography

20

20

JMC

351

90624

Photojournalism I

16

20

JMC

351

73566

Photojournalism I

20

20

JMC

352

84718

Sports Photojournalism

11

20

JMC

352

90978

Sports Photojournalism

10

20

JMC

413

75687

Advanced Editing

16

20

JMC

414

74538

Graphic Design for Print & Web

9

20

JMC

414

73249

Graphic Design for Print & Web

20

20

JMC

415

73567

Writing for Public Relations

19

20

JMC

415

78681

Writing for Public Relations

17

20

JMC

417

80898

Public Relations Campaigns Lecture

20

35

JMC

417

80899

Public Relations Campaigns Labs

13

13

JMC

417

80900

Public Relations Campaigns Labs

7

12

JMC

417

80901

Public Relations Campaigns Labs

0

10

JMC

430

78623

Sports Marketing and Campaigns

20

20

JMC

437

73568

Documentary Production

17

20

JMC

440

73250

Magazine Writing

20

20

JMC

451

73569

Photojournalism II

9

20

JMC

453

78292

Reporting on Business and Econ

5

12

JMC

455

78300

Digital Media Entrepreneurship

3

7

JMC

460

74591

Advanced Online Media

13

20

JMC

460

78455

Advanced Online Media

10

10

JMC

465

84749

Telling Stories with Data

10

10

JMC

470

78761

Depth Reporting

6

10

JMC

494

78790

Sustainability Documentary

0

7

JMC

494

76772

Advanced Radio Reporting

6

12

JMC

494

85080

Arts Journalism

7

14

JMC

494

91147

Adv Bilingual Broadcast Rptg

4

17

JMC

494

80953

Digital Magazine Design

6

10

JMC

494

84961

Digital Analytics and the Audience

2

15

JMC

476

78299

Public Relations Laboratory

4

10

JMC

477

78293

Innovation Entrepreneurship Lab

16

20

JMC

478

73497

Cronkite News: Phoenix Bureau*

64

70

JMC

479

90588

Cronkite News: Washington

JMC

480

90589

Cronkite News: Phoenix Sports

JMC

481

90590

JMC

485

85529

6

20

18

20

Cronkite News: LA Sports

2

20

Public Insight Network Bureau

7

20

*Twelve instructors are assigned to the bureau.
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The number of students in each section of spring 2017 skills classes will be provided in January
2017.
Question 17. Total expenditures from all sources planned by the unit for the 2016 – 2017 academic year:
$13,961,188
Percentage increase or decrease in three years:
31.6 percent increase
Amount expected to be spent this year on full-time faculty salaries:
$4,512,456 (salaries only; does not include benefits)
Question 18. List name and rank of all full-time faculty. (Full-time faculty refers to those defined as
such by the university.) Identify those not teaching because of leaves, sabbaticals, etc.
Name

Rank

Callahan, Christopher

Professor

Craft, John

Professor

Doig, Steve

Professor*

Leckey, Andrew

Professor**

Allen, Craig

Associate Professor

Barrett, Marianne

Associate Professor

Bramlett-Solomon, Sharon

Associate Professor

Gilpin, Dawn

Associate Professor

Matera, Frances

Associate Professor*

Russell, Dennis

Associate Professor

Russomanno, Joseph

Associate Professor

Silcock, B. William

Associate Professor

Thornton, Leslie J.

Associate Professor

Wu, Xu

Associate Professor

Anderson, Douglas

Research Professor

Chadha, Monica

Assistant Professor

Kwon, Kyounghee Hazel

Assistant Professor

Reed, Sada

Assistant Professor

Blatt, Rebecca

Professor of Practice

Byck, Peter

Professor of Practice

Corchado, Alfredo

Professor of Practice

Crane, Steve

Professor of Practice

Dale, Kevin

Professor of Practice

Downie, Leonard

Professor of Practice

Dunn, Heather

Professor of Practice

Feuer, Thomas

Professor of Practice

Gilger, Kristin

Professor of Practice

Gillmor, Dan

Professor of Practice
*On sabbatical fall 2016
** On sabbatical spring 2017
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Name

Rank

Hass, Mark

Professor of Practice

Hawthorne James, Venita

Professor of Practice

Hill, Retha

Professor of Practice

Kocherga, Angela

Professor of Practice

Kurland, Brett

Professor of Practice

Leonard, Christina

Professor of Practice

Lodato, Mark

Professor of Practice

Martinez, Andres

Professor of Practice

Newton, Eric

Professor of Practice

Petchel, Jacquee

Professor of Practice

Poulson, Theresa

Professor of Practice

Pucci, Jessica

Professor of Practice

Renzulli, Virgil

Professor of Practice

Rodriguez, Rick

Professor of Practice

Wallace, Julia

Professor of Practice

Alvarez, Melanie

Lecturer

Casavantes, Michael

Lecturer

Jacoby, Jim

Lecturer

Lisovicz, Susan

Visiting Professor

Coleman, Milton

Visiting Professor
*On sabbatical fall 2016
** On sabbatical spring 2017
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Question 19. List names of part-time/adjunct faculty teaching at least one course in fall 2016. Also
list names of part-time faculty teaching spring 2016. (If your school has its accreditation visit in
spring 2017, please provide the updated list of faculty at time of visit.)
Spring 2016 Adjunct Faculty

Adair, Jill
Adams, Allysa
Anglen, Robert
Ayala, Edward
Blodgett, Tom
Boeck, Gregg
Boivin, Paola
Breen, Patrick
Caldwell, Christina
Camporeale, Joe
Causey, Adam
Cornelius, Dave
Dabner, Roy
Dalton, Mark
DeUriarte, Richard
Diaz, Elvia
Dille, John
Dodge, Nancie
Dyer, Becca
Edsall, Larry
Elder, Gregg
Emmert, Charles
Fergus, Tom
Fitzhugh-Craig, Michelle
Fortunato, Joe

Frigerio, Josh
Gibbons, Christia
Greer, Tracy
Harding, Stephen
Hawken-Collins, Denise
Hernandez, Ceasar
Heyward, Andrew
Hogan, Shanna
Hutchins, Amber
Karlberg, Kristina
Koester, Nicole
Krache, Donna
Leach, John
Lengel, Kerry
Loew, Morgan
Lowery, Ilana
Macias, Al
Madrid, Peter
Mallace, Fran
Mallace, Mike
Martinez, Andres
McJannet, Robert
McKnight, William
Mendez, Richard
Mood, Aliya

Moore, Holliday
Muench, Sarah
O’Hara, Caitlin
Phillips, Robin
Pucci, Jessica
Reagor, Catherine
Reda, Mark
Rhodes Fisher, Gail
Roach, Kelly
Ruelas, Richard
Scarp, Mark
Seibert, Dave
Sepessy, Celeste
Showkeir, Maren
Stephens, Glen
Stone, Jason
Sunnucks, Michael
Totten, Steven
Turner, Brian
Van Iersel, Elizabeth
Vaughn, Kelly
West, Maureen
Wyloge, Evan
Young, Bob
Zermeño, Gilbert

Garcia, Joe
Gibbons, Christia
Gordon, David
Greene Sterling, Terry
Hardaway, Francine
Harding, Stephen
Hawken-Collins, Denise
Hernandez, Ceasar
Hutchins, Amber
Koester, Nicole
Leach, John
Lemon, Carl
Lengel, Kerry
Loew, Morgan
Lowe, John
Madrid, Peter
Mays, Elizabeth
Mittelman, Sharon
Mood, Aliya
Moore, Holliday
Navarrete, Karla
Nici, Dawn
Pieburn, Patricia

Rawitch, Josh
Reagor, Catherine
Reda, Mark
Rhodes Fisher, Gail
Roach, Kelly
Romero, Jose
Ruelas, Richard
Scarp, Mark
Seibert, Dave
Showkeir, Maren
Stephens, Glen
Stone, Jason
Sunnucks, Michael
Totten, Steven
Uribes, Marty
Van Iersel, Elizabeth
Vaughn, Kelly
West, Maureen
Wyloge, Evan
Young, Bob
Zermeño, Gilbert

Fall 2016 Adjunct Faculty

Alonzo, Monica
Anderson, Glen
Anglen, Robert
Ayala, Edward
Blodgett, Tom
Boeck, Greg
Boivin, Paola
Bovio, Sonia
Breen, Patrick
Cesmat, Brad
Cornelius, Dave
D’Anna, John
Dabner, Roy
Dempsey, Matt
Dent, Deanna
Dille, John
Dyer, Becca
Easley, Isaac
Emmert, Charles
Fergus, Tom
Fischer, Eric
Fitzhugh-Craig, Michelle
Fortunato, Joseph

A list of part-time faculty teaching at least one class in spring 2017 will be provided during the site team visit.
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Question 20. Schools on the semester system: For each of the last two academic years, please
give the number and percentage of graduates who earned 72 or more semester hours outside of
journalism and mass communications.

72 or more semester hours outside of journalism and mass communications
Year
2015-2016** academic year
2014-2015* academic year

Total Graduates Number Percent
319
313
98.1%
338
338
100%
*fall, spring and summer graduates
**fall and spring graduates

In the 2015-2016 academic year, less than 2 percent exceeded the 72-hour rule as a result of
an error in the University degree audit system. These students were advised to take the correct
number of credits outside the major but changed their schedules, which was not caught by the
automated system. An automated check was subsequently inserted in the degree audit system
to count hours outside the major so the error does not occur again. In the other five years of the
accrediting cycle, it was 100 percent compliance.
Question 21. Schools on the quarter system: n/a
For each of the last two academic years, please give the number and percentage of graduates who
earned 104 or more quarter hours outside the major.

				
104 or more quarter hours outside of journalism and mass communications
Year
2015-2016 academic year
2014-2015 academic year

Total Graduates
-

Number
-

Walter Cronkite School of Journalism and Mass Communication 2016
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Supplementary Information

II

Part II. Supplementary Information

Note: Responses to the following should include discussion of the undergraduate and professional
master’s programs.
Question 1. Complete and attach here in the main body of the self-study report the following
tables: Table 1, “Students”
Table 2, “Full-time Faculty”		
Table 3, “Part-time Faculty”

Table 1, “Students”
List below each of the separate programs of study in the unit. These may be called emphases,
concentrations, sequences, or majors; please identify each program with a separate set of requirements.
Please also provide separate sequence or emphasis listings for all graduate programs in the unit.
Give the number of students by class (year in school) in each of these programs at the end of the
2015–2016 academic year. If all of your students technically come under one major but you subdivide those
majors into sequences or tracks, please list students by those sequences or tracks. Please be sure to list
separately all subsidiary programs of study even if not formally identified by computer or register codes.
Please also list any such subdivisions in your graduate programs. Add or delete lines as needed.
Show the number of undergraduate and graduate degrees conferred during academic year 2015–2016.
Please include all semesters or quarters. If the unit has a formal pre-major status, list the number of such
students.*
Table 1. “Students”
Number of Students
Underg./Graduate
Total programs of study

Degrees Conferred
2015-2016

Frsh

Soph

Jr

Sr

Prof.
Master’s

Total
Students

Bachelor’s

Master’s

-

-

-

-

-

-

-

-

1. Journalism and Mass
Communication, B.A.

92

212

276

458

-

1,038

314

-

2. Sports Journalism, B.A.

51

62

69

36

-

218

5

-

3. Master of Mass
Communication, M.M.C.

-

-

-

-

22

22

-

71

Pre-majors, if any

4. Sports Journalism, M.A.*
Total students

-

-

-

-

14

14

-

-

143

274

345

494

36

1,292

319

71

“The Sports Journalism, M.A. degree was established in August, 2015.
We expect our first class of graduates in December 2016.

Table 2, “Full-time Faculty”
List names of full-time journalism and mass communications faculty members assigned to the unit and
provide requested information for the quarter or semester immediately preceding the accreditation visit.
Add or delete lines as needed.
Walter Cronkite School of Journalism and Mass Communication 2016
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(As part of the updated General Information Section, faculty lists will be updated to reflect the academic
term when the visiting team is on campus. For more information, see the “General Information” section of
the Self-Study report form.)
Table 2. Full-time Faculty

Unit Administrator
Callahan, Christopher
Professors

Semester or Quarter: Fall, 2016
Years
Years
Years
Years
full-time
full-time
on
at
professional college
this
present
experience teaching faculty
rank

Highest
earned
degree

Credit
hours
Tenured taught per
(Y/N) semester

tchg.

% of time
rsch.

svc.

8

26

11

11

M.P.A

Y

0

5%

0%

95%

Craft, John

7

43

43

23

Ph.D.

Y

6

40%

40%

20%

Doig, Steve

22

20

20

20

B.A.

Y

6

40%

40%

20%

Leckey, Andrew

30

11

11

7

M.A.

Y

6

40%

40%

20%

Allen, Craig

18

29

25

21

Ph.D.

Y

6

40%

40%

20%

Barrett, Marianne

11

22

22

17

Ph.D.

Y

3

20%

20%

60%

Associate Professors

Bramlett-Solomon, Sharon

6

37

30

24

Ph.D.

Y

6

40%

40%

20%

Gilpin, Dawn

16

9

8

2

Ph.D.

Y

6

40%

40%

20%

Matera, Frances

6

34

27

21

Ph.D.

Y

6

40%

40%

20%

Russell, Dennis

7

30

25

19

Ph.D.

Y

6

40%

40%

20%

Russomanno, Joseph

9

22

22

17

Ph.D.

Y

6

40%

40%

20%

Silcock, Burton

4

25

15

8

Ph.D.

Y

6

40%

40%

20%

Thornton, Leslie J

28

16

12

4

Ph.D.

Y

6

40%

40%

20%

Wu, Xu

9

11

11

6

Ph.D.

Y

6

40%

40%

20%

5

39

22

2

Ph.D.

N

3

40%

40%

20%

Chadha, Monica

11

2

2

2

Ph.D.

N

6

40%

40%

20%

Kwon, Kyounghee Hazel

0

6

4

4

Ph.D.

N

6

40%

40%

20%

Reed, Sada

6

1

1

1

Ph.D.

N

6

40%

40%

20%

Blatt, Rebecca

8

2

2

2

M.B.A.

N

12

80%

0%

20%

Byck, Peter

20

4

4

4

B.F.A.

N

6

20%

60%

20%

Corchado, Alfredo

19

1

1

1

B.A.

N

12

60%

20%

20%

Crane, Steve

16

18

6

6

M.B.A.

N

12

80%

0%

20%

Dale, Kevin

31

1

1

1

B.S.

N

12

80%

0%

20%

Downie, Leonard

44

7

7

7

M.A.

N

6

40%

40%

20%

Dunn, Heather

17

2

2

2

B.A.

N

12

80%

0%

20%

Feuer, Thomas

26

3

3

3

B.A.

N

12

80%

0%

20%

Gilger, Kristin

33

9

9

9

M.A.

N

3

20%

20%

60%

Gillmor, Daniel

30

18

9

9

B.A.

N

6

40%

40%

20%

Hass, Mark

30

0

0

0

B.A.

N

6

40%

40%

20%

Hawthorne James, Venita

34

1

1

1

B.A.

N

12

80%

0%

20%

Hill, Retha

20

10

9

9

M.A.

N

12

60%

20%

20%

Kocherga, Angela

28

1

1

1

B.J.

N

12

60%

20%

20%

Kurland, Brett

12

2

2

2

M.B.A.

N

12

80%

0%

20%

Research Professors
Anderson, Douglas
Assistant Professors

Professors of Practice
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Table 2. Full-time Faculty

Lodato, Mark

Semester or Quarter: Fall, 2016
Years
Years
Years
Years
full-time
full-time
on
at
professional college
this
present
experience teaching faculty
rank
16
14
10
10

Highest
earned
degree
M.Ed.

Credit
hours
Tenured taught per
(Y/N) semester
N
3

tchg.
20%

% of time
rsch.
0%

svc.
80%

Leonard, Christina

17

2

2

2

B.A.

N

3

80%

0%

20%

Martinez, Andres

24

2

2

2

J.D.

N

3

20%

40%

40%

Newton, Eric

26

1

1

1

M.A.

N

1

20%

40%

40%

Petchel, Jacquee

33

4

4

4

B.A.

N

12

80%

0%

20%

Poulson, Theresa

7

1

1

1

M.M.C.

N

12

80%

0%

20%

Pucci, Jessica

15

1

1

1

M.A.

N

12

80%

0%

20%

Renzulli, Virgil

42

2

2

2

B.A.

N

6

80%

0%

20%

Rodriguez, Rick

34

10

9

9

B.A.

N

6

80%

0%

20%

Wallace, Julia

38

0

0

0

B.S.

N

6

80%

0%

20%

Alvarez, Melanie

9

5

5

5

M.L.S.

N

12

80%

0%

20%

Casavantes, Michael

16

26

26

26

Ph.D.

N

12

80%

0%

20%

Jacoby, Jim

15

13

9

9

M.A.S.

N

12

60%

20%

20%

Lisovicz, Susan

27

6

6

6

B.A.

N

6

80%

0%

20%

Coleman, Milton

47

0

0

0

B.F.A

N

6

60%

20%

20%

Instructors/Lecturers

Visiting Professors

Table 3, “Part-time Faculty”
List names of part-time faculty paid from journalism and mass communications funds and provide requested
information. List should include personnel, including laboratory instructors and teaching assistants, who
taught any regular course during the year preceding the accreditation visit. Present the names in groups by
semester or quarter. Put an X under the appropriate teaching responsibility. Add or delete lines as needed.

Y

3

X

Adams, Allysa

Faculty Associate

26

10

M.A.

Y

2

X

Anderson, Glen

Faculty Associate

4

1

B.A.

Y

3

X

Anglen, Robert

Faculty Associate

22

7

B.A.

Y

3

X

Ayala, Eduardo

Faculty Associate

22

1

High School Diploma

Y

3

X

Blodgett, Tom

Faculty Associate

29

11

B.A.

Y

6

X

Boeck, Greg

Faculty Associate

43

8

B.A.

Y

6

X

Boivin, Paola

Faculty Associate

32

1

B.A.

Y

3

X

Breen, Patrick

Faculty Associate

6

1

B.A.

Y

3

X

Caldwell, Christina

Faculty Associate

8

1

B.A.

Y

6

X

Walter Cronkite School of Journalism and Mass Communication 2016

Part 2-S Supplementary Information

Teacher in charge

B.S.

Asssists in labs

7

Lectures

31

In charge of course

Now working full-time
as professional (Y/N)

Faculty Associate

Credit hours teaching
this semester

Highest
earned degree

Adair, Jill

Working toward
degree (Y/N)

Years teaching
experience

Semester: Spring 2016
Years full-time
professional experience

Table 3. Part-time Faculty

14

B.S.

Y

3

X

5

B.A.

Y

3

X

34

21

M.A.

Y

6

X

Faculty Associate

30

11

A.A.

Y

6

X

Faculty Associate

45

8

M.A.

Y

3

X

Diaz, Elvia

Faculty Associate

26

10

M.A.

Y

3

X

Dille, John

Faculty Associate

37

37

M.B.A.

Y

3

X

Dodge, Nancie

Faculty Associate

37

7

B.A.

Y

3

X

Dyer, Becca

Faculty Associate

33

22

M.A.

Y

3

X

Faculty Associate

12

Causey, Adam

Faculty Associate

12

Cornelius, Dave

Faculty Associate

Dabner, Roy
DeUriarte, Richard

Teacher in charge

1

Carlberg, Kristina

Asssists in labs

X

Lectures

6

12

In charge of course

Y

Faculty Associate

Credit hours teaching
this semester

B.A.

Camporeale, Joe

Working toward
degree (Y/N)

Now working full-time
as professional (Y/N)

2

Years full-time
professional experience

Highest
earned degree

Semester: Spring 2016
Years teaching
experience

Table 3. Part-time Faculty

Edsall, Larry

Faculty Associate

47

4

B.S.

Y

6

X

Elder, Gregg

Faculty Associate

18

10

Ph.D.

Y

3

X

Emmert, Charles

Faculty Associate

37

5

B.S.

Y

3

X

Fergus, Tom

Faculty Associate

31

8

B.A.

Y

3

X

Fitzhugh-Craig, Michelle

Faculty Associate

18

4

B.A.

Y

3

X

Fortunato, Joe

Faculty Associate

30

19

Ph.D.

Y

6

X

Frigerio, Josh

Faculty Associate

5

1

B.A.

Y

3

X

Gibbons, Christia

Faculty Associate

39

11

M.A.

Y

3

X

Greer, Tracy

Faculty Associate

12

1

M.S.

Y

3

X

Harding, Stephen

Faculty Associate

10

5

B.A.

Y

3

X

Hawken-Collins, Denise

Faculty Associate

19

7

M.A.

Y

6

X

Hernandez, Ceasar

Faculty Associate

16

2

Some College

Y

2

X

Heyward, Andrew

Faculty Associate

44

1

B.A.

Y

3

X

Hogan, Shanna

Faculty Associate

10

1

B.A.

Y

3

X

Hutchins, Amber

Faculty Associate

16

10

Ph.D.

Y

6

X

Koester, Nicole

Faculty Associate

17

4

B.A.

Y

3

X

Krache, Donna

Faculty Associate

18

2

M.A.

Y

3

X

Leach, John

Faculty Associate

42

26

M.A.

Y

3

X

Lengel, Kerry

Faculty Associate

21

1

B.A.

Y

3

X

Loew, Morgan

Faculty Associate

20

5

J.D.

Y

3

X

Lowery, Ilana

Faculty Associate

20

1

B.A.

Y

3

X

Macias, Al

Faculty Associate

44

4

B.A.

Y

3

X

Madrid, Peter

Faculty Associate

34

3

B.A.

Y

3

X

Mallace, Fran

Faculty Associate

34

1

M.B.A.

Y

3

X

Mallace, Mike

Faculty Associate

30

1

B.A.

Y

3

X

McJannet, Robert

Faculty Associate

27

3

B.A.

Y

3

X

McKnight, William

Faculty Associate

33

18

B.A.

Y

3

X

Mendez, Richard

Faculty Associate

17

1

B.A.

Y

3

X

Mood, Aliya

Faculty Associate

4

1

B.A.

Y

3

X

Moore, Holliday

Faculty Associate

25

4

B.A.

Y

3

X
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X

4

1

B.A.

Y

3

X

32

5

B.A.

Y

3

X

26

5

B.A.

Y

3

X

Faculty Associate

33

1

B.A.

Y

3

X

Faculty Associate

16

1

B.S.

Y

3

X

Roach, Kelly

Faculty Associate

10

4

M.A.

Y

6

X

Ruelas, Richard

Faculty Associate

23

11

B.A.

Y

3

X

Scarp, Mark

Faculty Associate

25

8

B.S.

Y

3

X

Seibert, David

Faculty Associate

35

5

B.S.

Y

3

X

Sepessy, Celeste

Faculty Associate

10

2

B.A.

Y

3

X

Showkeir, Maren

Faculty Associate

37

3

M.A.

Y

6

X

Stephens, Glen

Faculty Associate

24

18

B.A.

Y

3

X

Stone, Jason

Faculty Associate

22

1

B.S.

Y

3

X

Sunnucks, Mike

Faculty Associate

19

3

M.A.

Y

3

X

Totten, Steven

Faculty Associate

5

2

M.A.

Y

3

X

Turner, Brian

Faculty Associate

11

22

M.A.

Y

3

X

Van Iersel, Elizabeth

Faculty Associate

27

30

M.A.

Y

6

X

Vaughn, Kelly

Faculty Associate

10

3

B.A.

Y

3

X

West, Maureen

Faculty Associate

24

6

M.A.

Y

3

X

Wyloge, Evan

Faculty Associate

12

1

M.A.

Y

6

X

Young, Bob

Faculty Associate

37

1

B.S.

Y

6

X

Zermeno, Gilbert

Faculty Associate

33

8

Some College

Y

3

X

Alabaster, Jay

Teaching Assistant

16

1

M.A.

N

Y

6

X

Bovio, Sonia

Teaching Assistant

25

3

M.S.

N

Y

3

X

Holstege, Sean

Teaching Assistant

24

5

B.A.

Y

Y

6

X

Liseblad, Maddie

Teaching Assistant

22

4

M.A.

N

Y

6

X

Pellizzaro, Kirstin

Teaching Assistant

7

1

M.S.

N

Y

6

X

O'Hara, Caitlin

Faculty Associate

Phillips, Robin

Faculty Associate

Reagor, Catherine

Faculty Associate

Reda, Mark
Rhodes, Gail
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Teacher in charge

4

Asssists in labs

Y

Lectures

M.S.

In charge of course

Now working full-time
as professional (Y/N)

9

Faculty Associate

Credit hours teaching
this semester

Highest
earned degree

12

Muench, Sarah

Working toward
degree (Y/N)

Years teaching
experience

Semester: Spring 2016
Years full-time
professional experience

Table 3. Part-time Faculty

16

3

Teacher in charge

Asssists in labs

Y

Lectures

B.A.

In charge of course

0

Credit hours teaching
this semester

Now working full-time
as professional (Y/N)

24

Working toward
degree (Y/N)

Highest
earned degree

Faculty Associate

Years teaching
experience

Alonzo, Monica

Semester: Fall 2016
Years full-time
professional experience

Table 3. Part-time Faculty

X

Anderson, Glen

Faculty Associate

4

1

B.A.

Y

6

X

Anglen, Robert

Faculty Associate

22

7

B.A.

Y

3

X

Ayala, Eduardo

Faculty Associate

22

1

High School Diploma

Y

3

X

Blodgett, Tom

Faculty Associate

29

11

B.A.

Y

3

X

Boeck, Gregg

Faculty Associate

43

8

B.A.

Y

6

X

Boivin, Paola

Faculty Associate

32

1

B.A.

Y

3

X

Breen, Patrick

Faculty Associate

6

1

B.A.

Y

3

X

Cesmat, Brad

Faculty Associate

29

0

A.A.

Y

3

X

Cornelius, Dave

Faculty Associate

34

21

M.A.

Y

6

X

D’Anna, John

Faculty Associate

33

9

M.B.A.

Y

3

X

Dabner, Roy

Faculty Associate

30

11

A.A.

Y

6

X

Dempsey, Matt

Faculty Associate

15

5

M.A.

Y

3

X

Dent, Deanna

Faculty Associate

9

2

B.S.

Y

3

X

Dille, John

Faculty Associate

37

37

M.B.A.

Y

3

X

Dyer, Becca

Faculty Associate

33

22

M.A.

Y

3

X

Easley, Isaac

Faculty Associate

4

0

B.A.

Y

3

X

Emmert, Charles

Faculty Associate

37

5

B.S.

Y

3

X

Fergus, Tom

Faculty Associate

31

8

B.A.

Y

3

X

Fischer, Eric

Faculty Associate

27

6

B.A.

Y

3

X

Fitzhugh-Craig, Michelle

Faculty Associate

18

4

B.A.

Y

6

X

Fortunato, Joe

Faculty Associate

30

19

Ph.D.

Y

6

X

Garcia, Joe

Faculty Associate

31

24

M.A.

Y

3

X

Gibbons, Christia

Faculty Associate

39

11

M.A.

Y

3

X

Gordon, David

Faculty Associate

14

6

M.A.

Y

3

X

Greene Sterling, Terry

Faculty Associate

37

6

M.A.

Y

3

X

Hardaway, Francine

Faculty Associate

36

12

Ph.D.

Y

6

X

Harding, Stephen

Faculty Associate

10

5

B.A.

Y

3

X

Hawken-Collins, Denise

Faculty Associate

19

7

M.A.

Y

6

X

Hernandez, Ceasar

Faculty Associate

16

2

Some College

Y

6

X

Hutchins, Amber

Faculty Associate

16

10

Ph.D.

Y

3

X

Koester, Nicole

Faculty Associate

17

4

B.A.

Y

6

X

Leach, John

Faculty Associate

42

26

M.A.

Y

3

X

Lemon, Carl

Faculty Associate

27

1

B.A.

Y

3

X

Lengel, Kerry

Faculty Associate

21

1

B.A.

Y

3

X

Loew, Morgan

Faculty Associate

20

5

J.D.

Y

3

X

Lowe , John

Faculty Associate

37

9

B.A.

Y

3

X

Madrid, Peter

Faculty Associate

34

3

B.A.

Y

6

X

Mays, Elizabeth

Faculty Associate

16

7

M.A.

Y

3

X

Mittelman, Sharon

Faculty Associate

31

0

M.S.

Y

3

X
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Teacher in charge

Y

Asssists in labs

B.A.

Lectures

1

In charge of course

Now working full-time
as professional (Y/N)

4

Credit hours teaching
this semester

Highest
earned degree

Faculty Associate

Working toward
degree (Y/N)

Years teaching
experience

Mood, Aliya

Semester: Fall 2016
Years full-time
professional experience

Table 3. Part-time Faculty

X

Moore, Holiday

Faculty Associate

25

4

B.A.

Y

3

X

Navarrete, Karla

Faculty Associate

17

2

B.A.

Y

3

X

Nici, Dawn

Faculty Associate

33

2

M.A.

Y

3

X

Rawitch, Joshua

Faculty Associate

22

3

B.A.

Y

3

X

Reagor, Catherine

Faculty Associate

26

5

B.A.

Y

3

X

Reda, Mark

Faculty Associate

33

1

B.A.

Y

3

X

Rhodes Fischer, Gail

Faculty Associate

16

1

B.S.

Y

3

X

Roach, Kelly

Faculty Associate

10

4

M.A.

Y

6

X

Romero, Jose

Faculty Associate

19

5

B.A.

Y

3

X

Ruelas, Richard

Faculty Associate

23

11

B.A.

Y

6

X

Scarp, Mark

Faculty Associate

25

8

B.S.

Y

3

X

Seibert, Dave

Faculty Associate

35

5

B.S.

Y

3

X

Showkeir, Maren

Faculty Associate

37

3

M.A.

Y

6

X

Stephens, Glen

Faculty Associate

24

18

B.A.

Y

3

X

Stone, Jason

Faculty Associate

22

1

B.S.

Y

3

X

Sunnucks, Michael

Faculty Associate

19

3

M.A.

Y

3

X

Totten, Steve

Faculty Associate

5

2

M.A.

Y

3

X

Uribes, Marty

Faculty Associate

36

1

B.A.

Y

3

X

Van Iersel, Elizabeth

Faculty Associate

27

30

M.A.

Y

3

X

Vaughn, Kelly

Faculty Associate

10

3

B.A.

Y

3

X

West, Maureen

Faculty Associate

24

6

M.A.

Y

3

X

Wyloge, Evan

Faculty Associate

12

1

M.A.

Y

3

X

Young, Bob

Faculty Associate

37

1

B.S.

Y

3

X

Zermeno, Gilbert

Faculty Associate

33

8

Some College

Y

3

X

Alabaster, Jay

Teaching Assistant

16

1

M.A.

N

Y

6

X

Bowen, James

Teaching Assistant

7

2

M.A.

N

Y

6

X

Camporeale, Joe

Teaching Assistant

12

2

B.A.

N

Y

6

X

Holstege, Sean

Teaching Assistant

24

5

B.A.

Y

Y

6

X

Liseblad, Maddie

Teaching Assistant

22

4

M.A.

N

Y

6

Pellizzaro, Kirstin

Teaching Assistant

7

1

M.S.

N

Y

6

X

Piburn, Patricia

Teaching Assistant

21

10

M.S.

N

Y

6

X
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Question 2. Describe the history of the unit in no more than 500 words.

Journalism education has a long and rich history at Arizona State University. The first courses
began in 1931 when President Ralph Swetman hired William Taylor as a public relations officer
and journalism instructor.
In 1949, the Division of Journalism was established within the English Department. Three years
later, journalism left to form the Department of Mass Communication. In 1973, the growing
department received its first national accreditation and moved into newly built Stauffer Hall.
In 1984, the program was named in honor of former CBS News anchor Walter Cronkite and
elevated to school status. Three years later, Professor Douglas Anderson was named director
of the Walter Cronkite School of Journalism and Telecommunications. Over the next 12 years,
Anderson led the program to national prominence, launching a weekly TV newscast, excelling
in the Hearst Awards and securing one of the first Knight Chairs in Journalism.
President Michael M. Crow announced in 2004 that Cronkite would become an independent
unit and an integral part of a newly planned campus in downtown Phoenix. The following year,
Christopher Callahan of the University of Maryland was named the School’s founding dean.
Over the past decade, Cronkite has reinvented its curriculum, with an emphasis on digital media,
innovation, entrepreneurship and deep immersive learning experiences while underscoring
Cronkite’s values of accuracy, objectivity and fairness.
Cronkite moved into its new home on ASU’s Downtown Phoenix Campus in 2008 – a 223,000
square foot, $72 million media complex in the heart of the nation’s sixth-largest city.
The faculty has grown from 21 to nearly 50, with a mix of young scholars and top professionals
who have led organizations such as The Washington Post, Atlanta Journal-Constitution, The
Denver Post and Edelman U.S.
Cronkite’s signature is its series of 12 full-immersion professional experiences designed in
the “teaching hospital” model of journalism education – with advanced students learning and
experimenting in newsroom and innovation spaces guided by full-time faculty. The programs
include a nightly newscast on Arizona PBS; a daily digital news site with reporting, production
and analytics teams; news bureaus in Washington and Los Angeles; a public relations firm that
serves professional clients; the New Media Innovation and Entrepreneurship Lab that develops
mobile and virtual reality products; reporting teams focused on business and borderlands issues;
an audience engagement team in partnership with American Public Media; and a soon-to-belaunched Spanish-language news initiative.
New degree programs in sports journalism at the undergraduate and graduate levels have been
launched, along with a Ph.D. program and an all-online bachelor’s degree in Media Studies.
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Cronkite also has focused on serving journalists, professors and students beyond ASU through
the Donald W. Reynolds National Center for Business Journalism, Hubert Humphrey Fellowship
Program for international journalists, Carnegie-Knight News21, National Center on Disability and
Journalism, NABEF Media Sales Institute and Scripps Howard Entrepreneurship Institute.
In 2014, Arizona PBS became part of Cronkite. The School’s professional programs were
united under Cronkite News at Arizona PBS and became a full journalistic “teaching hospital”
and the second-largest news organization in Arizona. A Cronkite News documentary on heroin
was simulcast on all 33 TV stations statewide, seen live by more than 1 million viewers and won
regional Emmy Awards as well as a national duPont Award.

Question 3. Describe the environment in which the unit operates, its goals and plans, budgetary
considerations, and the nature of the parent university.

Most public universities have suffered state government budget cuts in recent years. Funding
reductions in higher education have been particularly severe in Arizona – a nearly 25 percent
decline from FY2010 to FY2015, second only to Louisiana, according to the State Higher
Education Executive Officers Association. But President Crow has successfully infused across
the University a spirit of creativity, entrepreneurship and autonomy that gives schools and
colleges the tools to acquire new resources and rapidly grow their programs.
At Cronkite, the School’s overall budget during the six-year period has grown by nearly 50
percent – from $9.8 million in FY2010 to $14.1 million in FY2016. And the School’s overall
reliance on the University’s base budget allocation has decreased from 84 percent a decade ago
to less than half of that today.
The new funding comes from a wide variety of resources, as described in Standard 7. Since the
last site team visit, Cronkite has created a new all-online degree program that has become a
significant revenue resource. The student technology fee recently was doubled to dramatically
increase funds to grow the School’s state-of-the-art teaching and newsroom digital technologies.
Special initiative funding from the President and Provost has allowed for the creation of five new
faculty positions during the six-year cycle. New partnerships with media companies and new
summer programs have created new revenue streams. And fundraising continues to be a major
part of the School’s financial picture, leading to a near doubling of endowed scholarships for
students and the creation of five new faculty positions over the past six years.
Significantly, the School, thanks to its new Director of Fiscal Services, now has a robust rainy day
fund of more than $1 million to seamlessly weather future state funding cuts and unanticipated
major costs.
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Question 4. Describe any recent major changes in the mission, goals, or programs and
activities of the unit.

The mission of the Cronkite School remains unchanged: to give students the knowledge
and skills necessary to succeed and help lead in multi-platform, 21st century digital media
industries while maintaining its dedication to the core principles and values of journalism
championed by its namesake. But the size, scale, scope and reach of Cronkite and its
programs have changed dramatically over the six-year accreditation cycle.
New Professional Programs: The last accreditation cycle saw the School given
independent status and welcome its first dean (2005), institute a new, digitally focused
curriculum (2007), move into a new home on a new campus in a new city (2008) and,
significantly, start down the road to a “teaching hospital” model of journalism education.
The 2011 team observed three full immersion professional programs in place: a nightly
newscast, a digital reporting team covering policy issues from the Arizona Statehouse
and beyond, and an innovation lab. Each professional learning environment was designed
similarly: One or more faculty members working full time with advanced students in a highly
professional environment to maximize learning while producing news or news products
for regional audiences and provide a place for experimentation and innovation for media
industries.
Over the past six years, Cronkite has added nine new professional programs. A 13th
immersion program will come online in 2017. The new programs are:
• Public Relations Lab, a student public relations agency that develops campaigns
and strategies for clients ranging from Fortune 500 companies to startups and
nonprofits. The lab opened in 2011.
• Washington Bureau, in which students spend the fall, spring and summer
semesters in Washington, D.C., covering the nation’s capital for Arizona audiences.
The bureau opened in 2011.
• LA Sports Bureau, in which students work out of a newsroom in Santa Monica,
Calif., covering professional and intercollegiate sports for national and regional
media outlets, including the Pac-12 Networks, MLB.com and regional FOX Sports
networks. The bureau opened in 2014.
• Public Insight Network, in which students get an immersive experience engaging
with audiences both in person and by assisting media clients to connect with a
network of more than 200,000 sources around the country. PIN opened in 2014.
• Cronkite News Digital Production, in which students get an immersive
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experience in digital production, interactive graphics, social media and analytics.
The digital production unit opened in 2015.
• Phoenix Sports Bureau, where students report on intercollegiate and professional
sports, including MLB spring training, for major media outlets, including MLB.com,
The Arizona Republic, Milwaukee Journal Sentinel, San Diego Union-Tribune and other
major market organizations. The bureau opened in 2015.
• Reynolds Business Bureau, which produces daily coverage of business and
economic issues for regional and national media outlets. The bureau opened in 2015.
• Borderlands Reporting Program, in which students cover border and Latino issues
in Arizona, Mexico and along the U.S.-Mexico border. The program opened in 2015.
• News21: Carnegie-Knight News21 was headquartered at the Cronkite School during
the previous accrediting cycle, serving all 12 Carnegie-Knight schools. But in 2011
it was expanded to all journalism schools and its future extended 10 years by a new
series of grants. This past summer, News21 included 31 students from 18
universities. In 2015, it was added to the School’s for-credit immersion options.
• Spanish-Language News Program will focus on the creation of news and
information on all platforms in Spanish. The Spanish-language news program is
expected to come online in 2017.
In 2014, enrolling in at least one professional program became a requirement for all
undergraduate majors as their capstone experience. (Master’s students have been required to
complete 9 hours in a professional capstone since 2008, and students in the accelerated
bachelor’s/master’s program have been required to complete 9 credits since 2011.) And most
of the immersion programs are now part of a single news organization – Cronkite News, making
CN the second-largest news organization in the state. A unified Cronkite News syllabus was
created in 2015 that covers students in all the news programs.
Arizona PBS: ASU owns and operates the main PBS station for the state, the largest
university-owned media outlet in the country. It has the seventh-largest audience among all PBS
stations nationally, reaching 1.9 million households and averaging 1 million weekly viewers.
Created by ASU in 1961, the station operated under the ASU Office of Public Affairs. In 2014,
Arizona PBS was moved under the Cronkite School and the Dean was named the station CEO.
This asset has given Cronkite the missing ingredient to the “teaching hospital” model – namely,
a journalistic “hospital.” Cronkite News – with its digital and broadcast operations, Phoenix,
Washington and Los Angeles bureaus and reporting specializations in business, sports and
borderlands news – now serves as the news division of Arizona PBS.
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Arizona PBS also provides faculty with unique research opportunities and gives the School the
ability to serve the region through innovations such as a soon-to-be-launched 24/7 channel devoted
to PBS children’s programming.
New Degrees: Cronkite has launched four new degree programs over the past six years – with
two more planned for next year – along with a series of dual degree programs.
Responding to student interests and market needs, Cronkite launched sports journalism degree
programs at both the undergraduate and graduate levels in fall 2015. The Bachelor of Arts in Sports
Journalism and the Master of Arts in Sports Journalism are based on the professional bachelor’s
and master’s degree programs already in place, but with a sports emphasis. Four new full-time
faculty members lead the sports programs, which includes immersion capstones in sports bureaus
in Phoenix and Los Angeles and special coverage opportunities that include the Summer Olympics,
Super Bowl, Major League Baseball spring training, NCAA Final Four tournament, College Football
National Championship and a wide array of other professional and intercollegiate sports.
Two other newly created degree programs are essential to the School’s development but are not
offered for ACEJMC review.
The School launched the Ph.D. in Journalism and Mass Communication degree – its first
doctoral-level program – in fall 2011. The program is designed to be a small, scholarly researchoriented degree with a journalism and mass communication focus and interdisciplinary approach.
The first graduate of the program received her degree in 2014. While doctoral programs are not
reviewed by ACEJMC, the creation of the program has boosted Cronkite’s research capacity and
strengthened other dimensions of the School.
In 2013, Cronkite started its first all-online degree program – Bachelor of Arts in Mass
Communication and Media Studies – in partnership with ASU Online. The degree is not a
professional program and therefore is not being offered for ACEJMC consideration, but it has been
a significant asset to the professional programs by providing new revenues to the School as well as
differentiated teaching options for faculty members.
In addition to the new degrees, Cronkite has pioneered for the University development of tightly
packaged dual degree programs. Although many Cronkite students pursued multiple bachelor’s
degrees simultaneously, they were not permitted to add the second degree until they had earned
30 credits at ASU. In many cases, that meant students took more than four years to complete their
degrees and enrolled in excess courses.
With the dual degree programs, the Cronkite School and its academic partners have agreed on
general studies courses that allow students to use some classes to meet the requirements of
both degrees. There are other advantages for students: They are admitted to both programs as
freshmen, are advised by both departments from the start and are housed on the ASU Downtown
Phoenix Campus.
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Dual degrees now in place include undergraduate degrees with the Fulton Schools of
Engineering (Graphic Information Technology), the School of Transborder Studies
(Transborder and Latino Studies) and the Department of Geography (Meteorology). Plans are
moving forward with the W. P. Carey School of Business for dual degrees in both marketing
(for Cronkite students studying public relations) and finance (for students focused on business
journalism).
Concurrent master’s degrees also are now offered with the School of Sustainability (M.S. in
Sustainability) and the Sandra Day O’Connor College of Law (Master of Legal Studies).
Cronkite also anticipates Arizona Board of Regents approval of a new master’s-level allonline degree focusing on business journalism, a combined marketing/public relations
undergraduate degree program in partnership with the Carey School, and an online certificate
program focused on digital audiences. All are anticipated to start in fall 2017.
New Faculty: Cronkite saw a dramatic increase in full-time faculty over the past six years – from
35 to 48 – a 37 percent overall increase. New faculty members include a Pulitzer Prize-winning
investigative editor, the former head of Edelman U.S., a Cox Media executive and former top
editor at the Atlanta Journal-Constitution, two award-winning borderlands journalists, the head
of journalism and digital innovation at Knight Foundation, a former CNN financial correspondent,
an award-winning documentary filmmaker and three young research scholars. Of the new faculty
members, more than half are women and one-third are people of color. The overall full-time faculty
in fall 2016 was 44 percent women and 27 percent people of color.
New Centers and Training Programs: Beyond ASU, Cronkite believes in serving the greater
journalism and communications industries as well as journalism students and professors from
other universities. During the previous accrediting cycle, Cronkite brought to ASU the
Donald W. Reynolds National Center for Business Journalism, the Hubert H. Humphrey
Fellowship for international journalists, the National Center on Disability and Journalism and the
Society of American Business Editors and Writers. Cronkite has launched the following centers
and training programs during this accreditation cycle.
• Scripps Howard Journalism Entrepreneurship Institute is a free weeklong
program each year for 12 to 15 journalism professors from other universities who are
interested in infusing entrepreneurial concepts and practices into their teaching.
• Poynter-Cronkite Certificate Program for Adjunct Instructors is a five-part
online certificate program to teach new journalism professors best practices in
delivering a wide array of communications courses.
• Reynolds Visiting Professors Program funded semester-long visiting professors
and interns at other journalism schools to encourage the development of business and
financial journalism initiatives.
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• Dow Jones News Fund Multimedia Training program is a weeklong digital media
training workshop for college students preparing for digital summer internships at
news organizations around the country.
• NABEF Media Sales Institute is a free 10-day workshop for graduating seniors
around the country to learn about media sales. It is sponsored by the National
Association of Broadcasters Education Foundation.
• Katherine Schneider Journalism Award for Excellence in Reporting on
Disability is the first national award to honor disability-focused journalism, bestowed
by the Cronkite-based National Center on Disability and Journalism.
• Edward R. Murrow Fellows are international journalists from developing countries
who visit Cronkite for a week each year.
• Newsgeist is a gathering of leading journalism and technology thought leaders held
each year at Cronkite, sponsored by Knight Foundation and Google.
• CCNMA: Latino Journalists of California, the California Chicano News Media
Association, the oldest regional organization of journalists of color in the nation, is
independent but housed without cost in partnership with Cronkite at ASU’s Santa
Monica offices.
• Society for American Baseball Research is an independent organization focused
on the history and data analytics (“Sabermetrics”) of baseball. SABR’s national headquarters are housed without cost at Cronkite in partnership with the School’s growing
sports journalism programs.
New Partnerships: Cronkite has expanded its media partnerships dramatically in the past six
years, working on projects with American Public Media, Univision, The Dallas Morning News,
National Football League, Major League Baseball, CBS News, the Newseum and E.W. Scripps
Co., in addition to local partnerships with The Arizona Republic, the Arizona Department of
Transportation and KJZZ, the local NPR affiliate, among others. The School also has expanded
its partnerships with the Republic, launching new initiatives in joint polling projects, community
gatherings, investigative reporting and electoral debates.
New Resources: New University funding for innovative initiatives and targeted hires, continued
fund-raising success externally and new revenue infusions from the highly successful online
degree program have increased Cronkite’s operating budget by nearly 50 percent, from
$9.8 million to $14.1 million.
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Question 5. If the unit was previously accredited, summarize each deficiency noted in the previous
accreditation report (Part 3, item 6) that the site team said should be addressed, followed by a
response to each of actions taken and the results. If the unit was in noncompliance in the same
standard(s) on the previous two visits, identify these standard(s), the reasons cited, and how these
problems have been addressed.

The School was found in compliance on all nine standards for both the undergraduate and
graduate programs by the site team in 2011. No deficiencies were cited in Part III, item 6. Under
Part III, item 1, two weaknesses were noted. The first was that assessment should be more
transparent. The School immediately addressed that concern following the 2011 site team visit
by including standardized language in all Cronkite syllabi that describes and emphasizes the
importance of the ACEJMC Professional Values and Competencies and provides a link in each
syllabus back to the full 12 values and competencies on the ACEJMC website. The School also
mapped the 12 values and competencies directly onto all course and internship evaluations and
alumni surveys. The 12 values and competencies also are posted on the School’s website and
displayed on large poster boards throughout the building.
The 2011 site team also suggested a more formal mentoring process for tenure-track faculty.
Immediately after the 2011 visit, the Senior Associate Dean was charged with formally mentoring
all assistant professors. Her efforts played a significant role in the successful promotion and
tenure cases of the two assistant professors who were tenure-eligible during the past six years.
She continues to work closely with all three current assistant professors in a mentoring role.

Question 6. Describe the process used to conduct the self-study, including the roles of faculty
members, students and others. Describe the strengths and weaknesses of the program discovered
during the process, and describe any changes undertaken or planned as a result.

The Cronkite School believes ACEJMC accreditation is a continuous process that serves as an
invaluable roadmap to constantly improve the School and its programs. Cronkite began preparing
for the 2016-2017 accreditation process immediately following the last site team visit in February
2011. The School used the site visit report to develop a plan of action to address challenges and
build on strengths.
The School conducted this self-study in much the same way as it conducts all of its business
– by involving members of the faculty, staff, student body and advisory board. The Dean meets
monthly with an advisory council composed of elected members of the faculty and with a
separate council of the representatives of all of the School’s student organizations. He also meets
quarterly with the Cronkite Endowment Board and more frequently with its leadership. And full
faculty/staff meetings are held three times a semester.
In November 2015, the Dean sent a detailed letter to all Cronkite faculty and staff declaring the
self-study process was starting in earnest. Among other items, the letter noted that though all
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members of the faculty and many staff contribute to the self-study, volunteers to take on
leadership roles were welcomed. From that point forward, the Dean dedicated a session of each
monthly faculty meeting, faculty advisory board meetings, student advisory council meetings
and the quarterly Cronkite Endowment Board gatherings to the accreditation and self-study
processes – describing its importance, requirements and various stages.
At the start of 2016, the Dean gave specific assignments, with deadlines, to 16 team members –
eight full-time faculty members and eight staff members. Assignments ranged from writing, data
collection and fact checking to content editing, copy editing and layout and design. The Dean, the
two associate deans and the Director of Business and Fiscal Services were designated as team
leaders, with the ability to make further assignments to individual faculty and staff as appropriate for data collection. The team leaders consulted regularly with all faculty and many staffers
throughout the process, and the Dean continued to give briefings at the regular faculty/staff
meetings as well as to the other boards.
The heavy lifting of the self-study – data collection – was conducted from mid-spring semester
through the summer. Drafts were written during the summer, and an extended editing process
was conducted throughout September. After layout and design and final fact checking, the final
version of the self-study was sent to ACEJMC headquarters in early October in preparation for
the January 2017 site team visit. A copy of the final self-study was made available to all within the
School in the Leadership Conference Room starting in October.

Question 7. Provide the Web links to undergraduate and graduate catalogs and other publications
that describe the mission and scope of the unit, its curriculum, administrative and graduation
requirements. If this information is in print-only formats, provide a print copy in the workroom.

Undergraduate Degree Programs
Journalism and Mass Communication, B.A.
• Description: https://cronkite.asu.edu/degree-programs/undergraduate/journalism
• Admission Criteria: https://cronkite.asu.edu/degree-programs/admissions/
undergraduate
• Major Map:
https://webapp4.asu.edu/programs/t5/roadmaps/ASU00/CSJMCBA/null/ALL/2015
• Curriculum Check Sheet:
https://cronkite.asu.edu/assets/pdf/Undergrad-JMC-Check-Sheet.pdf
Sports Journalism, B.A.
• Description: https://cronkite.asu.edu/degree-programs/undergraduate/sports-journalism
• Admission Criteria: https://cronkite.asu.edu/degree-programs/admissions/
undergraduate
• Major Map:
https://webapp4.asu.edu/programs/t5/roadmaps/ASU00/CSSPJBA/null/ALL/2015
• Curriculum Check Sheet:
https://cronkite.asu.edu/assets/pdf/Undergrad-JMC-Check-Sheet-Sports.pdf
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Undergraduate Graduation Requirements: https://catalog.asu.edu/ug_grad_req
Undergraduate Dual Degree Programs
Dual Degree Programs Description:
https://cronkite.asu.edu/degree-programs/undergraduate/cronkite-school-dual-degreeprograms
Admission requirements for all dual degree programs are as follows: Freshman applicants must
meet all of the following standards: A 3.75 minimum ABOR GPA; no English competency
deficiencies; 1040 SAT Reasoning if taken before March 2016 or 1120 SAT Reasoning if taken
after March 2016 or 22 ACT score.
Transfer students must have a minimum cumulative GPA of 3.00 from a transfer institution. ASU
students who would like to change their majors to one of the concurrent programs in journalism
and mass communication must have at least a 3.00 cumulative GPA in 12 or more credit hours
of ASU courses that can be used to satisfy the Cronkite School’s non-elective General Studies
requirements.
• Journalism and Mass Communication, B.A. with Geography (Meteorology-Climatology),
B.S.
Major Map: https://webapp4.asu.edu/programs/t5/roadmaps/ASU00/CSJMCBA/
LAGCUMBS/ALL/2016
• Journalism and Mass Communication, B.A. with Graphic Information Technology, B.S.
Major Map: https://webapp4.asu.edu/programs/t5/roadmaps/ASU00/CSJMCBA/
TSGITBS/ALL/2016
• Journalism and Mass Communication, B.A. with Transborder Chicana/o and Latina/o
Studies (Media and Expressive Culture), B.A.
Major Map: https://webapp4.asu.edu/programs/t5/roadmaps/ASU00/CSJMCBA/
LATCLMBA/ALL/2016
• Journalism and Mass Communication, B.A. with Transborder Chicana/o and Latina/o
Studies (Transborder Community Development and Health), B.A.
Major Map: https://webapp4.asu.edu/programs/t5/roadmaps/ASU00/CSJMCBA/
LATCLTBA/ALL/2016
• Journalism and Mass Communication, B.A. with Transborder Chicana/o and Latina/o
Studies (US and Mexican Regional Immigration Policy and Economy), B.A.
Major Map: https://webapp4.asu.edu/programs/t5/roadmaps/ASU00/CSJMCBA/
LATCLUBA/ALL/2016

Walter Cronkite School of Journalism and Mass Communication 2016

Part 2-S Supplementary Information

28

Accelerated Bachelor’s and Master’s Degree
Journalism and Mass Communication, B.A. and Master of Mass Communication (M.M.C.)
Description and admission criteria: https://cronkite.asu.edu/degree-programs/undergraduate/
combined-bachelors-masters-degree
Graduate Degree Programs
Master of Mass Communication (M.M.C.)
• Description:
https://cronkite.asu.edu/degree-programs/graduate/master-mass-communication
• Plan of Study and Admission Criteria: https://webapp4.asu.edu/programs/t5/
majorinfo/ASU00/CSMCOMMMC/graduate/false
Sports Journalism, M.A.
• Description:
https://cronkite.asu.edu/degree-programs/graduate/master-in-sports-journalism
• Plan of Study and Admission Criteria:
https://webapp4.asu.edu/programs/t5/majorinfo/ASU00/CSSPJMA/graduate/false
Graduate Dual Degree Programs
• Master of Mass Communication (M.M.C.) and Legal Studies (M.L.S.)
Description and Admission Criteria: https://webapp4.asu.edu/programs/t5/
comparedegrees/graduate/false/ASU00:CSMCOMMMC-ASU00:LWLGSMLEGS
• Master of Mass Communication (M.M.C.) and Sustainability Solutions (M.S.U.S.)
Description and Admission Criteria: https://webapp4.asu.edu/programs/t5/
comparedegrees/graduate/false/ASU00:CSMCOMMMC-ASU00:SUSUSOMSUS
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Mission, Governance and Administration
Executive summary

Part II, Standard 1.

II01

The previous ACEJMC site team reported that the Cronkite School had made “enormous strides”
during that six-year accreditation cycle. “In short, it is a new School six years later in 2011,” the team
wrote. The progress during the most recent six years, however, has in many ways eclipsed the previous
cycle in scale, scope and trajectory.
The strategic design of the School is built around the 47 words of the University’s first-ever Charter.
The Charter calls for the University to assume “fundamental responsibility for the economic, social,
cultural and overall health of the communities it serves.” Cronkite has approached that challenge by
taking “fundamental responsibility” for the news and information needs of the community through the
creation of a journalistic “teaching hospital.” In this design, students learn and innovate in intensive,
full-immersion professional learning environments that produce news, information and community
engagement for the region.
That design started in the previous accreditation cycle with the creation of a handful of immersion
programs. During the past six years, those programs have grown from three to 12. And the School
acquired Arizona PBS, the state’s main public media outlet and the nation’s seventh largest PBS
station, to serve as the “hospital” in this curricular design.
The dramatic expansion was made possible by a highly flexible funding model – with a heavy focus
on external fundraising, creative new revenue-generating initiatives, entrepreneurial partnerships
and a new all-online degree program – that increased the budget nearly 50 percent in six years.
The new revenue has led not only to new programs, but 13 new faculty positions, which allow
the School to continue to build on its trademark of scholars producing important research and
professionals leading immersion programs and producing impactful journalistic work on all platforms.
The School’s constantly evolving, digitally focused curriculum is driven by a robust assessment process
that leads to both short-term tactical changes implemented virtually every semester and longer-term
strategic development of new programs, initiatives and degrees.
The rapid progress is attributable to a highly collaborative faculty that meets three times a semester
to approve faculty committees’ work, which has included the creation of four new degrees in the past
six years.
The School also focuses heavily on the Charter’s mission of a University “measured not by whom
we exclude, but rather by whom we include and how they succeed.” That has led to a student body
that is nearly 40 percent people of color and a faculty that is 27 percent people of color. Forty percent
of the School’s 15-member executive team are minorities and more than half are women.
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During the visit, the unit should provide the following documents in the workroom:
• internal reports on curriculum, educational policy, etc.
• files related to searches and hiring decisions regarding administrators
• files related to concerns and complaints expressed by faculty, staff or students
Please respond to each of the following instructions:
Question 1. Describe the administrative structure of the unit, including to whom the unit
administrator reports to within the university. Include names and titles. The information should
extend from the lowest level of administrative responsibility within the unit to the institution’s
chief executive officer.

Mark Searle, Executive Vice President and Provost of the University
As ASU’s chief academic officer, the Provost provides leadership to all of the University’s
campuses and academic programs, fostering excellence in teaching, research and service to the
community. The Dean reports directly to the Provost.
Cronkite Senior Leadership Team: The School’s 15-member executive team is diverse
(53 percent women, 40 percent people of color) as well as stable (60 percent were in place
during the last site team visit in 2011). The team consists of the following:
Leadership Team
Christopher Callahan
Marianne Barrett
Kristin Gilger
Mark Lodato
Sandy Mancilla
Elizabeth M. Bernreuter
Mary Cook
Joe Giordano
Anita Luera
Ian MacSpadden
Beth Nakamura
B. William Silcock
T.J. Sokol
Alexis Trujillo
Mike Wong

Dean, University Vice Provost and Arizona PBS CEO *
Senior Associate Dean and Solheim Professor
Associate Dean and Reynolds Center Director
Assistant Dean and Arizona PBS Associate GM *
Director of Fiscal and Business Services *
Director of Development *
Director of Student Success
Communications Manager *
Director of Cronkite Institute for High School Journalism
Director of Engineering Operations *
Events Manager *
Director of Cronkite Global Initiatives and Humphrey Program Curator
Director of Technology
Student Recruitment Coordinator
Director of Career Services

(* indicates responsibilities at Cronkite and Arizona PBS)
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Cronkite Administrative Support Teams:
Dean’s Office
Corey Polka
Linda Davis
April Goldstein
Jean Sheeley
Advising
Brad Longwell
Ross Billings
David Jackson
Julie Sainz
Kathren Sammis
Alexis Weiler
Budget/Financial
Sandy Mancilla
Sue Elliott
Kimberly Moore
Career Services
Mike Wong
Joanna Alvillar
Cronkite Global Initiatives
B. William Silcock
Claire Tyrpak
Development
Liz Bernreuter
Beth Steurer
Katie Burke
Engineering
Ian MacSpadden
Tom Bradshaw
Events
Beth Nakamura
Patty Rosciano
Paulina Sánchez
Reynolds Center
Kristin Gilger
Andrew Leckey
Sally Kilbridge
Rian Bosse
Technology
T.J. Sokol
Bhuvan Aggarwal
Chris Campbell
Tim Evans
Mark Hiralez
Jeremy Leggat
Niclas Lindh
Hari Subramaniam

Assistant to the Dean
Graphic Designer Principal
Office Specialist
Administrative Specialist
Academic Specialist and Lead Adviser
Academic Specialist
Academic Specialist
Academic Specialist
Academic Specialist
Academic Specialist
Director of Fiscal and Business Services
Fiscal Specialist
Academic Financial Specialist
Director of Career Services
Administrative Assistant
Director of Cronkite Global Initiatives
Program Coordinator
Senior Director of Development
Assistant Director of Development
Development Assistant
Director of Engineering and Operations
Engineering/Technology Support Specialist
Events Manager
Events Coordinator Sr.
Events Coordinator Assistant
Executive Director
President
Associate Director
Web Content Editor
Director of Technology
Web Application Developer
Audiovisual Technician
Technology Support Analyst
Systems Support Analyst
Systems Administrator
Instructional Technology Analyst/Webmaster
Web Administrator

Question 2. Describe the unit’s process for strategic or long-range planning. Attach a copy of the
unit’s written strategic or long-range plan. This plan should give the date of adoption/revision and
any timeline for achieving stated goals. Discuss how the plan provides vision and direction for the
unit’s future.

The Cronkite School’s strategic planning is derived directly from ASU’s long-term vision, as
articulated by the President’s model for the New American University. That vision is succinctly
stated in the University’s first-ever Board of Regents-approved charter, which reads:
Walter Cronkite School of Journalism and Mass Communication 2016

Part 2-1 Mission, Governance and Administration

32

ASU is a comprehensive public research university, measured not by whom we exclude, but
rather by whom we include and how they succeed; advancing research and discovery of
public value; and assuming fundamental responsibility for the economic, social, cultural and
overall health of the communities it serves.
The University has set specific goals from 2015-2020, all revolving around the President’s eight
“design aspirations,” which are:
• Leverage Our Place
• Transform Society
• Value Entrepreneurship
• Conduct Use-inspired Research
• Enable Student Success
• Fuse Intellectual Disciplines
• Be Socially Embedded
• Engage Globally
(See Appendix 1A for University Charter, design aspirations and the 2015-2020 goals:
https://president.asu.edu/sites/default/files/ASU_NewAmericanUniversity_Charter_030115.pdf)
Over the past six years, Cronkite has made great strides – guided by the University’s charter and
design aspirations. The School has focused its primary strategic design around the “teaching
hospital” model of journalism education. That design, at its core, is to be embedded in the region,
providing value – in this case news, information and community engagement – to Arizonans
through Cronkite News, the multiplatform news division of Arizona PBS that has grown into the
second-largest news organization in the state. The School is taking responsibility for the news
and information needs of the region.
Cronkite also has intentionally attempted to “leverage our place” by designing programs focused
on coverage of Latinos and the borderlands, Native Americans, environmental sustainability and
regional economic issues. And Cronkite News focuses heavily on state government coverage,
taking advantage of its location just a few miles from the state capitol. A future initiative is the
Spanish-language journalism immersion program to be launched next year, leveraging the large
and growing Latino population in the Southwest.
The new emphasis on sports, with degrees on both the undergraduate and graduate levels, is
designed to leverage the School’s location in the center of a major sports hub – a city with all
four major professional sports teams, NCAA athletics, Major League Baseball spring training and
professional golf, tennis and NASCAR. Phoenix also is a draw for rotating events such as the
Super Bowl, NCAA Final Four and the College Football Championship.
Cronkite also has embraced entrepreneurship, starting a decade ago with one of the nation’s
first classes in journalism entrepreneurship and the New Media Innovation and Entrepreneurship
Lab, which is used by the President as an exemplar of use-inspired research. The School
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infuses entrepreneurial concepts into other journalism schools, too, through the Scripps Howard
Journalism Entrepreneurship Institute, a free, weeklong program for journalism professors from
other universities.
Cronkite has become the University’s model for enabling student success, engaging students
through innovative classes, the professional immersion programs and a wide array of Cronkite
events and activities. A 90 percent freshman retention rate is a goal for every school and college
at ASU except Cronkite. The School, which long surpassed the 90 percent mark, now has a
retention goal of 95 percent.
Cronkite also has been a University leader in breaking down academic silos, early on creating
multidisciplinary programs such as the New Media Innovation and Entrepreneurship Lab, where
computer engineers, designers, business majors and others join journalism students. And more
recently, the School has created a series of dual-degree programs with other majors, including
Web development at the Fulton Schools of Engineering, meteorology and transborder studies.
Finally, the School continues to grow its global reach, adding the Edward R. Murrow Visiting
Journalists program to the yearlong Hubert H. Humphrey Fellowship program for international
journalists, increasing study abroad programs, providing opportunities for dozens of students to
cover international events such as the Summer Olympics in London in 2012 and in Rio de Janeiro
in 2016, and expanding the Carnegie-Knight News21 program to international schools.
The School’s progress always stems directly from the strategic vision provided by the
University’s Charter, design imperatives and five-year goals.

Question 3. Describe the unit’s policies and procedures for faculty governance. Provide the
Web link or make available in the site team workroom a print copy of faculty policy manuals,
handbooks or other documents specifying policies, procedures and the roles of faculty and
students in governance and in development of educational policy and curriculum.

The Cronkite School’s policies and procedures for faculty governance are detailed in its bylaws,
which were unanimously adopted by its faculty in October 2008 and amended in August 2016
to add a student member to the doctoral committee. (See Appendix 1B, Cronkite Bylaws).
The bylaws are based on the belief that collegiality is integral to the process of generation and
dissemination of knowledge in a University setting, that such an environment fosters the free
and open exchange of ideas necessary to the development and examination of new information,
and that this type of environment can exist only when its rules and conventions are determined
through mutual agreement.
Voting members of the faculty, who constitute the School’s governing body, include professors,
associate professors, assistant professors, professors of practice, lecturers, full-time instructors
or other University-recognized categories of instructional and/or research personnel. Faculty on
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leaves of absence (including sabbaticals) are permitted, but not required, to participate in faculty
meetings. Participation by academic professionals who are not on continuing appointments,
academic advisers, staff, part-time faculty, retired faculty, faculty associates and graduate
assistants is by invitation of a majority of the voting faculty. Those individuals do not have a vote
in actions considered at faculty meetings.
For faculty governance to be meaningful, the faculty must be informed, consulted and involved in
shaping the policies that provide direction on the operation of the School. To that end, individual
faculty members are elected by their peers to serve on a variety of committees that advise,
evaluate, recommend and render decisions on a variety of operational and philosophical issues.
Members serve staggered three-year terms. Elections to standing committees are held during
a faculty meeting at the beginning of each academic year. The standing committees consist
of the Dean’s Advisory Committee, Promotion and Tenure Committee, Standards Committee,
Curriculum Committee, Master’s Graduate Committee and Doctoral Committee.
The Cronkite School also believes it is critical to involve students in decision-making. With that
in mind, the Dean in 2007 created a Dean’s Advisory Council. Officers of each of the School’s
student clubs and student media leaders are represented on the council, which meets monthly.
The council gives the Dean the opportunity to hear directly from students on issues such as
curriculum, advising, facilities, equipment, tuition and program fees. The council also functions
as an early warning system, alerting the Dean to challenges students may be encountering at the
School or the University.
The creation of new degree programs is illustrative of the School’s collaborative process.
During this accreditation cycle, Cronkite added four new degree programs – the Bachelor of
Arts in Sports Journalism, the Master of Arts in Sports Journalism, Bachelor of Arts in Mass
Communication and Media Studies, and the Ph.D. in Journalism and Mass Communication
(only the first two are being offered for ACEJMC review).
In each case, the School’s faculty was an integral part of the process. The Curriculum Committee
worked with the School’s leadership to develop proposals for faculty review. The committee
chair held open meetings to which all members of the faculty were invited to ask questions and
share concerns. Following committee approval, the proposals were voted on by the full faculty
at scheduled faculty meetings. All four degree proposals were unanimously approved. The
proposals were then sent to the University’s Academic Senate, Provost’s Office and the Arizona
Board of Regents for final approvals.
It is worth noting that the School has not had a single “no” vote on any proposal considered by
the faculty since Cronkite became an independent program in fall 2005.
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Question 4. How often did the faculty meet during the most recent academic year?

The bylaws call for three faculty meetings in each fall and spring semester. The faculty met six
times during the 2015-2016 academic year on the following dates:
Aug. 17, 2015 (annual all-day faculty retreat)
Oct. 9, 2015
Nov. 20, 2015
Jan. 15, 2016
Feb. 19, 2016
April 15, 2016

Question 5. List faculty membership on and responsibilities of the unit’s standing and ad hoc
committees. (The list should include the names of faculty serving on each committee.)

As specified in its bylaws (Appendix 1B), the Cronkite School has the following standing committees.
2015-2016 Cronkite Committees
The Promotion and Tenure Committee includes all of the School’s tenured faculty members
and is charged with making recommendations to the Dean and Provost on all matters concerning
the selection, promotion and tenure of faculty members in accordance with the policies and
procedures of the School and the University. When considering promotions to associate
professor or professor, the committee consists of all tenured faculty members at or above
the prospective rank of the person being considered for promotion. The School’s Dean and
associate/assistant dean(s) may not attend committee meetings except at the invitation of the
committee chair, with the express purpose of providing information deemed necessary in the
consideration of personnel. All faculty members eligible for review by the committee are asked
to submit faculty records forms to the Dean in a timely manner. The Promotion and Tenure
Committee, acting as a committee of the whole, follows guidelines for hiring, promotion and
stability of employment as detailed in the School’s bylaws.
The committee makes a report to the Dean. That report is confidential and is kept in the
possession of the Dean’s Office for a period of at least three years. The chair of the Promotion
and Tenure Committee is responsible for writing the recommendation of the committee
concerning any candidate. The written recommendation is reviewed by each member of the
committee. If there is a division of opinion, a report of the minority membership of the committee
may be written by a member of the minority group. This report also is submitted to the Dean and
the chair of the Promotion and Tenure Committee. All members of the Promotion and Tenure
Committee who have participated in the deliberations of the personnel action are represented by
signature on a separate signature sheet indicating that they have concurred with the majority or
minority statement.
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The recommendation of the Dean is separate from that of the Promotion and Tenure Committee
and reflects both the Dean’s evaluation of the committee report and the Dean’s own evaluation
of the candidate’s material. As per the procedures of the University, the Promotion and Tenure
Committee’s evaluation and the Dean’s recommendation are submitted, along with other required
material, to the Provost of the University. The members of the Cronkite School’s Promotion
and Tenure Committee are Professors John Craft, Steve Doig and Andrew Leckey as well as
Associate Professors Craig Allen, Sharon Bramlett-Solomon, Dawn Gilpin, Fran Matera, Dennis
Russell, Joseph Russomanno, B. William Silcock, Leslie-Jean Thornton and Xu Wu.
The Dean’s Advisory Committee consists of representatives from all ranks of faculty within the
School. The seven committee members, who are elected for up to two consecutive staggered
three-year terms, make recommendations to the Dean concerning the academic mission and
operation of the School. The committee usually meets in the week prior to each faculty meeting.
The faculty members on this committee are: Professor John Craft, Associate Professors Sharon
Bramlett-Solomon and Dennis Russell, Assistant Professor Monica Chadha, Professor of
Practice Tom Feuer, Lecturer Melanie Alvarez and Faculty Associate John Dille.
The Standards Committee consists of three faculty members who are elected to staggered
three-year terms. One term expires each year. The Assistant Dean serves as the committee’s
chair and is charged with calling a meeting at the beginning of each academic year and as
necessary to act on student or faculty petitions regarding the School’s standards and
requirements. Matters that require attention during the summer are handled by an ad hoc
committee of three faculty members appointed by the Dean. When members of the committee
of the previous academic year are teaching during summer school, those faculty members are
included on the ad hoc committee. The chair of the Standards Committee makes available to the
faculty all actions approved by the committee. The committee is chaired by Assistant Dean
Mark Lodato. Members are Southwest Borderlands Initiative Professor Rick Rodriguez and
Professors of Practice Rebecca Blatt and Venita Hawthorne James.
The Curriculum Committee has three elected faculty members serving three-year terms, with
one term expiring each year. The committee elects a chair at the beginning of each academic
year. The committee meets when called to do so by its chair, the Dean or as needed at the
request of a majority of the faculty. Curriculum Committee meetings are announced and are open
to all faculty members. The chair of the Curriculum Committee makes available to the faculty
minutes of each regular committee meeting. Faculty members directly connected with a given
course change are invited to meet with the committee to discuss the proposed changes. The
committee is chaired by Professor of Practice Retha Hill. Members are Weil Family Professor of
Journalism Leonard Downie Jr. and Professor of Practice Jacquee Petchel.
The Master’s Committee consists of three elected faculty members who serve three-year
terms, with one term expiring each year. The director of the master’s program serves as chair of
the committee. The committee is responsible for all matters relating to the School’s Master of
Mass Communication and Master of Arts in Sports Journalism programs. These include
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development of the curriculum and the submission of curricular recommendations to the School’s
Curriculum Committee, development of admissions standards and review of applications, review
of applications for graduate assistantships and review and approval of students’ plans of study.
The Master’s Committee is chaired by Senior Associate Dean Marianne Barrett. Members are
Professor Steve Doig, Associate Professor Fran Matera and Professor of Practice Steve Crane.
The Doctoral Committee is responsible for all matters related to the Cronkite School’s
Journalism and Mass Communication Ph.D. program. These include curriculum, admissions,
assistantships, scholarships and review and approval of programs of study. The committee is
made up of three faculty members who are elected to staggered three-year terms, with one
term expiring each year. The director of the School’s doctoral program, Associate Professor
Craig Allen, is the committee chair. Committee members are Associate Professors Joseph
Russomanno, B. William Silcock and Leslie-Jean Thornton. At its August 2016 meeting, the
faculty voted unanimously to amend the bylaws to add a student to the doctoral committee. The
student will be the School’s representative to the Graduate and Professional Student Association.
Additionally, ad hoc committees are created to oversee faculty searches. The composition of
those committees is based on the type of search being conducted but always includes at least
one member of the School’s Promotion and Tenure Committee.
Question 6. Describe the faculty’s contributions to the administration and governance of the
university.

The Arizona Board of Regents outlines the responsibilities and obligations of faculty to share in
the governance and administration of the University in its Conditions of Faculty Service and other
policy statements. These responsibilities and obligations include approval of course content and
matters of instruction, making recommendations on the appointment and promotion of faculty,
selecting academic administrators, disciplining faculty and formulating rules and procedures for
disciplining students. (Academic Affairs Manual ACD 203-01: Faculty and Academic Professional
Governance – Responsibilities.)
A number of Cronkite faculty members have contributed to the governance of the University
through service on University committees over the past six years. Associate Professor Craig Allen
served as President of the Academic Senate for the Downtown Phoenix Campus and chaired the
University Senate Personnel Committee. He is currently chair of the University Hearing Board.
Dr. Allen also served on the University’s General Studies Council and the Governance Grievance
Committee.
Several other Cronkite faculty members have served on the University’s Academic Senate over
the review period. They include Professor and Knight Chair in Journalism Steve Doig, Associate
Professor Dennis Russell and Associate Professor Xu Wu, who is currently serving.
Dr. Xu previously served as a member of the University Standards Committee, as did Senior
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Associate Dean Marianne Barrett. Associate Professor Joseph Russomanno currently represents
the Cronkite School on that committee.
Associate Professor Sharon Bramlett-Solomon has been active with several University diversity
groups. She is currently publicity co-chair for the African and African-American Faculty and Staff
Committee, co-chair of News Media for the Faculty Women of Color Caucus and a member of the
Faculty Women’s Association. She also has served as a faculty mentor to members of the Black
Graduate Student Association.
Professor Doig and Drs. Russomanno and Russell represented the Cronkite School on the
University’s Curriculum and Academic Programs Committee, while Dr. Russell and Associate
Professors Fran Matera and Leslie-Jean Thornton served on the Graduate Council. Dr. Matera
currently serves on the University’s General Studies Committee.
Associate Professor B. William Silcock was appointed by the University to the University Hearing
Board and the India Partnership Program task force.
Cronkite faculty members regularly serve terms on the Student Media Advisory Board, which
provides advice and guidance to Student Media operations at ASU. Associate Dean Kristin Gilger
has served as board chair for the past two years. Others who have served over the past six years
include Dr. Silcock, former Frank Russell Chair for the Business of Journalism Tim McGuire, and
Professor of Practice Jacquee Petchel.
Professor McGuire, who retired in 2016, also served on the University’s General Studies
Committee.
Question 7. Describe the process for selecting, appointing and evaluating unit administrators.

Deans of colleges and schools at ASU are appointed by the President of the University and
perform such duties as the President and the Provost of the University may assign. The Dean is
the executive academic officer of the college or school. Responsibilities include:
Presiding over meetings of the faculty and/or academic professionals of the college
Presenting policies for consideration by the faculty and/or academic professionals
Approving and recommending all budgets submitted from the college
Supervising the registration, progress and educational well-being of students in the college
Efficiently executing all University and Board of Regents policies, so far as they affect the
college
• Recommending to the Provost of the University, after consultation with the faculty, the
nomination of division heads and academic unit chairs/directors.
•
•
•
•
•

The President of the University recommends to the Arizona Board of Regents appointments of
deans after conferring with heads of the departments of the college or school concerned and with
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faculty selection committees. Search committees for positions of dean or vice president must
include a faculty senator recommended by the chair of the Faculty Senate. The senator appointed
to the search committee must be from outside the unit conducting the search.
Within the Cronkite School, there is a Senior Associate Dean, an Associate Dean and an Assistant
Dean. These deans are appointed by the Dean, with approval of the faculty through a vote of a
simple majority. The associate/assistant deans are assigned academic administrative duties by the
Dean. These duties can include, but need not be limited to, student affairs, scheduling of classes,
equipment and facilities management and representing the School at events and meetings as
designed by the Dean. They are evaluated annually by the Dean and receive regular feedback
through the course of the year.
Deans report to the Provost of the University and are formally evaluated by the Provost every four
years with a 360-degree review, but informally receive regular feedback from both the Provost and
the President. The Dean of Cronkite also serves as the Vice Provost for the Downtown Phoenix
Campus and serves on the President’s Working Group 1 executive team, which is composed of
ASU’s 15 senior officers.

Question 8. Describe the unit’s process for timely and equitable resolution of complaints and
concerns expressed by faculty, staff or students.

The University recognizes the importance of providing a prompt and efficient procedure for fair
and equitable resolution of grievances without fear of prejudice or retaliation. Detailed procedures
are provided for the handling of faculty and staff grievances, grade appeals, student complaints
and academic dishonesty charges. The relevant sections of those manuals are included in
Appendix 1C, ASU Grievance Procedures.
When an issue arises, faculty members are advised to first turn to the dean of their college or
school for assistance. If the issue is not resolved to the faculty member’s satisfaction, he or she
may bring concerns to the ASU Academic Senate, requesting a meeting with the Clearinghouse
Committee, The committee will then hear the complaint and recommend a course of action. In
the past accreditation cycle, no Cronkite faculty members brought a complaint to the Academic
Senate.
Similarly, staff complaints and concerns are generally handled by the staff member’s supervisor. If
that does not produce a resolution, the staff member may bring his or her concern to the dean of
the college or school. Staff members also may obtain assistance from the ASU Office of Human
Resources to resolve complaints. In addition, a University ombudsperson program provides for
the informal resolution of problems arising among employees and students. Ombudspersons
provide policy interpretations, make referrals to appropriate offices for information and/or problem
resolution and serve as mediators. Employees selected to serve as ombudspersons are members
of the University Ombudsperson Committee.
Walter Cronkite School of Journalism and Mass Communication 2016

Part 2-1 Mission, Governance and Administration

40

Cronkite students are encouraged to speak to School leadership about any concerns they may
have. The Dean’s Office frequently meets with students and is quick to investigate any problems
and seek solutions.
Petitions for unit course waivers or course substitutions are processed and resolved by the Senior
Associate Dean. If the complaint concerns grading or evaluation, students are asked to first speak
with their instructor. If that does not resolve the problem, students may appeal to the School’s
Standards Committee, composed of three faculty members and chaired by the Assistant Dean.
The committee reviews the appeal, solicits information from both instructor and student, and may
hold a hearing at which the student can present his or her argument. The Standards Committee
then makes a recommendation to the Dean, who makes the final ruling in each case.
The same procedures are followed in cases where students are suspected of academic
dishonesty. Instructors are asked to be vigilant in monitoring students’ work and report any
concerns to the chair of the Standards Committee, which will review the case and bring it to the
committee for consideration. Again, the Dean makes the final decision in each case.
The Cronkite School has a strict policy regarding academic integrity and makes every attempt to
ensure that students understand the standards to which they will be held. The policy is included
in every syllabus for every course and is accompanied by a detailed document with examples of
what constitutes plagiarism, fabrication and other forms of dishonesty as it relates to journalism.
All students must sign a pledge at the beginning of each course that indicates they have read the
policy and will abide by it. The pledge reads:
Academic dishonesty in any form will not be tolerated in the Walter Cronkite School of
Journalism and Mass Communication. The crux of our democracy is the ability of citizens
to obtain honest, truthful and balanced information, and the credibility and integrity of the
individual journalist and communications professional are crucial in that effort.
In light of the Cronkite School’s mission to prepare students to become journalists and
communication professionals, it is critical that credibility and integrity are fostered within the
educational environment of the school. To that end, a zero tolerance policy toward academic
dishonesty will be enforced within every course and educational activity offered or sanctioned
by the school.
Any allegations of academic dishonesty will automatically be referred to the Standards
Committee of the school for review and recommendation to the dean of the school. If any
student is found to have engaged in academic dishonesty in any form – including but not
limited to cheating, plagiarizing and fabricating – that student shall receive a grade of XE for
the class and will be dismissed from the school. There will be no exceptions.
The School strictly applies the policy, expelling students from the program who are found to be in
violation.
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Professional master’s program:
Question 9. Describe the role of the graduate director, other persons or committees assigned to
the professional master’s program.

The Cronkite School’s master’s programs are administered by the Senior Associate Dean.
She oversees the Master of Mass Communication (M.M.C.) degree, a 12-month, full-time,
36-credit-hour professional program, as well as a 30-credit-hour mid-career program that
admits a limited number of mid-career professionals for advanced studies in a specific area of
interest. The School also offers a dual Bachelor of Arts/Master of Mass Communication. More
recently, recognizing the increased interest in sports journalism, Cronkite launched a Master
of Arts in Sports Journalism degree in fall 2015.
The School also has partnered with the ASU Sandra Day O’Connor College of Law to offer
the dual Master of Mass Communication and Master of Legal Studies and with the School
of Sustainability to offer the joint Master of Mass Communication and Master of Science in
Sustainability. Both programs enable students to complete the two degrees in four semesters
by sharing 12 hours of course work across the programs.
The Director of Graduate Programs is appointed by the Dean of the School and is approved
by a majority vote of the faculty.
Current oversight of graduate programs lies with the Senior Associate Dean and constitutes
a significant portion of her duties. In addition to chairing the Master of Mass Communication
Committee, she is responsible for supervising the School’s full-time Recruitment Coordinator,
marketing the programs, recruiting applicants, overseeing the admissions process,
scheduling graduate classes and implementing changes to the curriculum. The graduate
director is charged with working with ASU’s Office of Graduate Education to ensure that
Cronkite programs are compliant with University and Arizona Board of Regents’ policies and
procedures.
The Senior Associate Dean also oversees selection of more than a dozen partial or full
assistantships each year. Thirteen master’s students were awarded full or partial graduate
assistantships in fall 2016 representing a financial commitment of approximately $400,000.
The Cronkite School launched a Ph.D. in Journalism and Mass Communication in fall 2011
and graduated its first student in fall 2014. That program is overseen by the Director of
the Doctoral Program, who is a senior faculty member. He is responsible for curriculum,
admissions, assistantships, scholarships and review and approval of programs of study.
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Question 10. Attach a copy of the written strategic or long-range plan for the professional master’s
program.

Like the School’s overall strategic planning outlined in Question 2, the long-range vision for the
professional master’s program is derived from the University Charter, the President’s eight design
imperatives and ASU’s five-year goals. Much of Cronkite’s strategic plans on the professional
master’s level are parallel to the School’s overarching vision, starting with the “teaching hospital”
design concept and the creation of Cronkite News as a robust, daily and year-round news and
information provider for the region’s citizenry.
Other strategies are designed specifically around the needs of a professional master’s program,
while still being guided by the Charter and design imperatives. For instance, while the School’s
faculty designed and unanimously approved new sports journalism degrees on both the
undergraduate and master’s level, it also created a new, all-online program in business and
financial journalism only on the master’s level (scheduled for launch in fall 2017).
The master’s curriculum also focuses more heavily on innovation and leadership, charging
graduates with the challenge of helping to invent tomorrow’s news future. And it requires master’s
students to engage in deeper, more complex projects, such as the Carnegie-Knight News21
initiative and the School’s semester-long heroin project in 2015 that led to a statewide TV and
radio simulcast, regional Emmy Awards and a national duPont Award.
Graduate-level work also gives the School greater latitude in the creation of transdisciplinary
and concurrent degree programs, including a new dual-degree program with the Sandra Day
O’Connor College of Law and another with the School of Sustainability, the first college in the
nation to focus on sustainability issues.

Question 11. Describe the unit’s policies and procedures for faculty governance of the professional
master’s program. Provide copies of faculty policy manuals, handbooks or other documents
specifying policies, procedures and the roles of faculty and students in governance and in
development of educational policy and curriculum of the profession master’s program. (If these
documents are the same as those provided in response to Q. 3, there is no need for duplication.
Note the passages and pages specific to the professional master’s program.)

As noted in the response to Question 3, the Master’s Committee is one of the Cronkite School’s
Standing Committees. It is made up of three elected graduate faculty members who serve threeyear terms, with one term expiring each year.
The Director of Graduate Programs serves as chair of the committee. The committee is
responsible for all matters relating to the School’s Master of Mass Communication and Master
of Arts in Sports Journalism programs. These include the development of the curriculum and
the submission of curricular recommendations to the School’s curriculum committee, the
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development of admissions standards and review of applications, review of applications for
graduate assistantships, scholarships and fellowships and approval of students’ plans of study.
The Master’s Committee is chaired by Senior Associate Dean Marianne Barrett and members
are Professor and Knight Chair in Journalism Steve Doig, Assistant Professor Fran Matera and
Professor of Practice Steve Crane.
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Curriculum and Instruction
Executive summary

Part II, Standard 2.

II02

The curriculum at the Cronkite School is constantly evolving in response to industry changes
and a robust assessment process that drives improvement. Every semester, existing classes are
tweaked and new classes are created. At the same time, the School is continually evaluating and
implementing longer-term strategic changes, such as new programs and degrees, to ensure a
curriculum that is cutting-edge, coherent and comprehensive.
At the undergraduate level, students may major in either Journalism and Mass Communication
or Sports Journalism – the latter being a new degree program added in 2015. In both cases,
students are immersed in traditional values classes of ethics and diversity, principles and history,
media law and business and future of journalism. Also core to the curriculum are two basic skills
classes that students take in their freshman year – beginning reporting and multimedia journalism.
Students go on to complete intermediate and advanced skills classes as well as an internship
at a professional news or communications organization. Their training culminates in one of the
School’s signature professional programs in which they may find themselves reporting on the
U.S.-Mexico border, covering spring training for MLB.com, creating interactive graphics for
Cronkite News, producing a nightly newscast that airs on one of the largest public television
stations in the country, or creating public relations campaigns for Fortune 500 companies,
among other options.
One of the distinctive characteristics of Cronkite’s curriculum is how flexible it is: Students may
take any course they wish as long as they meet the prerequisite. Indeed, students are encouraged
to take a range of courses that build knowledge and skills across traditional media platforms.
Over the past six years, the School has taken a number of steps to keep the curriculum nimble
and up-to-date. These include new courses in audience analytics and engagement, innovation
tools, news games and tablet magazine design, among others that encourage exploration of
digital skills. A coding class was created and is now required of all freshmen. Nine new
professional programs were launched, bringing to 12 the options available to students. A 13th
program, in Spanish-language reporting, will be offered in spring 2017.
At the master’s level, the School added a 36-credit-hour full-time professional Master of Arts
in Sports Journalism that mirrors a proven curriculum in the Master’s in Mass Communication
program. The curricula emphasize both the values and skills of journalism as well as the building
of leadership skills.
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During the visit, the unit should provide the following documents in the workroom:
• a complete set of syllabi for all courses, both undergraduate and graduate, offered by the
unit during the current term, the immediate past regular term, and the immediate past
summer and special session (including interim terms and courses offered by
correspondence, online or distance education).
• transcripts of the first 15 graduate students on an alphabetical list of those who received
professional master’s degrees during the year preceding the visit. (These may be copies of
the official transcripts and do not have to carry the official university seal. Team members
may want to review additional student records during the visit.)
Please respond to each of the following instructions:
Question 1. Provide an outline of the curriculum required for the major and for each of the unit’s
specializations.

The Cronkite School offers a converged curriculum with no formal specializations or tracks in
recognition of the changes in the media industry and the need for students to develop knowledge
and skills across platforms.
All students take core classes in common and then choose courses based on their interests
and objectives. Students are confined only by the prerequisites for a class – not by the silos of
broadcast, digital media or public relations.
Students take advantage of this flexibility by taking a wide range of classes that match their
interests and career paths. For example, a student who is pursuing a career in broadcast
journalism may take classes in graphic design, social media and photography, and a student who
aspires to long-form writing and reporting may take classes to help her develop storytelling skills
in videography and virtual reality.
The School offers two degrees at the undergraduate level – a Bachelor of Arts in Journalism and
Mass Communication and a Bachelor of Arts in Sports Journalism, which was added in 2015.
Both are built on the same convergence principle, and the core curriculum is identical for both
with the exception that students pursuing the Sports Journalism degree take classes that have
sports as their theme. For example, they take a sports version of the required Journalism Ethics
and Diversity class in which the case studies are sports-related, and they take a sports version
of the required intermediate reporting class in which they produce sports stories. Care is taken
in all of the sports classes to ensure that students learn the same principles and journalistic skills
as in non-sports sections. For example, in the intermediate sports reporting class, students cover
sports stories that specifically relate to government, courts, police, business and education.
All students take four core values classes, a basic skills class, a multimedia class, an intermediate
skills class and an internship. They also choose at least one professional immersion program that
serves as a capstone experience.
Walter Cronkite School of Journalism and Mass Communication 2016

Part 2 - 2 Curriculum and Instruction

46

The values classes start in the first year with Principles and History of Journalism, a course taught
by the School’s Dean and associate deans. In their second year, students take a seminar-style
class in Journalism Ethics and Diversity, while juniors study Media Law and seniors tackle the
Business and Future of Journalism and students interested in public relations take the Public
Relations Research course.
Basic skills also start in the first year of the program. In their first semester freshman year, students
take both Grammar for Journalists and Coding for Journalists. The latter is a new requirement for
incoming students in fall 2016. First-semester students also may enroll in a Studio Production
class that introduces them to the School’s broadcast studio equipment and teaches them basic
production procedures. Students in the Sports Journalism major may take a section of this class
focused on sports studio production.
In their second semester, all students take a beginning News Reporting and Writing course and
the Multimedia Journalism course, in which they learn a wide range of digital skills. In their second
year, students move on to editing and intermediate reporting classes focused on print/digital or
broadcast platforms.
Advanced skills classes include Graphic Design for Print and Web, Advanced Editing, Newscast
Producing, Sports Marketing & Campaigns, Digital Media Entrepreneurship, Documentary
Production, Magazine Writing, Visual Storytelling, Reporting on Business and the Economy, Telling
Stories with Data, Depth Reporting and Advanced Online Media, among others.
Students pursuing public relations follow the same path, adding in the courses Intro to Public
Relations, Writing for Public Relations, Public Relations Research and Public Relations
Campaigns.
Students also must complete a professional internship and a full-immersion professional program.
Students may choose from 12 – soon to be 13 – different professional program experiences:
• Cronkite News – Broadcast: The award-winning Cronkite News broadcast airs weekdays
on Arizona PBS, with top professionals guiding student anchors, reporters, producers,
editors and production staff.
• Cronkite News – Phoenix Bureau: Students in the Cronkite News bureau in Phoenix
produce stories across media platforms for the Cronkite News digital platform and 30-plus
professional news outlets, covering stories from the Statehouse to the Mexico border.
• Cronkite News – Washington Bureau: Students in the Cronkite Washington bureau
cover the nation’s capital, producing Arizona- and Southwest-focused digital and TV stories
for Cronkite News platforms and a range of professional media outlets.
• Cronkite News – Digital Production: Students serve as website producers and drive
audience analytics and social media for the Cronkite News digital platforms and work with
students in other Cronkite News bureaus to create and showcase multimedia content.
• Cronkite News – LA Sports Bureau: Students spend a semester in the School’s
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Los Angeles bureau focusing on professional and intercollegiate sports stories in Southern
California.
Cronkite News – Phoenix Sports Bureau: Students in the Cronkite News sports bureau
in Phoenix cover a wide range of sporting events, including MLB spring training, for major
market news outlets across the country as well as Cronkite News platforms.
Cronkite News – Borderlands: Students cover important Latino and border issues
for Cronkite News under the guidance of two award-winning professional borderlands
journalists.
Reynolds Business Bureau: Business journalism students produce stories on all
platforms, focusing on business, finance and the economy for Cronkite News and regional
news outlets.
New Media Innovation and Entrepreneurship Lab: An entrepreneurial digital lab teams
Cronkite students with computer engineering, design and business students to create
cutting-edge media products, including news games, virtual reality projects and mobile
apps.
Public Relations Lab: A strategic communications agency guides PR students to develop
campaigns and strategies for clients from Fortune 500 companies to local nonprofit
organizations.
Public Insight Network Bureau: Students work with professional news organizations
around the country to mine news sources, engage audiences and generate story ideas in
partnership with American Public Media.
Carnegie-Knight News21: The national reporting fellowship has been headquartered at
Cronkite since the previous accreditation cycle, but only recently was added to the
School’s for-credit professional immersion options. Cronkite students and other top
journalism students from across the country report in-depth, multimedia projects for major
media outlets such as The Washington Post and NBC News.
Spanish-Language News: The School will open a new immersion program in 2017 that
will focus on creating multiplatform Spanish-language news – Cronkite’s 13th professional
program.

Undergraduate students must register for at least one of these professional programs, which
require a commitment of two full days a week for 3 credits. Many students, eager for the
experience these programs provide and the opportunity to work with top-tier faculty, do more.
They register for 6 credits (three days a week) or 9 credits (four days a week), deepening their
experience in one program, or they register for a second professional program, broadening their
experiences and developing new skills. They may, for example, complete 3 credits reporting
or producing in one of the Cronkite News bureaus one semester and then, the next semester,
complete another 3 credits in the Public Insight Network Bureau to become familiar with audience
engagement tools and approaches.
See Appendix 2A, Journalism B.A. Curriculum Check Sheet and Appendix 2B, Sports Journalism
B.A. Curriculum Check Sheet.
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Question 2. Explain how requirements for the major do not exceed the maximum credit hours
allowable under the 72-credit hour rule and how students comply with the minimum of 72 hours
they must take outside journalism and mass communications. If a minor is required, include
these details.

Undergraduate students at Arizona State University are required to complete 120 semester
credit hours of course work. Students in the Cronkite School’s two undergraduate degree
programs are limited to 48 hours in the major.
The School requires no minor, although many students elect to pursue a minor or a dual
degree. The Cronkite School recently has made it easier for students to complete two
degrees through the creation of a series of dual-degree programs. These programs streamline
the admissions process and course requirements, making it possible for students to complete
two degrees in less time than it would otherwise take. Dual degrees currently offered are
Journalism and Graphic Information Technology with the Fulton Schools of Engineering,
Journalism and Meteorology with the Department of Geography, and Journalism and
Transborder Chicana/o and Latina/o Studies with the School of Transborder Studies. Other
dual degrees are under development with the W. P. Carey School of Business and the School
of Sustainability.
Students employ the School’s Curriculum Check Sheets, ASU’s Major Maps and Degree
Audit Reports to track their progress and review the requirements and options available to
them.
• Curriculum Check Sheets provide students with a clear picture of degree requirements.
The tool shows both journalism and general studies requirements and helps students
and their advisers easily determine which requirements have been satisfied and which
must still be completed. The check sheets are available on the School’s website and are
updated each time a student attends an advising session.
• ASU Major Maps outline a major’s critical requirements and provide a list of classes
students must take to graduate as well as optimal course sequencing. The maps are
available on each student’s personal MyASU page, the ASU A-Z Index and the Cronkite
School’s website.
• The University’s Degree Audit Reporting System is an automated report that displays all
program requirements, including those completed, those scheduled or in progress and
those not yet scheduled. Undergraduates review their degree audits with their academic
advisers, and the audit is accessible to all students on their MyASU Web pages.
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Question 3. Describe how the core and required courses instruct majors in all of ACEJMC’s 12
professional values and competencies with a balance of theoretical and conceptual courses and
skills courses.

The Cronkite School prides itself on being one of the most digitally advanced journalism schools
in the country. But while keeping up with – and staying ahead of – of technological advances,
the School also has been careful to retain the core values of journalism and mass
communication championed by its namesake Walter Cronkite. This imperative forms the
foundation of the School’s curriculum, with students learning the values and principles that have
long defined the profession while also mastering highly specialized, practical skills needed to
succeed in today’s digital world. These values and skills, articulated so well by ACEJMC, are
referenced in all course syllabi and inform all of the School’s educational undertakings.
The Cronkite curriculum is professional in focus, with students taking multiple skills classes to
ensure they are well prepared for their careers. But those skills classes are balanced against
a core set of values courses required of all students in the major. The values courses are:
• Principles and History of Journalism, which serves as an introduction to the field and
provides a broad conceptual framework for the practice of journalism. The course takes
students through the major developments in journalism and mass communication since
the development of the printing press. Students learn about the evolution of news, with
particular attention to the fundamental values of the profession. Students get a basic
grounding in the business principles that have driven the development of the news media
and how they have changed over time. Students consider the future of the industry and
their place in it.
• Journalism Ethics and Diversity, which promotes understanding of difference and the practice
of ethical decision-making. Using a case-study approach, students examine current ethical
issues in the news and the role of the media in covering gender, race, ethnicity, sexual
orientation and disability. They apply various ethical decision-making models and consider the
role of ethics in a changing industry. A separate course, Ethics and Diversity in Sports, was
developed as part of the new bachelor’s in Sports Journalism degree.
• Media Law, which expands students’ understanding and awareness of the principles and
laws governing freedom of the press and free expression. Students are grounded in the
constitutional guarantees of free speech as well as major statutes and court decisions that
govern free expression. They also examine case studies exploring libel, obscenity, privacy
and other free speech issues.
• Business and Future of Journalism, which is designed to help students develop an
understanding of the business side of journalism, new business models and the role of
entrepreneurship in journalism and mass communication. Students discover how market
and audience forces are affecting journalistic enterprises and explore the changes that are
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engulfing the profession. Sports journalism students take Advanced Issues in Sports and
Media.
• Public Relations Research is offered as an alternative to the Business and Future of
Journalism class for students planning to enter the PR profession. Students learn to conduct
research and evaluate information, use current tools and think critically and independently.
Additionally, students are required to take two of their electives as MCO classes. By definition,
these are values courses and include such choices as History of Mass Communication, Visual
Communication, Political Communication, Media Issues in Pop Culture, Digital Media Literacy,
Social Media, and Race, Gender and Media, among others. These classes strongly reflect
ACEJMC values and competencies.
Similarly, ACEJMC values and competencies are deliberately reflected in required Cronkite skills
classes, as described below:
• Grammar for Journalists gives students the foundation they need to write correctly and
clearly.
• Coding for Journalists provides the knowledge and skills students need to keep current in
the digital world.
• Beginning and intermediate reporting classes teach the core values of conducting research
and evaluating information, writing correctly and clearly, applying basic numerical and
statistical concepts and critically evaluating work for accuracy and fairness, clarity, style and
grammar.
• Multimedia Journalism emphasizes the teaching and application of current tools and
technologies, presentation of images and information and an understanding of the digital
world. Students are encouraged to think critically, creatively and independently.
• Editing classes on both print/digital and broadcast platforms teach students presentation
skills as well as how to communicate clearly and accurately, evaluate information and use
current tools and technologies.
• Advanced skills classes allow students to further develop their skills while broadening their
understanding and application of core principles and values. Advanced skills classes
specifically address ACEJMC values and competencies, from developing visual
presentation skills (Graphic Design for Print and Web, and Advanced Editing) and applying
current tools and technologies (Advanced Online Media and Visual Storytelling) to
applying statistical concepts (Telling Stories with Data and Reporting on Business and the
Economy) and researching and writing (Depth Reporting, Magazine Writing and Editorial
Interpretation).
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To ensure that ACEJMC values and competencies are communicated to students and remain
top-of-mind for instructors, they are specifically referenced in syllabi for all classes as follows:
ACEJMC Values and Competencies: As a member of the Accrediting Council on
Education in Journalism and Mass Communication, the Cronkite School is committed to
classroom learning that achieves ACEJMC professional values and competencies. These
include the core areas of freedom of speech, ethics, diversity, critical thinking, research,
writing and use of tools and technologies related to the field. For a full list of ACEJMC
values and competencies, see http://www2.ku.edu/~acejmc/PROGRAM/PRINCIPLES.
SHTML#vals&comps.
Faculty, professionals and students are regularly asked to evaluate courses and student work
based on these values and competencies. These processes, as described in Standard 9, help
ensure that courses are up to date and ACEJMC standards remain prominent in instruction.

Question 4. Explain how instruction, whether onsite or online, responds to professional
expectations of current digital, technological and multimedia competencies.

Cronkite students have access to the latest tools and technologies from the moment they arrive
on campus. Students study in a state-of-the-art building that is widely regarded as one of the
most technologically advanced journalism facilities in the country. It is equipped with
16 digital newsrooms and computer labs, two TV studios and control rooms, 34 edit bays and
378 Mac computers. All student computers in the building support the Adobe Creative Suite,
the Associated Press ENPS news management system and Microsoft Office suite.
In addition, students work out of newsrooms in Santa Monica, California, and Washington, D.C.,
in bureaus that cover sports and national news of interest to Arizonans. These bureaus support an
additional two newsrooms, 20 Mac work stations and three edit bays.
Cronkite students may check out equipment that includes video cameras, audio recorders, iPods,
still cameras, tripods, lighting kits and more. The School also provides iPads for use in the Digital
Magazine Design class. Smart boards are a feature of the Public Insight Network Bureau and the
New Media Innovation and Entrepreneurship Lab, and the School subscribes to a range of Web
analytic tools, including Chartbeat, BuzzSumo, Keyhole, Moz and Parse.ly.
The School employs a full-time instructional technology specialist who provides software training
and support for faculty to ensure they’re up to date. The technologist offers individual or group
training for both full-time and adjunct faculty, assists with instruction in classes on an as-needed
basis and, with the School’s IT department, provides support for the Blackboard course
management platform.
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Online courses also are offered through the Blackboard platform, with support provided by ASU
Online and its team of instructional designers who work closely with faculty to develop and upload
content for courses. Online students are provided a range of options for creating documents,
presentations and spreadsheets. Google Drive, Microsoft Office, iWork, PDF readers and more
are available to them at no cost through ASU.
Though access to the latest tools and technologies is important, the School’s approach to
teaching digital skills is focused not on particular tools – which will inevitably change – but on
introducing students to a variety of options and encouraging exploration. The goal is to help them
feel comfortable learning new tools and technologies, creating lifelong learners who will be able to
stay current in a rapidly changing digital world.
To keep instruction current, the School has introduced a number of curricular changes over the
past six years. The traditional values classes of ethics and diversity, principles and history, media
law and business and future of journalism remain the core of the curriculum, as is the teaching of
basic journalism reporting, writing, editing and producing skills. At the same time, courses have
been continually updated and new courses added. Most notably:
• The School is one of the first journalism schools in the nation to require all of its majors to
take a coding course. The 1-credit Coding for Journalists class is required of all incoming
freshmen beginning in the fall of 2016. The 7½-week online course follows a 1 credit,
7½ -week required Grammar for Journalists class, also taken online, in the first semester.
The two courses prepare students in the fundamentals of both of the “languages” they
will encounter during their studies. Specifically, the coding course teaches basic HTML,
JavaScript and CSS, how the internet and programming work, search and styling websites.
While it is required of incoming students, the course also is open to any Cronkite student
who wishes to take it. More than 400 enrolled for the fall 2016 semester, which means some
150 students in addition to the new freshmen cohort chose to take the inaugural course.
• The required Multimedia Journalism course was renamed and moved to an earlier spot in the
curriculum. The course, which students previously took in their sophomore or junior years,
was required of second-semester freshmen beginning with the fall 2015 class of incoming
students in order to give students earlier exposure to the digital tools they will use throughout the program. The name was changed from Online Media to Multimedia Journalism to
better reflect the journalistic aspects of the course and the range of multimedia skills taught.
The class has been revamped and updated each semester based on input from students,
instructors and media professionals through the assessment process. Added were
podcasting, Storify, mobile media and live tweeting assignments, interactive graphics,
Web analytics, advanced search and personal branding.
• Teaching of data journalism was strengthened across the curriculum to ensure that students
are grounded in how to gather, sort and analyze data, regardless of whether they take an
elective Data Journalism class. Data elements were added to the required reporting classes
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to ensure that all students get basic training. Specifically, a module that includes an Excel
assignment was added to the Beginning Newswriting and Reporting course; students in the
Intermediate News Reporting and Writing course are required to report and write a story
that has data as its basis; and Cronkite News students are expected to use data on a regular
basis in their reporting.
• Focus on audience analytics and engagement was strengthened throughout the curriculum.
The School partnered with American Public Media to open the only Public Insight Network
Bureau in the country in spring 2014. Students work with media organizations around the
country to increase public participation in newsgathering and encourage journalistic
collaboration with audiences. A new elective, Digital Analytics and the Audience, was added
in spring 2014, and analytics and engagement concepts were introduced in classes ranging
from beginning reporting to the Cronkite News professional programs. The School hired
a new professor of practice in Data Analytics/Audience Engagement in spring 2016 who
teaches the analytics class, works closely with students in Cronkite News, and identifies and
promotes learning objectives in analytics and engagement for all Cronkite students.
• Digital tools and approaches were more deeply embedded in traditional skills classes, from
beginning and intermediate reporting to television reporting, depth reporting and magazine
writing. Students live-tweet assignments, use social media in their reporting, shoot video
and photos on their phones and capture audio as part of their writing and reporting assignments. A digital writing component and podcasting were added to the Intermediate
Broadcast Reporting and Writing course, and students in Television Reporting produce a
Web story to accompany traditional broadcast packages.
• Nine new professional programs were launched during this accreditation period, bringing to
12 the number of professional programs from which students can choose. A 13th is being
added this academic year. All programs serve as capstone experiences for students, in
which they apply what they’ve learned in classes to work in newsrooms and labs where they
produce professional-quality content under the direction of experienced journalists and
communications professionals. The new programs include a Digital Production Bureau,
in which students get an immersive experience in Web production, interactive graphics,
social media and audience analytics, as well as the Public Insight Network Bureau, which is
focused on audience engagement, and a Public Relations Lab, in which students develop
campaigns and strategies across platforms for clients.
• The Cronkite News professional program was reconstituted as the news division of Arizona
PBS and converged into a single, cross-platform news operation. Instead of separate
syllabi and separate experiences for students working on digital and broadcast platforms,
one unified syllabus was created and implemented for the fall 2015 semester. Students are
assigned to topic teams that produce both broadcast and digital content with the goal of
building advanced multimedia skills and providing an integrated learning experience that
reflects changes in the industry. An Executive Editor was hired to lead the new
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cross-platform news operation, which includes the nightly newscast and all content
produced for cronkitenews.azpbs.org and distributed to news outlets.
• An Innovation Tools class was launched in spring 2016 for students interested in trying and
testing new and interesting digital tools.
• A News Games class was created, in which students design and produce news games in
collaboration with the ASU Center for Games & Impact.
• Students in the New Media Innovation and Entrepreneurship Lab were early adopters of
virtual reality and 360 video technologies. Students in the lab produced a special VR project
about immigrants crossing the U.S.-Mexico border and created VR apps for that project
and for Cronkite News. The development of the VR apps earned the School a prestigious
innovation award from the National Association of Broadcasters Education Foundation in
2016 for Excellence in Innovative Technology.
• The Introduction to Editing class for students pursuing print or digital interests was updated
to include a stronger digital orientation. Students learn style differences across platforms
and focus on audiences. They practice digital curation and edit news breaking on digital
platforms.
• A Digital Magazine Design class was created with a focus on designing specifically for
tablets and mobile devices. The School purchased iPads for use by students taking the
course.
• The Photo II class was redesigned to incorporate both still photography and video, with
students producing visual stories in a video format.
• Maps and interactive graphics were introduced in the Graphic Design, Multimedia Journalism
and Advanced Online Media courses, with students creating Google Fusion maps and
utilizing tools such as Datawrapper and Chartbuilder.
Also to keep instruction current, a new course is being developed devoted specifically for shooting
video for the Web and a new certificate program is being developed in Digital Audiences, which
will be offered online to all students beginning in fall 2017.
To further build students’ skills, the School has offered a series of specialized training sessions
each semester since fall 2014. “Skill Booster Fridays” sessions, now called “90-Minute Mastery,”
are scheduled on four or five Friday mornings during the semester and students can either
register or just show up for an hour or two of fun, interactive instruction designed to help them
build technical or journalistic skills. Over the past two years, a number of faculty members have
volunteered to lead sessions on topics such as the fundamentals of programming with JavaScript,
editing video in Adobe Premiere, data visualization, AP style, and finding story ideas (taught by
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the Dean). Another session had students participating in a live reporting simulation, and one entire
semester was devoted to introducing students to various tools, such as Google Fusion, StoryMap
JS, Timeline JS and SoundCite JS, that they can use to add interactive elements to news packages
and personal portfolios. The fall 2016 sessions will cover mapping tools, how to use Facebook
effectively as a journalist, using hashtags and free Adobe mobile tools.
To help ensure that the School continues to evolve, respond to and lead digital change and
exploration, the School in 2015 created a new position – that of Innovation Chief. The Innovation
Chief encourages innovation and creativity throughout the curriculum, in Cronkite News
professional programs and in programming and outreach efforts. For example, in spring 2016,
the Innovation Chief organized the School’s first Innovation Day, an interactive, fun event in the
First Amendment Forum that allowed students to see, discuss and try out new technologies,
ranging from drones and apps to wearables and virtual reality. The Innovation Chief also led the
School’s first crowd-funding campaign in partnership with Beacon.com and with support from
The Dallas Morning News and Univision. The funds are being used for student reporting projects
in the Borderlands reporting bureau and made possible the first cross-border poll that measured
attitudes toward issues along the U.S.-Mexico border. Finally, the Innovation Chief leads efforts
to experiment with new technology. At his urging, the School purchased a BeamPro Mobile
Telepresence Device that is stationed in the newsroom and is a portal for people around the
globe to interact with students and faculty. The BeamPro, affectionately referred to as “Scotty,”
looks and moves like a robot and works like a version of Skype.
Most recently, Cronkite has teamed up with Google News Lab to help test new tools and training
and encourage their use throughout journalism education. The School will serve as a first-of-itskind test bed for new trainings by Google News Lab through Cronkite News, the multiplatform
news division of Arizona PBS, beginning in spring 2017.
All of these efforts communicate in visible and meaningful ways the School’s commitment to being
a leader in digital journalism education.

Question 5. Explain how the accredited unit ensures consistency in learning objectives, workload
and standards in courses with multiple sections.

The Cronkite School has several measures in place to ensure that students get equivalent
experiences regardless of the section of a course.
Classes Taught by Adjunct Faculty: Because part-time faculty members teach many of the
School’s multi-section skills courses, special attention is paid to this group.
• Standard course syllabi are developed for all classes for which there are multiple
sections, and they are provided to instructors. Instructors add contact information and
flesh out course schedules then submit their syllabi for review prior to the start of the
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semester. Associate and assistant deans review each syllabus for inconsistencies and
errors before they are distributed to students.
• Syllabi are updated almost every semester in consultation with both full-time and
part-time faculty members who have taught the course. When significant changes
are contemplated, the Associate Dean calls meetings to discuss the changes. These
meetings build camaraderie, generate new ideas and help ensure that all instructors are
on the same page. Several such meetings are held each semester. For example, two
meetings were held in summer 2016 to update the Intermediate Reporting and Writing
syllabus and the syllabus for Multimedia Journalism, with a total of nearly 20 part-time
and full-time faculty participating.
• Before the start of each semester, the Cronkite School holds a half-day orientation for
teaching faculty. Attendance is mandatory for new adjuncts, and returning adjuncts
and new full-time faculty are encouraged to attend. The Associate Dean reviews
expectations, standards and School policies and procedures. Instructors get training
in the use of classroom equipment and the Blackboard classroom management system
and have the opportunity to meet and share class materials, exercises and information.
The orientation sessions are an important way the School reinforces adherence to
School policies regarding academic integrity, attendance, deadlines, makeup work and
responding to students.
• A Faculty Associate Handbook is updated and distributed each semester to part-time
faculty as well as new full-time faculty. The handbook addresses a range of University
and Cronkite policies and procedures, directs faculty to additional resources, and
serves as an easy reference and resource guide. It is available online through a faculty
intranet site and in hard copy.
• One text serves all sections of a course. If a full-time faculty member teaches the course,
he or she takes the lead on choosing the text for all sections. If all sections are taught
by adjuncts, the Associate Dean makes the decision in consultation with full-time and
part-time faculty. Any instructor may recommend optional texts for a class.
• Over the course of the semester, the Senior Associate Dean, Associate Dean or
Assistant Dean visit all classes taught by part-time faculty to observe instructional
methods and talk with students. Students are asked for feedback on the instructor, text,
grading and class requirements. The deans communicate with instructors after each
visit to share observations and student feedback. These visits are useful in uncovering
inconsistencies between sections of a course and ensuring that instructors are following
the syllabus for that course.
• At the conclusion of each semester, the Dean’s Office reviews students’ formal
evaluations of the class and follows up with instructors as necessary.
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Classes Taught by Full-time Faculty: The following measures help ensure that multiple
sections of classes taught by full-time faculty meet course objectives.
• One text serves all sections of a course. If a full-time faculty member teaches the course,
he or she takes the lead in choosing a text for all sections. Any instructor may recommend
optional texts for a class.
• When a course is in need of an update or revision, all stakeholders are brought together to
discuss and formulate a plan.
• The Cronkite School has on staff an instructional technology specialist who will train and
assist faculty members in new technologies for courses they teach. This helps ensure that all
faculty are up-to-date and ensures consistency across courses.
• Course evaluations are reviewed by the Dean’s Office to ensure that course objectives are met.

Question 6. Describe the methods used to select sites for internships for credit in the major; to
supervise internship and work experience programs; to evaluate and grade students’ performance
in these programs; and to award credit for internships or work experiences.

Internships are an important part of every Cronkite student’s educational experience. Students
are required to complete a 3-credit, upper-level internship, but a number of students do two,
three or four internships before graduating.
The School’s internship program is managed by a full-time Director of Career Services, with
the assistance of a full-time administrative assistant. From fall 2010 through fall 2016, the office
arranged and supervised a total of 3,835 internships – an average of 547 a year – at several
hundred media and public relations organizations locally, regionally and nationally. (See Appendix
2C, Internship Totals 2010-2016.)
Students benefit from the School’s location in a major media market in the heart of the nation’s
sixth-most populated city, with many internship employers located within walking distance of
the School. Students also benefit from the School’s strong ties to newspapers, digital outlets,
television and radio stations and public relations agencies across the country. In recent years,
students have completed internships at CBS News, Bloomberg News, CNBC, E.B. Lane Public
Relations, ESPN, NBC News, FOX Sports, MarketWatch, Milwaukee Journal-Sentinel, MTV, The
Washington Post, WGN Radio in Chicago, the Society for American Baseball Research, Vogue
Magazine, and television stations in California, Nevada, Utah, Texas, Rhode Island, Wisconsin and
Washington, D.C., to name a few.
Internships are offered at two levels during the fall, spring and summer semesters:
• JMC 484 (3 credit hours) internships provide students with opportunities to do
professional-level journalism and public relations work. All Cronkite students must complete
a JMC 484 internship in order to graduate. Students must work a minimum of 215 hours
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during the semester in which they are registered for the internship credit. Students in
good standing can take JMC 484 only once after meeting prerequisites in their area of
interest. For example, students who want to complete a digital internship must have taken
Multimedia Journalism, and students who want to enter broadcast internships must have
completed Intermediate Broadcast Reporting and Writing.
		
• MCO 294 (1 credit hour) is for students who have not yet met the qualifications for JMC
484 or who are on their first, second, third or fourth internships. The minimum requirement
for an MCO 294 internship is completion of the required freshman classes and a 2.5 GPA.
All MCO 294 internships are 1 credit hour. Students must work a minimum of 120 hours
per semester to qualify for internship credit. As long as students meet eligibility
requirements, they may register for multiple MCO 294 internships. But they may take it just
once for credit toward hours needed for graduation.
Students are connected to internships in three primary ways:
• Cronkite Career Services hosts six interview events a year – three each semester – for
students seeking local and regional internships. Nearly 300 students and 100 employers
representing broadcasting, print/digital journalism and public relations and strategic media
participate in these events each semester. Students wishing to participate submit
applications and portfolio materials to Career Services, which reviews the information and
schedules interviews. After each event, students and employers submit their preferences,
and Career Services makes appropriate matches. More than 70 percent of students who
participate are placed in internships through this process.
• In addition to the internship interview events described above, Cronkite Career Services
regularly hosts representatives from national and regional news and communications
companies who come to interview students for internships and jobs. Over the past six
years, 29 companies have come to the School to recruit top prospects. Six years ago, one
company, Bloomberg News, visited the School specifically for recruitment purposes.
That grew to 18 different companies in 2015 and 23 in 2016. The recruiters over the
six-year period represented the Chicago Tribune, Cox Media, Dallas Morning News, ESPN,
E.W. Scripps Co., FOX News, Gannett Co., Hearst Television, Meredith Corp., MLB.com,
NBC Universal, Nexstar, Sinclair Broadcast Group, Thomson Reuters, Turner Broadcast
and The Wall Street Journal, among others. Career Services publicizes and promotes these
events, collects resumes, prepares students for interviews, schedules the interviews and
hosts recruiters.
• The Career Services Director distributes an e-newsletter with internship opportunities to
all students every eight to 10 days. Students who get internship offers may then apply
to Career Services for academic credit. (See Appendix 2D, Sample Career Services
Newsletter.)
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Selection of Sites: Companies are carefully screened to ensure that interns have a
productive, professional and educational experience. In deciding whether to include an employer
in the internships program, the Career Services Director assesses whether the student will be
provided meaningful work, who will supervise the student, what hours the student will be expected
to work and the nature of the workplace environment.
Employers are given a document outlining requirements and expectations for internships. The
document encourages companies to compensate students for internship work and includes
U.S. Labor Department criteria for unpaid internships. (See Appendix 2E, Internship Employer
Overview.) First-time employers also must fill out an application form. (See Appendix 2F, Internship
Employer Application Form.)
Once accepted into the program, employers are required to complete a university student
placement agreement. (See Appendix 2G, University Student Placement Agreement.)
Supervision of Internships: The Career Services Director is the instructor of record for all
for-credit internships. Students are required to write two reports that describe the work they have
done in their internships, the work environment, and skills and knowledge attained. The first report
is due seven weeks into the semester and the second is due at the end of the 14th week of the
internship. Students also are encouraged to provide feedback on how the company or the School
can improve the internship experience and/or program.
The Career Services Director holds meetings with students prior to all internship interview events
to ensure they are prepared. Students are required to attend these meetings, during which the
Director covers such topics as how to research companies, how to dress appropriately for
interviews, polishing their resumes and portfolios and questions to expect. Students who have
done previous internships are asked to share their experiences and advice. Once students secure
internships, the Director holds another set of meetings designed to prepare them for success
in the workplace and to review requirements for completion of the internship. Topics discussed
include professional dress and behavior, punctuality, work ethic and communicating with
supervisors. Students are told what to do if they encounter a hostile work environment,
harassment or unethical behavior in the workplace, are reminded of the School’s zero-tolerance
policy on plagiarism and fabrication and sign the School’s Academic Integrity Pledge
To illustrate the extent of this effort, in spring 2016, the Career Services Director held 17 separate
meetings to prepare students for interviews and 10 post-interview meetings to prepare them for
their internships. Some of the meetings were held on the weekends to accomodate students’
schedules.
Students in the JMC 484 internship course also are responsible for an online “After Cronkite”
short course designed to help them prepare for their post-graduate job searches. They create
a profile on LinkedIn and join the Cronkite alumni LinkedIn group. They submit a robust online
portfolio that includes a bio page, resume, work samples, contact page, photos and banner. In
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completing the portfolio assignment, students use the WordPress portfolio they created previously
in their Multimedia Journalism class and to which they have added their best work as they have
progressed through the School. (See Appendix 2H, After Cronkite Syllabus.)
Evaluation and Grading: All internships are graded as “Pass/Fail.” To pass, students must
complete the “After Cronkite” online short course, submit all required documents and writing
assignments, attend all required internship meetings, complete the required hours of work and
receive a rating of satisfactory or above from their supervisors in the workplace.
Internship supervisors are asked to evaluate students in the following areas: work habits and
professionalism, willingness to carry out assignments and make deadline, ability to work
with others, accuracy and attention to detail, writing, and reporting or gathering information.
Supervisors also evaluate interns on a five-point scale, from excellent to unacceptable.
The evaluation instrument also includes two questions that are required by the Arizona Board of
Regents:
If you had an opening for an entry-level position at your company, would you hire this person?
_________ (Y/N)
Is this student ready for an entry-level job in a small market newsroom or PR firm?
_________ (Y/N)
Beginning in spring 2010, the Cronkite School added a second part to the evaluation form
asking supervisors to evaluate interns on the 12 ACEJMC learning objectives. (See Appendix 2I,
Internship Evaluation Form.)
Internship supervisors are asked to communicate immediately with the Career Services Director
if students are failing in performance in any way.

Question 7. Attach a copy of the unit’s internship policy. Provide copies of questionnaires and other
instruments used to monitor and evaluate internships and work experiences.

The School’s internship policy contains detailed information on requirements students must fulfill
in order to receive academic credit for internships. It also outlines expected standards of behavior
and explains evaluation procedures. Students are told that if they fail to complete the internship or
back out of a commitment to an internship, they are barred from applying for another internship for
credit for a semester.
In addition, students are told what to expect from their internship experience. For example, they
should have a qualified supervisor who can provide them with guidance and evaluate their work;
they should be treated as professionals in training, with duties similar to those given to entry-level
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employees; and they should be assigned a work space and given access to equipment essential
to the job. Students are encouraged to contact the Career Services Director immediately if they
encounter any issues. The full policy can be found in Appendix 2J, Cronkite School Internship
Policy.
Additionally, both employers and students sign an agreement that states specifics, such as hours
and work schedule, for each placement. Students pledge to follow company policies and meet the
requirements of the internship, and they sign the School’s Academic Integrity Pledge that sets out
Cronkite’s policy with regard to plagiarism, cheating and other forms of dishonesty. The
agreement can be found in Appendix 2K, Internship Learning Agreement.
The evaluation instrument used by employers to assess their interns’ performance is available in
Appendix 2I, Internship Evaluation Form.

Professional master’s program:
Question 8. Describe the process and requirements for admission to the program. If requirements
are different for an online program, please explain.

The Cronkite School has offered the Master of Mass Communication (M.M.C.) degree since 1981.
In 2008-2009, the School significantly revamped the program and instituted a 36-credit-hour
full-time professional Master of Mass Communication (M.M.C.) degree program. It also launched
a 30-credit-hour master’s program targeted to mid-career professionals. At the same time, the
School revamped its graduate admissions process to admit students for the fall semester only.
In fall 2015, the School launched a 36-credit-hour full-time professional Master of Arts in Sports
Journalism degree. The application process for both degrees is the same and the deadline for
submitting applications to either is Feb. 1 of each year. Students apply online at https://webapp4.
asu.edu/dgsadmissions/Index.jsp and submit their materials to ASU Graduate Education.
The Cronkite School does not currently offer an online master’s degree but plans to institute one in
Business Journalism in fall 2017.
To be considered for admission to ASU and the Cronkite School’s graduate program, students
must have at least a 3.0 (on a 4.0 scale) grade-point average in the last 60 semester hours or
90 quarter hours of undergraduate coursework from a regionally accredited institution in the
U.S. or the equivalent of a U.S. bachelor’s degree from an international institution that is officially
recognized by that country.
All applicants are required to take the Graduate Record Exam (GRE). International students also
must take the Test of English as a Foreign Language (TOEFL). After admission, international
students also are required to obtain a U.S. visa and prove their financial capability.
Walter Cronkite School of Journalism and Mass Communication 2016

Part 2 - 2 Curriculum and Instruction

62

The GRE and, if required, the TOEFL, must be taken by the Feb. 1 application deadline. The
Cronkite School requires applicants to submit a resume and/or biographical sketch and a 350to 500-word personal statement that serves as a writing sample and describes the applicant’s
reasons for wanting to pursue the M.M.C. or the M.A. in Sports Journalism degree at the Cronkite
School. The School also requires applicants to send unofficial transcripts from all college-level
work and three letters of recommendation, at least one of which reliably assesses the likelihood
the applicant will succeed in graduate studies.
As applications are received, the School’s Academic Support Specialist (graduate adviser) reviews
them for completeness and notifies applicants of any missing materials. She also prepares the files
for review by the School’s Graduate Admissions Committee. The committee is comprised of three
faculty members elected to staggered three-year terms and the director of the graduate program,
who serves as chair. The committee reviews completed applications on a rolling basis between
December and March and submits its admission recommendations to ASU Graduate Education
for final approval. Based on the quality of their applications and whether they have degrees or
professional experience in journalism, candidates are admitted to the School’s 36-credit-hour
full-time Master of Mass Communication degree program, its 36-credit-hour full-time Master
of Arts in Sports Journalism degree program, or its 30-credit-hour mid-career Master of Mass
Communication degree program or are denied admission. The Cronkite School does not admit
graduate students on a provisional basis.
Combined Bachelor’s and Master’s Program: In fall 2007, the Cronkite School launched an
integrated four-year bachelor’s-master’s degree program, one of a very few journalism programs in
the nation to offer such a program.
The 144-credit hour program was originally open only to journalism majors in ASU’s Barrett, The
Honors College who are in good standing. Of the 144 hours, 108 are taken at the undergraduate
level, 24 are at the graduate level and 12 are shared between the two degrees. To be accepted
into the program, students must meet the Cronkite School’s admissions standards for freshmen
and be accepted into the honors college.
The first eight graduates of the program, which is targeted to high-performing students, many of
whom are National Merit or National Hispanic Scholars, completed their degrees in spring 2011.
Forty-six students did so in spring 2016.
In fall 2013, however, the program changed so that all students admitted to the Cronkite School as
freshmen and who meet the GPA requirement have the opportunity to pursue the Bachelor of Arts/
Master of Mass Communication degrees at an accelerated rate (typically four to five years). But
dual degree students now must complete their undergraduate degree first before finishing their
graduate work, and they must pay graduate tuition for their master’s courses (previously they paid
only undergraduate tuition). Forty-eight students in total were enrolled in the revamped program as
of spring 2016, four of whom will begin their graduate year in fall 2016.
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The School also has partnered with the Sandra Day O’Connor College of Law to offer the joint
Master of Mass Communication and Master of Legal Studies and with the School of Sustainability
to offer the joint Master of Mass Communication and Master of Science in Sustainability. Both
programs enable students to complete the two degrees in four semesters by sharing 12 hours of
course work across the programs.
Mid-career Master’s Program: The mid-career Master of Mass Communication degree is a
30-credit-hour program for professionals with five years or more of experience. The program is
interdisciplinary and individualized; students come with set goals for their work in the program and
work with their adviser and a faculty mentor to chart a course that may include classes both in the
Cronkite School and elsewhere at the University. Admissions requirements are the same as those
for the M.M.C program.
Mayo Doctor of Medicine (M.D.)/Master of Mass Communication Program: Offered in
partnership with the Mayo Medical School, a special program allows students to enter the Master
of Mass Communication degree program following their second year of medical school. They
follow the same curriculum as students in the full-time professional program but take an additional
three-credit class in both fall and spring semesters and a culminating experience in the summer,
completing their journalism degrees in 12 months before returning to Rochester, Minnesota, to
complete their medical studies. Admission requirements are the same as for the M.M.C. program,
with the exception that the GRE requirement is waived.

Question 9. Report the applications, admissions and enrollment for the previous three years. If the
program is offered onsite and online, provide each in the chart below.

Both the numbers of applications and enrollment have increased steadily over the past three
years, as shown in the chart below:
Year

Applications Admissions

2015-2016 academic year

137

81

Enrollment*
32

2014-2015 academic year

114

58

22

2013-2014 academic year

110

63

20

* Numbers do not include students pursuing the B.A. /M.M.C. degree.

Question 10. Tell how the graduate program is distinct from the undergraduate program. Show how
instruction and curricular requirements for graduate students are at a more advanced and rigorous
level than courses for undergraduate students, including courses open to both undergraduate and
graduate students. This discussion should include online courses.

For the most part, students come to the master’s program with an undergraduate degree in
an area of liberal arts and with limited or no professional experience. The Cronkite course of
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study, which begins with a Journalism Skills “boot camp” in basic multiplatform
journalism, is an accelerated full-time program designed to prepare them for careers in all
forms of journalism.
The program is designed so that each class moves through as a cohort, entering in the fall
semester and completing the program the following summer or fall.
In their first semester, students take the required 8-credit-hour Journalism Skills “boot camp”
that is for graduate students only. It is taught by a team of faculty with deep experience in
broadcast, print and digital platforms who work with students four days a week, MondaysThursdays, from 8 a.m. to 12:50 p.m., in an intensive, hands-on lab. Students learn the
fundamentals of reporting, writing and producing stories. This experience is, in effect,
equivalent to six undergraduate courses: Newswriting and Reporting, Intermediate Reporting
for both broadcast and print/digital, Videography, Editing, and Multimedia Journalism.
Also in their first semester, students are required to take 21st Century Media Organizations
and Entrepreneurship, another graduate-only course. The course focuses heavily on critical
analysis and thinking about disruption in the media industry and developing business and
entrepreneurial skills and strategies. Students must read five books and write a 1,500-word
commentary on one of them, submit eight commentaries over the course of the semester
reflecting on lecture content, lead class discussions, and work in teams to develop ideas for
innovative and creative new media businesses. At the end of the semester, each team pitches
its project to a panel of professional entrepreneurs in a “Shark Tank” format.
In their second semester, Master of Mass Communication students take a graduate media
research course, Data Journalism, while undergraduate students have no such requirement.
They also complete another graduate-only course, History, Philosophy and Ethics of
Journalism. The course is typically taught by the Gaylord Visiting Professor in Journalism Ethics,
a high-level professional who comes to the School for a semester or year to teach ethicsrelated courses. Over this review period, visiting professors have included Milton Coleman,
former senior editor at The Washington Post; Peter Bhatia, former executive editor of The
Oregonian in Portland, Oregon; Caeser Andrews, former executive editor of The Detroit Free
Press; and Sandra Mims Rowe, former publisher of The Oregonian. The course challenges
students to apply ethical thinking to historical and current cases in order to develop their ability
to make “the best possible journalistic decisions in the digital age.” In a typical semester,
students are required to read a book, multiple stories and case studies; write six memos that
analyze ethics cases and offer recommended courses of action; participate in two “virtual
newsrooms” in which teams tackle a case and then report on it to the class; and complete a
final project.
Also in their second semester, graduate students may take two or more advanced skills
courses. Some of these courses, such as Advanced Broadcast Reporting, are graduate
student-only courses. Others, such as Depth Reporting and Advanced Online Media, are
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open to both undergraduate and graduate students. In the latter courses, graduate students
are expected to meet more stringent course requirements, such as additional assignments or
more elements or depth in existing assignments.
In their final semester, graduate students must complete a 9-credit-hour professional
experience that requires them to spend four eight-hour days each week in one or more of the
School’s professional programs. (In contrast, the requirement for undergraduate students is
3 credits or two days a week). At the end of their professional program experience, graduate
students prepare portfolios of their work to present to professionals and faculty for review.
Additionally, directors of professional programs set differentiated requirements for graduate
students. For example, in the New Media Innovation and Entrepreneurship Lab, graduate
students serve as project managers or as liaisons with external clients. In the Public Insight
Network Bureau, graduate students complete a leadership project, which may take the form
of leading a specific engagement effort or reading and then leading discussions on new
developments or research in audience engagement. And graduate students in the Cronkite
News reporting programs are assigned to work in small teams to complete a community
engagement news reporting project. The assignment is designed to build teamwork,
leadership and project management skills.
In fall 2015, the School launched a full-time, accelerated Master of Arts in Sports Journalism
degree program. In their first semester, students in this program take the same Journalism
Skills “boot camp” as those in the Master of Mass Communication program. Instead of
21st Century Media Organizations and Entrepreneurship, sports students take the graduateonly Advanced Issues in Sports and Media, during which they study the disruption in sports
and journalism and explore issues such as ownership, contracts, labor, college sports and the
power of sports networks.
In their second semester, students in the Master of Arts in Sports Journalism take a
specialized section of Data Journalism in which they learn how to obtain, clean, sort, analyze
and discover patterns in data to enhance their reporting on sports topics. They also take
Ethics and Diversity in Sports Journalism and a sports reporting course during which they get
hands-on practice reporting, writing and producing sports stories. These students complete
their degrees with a 9-credit hour capstone (four days a week) in either the Phoenix or Los
Angeles Sports bureaus, getting an intensive professional-level experience producing stories
for publication and/or airing. Some students elect to split their capstones between the
summer and fall semesters in order to participate in both sports bureaus.
Finally, all graduate students are required to take Media Law, which they can complete either
in-person or online. The on-the-ground class, taught by First Amendment law expert and
Associate Professor Joseph Russomanno, is reserved for graduate students.
Graduate students also may elect to take the class online, which is taught at both the
undergraduate and graduate levels. In addition to other course work, graduate students are
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required to produce essays that address the legal aspects of cases in their entirety and
do a final project that consists of downloading an indictment, identifying the relevant
First Amendment issues, analyzing the facts and reaching a conclusion based on what
they have learned in the class.

Question 11. Provide a list and a brief description of specialized professional graduate courses
offered as part of the curriculum.

MCO 502 – Journalism Skills
Students learn basic journalism skills for digital, broadcast and print. They get significant
hands-on practice writing and reporting stories on deadline as well as an immersion in the
principles and practices of good journalism. 8 credits
MCO 503 – Media Law
Students examine the philosophical and legal aspects of press freedom with an emphasis on
the First Amendment from 1791 to present. 3 credits
MCO 505 – Depth Reporting
Students learn in-depth and investigative reporting and writing techniques. Students produce
long-form, deeply sourced articles and produce multimedia with the goal of publication.
3 credits
MCO 510 – Data Journalism
Students learn how to use data to tell stories, employing computer spreadsheets, database
software, mapping programs and statistical techniques and learn how these tools can be used
across a wide variety of beats and stories. They negotiate with government officials for public
records and use the internet and other online sources to find information and sources for
stories. 3 credits
MCO 515 – Advanced Online Media
Students learn about trends in digital media and get hands-on experience in Web design and
usability and employ a variety of digital tools to produce compelling multimedia content. The
course also covers copyright and legal and ethical issues facing online journalists. Students
critically examine news websites. 3 credits
MCO 525 – 21st Century Media Organization and Entrepreneurship
The course focuses on the future of journalism, the future of journalism business organizations
and entrepreneurship, new media experiences, online solutions to popular media problems,
financial realities of the media and media innovation. 3 credits
MCO 526 – Advanced Issues in 21st Century Sports and Media
Through critical analyses of major contemporary issues in sports and media, the course provides
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tools and information needed to more fully engage in and become fluent with the main
conversations about the business, technology and the future of sports journalism. 3 credits
MCO 529 – Ethics and Diversity in Sports Journalism
Students explore the connection among sports media, journalism and society in an ethical
and issue-oriented context. They gain an understanding of the issues and ethics of the sports
journalism profession while becoming better and more informed consumers of sports media.
They also develop a better understanding of the importance of sports in our society and how
that is reflected in coverage by local and national media outlets. 3 credits
MCO 530 – History, Philosophy, and Ethics of Journalism
Students explore contemporary news media issues in a seminar setting. They critically analyze
historical and contemporary dilemmas in journalism ethics using a case study approach. 3 credits
MCO 531 – Advanced Broadcast Reporting
The course teaches news and information practices of networks and local television stations.
Students report, write and edit broadcast packages with an emphasis on video. 3 credits
MCO 535 – Latino and Transnational Issues
The course focuses on some of the most pressing and controversial issues of the day that are
taking place in the Southwest borderlands. Successful students move on to the Borderlands
Initiative depth reporting project in the spring semester that includes an international reporting
experience. 3 credits
MCO 536 – Public Relations Research
The course teaches the importance and practice of research in a public relations context.
Students conduct research using qualitative and quantitative methods and analyze data to
understand implications within a specific communications context. They also critically evaluate
published academic and professional research. 3 credits
MCO 540 – Sports Reporting
Students get hands-on experience reporting, writing, scriptwriting and video producing
sports stories. They learn to report, write and produce professional-level, clear, well-reported,
accurate stories and video packages about athletes and sports stories newsworthy in the
region and beyond. 3 credits
MCO 550 – Issues in Coverage of Business and the Economy
The course teaches the basics of business and economics reporting, one of the fastestgrowing areas of journalism. Students learn what skills are needed to cover business and
economic stories as well as how private companies operate and the factors that drive the
economy. They also learn about opportunities in the field and hear from leaders in business
journalism. 3 credits
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MCO 553 – Reporting on Business and the Economy
Students are trained in the basics of reporting about business and the economy. They learn
to tell the stories behind companies, people and money, while improving their competency in
using numbers in stories. Students have the opportunity to have stories appear in print, online
or broadcast. 3 credits
MCO 555 – Digital Media Entrepreneurship
Students identify a marketable idea and transform it into a product and/or company. In the
process, they learn about key concepts of entrepreneurship and practice skills that they can
employ as entrepreneurs themselves. Students are exposed to a range of national and regional
entrepreneurs and emerge with a deeper understanding of entrepreneurship’s importance within
the media and communications landscape. 3 credits
MCO 560 – Arizona Media Law
Using a case study approach, students explore First Amendment issues, media access, libel,
confidentiality and invasion of privacy as applied to media organizations in Arizona. 3 credits
MCO 570 – Capstone
In this culminating program, students get an immersive experience in reporting and producing
news across platforms. Students may choose the Cronkite News Phoenix Bureau, with
opportunities to report on public affairs, borderland and Latino issues or business and the
economy or work as digital producers. Students also may choose Cronkite News – Broadcast,
where they report and produce a half-hour weeknight newscast. Other options are sports
bureaus in L.A. or Phoenix, the Cronkite News Washington Bureau, the New Media Innovation
and Entrepreneurship Lab, the Public Relations Lab, the Public Insight Network and the
Carnegie-Knight News21 investigative multimedia reporting program. Students work four full days
a week under the supervision of a faculty member in a newsroom setting. 9 credits
MCO 598 - Topic: Advanced Bilingual Broadcast Reporting
Students produce bilingual television packages on a wide range of issues of interest to Latino
audiences. They also report and produce a Spanish-language newscast. 3 credits
MCO 598 - Topic: Advanced Issues in Strategic Communications
Students explore perception and persuasion, analytical thinking and critical writing, high-level
communications planning and crisis management through mini-case studies and assignments.
Topics include the roles that logic, emotion and subconscious thinking play in how messages are
received, opinions are formed and decisions are made. 3 credits
MCO 598 - Topic: Advanced Radio Reporting
Students report and produce long-form radio stories in commercial and public radio formats. They
develop planning, writing, voicing and detailed editing skills in a variety of radio broadcast formats,
including general news and business as well as hard news and feature reporting. 3 credits
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MCO 598 - Topic: Arts Journalism
Students learn about the field of arts journalism and get practical experience in both criticism and
reporting on the arts, including film, music, theater and visual arts. The focus is on learning how
to build a beat and develop expertise that enable writers to offer original insight and analysis that
contribute to the wider public conversation on culture. 3 credits
MCO 598 - Topic: Digital Analytics and the Audience
The course teaches students how to manage and analyze the performance of Web and social
content for a digital news operation and implement plans for improving content performance, with
an eye toward developing both competence and leadership. 3 credits
MCO 598 - Topic: Digital Magazine Design
Students create and produce a digital magazine for the iPad and mobile devices. The emphasis is
on design and content, creating an interactive and positive user experience. 3 credits
MCO 598 - Topic: Humphrey Seminar
The course seeks to identify, examine and apply role models of leadership in the broad field
of global communications. Topics include leadership issues in journalism, strategic
communications and management and the pressure points exhibited in different cultural and
political systems. 3 credits
MCO 598 - Topic: Ideas Journalism and the Public Square
Students get hands-on experience writing and editing opinion and first-person narratives for
ASU-affiliated Zócalo Public Square, an innovative L.A.-based digital outlet with content
syndicated by more than 100 publications nationwide. 3 credits
MCO 598 - Topic: Journalism Skills Lab
In this lab observation class, students rotate among the Cronkite School’s professional e
xperiences. The class is designed to expose students to the School’s capstone programs so they
will better be able to select an area on which to focus. 1 credit
MCO 598 - Topic: Media Sales
The class introduces students to the principles of media sales. Students learn revenuegenerating theories and practices across multiple platforms including radio, television, cable, print
and digital. Students also learn about the sales cycle, building client relationships and the impact
of ratings. 3 credits
MCO 598 - Topic: News21 Seminar
Students develop topic expertise in preparation for the summer Carnegie-Knight News21
Fellowship Program. They learn from topic experts from across the country and research, develop
sources, analyze data and records, do preliminary reporting and consider strategies to tell stories
in compelling and innovative ways. 3 credits
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MCO 598 - Topic: News Games
Students learn the fundamentals of news game design and how to integrate games into
journalistic storytelling. They explore and evaluate game mechanics to engage audiences with
news events and design interactions, generating data to open dialogue with the audience and
explore issues of balance and perspective. They begin by playing and analyzing existing news and
impact games to develop an understanding of the methods and approaches for designing games.
Following the design studio model, students organize into teams and apply the design process,
rapid content generation, iteration and prototyping, with an emphasis on designs that enhance
civic engagement. 3 credits
MCO 598 - Topic: News Producing
The course teaches principles of broadcast news producing, delivered via a combined lecture/
lab experience. Students complete assignments based on editorial judgment, technical skills and
industry awareness and develop strategies for total newsroom management. In the process, they
build confidence in producing news content and newscasts under deadline pressure and are
prepared for a variety of producer-related roles in professional newsroom environments. 3 credits
MCO 598 - Topic: Public Relations Campaigns
Students work with professional clients in an agency setting to research, plan and create
comprehensive public relations campaigns that address clients’ needs. They learn concepts,
theories and techniques relevant to public relations campaigns as well as strategic planning,
campaign components and technology resources and tools. They also analyze, discuss and
respond to current public relations issues and case studies. 3 credits
MCO 598 - Topic: Sports Marketing and Campaigns
Students create a professional campaign engaging viewers and fans in new and meaningful
ways in partnership with FOX Sports Network, a leader in sports programming. Students work
within FSN’s “Creative University” program to execute the campaign; FSN selects a campaign to
implement. 3 credits
MCO 598 - Topic: Sustainability Short-form Documentary
Students from the Cronkite and Sustainability Schools learn the art of storytelling through
documentary filmmaking. Students research, shoot and edit a short energy-focused film by the
end of the semester. 3 credits
MCO 598 - Topic: Turning Points in TV History
The course uses historic television footage to prompt discussion and analysis of the evolution of
news coverage and the ethical decisions journalists face. 3 credits

Walter Cronkite School of Journalism and Mass Communication 2016

Part 2 - 2 Curriculum and Instruction

71

Question 12. Show that at least half the required credit hours in the master’s program are in
professional skills courses appropriate to professional communications careers.

As part of their 36-credit hour Master of Mass Communication degree program, graduate
students are required to take the following professional skills courses:
Program of Study - Master of Mass Communication
Skills: These courses cover professional skills appropriate to professional communications careers.
Lecture: These courses are theory-based.

Course Number/Name

Course Type

MCO 502: Journalism Skills

Credit Hours

Skills

8

Lecture/discussion

3

Skills

3

MCO 525: 21st Century Media Organization & Entrepreneurship

Lecture/discussion

3

MCO 530: History, Philosophy, and Ethics of Journalism

Lecture/discussion

3

MCO 570: Professional Program

Skills

9

MCO 598: Journalism Skills Lab Observation

Skills

1

Advanced Skills Course

Skills

3

Advanced Skills Course

Skills

3

Skills Courses

27

75%

Lecture/discussion Courses

9

25%

36

100%

MCO 503: Media Law
MCO 510: Data Journalism

Total Hours

As part of their 36-credit hour Master of Arts in Sports Journalism degree program, graduate
students are required to take the following professional skills courses:
Program of Study - M.A. in Sports Journalism
Skills: These courses cover professional skills appropriate to professional communications careers.
Lecture: These courses are theory-based.

Course Number/Name
MCO 502: Journalism Skills
MCO 503: Media Law
MCO 510: Data Journalism

Course Type

Credit Hours

Skills

8

Lecture/discussion

3

Skills

3

MCO 526: Advanced Issues in Sports & Media

Lecture/discussion

3

MCO 529: Ethics and Diversity in Sports Journalism

Lecture/discussion

3

MCO 540: Sports Reporting

Skills

3

MCO 570: Professional Program

Skills

9

MCO 598: Journalism Skills Lab Observation

Skills

1

Advanced Skills Course

Skills

3

Skills Courses

27

75%

Lecture/discussion Courses

9

25%

36

100%

Total Hours
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Question 13. Describe the unit’s curricular efforts to develop in its master’s graduates the ability to
contribute knowledge appropriate to the communications professions in which they work.

The Cronkite School offers an innovative, full-time journalism graduate program that is unusual in
scope, focus and intensity. The program, which is designed to be completed in 12 months, begins
with immersion in the journalism skills, values and principles embodied by Walter Cronkite, the
School’s guiding light for the past four decades. But it also is designed with the future in mind.
Students learn how to navigate a dramatically different 21st-century media environment through
classes specifically focused on the future of journalism. And they are able to apply that knowledge
through an intensive, practical experience in one of the School’s signature professional programs.
Students study under a faculty made up of nationally recognized journalism leaders and scholars,
including Douglas Anderson, dean emeritus, College of Communications, Penn State University;
two-time Fulbright Scholar B. William Silcock; Assistant Professor Monica Chadha, former BBC
correspondent; First Amendment law expert and Associate Professor Joseph Russomanno;
Leonard Downie Jr., longtime executive editor of The Washington Post; former BET Vice President
Retha Hill; Eric Newton, former journalism vice president at the John S. and James L. Knight
Foundation; Pulitzer Prize-winning investigative journalists Jacquee Petchel and Steve Doig; and
award-winning borderlands correspondents Alfredo Corchado and Angela Kocherga.
Journalism veterans head up the School’s 12 professional immersion programs, which are a
cornerstone of the graduate experience. Students in the Washington Bureau spend the semester
covering the nation’s capital for Arizona audiences, while those who elect to remain in Phoenix
may choose to focus on business and economics reporting in the Reynolds Business Bureau,
the only university-based newsroom in the country that produces daily coverage of these issues
for regional and national media outlets. Other Phoenix-based students cover border and
immigration issues, work as Web producers, develop digital products or work on audience
engagement projects.
The Cronkite News professional reporting programs offer converged newsroom experiences
that prepare students to excel and lead in a modern news environment. They work in teams,
produce content for multiple platforms, explore new digital tools and storytelling techniques, and
are encouraged to innovate and create. In addition to creating work that is published at Cronkite
News and in dozens of professional news outlets, they are participating each day in what is
essentially a live newsroom experiment, designed to uncover and develop new ways to approach,
tell and distribute news and information to consumers.
Students who are pursuing the Master of Arts in Sports Journalism work in either the LA Sports
Bureau in Santa Monica, California, covering professional and intercollegiate sports for national
and regional media outlets, including the Pac-12 Networks, MLB.com and regional FOX Sports
networks, or in the Phoenix Sports Bureau, where they report on intercollegiate and professional
sports, including MLB spring training, for major media outlets, including MLB.com, The Arizona
Republic, the San Diego Union-Tribune and others.
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Cronkite master’s students who are selected into the Carnegie-Knight News21 summer fellowship
program may use this experience as their capstone. These students complete a spring semester
seminar with Professor Downie and then, based on their performance, compete for paid fellowship slots for the summer. News21 students travel the country to report their stories and produce
investigative, data-driven multimedia reports that are published in partnership with major news
organizations that include The Washington Post, NBCnews.com and the Center for Public
Integrity. Like Cronkite News, News21 is designed as a laboratory for innovation and a model for
the news industry. Students are encouraged to find new ways of telling deeply reported stories on
the Web, presenting those stories in compelling ways, and deploying new and innovative tools.
The Cronkite School also offers a 30-credit-hour mid-career Master of Mass Communication
degree program designed for journalists and communications professionals with substantial
professional experience who are seeking to develop new and useful skills and knowledge that will
help them accomplish specific career goals.
In the mid-career program, each student’s course of study is highly individualized and interdisciplinary, with course work tailored to the student’s goals. For example, a veteran journalist interested
in First Amendment applications in the newsroom may undertake a curriculum that combines
traditional courses in journalism ethics and law with courses in the law school. A student interested
in digital media entrepreneurship may combine new media courses in the Cronkite School with
graduate classes in the W. P. Carey School of Business. Or, a general assignment reporter who
wants to specialize in health and science reporting may take journalism reporting and writing
courses as well as courses in the natural sciences.
Each student accepted into the mid-career program is paired with a member of the Cronkite
faculty who helps develop an appropriate program of study and provides one-on-one guidance
and mentorship. Students pursue their studies part time or full time. Students interested in the
mid-career track must be able to demonstrate leadership and expertise in their fields and should
have specific goals in mind for what they want to study. The School has admitted 13 mid-career
master’s students since fall 2010.
In the four-year accelerated bachelor’s/master’s program, students take two of the School’s
four core values courses at the undergraduate level — Principles and History of Journalism and
Ethics and Diversity — as well as two at the graduate level — Media Law and 21st Century Media
Organizations and Entrepreneurship. They also are required to take Data Journalism. In their last
semester, after completing a series of intermediate and advanced skills courses, students enroll
in one of the following Cronkite professional experiences: Cronkite News – Broadcast, Cronkite
News – Phoenix, Cronkite News – Washington, Digital Production, Reynolds Business Bureau,
Borderlands Bureau, New Media Innovation and Entrepreneurship Lab or the Public Insight
Network Bureau. Students in the accelerated bachelor’s/master’s program also have the option
of enrolling in the Public Relations Lab or, if selected as a fellow, the Carnegie-Knight News21
summer program.
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Question 14. Complete and attach Table 4 and Table 4A.

Table 4, Curriculum for Graduate Professional Programs
Provide the first 15 names on an alphabetical list of the graduate students who received a professional
master’s degree during the 2015 – 2016 academic year. Provide each student’s name, undergraduate major
and school attended as an undergraduate. Use the numbers from this list in the table below.
Table 4. Curriculum for Graduate Professional Programs
Graduate Student

Undergraduate Major

Undergraduate School Attended

1

Jason Axelrod

Mass Media Arts

University of Georgia

2

Tom Blanton

Journalism

Northern Arizona University

3

Christopher Caraveo

Journalism

University of Texas Austin

4

Aimee Cash

Journalism & Mass Communication

Arizona State University

5

Steven Dent

Broadcast Journalism

University Of Mont Missoula

6

Yihyun Jeong

Journalism & Mass Communication

Arizona State University

7

Erin Johnson

Communications & Public Relations

Carroll College

8

Kristin Kirby

Broadcast News

University Of Colorado

9

Charles McConnell

Political Science

Trinity College

10

Nicholas Smith

History

Texas A&M University College

11

Curtis Spicer

Political Science

Purdue University

12

Margaret Staniforth

Social Welfare

University of Wisconsin

13

Antonio Venegas

Sports Industry/International Studies

Ohio State University

14

Fan Wang

International Business w/ Comm Studies

University of Nottingham

15

Rebecca Winn

Nutrition (Dietetics)

Arizona State University

Table 4A, Graduate Professional Curriculum Academic year: 2015 - 2016
Show master’s credit hours earned in all courses by the 15 students listed above.
Table 4A. 1. Jason Axelrod
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 515

Advanced Online Media

(3 credits)

MCO 553

Reporting on Business & the Economy

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 598

Special Topics: Accountability Journalism

(1 credit)

MCO 510

Media Research Methods

(3 credits)

MCO 570

Master Mass Comm Capstone: CN: Digital Production

(4 credits)

MCO 570

Master Mass Comm Capstone: Reynolds Business Bureau

(5 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

37 credits

Courses outside the unit N/A
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Table 4A. 2. Tom Blanton
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 550

Issues in Coverage of Business & the Economy

(3 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 553

Reporting on Business & the Economy

(3 credits)

MCO 598

Special Topics: News 21 Seminar

(3 credits)

MCO 598

Special Topics: Opinion Writing

(3 credits)

MCO 598

Special Topics: Accountability Journalism

(1 credit)

MCO 510

Media Research Methods

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News – Washington

(9 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

43 credits

Courses outside the unit N/A
Table 4A. 3. Christopher Caraveo
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 515

Advanced Online Media

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 598

Special Topics: Multimedia Sports Reporting

(3 credits)

MCO 503

Media Law

(3 credits)

MCO 570

Master Mass Comm Capstone: Public Insight Network

(4 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News - Phoenix Sports

(5 credits)

Total credits inside unit

36 credits

Courses outside the unit N/A
Table 4A. 4. Aimee Cash
Courses inside the unit
MCO 510

Media Research Methods

(3 credits)

MCO 515

Advanced Online Media

(3 credits)

MCO 555

Digital Media Entrepreneurship

(3 credits)

MCO 598

Special Topics: Humphrey Seminar

(3 credits)

MCO 598

Special Topics: Sustainability Documentary

(3 credits)

MCO 503

Media Law

(3 credits)

MCO 598

Special Topics: The Craft of Storytelling

(3 credits)

MCO 598

Special Topics: Graphic Design for Mobile

(3 credits)

HON 493

Honors Thesis

(3 credits)

MCO 570

Master Mass Comm Capstone: CN: Digital Production

(5 credits)

MCO 570

Master Mass Comm Capstone: Innovation & Entrepreneurship

(4 credits)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

Total credits inside unit

39 credits

Courses outside the unit N/A
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Table 4A. 5. Steven Dent
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 550

Issues in Coverage of Business & the Economy

(3 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 553

Reporting on Business & the Economy

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 598

Special Topics: Multimedia Sports Reporting

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News - L.A. Sports

(9 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

42 credits

Courses outside the unit N/A
Table 4A. 6. Yihyun Jeong
Courses inside the unit
MCO 535

Latino and Transnational Issue

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 598

Special Topics: The Craft of Story Telling

(3 credits)

MCO 515

Advanced Online Media

(3 credits)

MCO 555

Digital Media Entrepreneurship

(3 credits)

MCO 505

Depth Reporting

(3 credits)

MCO 503

Media Law

(3 credits)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 570

Master Mass Comm Capstone: CN: Digital Production

(5 credits)

MCO 570

Master Mass Comm Capstone: CN: Digital Production

(4 credits)

Total credits inside unit

36 credits

Courses outside the unit N/A
Table 4A. 7. Erin Johnson
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 598

Special Topics: Accountability

(1 credit)

MCO 598

Special Topics: News 21 Seminar

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News – Broadcast

(5 credits)

MCO 570

Master Mass Comm Capstone: CN: Digital Production

(4 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

37 credits

Courses outside the unit N/A
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Table 4A. 8. Kristin Kirby
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 510

Media Research Method

(3 credits)

MCO 598

Special Topics: Multimedia Sports Reporting

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News – L.A. Sports

(9 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

36 credits

Courses outside the unit N/A
Table 4A. 9. Charles McConnell
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 535

Latino and Transnational Issue

(3 credits)

MCO 505

Depth Reporting

(3 credits)

MCO 553

Reporting on Business and the Economy

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 598

Special Topics: News Producing

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 503

Media Law

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News – Washington

(9 credits)

Total credits inside unit

45 credits

Courses outside the unit N/A

Table 4A. 10. Nicholas Smith
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credits)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 550

Issues in Coverage of Business & the Economy

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 598

Special Topics: Multimedia Sports Reporting

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 503

Media Law

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News - L.A. Sports

(9 credits)

Total credits inside unit

39 credits

Courses outside the unit N/A
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Table 4A. 11. Curtis Spicer
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 550

Issues in Coverage of Business & the Economy

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 553

Reporting on Business and the Economy

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 598

Special Topics: News 21 Seminar

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 598

Special Topics: Accountability Journalism

(1 credit)

MCO 570

Master Mass Comm Capstone: Innovation & Entrepreneurship

(4 credits)

MCO 570

Master Mass Comm Capstone: Reynolds Business Bureau

(5 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

43 credits

Courses outside the unit N/A
Table 4A. 12. Margaret Staniforth
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 535

Latino and Transnational Issue

(3 credits)

MCO 536

Public Relations Research

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

JMC 415

Writing for Public Relations

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 503

Media Law

(3 credits)

MCO 570

Master Mass Comm Capstone: Public Insight Network

(4 credits)

MCO 570

Master Mass Comm Capstone: Public Relations Lab

(5 credits)

Total credits inside unit

39 credits

Courses outside the unit N/A
Table 4A. 13. Antonio Venegas
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 598

Special Topics: Multimedia Sports Reporting

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News - L.A. Sports

(9 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

36 credits

Courses outside the unit N/A
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Table 4A. 14. Fan Wang
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 550

Issues in Coverage of Business & the Economy

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 553

Reporting on Business and the Economy

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 503

Media Law

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News – Broadcast

(5 credits)

MCO 570

Master Mass Comm Capstone: Innovation & Entrepreneurship

(4 credits)

Total credits inside unit

39 credits

Courses outside the unit N/A
Table 4A. 15. Rebecca Winn
Courses inside the unit
MCO 502

Journalism Skills

(8 credits)

MCO 598

Special Topics: Journalism Skills Lab

(1 credit)

MCO 525

21st Century Media Organization & Entrepreneurship

(3 credits)

MCO 531

Advanced Broadcast Reporting

(3 credits)

MCO 530

History, Philosophy, and Ethics of Journalism

(3 credits)

MCO 510

Media Research Methods

(3 credits)

MCO 598

Special Topics: Multimedia Sports Reporting

(3 credits)

MCO 570

Master Mass Comm Capstone: Cronkite News – Phoenix Bureau

(9 credits)

MCO 503

Media Law

(3 credits)

Total credits inside unit

36 credits

Courses outside the unit N/A
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Diversity and Inclusiveness
Executive summary

Part II, Standard 3.

II03

Diversity is a core value at ASU, as articulated in the University Charter, which measures the institution
“not by whom we exclude, but rather by whom we include and how they succeed.” The 2011 site team
pointed to Cronkite’s “remarkable progress” on diversity over the previous six years.
Over the past six years, improvements have continued at a rapid pace on all diversity fronts – students,
faculty, staff and curriculum. That progress was celebrated by the University during this accreditation
cycle when it awarded the first-ever ASU Institutional Inclusion Award to the Cronkite School, with
the Provost applauding the School’s “remarkable commitment” to diversity in all of its forms.
Diversity among the student body increased from 31.3 percent six years ago to nearly 40 percent.
The increase stems from intentional outreach efforts led by our Director of High School Programs, who
travels to underserved high schools to recruit students, and the School’s growing high school summer
programs. Freshmen retention also is up. It now stands at more than 90 percent, attributable to a
robust freshman mentoring program, a Student Success Director who is embedded in the residence
hall, and active School-based clubs representing Latino, African-American, Asian American and gay
and lesbian students.
Faculty diversity also increased during the six-year period. People of color now represent 27 percent
of the full-time faculty, with a tenured African-American research professor and a Latino professor
of practice scheduled to join the School in 2017. Among 15 new full-time faculty hires in the past
three years, more than half are people of color and two-thirds are women. The School now has
three Southwest Borderlands Initiative professors, more than any college at ASU despite the
School’s comparatively small size.
The School’s leadership also is highly diverse. The 15-member executive team includes 40 percent
people of color, and more than half are women.
Diversity is front and center across the curriculum. The School’s diversity principles are embedded in
every Cronkite syllabus and permanently posted in every classroom and lab in the building. Journalism
Ethics and Diversity is a sophomore-year requirement for all students, and virtually every values and
skills class includes diversity principles.
Cronkite News now has Latino issues and Native American coverage as two of its specialty coverage
areas. And, after launching its first Spanish-language journalism classes last year, the School is starting
a Spanish-language arm of Cronkite News in January, which will become the School’s 13th professional
immersion program.
In 2015, the annual faculty retreat was devoted to diversity, which was the topic of the inaugural retreat
in 2006. This is the only retreat topic the School has returned to.
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Question 1. Complete and attach the following: Table 5, “Area Population”; Table 6, “Undergraduate
Student Populations”;Table 6A, “Graduate Student Populations”; Table 7, “Faculty Populations”
and Table 8, “Full-time Faculty Recruitment”

Table 5, “Area Population”
SCHOOLS LOCATED OUTSIDE OF THE UNITED STATES should adjust the response and listing
below to best represent the racial/ethnic/socio economic groups of the area’s population.
Service Area: Describe here the unit’s geographic service area as far as student enrollment is
concerned (region, states, state, counties, etc.).
The Cronkite School attracts students from all over the country. As of fall 2015, 55.8 percent of
Cronkite undergraduate students were from out-of-state, compared to 41.5 percent of all ASU
students. Tables below represent data for both the U.S. as a whole and the state of Arizona.
Based on the most recent Census figures (2015), what percentages do the following groups
represent of the population of the unit’s geographic service area as described above?
Table 5. Area Population

United States

July 1, 2015 Estimate from U.S. Census Quick Facts
Group

% of population

Black/African American

13.3%

White

77.1%

American Indian/Alaskan native

1.2%

Asian

5.6%

Hispanic/Latino (any race)

17.6%

Native Hawaiian/other Pacific Islander

0.2%

Two or more races

2.6%

Other race

n/a

Female

50.8%

*Does not add up to 100% because some respondents reported in multiple categories.

Table 5. Area Population

Arizona

July 1, 2015 Estimate from U.S. Census Quick Facts
Group

% of population

Black/African American

4.8%

White

83.5%

American Indian/Alaskan native

5.3%

Asian

3.4%

Hispanic/Latino (any race)

30.7%

Native Hawaiian/other Pacific Islander

0.3%

Two or more races

2.7%

Other race
Female

n/a
50.3%

*Does not add up to 100% because some respondents reported in multiple categories.
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Table 6, “Undergraduate Student Populations”
Show numbers of male, female, minority, white and international students enrolled in the unit, the
percentages they represent of total journalism and mass communications enrollment, and the
percentages these racial/ethnic groups represent of the total institutional enrollment. Use figures
from the most recent academic year for which complete data are available.
SCHOOLS LOCATED OUTSIDE OF THE UNITED STATES should adjust the list below to best
represent racial/ethnic/socio economic groups presented in Table 5.
Table 6. Undergraduate Student Populations
Academic year: 2015–2016
Group
Black/African American
White

Male

Female

% of total
in unit

% of unit
in institution

18

50

5.2%

4.9%

298

517

62.3%

54.6%

American Indian/Alaskan native

2

7

0.7%

1.4%

Asian

9

31

3.0%

5.7%

Hispanic/Latino (any race)

95

209

23.2%

20.2%

Native Hawaiian/other Pacific Islander

2

2

0.3%

0.3%

Two or more races

16

37

4.1%

4.0%

Other race

n/a

n/a

n/a

n/a

Unknown

1

3

0.3%

0.9%

International students (any race)

4

8

0.9%

7.9%

Male

Female

% of total
in unit

% of unit
in institution

Black/African American

3

2

7.3%

4.65%

Table 6A, “Graduate Student Populations”
Table 6A. Graduate Student Populations
Academic year: 2015–2016
Group

White

25

25

73.5%

50.0%

American Indian/Alaskan native

0

0

0.0%

1.4%

Asian

0

1

1.5%

4.6%

Hispanic/Latino (any race)

2

5

10.3%

11.0%

Native Hawaiian/other Pacific Islander

0

0

0.0%

0.2%

Two or more races

0

1

1.5%

2.2%

n/a

n/a

n/a

n/a

Other race
Unknown

0

1

1.5%

1.6%

International students (any race)

1

2

4.4%

24.4%
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Table 7, “Faculty Populations”
Show numbers of female, male, minority, white and international faculty members and the
percentages they represent of the unit’s total faculty. (Report international faculty the same way
the university reports them.)		
SCHOOLS LOCATED OUTSIDE OF THE UNITED STATES should adjust the response and listing
below to best represent the racial/ethnic/socio economic groups of the area’s population.
Table 7. Full-time Faculty Populations
Academic year: 2015–2016
Group

Female

% of total
faculty

Male

% of total
faculty

Total
faculty

Total %
of all faculty

Black/African American

3

6.3%

1

2.1%

4

8.3%

White

14

29.2%

21

43.8%

35

72.9%

American Indian/Alaskan native

0

0.0%

0

0.0%

0

0.0%

Asian * (includes international faculty)

3

6.3%

1

2.1%

4

8.3%

Hispanic/Latino (any race)

1

2.1%

4

8.3%

5

10.4%

Native Hawaiian/other Pacific Islander

0

0.0%

0

0.0%

0

0.0%

Two or more races

0

0.0%

0

0.0%

0

0.0%

Other race

0

0.0%

0

0.0%

0

0.0%

21

43.8%

27

56.3%

48

100.0%

1

2.1%

1

2.1%

2

4.2%

Female

% of total
faculty

Male

% of total
faculty

Total
faculty

Total %
of all faculty

Black/African American

1

1.1%

1

1.1%

2

2.2%

White

32

36.0%

39

43.8%

71

79.8%

American Indian/Alaskan native

0

0.0%

0

0.0%

0

0.0%

Asian * (includes international faculty)

0

0.0%

0

0.0%

0

0.0%

International (any race)

Table 7A. Part-time Faculty Populations
Academic year: 2015–2016
Group

Hispanic/Latino (any race)

2

2.2%

14

15.7%

16

18.0%

Native Hawaiian/other Pacific Islander

0

0.0%

0

0.0%

0

0.0%

Two or more races

0

0.0%

0

0.0%

0

0.0%

Other race

0

0.0%

0

0.0%

0

0.0%

International (any race)

0

0.0%

0

0.0%

0

0.0%

35

39.3%

54

60.7%

89

100.0%
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Table 8, “Full-time Faculty Recruitment”
Provide the following information for any searches for full-time faculty members conducted by
the unit within the past three years.
Table 8. Full-time Faculty Recruitment
7/1/13-6/30/14

7/1/14-6/30/15

7/1/15-6/30/16

Openings

3

5

7

Total applicants in hiring pool

50

107

207

Females in hiring pool

10

29

54

Female finalists considered

4

7

9

Offers made to females

3

2

7

Offers accepted by females

2

2

6

Minorities in hiring pool

4

24

51

Minority finalists considered

0

5

15

Offers made to minorities

0

2

6

Offers accepted by minorities

0

2

6

International faculty in hiring pool

0

0

0

International faculty considered

0

0

0

Offers made to international faculty

0

0

0

Offers accepted by international faculty

0

0

0

Table 9, “Part-time/Adjunct Faculty Recruitment”
Twelve years ago, the Cronkite School had no minority members on its part-time faculty. Since
then, concerted efforts have been made to diversify the adjunct faculty ranks – with significant
success. Over this six-year accreditation cycle, minorities made up an average of 20 percent of
the part-time faculty.
Associate Dean Kristin Gilger and Assistant Dean Mark Lodato consult regularly with local
minority journalists and minority journalism associations, such as the Arizona Latino Media
Association, to ensure that minority journalists are aware of opportunities to teach at the School.
They also rely on faculty members and administrators in the School with close ties to local media
and alumni, who spread the word and suggest possible hires.
They keep electronic files of potential adjuncts that include those who have made inquiries about
teaching, those suggested by others and area professionals they have identified as potential
teaching candidates. When positions are available, the deans review the applicant pool to ensure
that minority candidates are represented. They then conduct personal interviews and complete
reference checks before extending offers.
Many adjuncts return year after year, but they are not automatically renewed. The deans consider
student evaluations and evaluations of the quality of instruction based on classroom visits that the
deans make to virtually all classes taught by adjuncts each semester.
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Question 2. Attach a copy of the unit’s written plan for achieving an inclusive curriculum, a diverse
faculty and student population, and a supportive climate for working and learning. This plan should
give the date of adoption/last revision, any designated timelines for reaching goals, the unit’s
definition of diversity and the under-represented groups identified by the unit.

ASU is the largest and one of the most diverse public universities in the country, in large part
thanks to a university-wide commitment to diversity in all of its forms.
The University’s comprehensive diversity plan provides a roadmap followed by the Cronkite
School. The plan begins with the premise that one of the most critical areas in which ASU can
have local, regional and global impact is diversity. It emphasizes access to the University for
students from diverse backgrounds; internal and external communication efforts that reflect
diversity and reach diverse communities; programs to promote dialogue and discussion among
students and faculty; recruitment, retention and promotion efforts to ensure diversity of students
and faculty; training programs to develop awareness and competencies around diversity issues;
and robust community outreach. (See Appendix 3A, ASU Diversity Plan.)
Diversity is defined in terms of representation and inclusion. To quote from the plan: “Representation
reflects the extent to which our students, staff, faculty and administrators proportionately reflect the
regional and national populations served by our public institution. Inclusion encompasses
empowerment and voice among all members of the University community in the areas of
scholarship, teaching, learning, and governance. We recognize that race/ethnicity and gender
historically have been markers of diversity in institutions of higher education; we further believe that
diversity includes additional categories such as socioeconomic background, religion, sexual
orientation, gender identity, age, disability, veteran status, nationality and intellectual perspective.”
Additionally, the Cronkite School adheres to a statement of diversity principles for its own
faculty, staff and students. The statement, unanimously approved by faculty and added
to the School’s bylaws in 2008, is prominently displayed throughout the building in all
classrooms and is included in all syllabi for classes. It also is available on the School’s website at
https://cronkite.asu.edu/about/diversity-principles.
The policy states:
The Walter Cronkite School of Journalism and Mass Communication practices inclusivity with
respect to its student, staff and faculty populations in order to create an academic environment
that embraces diversity of thought and acceptance of all people regardless of race, gender,
age, sexual orientation or societal, political, cultural, economic, spiritual or physical differences.
To this end, the School directs efforts to the following four principles:
• Actively seek out and encourage diverse populations to become productive members of the
faculty, staff and the student body
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• Create and maintain a work, learning and social environment that is cognizant and supportive of a diversity of human differences and beliefs
• Incorporate within the formal content of the curriculum and in each course an affirmation
of the core journalistic values of accuracy, fairness, ethical behavior and sensitivity when
reflecting an increasingly multicultural world
• Foster and support a climate in which events and activities of the School reflect diversity of
awareness, sensitivity to and support for people of different origins, orientations and abilities.
Question 3. Describe how the unit assesses its progress toward achieving the plan’s objectives.

The ASU Office of the University Provost monitors colleges’ diversity efforts, facilitates and encourages best practices and ensures units are in compliance with federal law. Specifically:
• Deans report annually to the University Provost on the success they have had in their efforts
to increase the diversity of their faculty and staff and report every five years on the increases
they have had in the recruitment and retention of faculty and staff.
• To assist with recruiting, the Office of Equity and Institutional Inclusion provides data on the
availability of minority and female candidates to deans and directors. The office
directs that “senior positions being recruited should be characterized by a heightened
commitment to ensuring a diverse set of candidates to create a strong cadre of leaders and
mentors who reflect ethnic and gender diversity, and recognize the need for minorities and
women in such roles.”
• The Vice Provost for Academic Personnel reviews and approves all faculty applicant lists for
equity and diversity prior to approving on-campus interviews.
• All faculty applicants receive a letter about receipt of their applications and are asked to
complete a confidential, demographic informational survey that includes gender, ethnicity and
veteran status. That information is collected online by the ASU Office of Equity and Inclusion
and is kept confidential from the search committee. The information is used by the University
to monitor and provide high-level measurements.
• Salary and startup packages are reviewed at the time of hire to ensure there is no
discrimination by gender or race/ethnicity.
• Compensation, research and other support and teaching loads are reviewed annually to
ensure equity in faculty ranks and titles by gender and ethnic identity.
• The Provost appoints or reviews memberships on major awards committees (e.g., Regents’
Professors, President’s Professors) and reviews nominations for these awards.
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For faculty and staff searches, search committees are created that include diverse members
as well as a staff member trained in human resources policies and procedures. The Dean
personally charges each committee, reminding them of the School’s diversity goals. Candidate
pools are reviewed to assess the diversity of candidates, and searches are extended if the
pools are not diverse. To increase the number of qualified candidates from underrepresented
groups, the School advertises all positions with minority journalism organizations and engages
in aggressive targeted recruiting of highly qualified potential candidates. The goal is to have at
least one qualified candidate that advances diversity in race and gender in every group of
candidates interviewed for every position.
Additionally, the University offers training to administrators to ensure policies are followed and
diverse pools of candidates are considered for all openings. These include the Diversity and
Recruitment Certification Training, offered most recently in spring 2016, and Academic
Personnel Search Workshops, offered most recently in fall 2016. The latter workshops are
held yearly on all four campuses of ASU and are intended primarily for deans, chairs, directors,
search committee chairs and search committee members.
To recruit a diverse student body, the Cronkite School has appointed a Student Recruitment
Coordinator who is herself a member of a minority group. Her charge is to help improve the
quality and diversity of each incoming class. The Coordinator works closely with the Senior
Associate Dean to manage outreach efforts to potential candidates and monitor admissions.
The latter is especially important in light of the fact that the Cronkite School has a higher
admissions standard than the University as a whole. The two evaluate individual students who
are admitted to the University but not to the Cronkite School and identify students, particularly
those from underrepresented groups, who through their test scores and GPAs demonstrate a
strong probability of success in the majors. These students are then accepted to the School
as “Dean’s Admits.”
The Senior Associate Dean and the Student Recruitment Coordinator also work closely with
the University’s Office of Undergraduate Admissions to develop recruitment and retention
strategies that are tied to the School’s diversity plan.
The School’s Director of High School Programs monitors the acceptance of students from
underrepresented communities who have participated in summer high school programs as
well as those she has made contact with during visits to high schools, conferences and
conventions. She recommends students for “Dean’s Admits” who have demonstrated
journalistic abilities and commitment, and she provides support and mentoring to those
admitted to the program.
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Question 4. Describe the unit’s curricular efforts to foster understanding of issues and
perspectives that are inclusive in terms of gender, race, ethnicity and sexual orientation.

Diversity is built into everything the Cronkite School does. Prominent on its website, in every
office and classroom in the building and in every syllabus are the School’s diversity principles,
which clearly articulate the School’s commitment to diversity and help foster an atmosphere of
acceptance among faculty, staff and students. (For the text of the diversity statement, see
Question 2 above.)
All Cronkite undergraduate students are required to take an Ethics and Diversity course that
engages students in deep discussions and assignments related to diversity as an important
element of ethical decision-making. Students take the class early in their studies, typically in their
sophomore year.
Further, diversity is built into coursework throughout the School. For example, students in their first
semester take Principles and History of Journalism. The course introduces the core values of the
discipline and features units on civil rights and the ethnic press. Diversity is an important part of the
teaching in other required courses, including Mass Communication Law, the Business and Future
of Journalism and all editing and reporting courses. For example, students in the Intermediate
News Writing and Reporting course have a specific diversity assignment in which they cover
an issue or population outside of the mainstream. Students in editing classes learn and practice
sensitivity to audience differences, and in the Multimedia Journalism course, they learn simple ways
to make websites accessible for those with visual limitations.
Other efforts to foster acceptance of diversity are reflected in elective courses, such as Race,
Gender and Media, which was developed by one of the School’s leading diversity scholars and
is open to all ASU students, and Advanced Bilingual Broadcast Reporting, a new class added in
fall 2015 in which Cronkite students produce packages in both English and Spanish for Cronkite
News and for distribution to media partners. Students in the class produce a Spanish-language
newscast, Cronkite News en Español, which airs on a Univision channel in the Phoenix market.
Finally, the School makes special efforts to ensure that diversity is top of mind for all faculty and
students in all courses. Each semester, the deans review course syllabi to ensure that they include
the diversity principles detailed above and that disability and religious accommodations are noted.
Other special efforts to foster understanding and inclusivity in the curriculum include:
Latino Specialization/Southwest Borderlands Initiative: This initiative, which offers a
specialization in Latino issues, is led by former longtime Sacramento Bee Executive Editor Rick
Rodriguez, the first Latino president of the American Society of News Editors. It is one of only two
specializations in the School (the other is Business Journalism). The program, which has been in
place since 2008, expanded in 2015 with the hiring of two new bilingual Professors of Practice,
both with extensive professional experience reporting along the U.S.-Mexico border and in Mexico.
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Students in the specialization learn how to report deeply on Latino communities and border issues.
They first take a multidisciplinary seminar, Latino and Transnational Issues, which exposes them to
experts on Latino issues from a variety of disciplines across the University. Students travel to the
U.S.-Mexico border to meet with border officials and others involved in immigration efforts. They
then proceed to a depth-reporting course in which they travel to another country to report and
produce a multimedia reporting project on a topic related to borders and immigration. In recent
years, students have traveled to the Dominican Republic, Nicaragua, Mexico, Puerto Rico and
Eastern Europe. Students also take appropriate Latino courses outside of the Cronkite School
and, through a partnership with ASU’s School of Transborder Studies, they can earn dual degrees
in journalism and transborder studies in four years.
Students in the Southwest Borderlands Initiative have produced a range of award-winning work.
The 2011 project, “Stateless in the Dominican Republic,” about immigration and border issues in
the Dominican Republic, won a prestigious Robert F. Kennedy Journalism Award, the third such
honor Cronkite students have received. In 2010, a project initiated in the depth-reporting class,
“Crossing Lines,” about one man’s mission to help impoverished Mexican farmers, won an
RFK Award in the print category. Other recent awards for student reporting projects in the
specialization have included Hearst Awards in the categories of Personality/Profile Writing,
Enterprise Reporting, Feature Writing, Multimedia Enterprise Reporting and Multimedia Team
News. Student work also has earned Society of Professional Journalists’ Mark of Excellence
Awards for Online In-depth Reporting, Online Feature Reporting, In-depth Reporting and Best
Independent Online Student Publication.
Cronkite News: The Cronkite School offers capstone programs that give students immersive professional experiences reporting and producing high-quality news content. In all of these programs,
students report on an array of social, cultural and economic issues affecting diverse communities.
Latino and borderlands issues represent one of seven content verticals within Cronkite News, with
teams of faculty editors and student reporters producing content on all platforms.
Recent student-reporting efforts have resulted in stories on border security, immigration law and
deaths along the border, threats to Native American artifacts, the impact of the Dream Act and
the Violence against Women Act, ongoing disputes about bilingual education, and care for the
elderly and the disabled, to name just a few. In addition, Cronkite News provided live coverage of
the Pope’s visit to Mexico and extensive reporting on SB1070, the controversial Arizona law aimed
at cracking down on illegal immigration in the state. Harvard University’s Nieman Reports recently
cited Cronkite News as one of the nation’s few news organizations that provide robust coverage of
Native American issues.
Student-produced content is widely distributed to the public through Arizona PBS and its online
news platform, Cronkite News, as well as through external professional media outlets. In spring
2015, for example, students produced a report on issues related to the development of Native
lands at the Grand Canyon, which aired nationally on the PBS NewsHour.
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Spanish-language News: The Cronkite School plans to launch a new professional immersion
program in 2017 that will focus on the creation of Spanish-language news on multiple platforms. It
will be one of the few Spanish-language journalism programs in the nation.
Carnegie-Knight News21: Students in this annual multimedia reporting program take a
semester-long seminar that immerses them in a topic of national import, followed by a 10-week
fellowship during which they travel the country to report and produce their stories. Over the
past six years, News21 students have produced a number of investigations that focus on underrepresented people and communities. These include two national investigations on voting rights
(2012 and 2016) that closely examined how minority communities are disadvantaged in many
states that have moved to restrict voter registration, and a 2013 project on veterans returning home
from Iraq and Afghanistan that revealed the difficulties faced, in particular, by female veterans and
veterans with disabilities.
The 2012 voting rights investigation was honored as the top online news project of the year in
the 2013 National Association of Black Journalists Salute to Excellence National Media Awards
program. The student work was judged superior to entries submitted by professional news
organizations across the country.
To ensure that a diverse array of students can participate in News21, scholarships are made
available each year to historically black colleges and other schools with underrepresented
populations.
New Media Innovation and Entrepreneurship Lab: More than a dozen students in this
professional program, led by the former vice president for interactive content at Black
Entertainment Television, spent much of the 2015-2016 academic year working on a project
utilizing virtual reality and 360-degree video technology to bring to life the stories of people living
and working along the U.S.-Mexico border. Students made multiple trips to the border to shoot
video and interview residents and border patrol agents. They then produced their stories using the
new technology and created an app that can be downloaded on iTunes for users to experience the
content. The new technology gave students the opportunity to help audiences better understand
and experience the border. The project earned the School a prestigious innovation award from the
National Association of Broadcasters Education Foundation in 2016 for Excellence in Innovative
Technology.
Public Insight Network Bureau: Operated in partnership with American Public Media, students
in the PIN Bureau have worked since its opening in 2014 to help journalists to diversify their
sources. Students tap into a database of more than 200,000 people across the country who have
agreed to share their knowledge and insights with journalists. The students cull the responses
and share them with dozens of public radio stations, newspapers and television stations who
have signed on as clients, and they work closely with Cronkite News reporters to uncover diverse
stories and sources. Their efforts result in the inclusion of voices and stories that would otherwise
be overlooked in news coverage.
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In recent semesters, students in the bureau have worked to increase the diversity of the
network, particularly in Latino communities, through social media and in-person outreach efforts.
Additionally, they have taken on community engagement projects in which they “embed” in an
underrepresented community for a semester in order to better understand issues and report on
those communities. The projects have covered communities as wide-ranging as female motorcycle
riders and Latino businessmen.
In 2015, the PIN Bureau partnered with Univision Arizona to broaden the television station’s
coverage of the U.S. presidential election. Students sought out individuals, particularly Latino
millennials, to discover ways to engage them in the election process. The effort includes assisting
Univision with phone banks during which viewers called in to the station to express their views.
The bureau also was a key part of a successful $50,000 crowdfunding initiative to help support
expanded Cronkite News coverage of border and immigration elections during the presidential
election year. Part of that funding was used for a bilingual, bilateral poll of 14 communities on both
sides of the U.S.-Mexico border, conducted in partnership with Univision and the Dallas Morning
News. The poll was published in news organizations nationally.
The School seeks to foster understanding and inclusiveness in a variety of other ways. For
example, Cronkite is the home of the first student chapter of the National Lesbian & Gay Journalists
Association and one of the first campus chapters of the National Association of Hispanic
Journalists. Since the last accreditation visit, Cronkite has launched campus chapters of the
National Association of Black Journalists and the Asian American Journalists Association. Cronkite
also is the home of CCNMA-Latino Journalists of California organization, the nation’s oldest
regional association of journalists of color. CCNMA relocated to ASU’s newly opened California
offices in Santa Monica, California, in affiliation with the Cronkite School, in 2012 after the
organization found itself in need of a home.
The Meredith-Cronkite Fellowship: This weeklong fellowship for top minority broadcast
students from across the country was held at the Cronkite School from 2007-2015 under grants
from the Meredith Corp. and its Phoenix television station, KPHO-TV, CBS 5. Students spent a
week each January, during most schools’ winter breaks, working in the CBS 5 newsroom with
professional reporters, producers, editors and videographers and Cronkite professors. The
program gave Meredith an early glimpse of some of the most talented minority broadcast students
in the country and paved the way for internships and jobs.
The Village Voice Digital Media Fellowship: The School conducted a summerlong fellowship
program for minority college students in 2011 and 2012 under a grant from Village Voice Media.
A dozen students received multimedia training and contributed content to the Phoenix New Times
website. The program led to jobs at Village Voice for several students.
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Question 5. Describe the unit’s curricular instruction in issues and perspectives relating to mass
communications across diverse cultures in a global society.

Cronkite Global Initiatives houses most of the Cronkite School’s international programs and efforts.
With a full-time Director and a full-time Program Coordinator, the center’s goals are to foster
understanding, mutual respect and shared global experiences among students, staff and faculty
members and international media professionals, scholars and citizens.
Chief among its programs is the Hubert H. Humphrey Fellowship in Journalism. Entering
its seventh year, the program, in partnership with the U.S. Department of State and the Institute
of International Education, brings accomplished, mid-career communications professionals from
emerging democracies to the U.S. for an intensive, 10-month program of academic study and
professional experience. The Humphrey program at Cronkite is one of only two focused on
journalism in the U.S.
The School has hosted 68 Humphrey fellows from nearly as many countries over the past
six years. The fellows pursue studies, receive leadership training and forge professional
affiliations with journalism and public relations organizations in Arizona and across the nation.
They also participate in a weekly seminar taught by the Director of Cronkite Global Initiatives that
is devoted to the development of leadership and communication skills. The seminar is open to
Cronkite students who are members of Barrett, The Honors College at ASU. This experience offers
domestic students a rare opportunity to learn about journalism and mass communication in other
countries and develop lasting connections.
All Cronkite students have the opportunity to learn from Humphrey fellows through a series of global
conversations held weekly or bi-weekly during the school year. “Cronkite Global Conversations” is
hosted by various international fellows on topics ranging from media stereotypes of Islam to
cross-cultural public relations.
In addition, Humphrey fellows bring an international perspective to the Cronkite classes in which
they are enrolled. These include Ethics and Diversity, Multimedia Journalism, Entrepreneurial
Journalism and a variety of reporting, editing and producing classes.
At times, Humphrey fellows and Cronkite students pair up to produce work of unusual magnitude.
In 2016, a Humphrey fellow from the Philippines and a Cronkite senior produced a series of videos
on local refugees and refugee communities. The project, “Arizona Revealed,” was featured on the
website of the region’s NBC affiliate, 12News.
Cronkite Global Initiatives also hosts emerging international journalists through the Edward R.
Murrow Program for Journalists. Named in honor of the famed CBS broadcast journalist, the State
Department program brings fellows from around the world to the U.S. to study journalistic principles
and practices. The fellows typically spend several days at the Cronkite School during the November
election season, during which they get a first-hand view of the American election process.
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Other international visitors come to the School as visiting professionals and professors. They
speak to classes, interact with students and faculty and host discussions about international
issues. Over the review period, Cronkite Global Initiatives has hosted seven such visitors from
Macedonia, China and Spain who spent one to two semesters at the School. In addition,
the School hosted four faculty members from the Institute of Communication Studies at the
University of Punjab in Lahore, Pakistan, over the review period. These scholars spend a
semester at the School under a U.S. State Department grant designed to improve scholarship
and teaching of journalism in Pakistan. The visiting scholars receive one-on-one mentoring
from Cronkite faculty, participate in the Humphrey leadership seminar and spend time in
Cronkite classes and professional programs. The Cronkite School was awarded a second
U.S. State Department grant in fall 2016 to conduct workshops in three Pakistani cities on
political and election coverage. Following the training, the School will work with four different
Pakistani universities to develop a course on political coverage that will become part of their
journalism and mass communication offerings.
Cronkite Global Initiatives also offers a study-abroad experience each summer that takes
students to other countries for a for-credit experience that includes both study and practice
in journalism. Over the past six years, Cronkite study-abroad programs have taken place in
Europe, Asia, South American and the Middle East.
The School creates special study-abroad experiences around special events, such as the
Summer Olympics. More than 40 students participated in three-week study-abroad reporting
trips to the Olympics in London in 2012 and in Rio in 2016. In addition to sport-related stories,
students explored and reported on local people and culture.
As noted above, Cronkite’s Southwest Borderlands Initiative also takes students abroad each
year for an intensive reporting trip during spring break. During the past six years, students
enrolled in the Depth Reporting course have produced multimedia projects on the refugee
crisis in Eastern Europe; the plight of indigenous groups in Nicaragua; conditions in Chiapas,
Mexico, that have led to massive emigration to the U.S.; the people and culture of Puerto Rico;
security and immigration along the U.S.-Canada border and anti-immigrant policies in the
Dominican Republic. These projects are featured on Cronkite News and distributed to media
outlets around the country.
A number of Cronkite courses include instruction on global issues and perspectives. These
start in the freshman year with Principles and History of Journalism and extend to advanced
classes such as Latino and Transnational Issues and Bilingual Broadcast Reporting. Many
other courses, including the Humphrey Seminar, Journalism Ethics and Diversity, Business and
Future of Journalism, History of Mass Communication and International Mass Communication,
address international topics, trends and issues.
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Question 6. Describe efforts to establish and maintain a climate that is free of harassment and
discrimination, accommodates the needs of those with disabilities, and values the contributions of
all forms of diversity.

The Cronkite School embraces the University’s policies on discrimination and harassment and
has taken steps to create an atmosphere designed to discourage harassment or discrimination
while ensuring swift yet equitable action should an accusation arise.
Subject to the limiting provisions of Freedom of Speech and Academic Freedom, it is a violation
of ASU policy for any University employee or student to subject any person to harassment on
University property or at a University-sponsored activity. Actions constitute harassment if:
• They substantially interfere with another’s educational or employment opportunities,
peaceful enjoyment of residence or physical security.
• They are taken with a general intent to engage in the actions and with the knowledge that
the actions are likely to substantially interfere with a protected interest. Such intent and
knowledge may be inferred from all the circumstances.
Further, harassment is considered discriminatory if it is conducted with the purpose or effect
of differentiating on the basis of another person’s race, sex, gender identity, color, national
origin, religion, age, sexual orientation, disability, other protected veteran status, special
disabled veteran status or Vietnam-era veteran status. Students, faculty and staff are asked to
report any incident that may be considered harassment. Any such report is swiftly investigated
without prejudice, following University policy.
Similarly, ASU policy is clear on issues of discrimination. It is a violation to discriminate against
any employee or student on the basis of that individual’s race, color, religion, national origin,
citizenship, sex, gender identity, sexual orientation, age, disability, Vietnam-era veteran status,
special disabled veteran status, other protected veteran status, newly separated veteran status
or any other unlawful discriminatory grounds.
University policy clearly defines procedures for investigating a complaint of discrimination: An
employee or student (or member of the public in cases of disability complaints) who believes
he or she has been unlawfully discriminated against may discuss his or her concerns with
the director or an assistant director of the Office of Diversity, Human Resources, file a report
and/or file a complaint of unlawful discrimination. The Office of Diversity does not handle
complaints involving denial of tenure, continuing status, and/or promotion; these discrimination
complaints must be filed with the appropriate faculty/academic professional grievance body.
Additionally, ASU policy ensures equal opportunity through affirmative action in employment
and educational programs and activities. Equal employment opportunity includes, but is
not limited to, recruitment, hiring, promotion, termination, compensation, benefits, transfers,
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University-sponsored training, education, tuition assistance and social and recreational
programs with regard to minorities, women, special disabled veterans, other protected
veterans, recently separated veterans, Armed Forces Service Medal veterans, Vietnam-era
veterans and persons with disabilities.
The Affirmative Action Plan provides policies, procedures and responsibilities for implementing, monitoring, reporting and communicating compliance with the University’s equal
employment opportunity/affirmative action policy. Responsibility for implementation of and
communication about EEO/AA policies has been delegated to provosts, vice presidents and
the director of the Office of Diversity. It is the responsibility of each hiring official to communicate the goals of the Affirmative Action Plan and assure employment actions are in compliance
with the University’s policies providing equal opportunity.
To ensure that the needs of those with disabilities are accommodated, ASU established the
Disability Resource Center, which serves as the central location for establishing eligibility and
obtaining services and accommodations for qualified students with disabilities. The center
functions as an information hub for ASU and the community. Students are encouraged to visit
the DRC and make it an integral part of their educational pursuits.
ASU is committed to compliance with The Americans with Disabilities Act, which provides
comprehensive civil rights protection and is designed to remove barriers that prevent persons
with disabilities from accessing the same educational and employment opportunities as
persons without disabilities. The act requires an institution of higher education to provide
reasonable accommodations to a qualified individual with a disability provided that the accommodation does not create an undue hardship. Some examples of reasonable accommodations
are making existing facilities readily accessible to and usable by persons with disabilities,
flexible timelines for program completion, acquisition or modification of equipment or devices,
appropriate adjustment or modification of examinations or policies, provision of qualified
readers, note takers and/or sign language interpreters and provision of print formats.
The Cronkite School’s Dean’s Office evaluates all student disability accommodation requests
and makes accommodations while being attentive to standards of education. The goal is to
find accommodations that do not detract from the students’ educational experience.
The law also provides access to public accommodations, state and local government services,
transportation and telecommunications. The Cronkite building is ADA compliant.
The Cronkite School has a strong commitment to diversity that goes beyond complying with
the University’s comprehensive policies. Over the past six years, the School has demonstrated
that commitment in the following ways:
The National Center on Disability and Journalism: Cronkite houses the only journalism
organization dedicated to educating and assisting journalists in the coverage of people with
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disabilities and disability issues. The National Center on Disability and Journalism, located
at the School since 2008, provides a range of resources for journalists, including a
comprehensive and widely used style guide of disability words and terms, lists of disability
organizations and resources, and current articles about disabilities and disability issues. The
center also hosts webinars and offers classroom exercises and a disability language quiz for
use by educators.
The NCDJ also works to improve the quality of disability reporting through an awards contest
that recognizes the best journalism produced in the country each year on disability topics. The
contest is the only journalism awards competition exclusively devoted to disability reporting.
The contest has attracted more than 250 digital, print and broadcast entries since it was
launched in 2013. Winners, who each receive a $5,000 award and deliver a public lecture at
the Cronkite School, have included the Center for Public Integrity, The New York Times and
ProPublica for coverage of the failure of police to protect the developmentally disabled at
California care institutions, the forced labor of a group of men with intellectual disabilities at a
turkey processing plant in Iowa, and physical discipline that is routinely meted out to children
with intellectual disabilities at schools across the country.
Most recently, Associate Dean Kristin Gilger, who also is the Director of the National Center
on Disability Journalism, was part of a national conversation on disabilities in the news held
in early 2016 at the Newseum in Washington, D.C. The “Disabilities in the News: An Ideas
Symposium” was sponsored by the Ruderman Family Foundation in partnership with the
Newseum Institute to examine how disabilities are covered by news organizations and how
coverage can be improved. The symposium included such thought leaders as former U.S.
Sen. Robert Dole, U.S. Rep. Jim Langevin and Timothy Shriver, chairman of the Special
Olympics, as well as Washington Post Executive Editor Marty Baron, PBS NewsHour
co-anchor Judy Woodruff and representatives from CBS, NBC, ABC and NPR. Dean Gilger
discussed what the NCDJ is doing to recognize excellence in disability reporting and assist
journalists who cover the topic.
Student Organizations: The Cronkite School is home to a number of student chapters of
journalism organizations that encourage diversity. The School hosts the nation’s first student
chapter of the National Lesbian and Gay Journalists Association and one of the first student
chapters of the National Association of Hispanic Journalists. Both organizations provide
mentoring and a professional support network for students while promoting inclusion and
advancing awareness of diversity.
In addition, the School has chapters of the Asian American Journalists Association and the
National Association of Black Journalists. Many sports-minded female journalists and those in
the Sports Journalism major belong to the Association for Women in Sports Media.
The School appoints faculty advisers who volunteer their time to mentor students and guide
clubs. In addition, the presidents of the student groups serve on a Leadership Advisory Board,
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meeting regularly with the Dean to share ideas and discuss the School’s direction and goals.
Also with the support of the School, a Cronkite student developed the Deaf and Hearing
Network, a student-produced television show that delivers the news both verbally and through
sign language so that people with different abilities can watch the news together. The program
won a 2015 Rocky Mountain Emmy for Best Student Newscast.
Faculty Diversity Retreat: The School hosts an annual faculty/staff retreat prior to the start
of each fall semester with sessions and discussions focused on a particular topic. The theme
of the fall 2015 retreat was diversity, repeating a theme first covered in the 2006 faculty/
staff retreat. The daylong program included a panel of students talking about diversity in the
classroom, followed by a panel of faculty members leading a discussion on how to create an
open and inclusive classroom environment. Other faculty and staff members led discussions
on diversity in research, the digital divide, accommodating students with disabilities, diversity
in news coverage produced by the School’s professional programs, diversity issues in student
life, and Cronkite Global Initiatives programs to encourage international perspectives and
experiences. (See Appendix 3B, Diversity Retreat Agenda for the full schedule.)

Question 7. Describe the unit’s efforts to recruit and retain a student population reflecting the
diversity of the population eligible to enroll in institutions of higher education in the region or
population it serves, with special attention to recruiting under-represented groups.

The School has made significant strides in diversifying its student body over the past decade.
The percentage of minority undergraduate students enrolled in the program grew from 21.7
percent in academic year 2005-2006 to 39.5 in 2016-2017. Over the review period, progress
was steady, with the percentage of minority undergraduates growing from 31.3 percent
to 39.5 percent. (See Appendix 3C, Minority Student Profile Undergraduate Students for
breakdown by academic year.)
The proportion of minority students enrolled in the Cronkite School is slightly higher than that
of the University as a whole if international students are not included.
In terms of gender, undergraduate enrollment at Cronkite was stable over the review period,
with women representing about 67 percent of the student body. Across the University, women
make up slightly less than half of the student population.
Improvements in diversifying the student body have been largely driven by a concerted effort
to recruit increasingly diverse freshman classes. The proportion of Cronkite freshmen who
identify as being members of minority groups rose from 34.9 percent in 2010 at the beginning
of the review period to 40 percent in fall 2016. (See Appendix 3D, Minority Student Profile,
Freshman Class.)
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Notably, the vast majority of these students stay in school. The School consistently has the
highest freshman-to-sophomore retention rate at the University. Ninety-three percent of
students who entered the School as freshmen in fall 2015 returned to the University for their
sophomore year.
As illustrated in the chart below, retention rates for minority students have been consistent with
those of other students.
Cronkite School Freshman Retention to Sophomore Year by Cohort (2010-2015)
Fall 2015 Cohort
Total retention

93%

Non-minority retention

94%

Minority retention

91%

Over the review period, retention improved for both groups, but it improved at a much faster rate
for minority students, growing almost 10 percentage points from the fall 2010 cohort to the fall
2015 cohort. In fact, retention of minority students accounted for much of the School’s overall
improvement in retention over the review period. (See Appendix 3E, Freshman to Sophomore
Retention.)
The School’s successes in recruiting and retaining a diverse student body begin with a series
of programs designed to support high school journalism and encourage talented young people,
especially those from underrepresented groups, to study journalism in college. The Cronkite
Institute for High School Journalism represents one of the most aggressive high school outreach
efforts of any journalism school in the country.
The Director of the institute, who is the past president of the Arizona Latino Media Association,
travels the region visiting schools and providing students hands-on opportunities to experiment
with virtual reality, news apps and video and learn about the Cronkite program. From fall 2010
through spring 2016, the Director visited more than 400 high schools in Arizona, California,
Nevada and New Mexico, reaching an estimated 9,300 students from the Navajo reservation in
northeastern Arizona to Latino communities on the U.S.-Mexico border. The program specifically
targets schools with large minority populations to encourage students who might not otherwise
have been exposed to journalism to consider it as a course of study and career.
The Director also regularly attends regional and national gatherings that involve high school
students. These include minority journalism conferences such as UNITY Journalists and
the National Association of Hispanic Journalists as well as the annual Journalism Education
Association/National Scholastic Press Association conference and the Excellence in Journalism
conference, sponsored by the Society of Professional Journalists, Radio Television Digital News
Association and Native American Journalists Association.
The Director oversees the following high school outreach programs, all of which contribute to the
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School’s minority recruitment and retention efforts:
• Cronkite Summer Journalism Institute: Started more than 25 years ago by then-Director
Douglas Anderson, this free full-immersion summer residential institute is Cronkite’s oldest high
school outreach program. It is aimed at developing talented high school journalists and
encouraging them to pursue a college education.
Approximately 35 students, more than half of them from underserved schools, are selected
each year from nominations submitted by their teachers. Beginning with the summer 2016
camp, scholarships were made available for six Native American students to participate in
the institute, thanks to a grant from Salt River Pima-Maricopa Indian Community Education
Division.
Students spend two weeks on campus each June, living in the ASU Downtown campus
residence hall, touring local media outlets and practicing journalism under the guidance of
Cronkite faculty and local media professionals. Many of them go on to attend the Cronkite
School and, because they are so familiar with the program and faculty, they tend to be very
successful in and out of the classroom. They are the students most likely to assume leadership
positions at the campus radio station and its digital newspaper, do multiple internships and
excel in the School’s professional programs.
• The Donald W. Reynolds High School Journalism Institute: From 2008 through
2015, the Cronkite School trained hundreds of high school journalism teachers in another
free two-week summer residential program. Cronkite was one of five journalism schools in the
nation to host the institute, created by the Donald W. Reynolds Foundation and operated by the
American Society of News Editors during that time period. The program specifically targeted
schools that serve underrepresented populations of students.
Each year of the program, approximately three dozen teachers from around the country received
intensive training and practice in the fundamentals of journalism and guidance in teaching and
leading journalism efforts at their schools from Cronkite faculty and professional journalists. They
reported and produced stories and visual content for the Web, learned new digital tools, polished
their editing skills and discussed ethics, media law and standards of journalism. Many of them
told their students about the Cronkite School and encouraged them to apply.
• Arizona Latino Media Association High School Journalism Workshop: Each year the
School hosts the ALMA High School Journalism Workshop for nearly 100 minority students
from about two dozen schools across the state. Most of the students are of Hispanic descent,
and many of them are bilingual. They interact with Cronkite faculty and media professionals, tour the School and compete in a reporting contest, producing stories in both English
and Spanish. The program is typically the first introduction to the Cronkite School for these
students and fuels their interest in attending.
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• Arizona Interscholastic Press Association: The high school program Director actively
supports the state’s high school educators’ association, helping to plan and execute two of the
organization’s signature events each year – a fall convention that draws more than 500 students
and teachers from around the state to ASU and a two-day summer journalism workshop for
high school students and their journalism publication advisers. Sessions are taught by Cronkite
faculty and staff and professional journalists in areas such as writing, photography, design and
multimedia. The School’s support of AIPA has helped to build strong relationships with teachers
throughout the state, who recommend their best students to Cronkite.
• Native American Journalism Outreach: The Director works closely with Native American
journalism groups to support both professionals and students. Cronkite hosted Native American
students from nine states for a digital journalism program in summer 2013 as part of the National
Native Media Conference sponsored by the Native American Journalists Association and
hosted the 2010 American Indian Youth Conference for American Indian students in the seventh
through 12th grades. Each year, the Director conducts journalism training sessions at the annual
NAJA conference and at the annual Arizona Indian Education Association gathering. These
relationships have helped to encourage Native American students to consider the Cronkite
School for college studies.
In addition to these high school outreach efforts, the School employs a full-time Student
Recruitment Coordinator who pays close attention to recruitment of top students of color from
around the nation. The Coordinator helps monitor recruitment efforts and admissions, establishes
personal contact with applicants, conducts tours, manages recruitment events and pairs students
with faculty who share their interests.

Question 8. Units in which admission is selective or varies from general university admission
requirements should describe considerations given to the effects of selective requirements on
minority enrollment.

The Cronkite School is one of four academic programs at ASU with an admissions process that
is more rigorous than that of the University as a whole. The others are business, engineering and
sustainability.
To be eligible for admission to the School as a journalism or sports journalism major, entering
freshmen must have a minimum 3.0 Arizona Board of Regents high school GPA, no English
competency deficiencies (four years of English) and meet one of the following criteria: an SAT
reasoning score of at least 1120 or an ACT score of at least 22. Eligible students are directly
admitted to the School and do not need to submit any additional materials.
The School’s selective admissions process, established in 2007, allows students to enter into
their major from the first semester rather than waiting until their sophomore year to apply for a
professional program. As a result, the students who are admitted tend to be stronger academically.
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To ensure that the higher admission standard does not exclude students of diverse backgrounds
who are likely to find success in the School, Cronkite staff reviews all students who indicate
journalism as their first choice of majors in their applications to the University. Some students are
identified who do, in fact, meet the School’s admission criteria but were admitted to the University
prior to the receipt of their test scores or high school ranking information. Other students may be
admitted after a close evaluation of GPAs, test scores and rankings.
However, it is important to note that the vast majority of minority applicants to the School meets
or exceeds the School’s admissions requirement. A recent review of standardized test scores and
GPAs for all freshmen admitted to Cronkite over the past two years showed no significant
difference between scores and grades for incoming minority students and non-minority students.
(See Appendix 3F, Freshman Average Test Scores.)
Students who do not meet the Cronkite admission requirement but who meet the University
requirement may enter ASU and then transfer to the Cronkite School after one semester during
which they achieve a 3.0 GPA. Again, in line with the goal of making the program as accessible
as possible, the transfer is automatic: Students must only indicate a change of major.

Question 9. Assess the unit’s effectiveness in retaining minority students from first enrollment
through graduation. Describe any special program developed by and/or used by the unit in the
retention of minority students. Note the role of advising in this process.

Successfully retaining minority students requires creating a school climate that embraces diversity,
makes students feel valued and welcomed and ensures that they don’t slip through the cracks. The
Cronkite School employs a number of measures to ensure the social, academic and professional
success of students. These efforts are geared to all students but are particularly helpful to minority
students, who tend to be at a greater risk of dropping out. The success of these programs is
reflected in the School’s retention of minority students, described in Question 7.
Director of Student Success: This full-time professional works specifically to engage students
outside of the classroom. The Director oversees a full array of activities, from Wednesday night
movies to community service projects, that keep students engaged outside of the classroom
and helps them establish social networks. She also trains and mentors student leaders who are
assigned to residence hall floors or who serve as ambassadors for the School, giving tours and
assisting at events.
The Director pays particular attention to freshmen, getting to know almost all of them personally.
She is frequently the first person at the School to whom they turn for help and advice. She tracks
them down when they aren’t showing up to class; she takes them to urgent care if they get sick in
the middle of the night and stays with them until family members arrive; she helps them navigate
the University system; and she makes sure they get the help they need, no matter the problem.
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Her impact on freshman retention, in particular, cannot be overstated. She is the first person at
the School many students get to know and trust, and she epitomizes for them the School’s
commitment to their welfare.
Academic Advising: Each student is assigned an academic adviser when he or she enters the
School and retains that adviser for the entire course of study.
In their first year, Cronkite students are required to meet at least once a semester with their
assigned academic adviser. An advising session is required before freshmen can register for their
second semester. This gives them the opportunity to intervene with students who may be having
problems and to develop action plans. Special freshman advising times also are scheduled during
the first week of school in the late-afternoon, early-evening hours to ensure that students have
had their questions answered. At the end of the first semester, advisers personally follow up
with freshmen who haven’t registered for the second semester to resolve any issues that may be
delaying registration.
Courses: All freshmen take the course Principles and History of Journalism in their first semester.
Taught by the School’s deans, the course serves as both an introduction to the School and to the
profession and covers issues of diversity in coverage of the news. The instructors keep careful
watch over attendance and performance, checking personally on any student who has missed
two consecutive classes or who is performing poorly. In fact, all faculty members are asked
to report to the Dean’s Office students who have missed more than two consecutive classes.
These students are referred to advisers and/or the Director of Student Success to identify and
resolve issues. Additionally, all students are required to take an Ethics and Diversity course that
directly addresses inclusivity and equity early in their Cronkite careers, and they continue that
education through readings, assignments and discussions in all of their classes. These classes
help establish a culture of tolerance and respect that makes the Cronkite School a place where
students want to stay.
Student Activities: Each fall the School plays host to a Freshman Welcome for new students
and their parents, during which they meet faculty, staff and other students, ask questions of the
Dean and share lunch. A few weeks later, a Student Organization Night is held during which
students can sign up for clubs, apply for positions with student media organizations and learn
about professional program opportunities and internships.
As noted earlier, the School supports a broad spectrum of student organizations that encourage
diversity and support students with various ethnic origins and or interests. These include the
National Association of Hispanic Journalists, the Asian American Journalists Association, the
National Association of Black Journalists, the National Lesbian and Gay Journalists Association,
and a newly formed group, the Foreign Affairs and International Reporting Club.
Mentorship Program: First-year students have an opportunity to participate in the Cronkite
Mentorship Program, which is designed to match freshmen with professionals working in their
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fields of interest. Efforts are made to attract students of color and pair them with mentors who are
familiar with the issues they face and share their career interests.
Most of the professionals are members of the Cronkite Endowment Board of Trustees or their
employees. They include some of the Valley’s leading journalists in broadcast, print, digital media
and public relations. Nearly half are Cronkite alumni who work in metropolitan Phoenix. The
mentors invite students to their workplaces, meet with them to discuss their studies and career
aspirations and connect them with others in the profession. Mentors and students are
encouraged to connect at least once a month, and many meet far more often than that.
The program, which is in its ninth year, draws about 75 new students annually; more than
one-third of them are students of color. It has been highly effective in encouraging students to
stay in school. Of the 581 freshmen who have participated since the program began, 96 percent
returned to ASU and 90 percent returned to the Cronkite School. (See Appendix 3G, Cronkite
Mentorship Program.)

Question 10. Describe the unit’s efforts to recruit women and minority faculty and professional
staff (as enumerated in Table 8, “Full-time Faculty Recruitment”).

The Cronkite School has 48 full-time faculty members, of whom 27 percent are people of color.
The faculty includes three African-American women, one African-American man, one Hispanic
woman, four Hispanic men, one Asian-American woman, two Asian women and one Asian man.
Forty-four percent of the full-time faculty is female.
As the size of the faculty grew during the accrediting cycle, the School also made progress in
improving the representation of people of color and women. In 2010, 23 percent of the School’s
faculty members were people of color and 35 percent were women
As detailed in Table 8, the School made 15 faculty hires from 2013 through summer 2016. Of
those, eight were minorities (53 percent) and 10 were women (67 percent). They included two
new Latino professors of practice with extensive experience covering Mexico and its border with
the U.S., who were hired as part of an expanded Southwest Borderlands Initiatives. This program
is a University initiative to recruit to ASU experts on the U.S.-Mexico border, and schools and
colleges compete for new SWBI faculty lines. There are 27 Southwest Borderlands Initiative
professors across the University in various disciplines. Cronkite has more SWBI professors –
three – than any other college at ASU, despite the fact that it is among the University’s smaller
schools.
The School is proactive in identifying and recruiting qualified candidates from underrepresented
groups. Positions are publicized through traditional outlets such as AEJMC and the Chronicle of
Higher Education in addition to Diverse: Issues in Higher Education and minority journalism
associations, including the National Association for Hispanic Journalists, Asian American
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Journalists Association, National Association of Black Journalists, Native American Journalists
Association and the National Lesbian and Gay Journalists Association. Positions also are
regularly posted in Diversejobs.net, Journalismjobs.com, Gorkana.com, Online News Association,
Editor and Publisher and LinkedIn. All advertisements and postings include language regarding
affirmative action.
The School relies on its faculty, staff and members of search committees to tap their networks to
spread the word about opportunities at Cronkite and identify potential candidates.
Care is taken to ensure that all search committees include women and ethnic minorities. The
Dean personally charges all committees, emphasizing the need for achieving a diverse pool of
candidates who meet the qualifications of the position.
Finally, every effort is made to ensure that multiple women and people of color are included in the
hiring pool. For searches conducted from 2013-2016, as shown in Table 8, women and minorities
represented a significant portion of those interviewed and considered for positions.
The School also is attentive to diversity in appointments to leadership positions and hiring of staff
members. Women fill more than half of the senior leadership positions at the School, including
Senior Associate Dean, Associate Dean, Senior Director of Development, Director of Fiscal and
Business Operations, Director of Student Success, Director of Cronkite Institute for High School
Programs, Events Manager and Recruitment Coordinator. People of color fill 40 percent of the
leadership positions, including Director of Fiscal and Business Operations, Director of Career
Services, Director of Cronkite Institute for High School Programs, Events Manager, Recruitment
Coordinator and Communications Manager.

Question 11. Describe the unit’s efforts to provide an environment that supports the retention,
progress and success of women and minority faculty and professional staff.

Cronkite School leadership has worked hard to create an environment that supports the retention,
progress and success of women and minority faculty and professional staff.
During the six-year accreditation cycle, all faculty members hired on tenure-track have been
women and two are people of color. Of the four, one applied for promotion to Associate
Professor with tenure and was successful; the others are expected to advance within the next
two to five years.
Only one tenure-track assistant professor left during the review period – and that was to take
a position at her alma mater. Similarly, the School has retained all but two of its professors of
practice, 44 percent of whom are women and 27 percent are persons of color.
The Senior Associate Dean formally mentors tenure-track assistant professors, meeting with
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them regularly to review their progress, discuss their concerns and ensure that they understand
the School’s and University’s tenure and promotion processes. The Senior Associate Dean also
observes tenure-track faculty members’ teaching and provides feedback and offers suggestions
for improvement. At the end of each semester, she reviews student evaluations with the faculty
member and provides support as needed. Other senior faculty members informally mentor junior
faculty members, helping them feel welcome and supported.
Faculty/staff meetings feature faculty presentations on their current research and updates on
new initiatives. The meetings, which include lunch, offer an opportunity for faculty and staff to
interact and get to know each other in a collegial setting. Additionally, more than a dozen top staff
members meet with the Dean bi-weekly to plan events and initiatives, share information and ask
questions. A retreat that includes all faculty and staff is held at the beginning of each academic
year. Twice in the past 10 years, the focus of the daylong retreat has been on diversity.
The extent of the commitment to diversity in all aspects of the School is apparent in the following
list of awards and recognitions for diversity efforts:
• In 2012, the Cronkite School was the inaugural recipient of the University-wide Institutional
Inclusion Award for college-level contributions to equity and inclusion. The School used
the grant that accompanied the award to fund a visit to the School by PBS NewsHour
co-anchor Gwen Ifill, who met with students in classes and in small groups and gave a
public lecture.
• The Maricopa County Branch of the National Association for the Advancement of Colored
People recognized Associate Professor Sharon Bramlett-Solomon in 2013 with its
Educator’s Award in recognition of her “teaching and scholarship accomplishments that
have made a noted and indelible mark on the community and on the profession.” BramlettSolomon also completed a new textbook: “Race, Gender, Class and Media: Studying Mass
Communication and Multiculturalism” that has been published by Kendall Hunt. She has
taught a class for more than 20 years, “Race, Gender and Media,” that is open to all ASU
students.
• The School received a 2015 grant from the University Provost’s Office as part of an
“Academic Excellence through Diversity Program.” The School brought to campus NPR
television critic Eric Deggans. Deggans visited classes, met with students and gave a
public lecture on “Decoding the Race-baiting of Modern Media.”
• Alfredo Corchado, a Southwest Borderlands Initiative Professor at Cronkite, was the
recipient of one of the highest honors from the region’s leading Latino journalism
organization. The California Chicano News Media Association presented Corchado with
the 2015 Career Achievement Award for his 30-plus year career covering the border for
news organizations such as The Dallas Morning News and his best-selling book “Midnight
in Mexico.”
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• Associate Professor Craig Allen was awarded three research grants to support his work
on a book chronicling the rise of Spanish-language television in the U.S. His research
has included extensive archival work as well as interviews with the founders of Univision,
which is poised to become the largest television network in the country. A paper resulting
from this research recently was awarded the top paper prize by the Broadcast Education
Association’s History Division in 2014.
• The Dean was named the 2010 Scripps Howard Journalism Administrator of the Year, in
part based on his diversity efforts. The Dean’s diversity efforts also have been recognized
with the Outstanding Achievement Award from the ASU Commission on the Status of
Women and a special commendation from the Hispanic Caucus of the Arizona Legislature.

Question 12. If the unit hires adjunct or part-time faculty members, describe the unit’s effort to
hire minority and female professionals into these positions (as enumerated in Table 9, “Part-time/
Adjunct Faculty Recruitment”) and list those who are minority and female professionals.

The Cronkite School has paid close attention to diversity of adjunct or part-time faculty over the
past decade. The number of adjunct faculty members, which included no people of color a decade
ago, has averaged 20 percent people of color each year of the review cycle. About 45 percent of
part-time faculty members are female.
The diversification of part-time faculty was part of a concerted effort to improve recruitment and
hiring of adjuncts across the board. The Associate Dean and Assistant Dean, who have close ties
to the media community in Arizona, built a list of contacts and possible recruits, concentrating on
skills classes where the need for adjunct faculty is greatest. In recruiting professionals to teach, the
Cronkite School has the advantage of being located in the heart of downtown Phoenix, the nation’s
sixth-largest city and 12th largest media market.
The deans keep an electronic file of potential adjuncts — those suggested by others, those they
have directly recruited and those who have made inquiries about teaching at the School.
When positions are available, they review the applicant pool, conduct personal interviews with
candidates and check references before extending offers. It should be noted that adjuncts are
not automatically renewed. While many do return, the deans consider student evaluations as well
as student comments and observations made during classroom visits before extending renewal
offers.
To assist in the recruitment of qualified and diverse applicants, the deans maintain close contacts
with local media outlets and media organizations, including the Society of Professional Journalists,
the Arizona Newspaper Association and various minority journalism groups. They also rely on
faculty members and other administrators within the School who have close ties to local media,
and they lean on the expertise of the School’s endowment board and alumni, who spread the word
and suggest possible hires.
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To retain qualified and diverse adjuncts, the School provides a high level of support and training.
All adjuncts are required to attend a half-day of training before the start of each semester, during
which they are oriented to the School’s policies and procedures and get teaching tips and advice.
Many full-time and visiting faculty members find it useful to attend this orientation. Additionally, a
comprehensive handbook is updated and distributed each semester to part-time and new full-time
faculty that serves as a helpful resource throughout the semester. A faculty intranet site provides a
place where instructors can share materials, such as Power Points, exercises and examples.
The deans visit virtually all classes taught by adjuncts each semester and offer suggestions on
classroom teaching. And adjuncts get technical support and training on all software supported
in the building from a full-time instructional technologist. Finally, new and part-time adjunct faculty
can complete an online certificate program on classroom teaching that the School developed in
conjunction with the Poynter Institute’s News University. The training is free to Cronkite faculty
and covers creating a syllabus and course schedule, teaching tools and teaching methods,
preparing for and evaluating teaching, managing a class and engaging students, and grading,
evaluation and testing.
Minority and female part-time faculty members for the fall 2016 semester are listed below. Some
of these professionals teach more than one class:
Minority
Monica Alonzo
Eduardo Ayala
Roy Dabner
Deanna Dent
Isaac Easley
Michelle Fitzhugh-Craig
Joe Garcia
Ceasar Hernandez
Peter Madrid
Karla Navarrete
Jose Romero
Richard Ruelas
Marty Uribes
Gilbert Zermeño

Female
Monica Alonzo
Paola Boivin
Deanna Dent
Becca Dyer
Michelle Fitzhugh-Craig
Christia Gibbons
Terry Greene Sterling
Francine Hardaway
Denise Hawken-Collins
Amber Hutchins
Nicole Koester
Elizabeth Mays
Sharon Mittelman

Aliya Mood
Holliday Moore
Karla Navarrete
Dawn Nici
Catherine Reagor
Gail Rhodes Fisher
Kelly Roach
Maren Showkeir
Marty Uribes
Elizabeth Van Iersel
Kelly Vaughn
Maureen West

Question 13. Provide examples of professionals, visiting professors, and other guest speakers
invited or sponsored by the unit during the past three years whose background or expertise served
to introduce students to diverse perspectives.

Since 2007, the Cronkite School has brought in prominent professionals to teach classes in
ethics and diversity and foster discussions and programs that support inclusion. The Edith Kinney
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Gaylord Visiting Professor in Journalism Ethics has been made possible through grants from
the Ethics and Excellence in Journalism Foundation of Oklahoma City.
Nine professionals have spent at least one semester at the School as the Gaylord Visiting
Professor during the past nine years. They have included three African-American men, three
women, the first journalist of South Asian descent to lead a major U.S. newspaper, and a gay
journalist who has advocated for inclusion.
• Milton Coleman, the former senior editor at The Washington Post and ombudsman
for the Corporation for Public Broadcasting, has been a leading figure in championing
ethics and diversity in journalism throughout his four-decade career. Coleman started
at the Post as a reporter covering government and politics and later became city editor,
then assistant managing editor in charge of metropolitan news. He is an inductee into
the Hall of Fame of the Society of Professional Journalists and served as jury chairman
for the Pulitzer Prizes in Journalism and as a judge for the Robert F. Kennedy Journalism
Awards.
• Peter Bhatia served as editor, executive editor and managing editor of The Oregonian/
Oregonian Media Group in Portland, Oregon, for 20 years. He previously worked as
editor or managing editor at four other newspapers. The newsrooms he has led have
been awarded a total of nine Pulitzer Prizes, including six at The Oregonian. He was the
first journalist of South Asian descent to lead a major daily newspaper in the U.S. He
was inducted into the South Asian Journalists Association Hall of Fame in 2007 and was
the recipient of the 2004 Asian American Journalists Association Pioneer in Journalism
Award.
• Joe Hengemuehler, a 25-year veteran of the broadcast industry, is the former news
director at KNXV-TV, Phoenix’s ABC affiliate, and a member of the Gay Business
Network. He spent 10 years working for the Scripps-owned KNXV-TV, including six
years as the station’s news director. Prior to coming to ABC15, Hengemuehler served
as news director at KOCO-TV, Oklahoma City; senior executive producer at WUSA-TV,
Washington, D.C.; executive producer at KPNX-TV, Phoenix; and morning news
producer and 10 p.m. producer at KTSP-TV (now KSAZ-TV) Phoenix.
• Sandra Mims Rowe, one of the leading female news executives in the country, led
the Oregonian to five Pulitzer Prizes, including the Gold Medal for Public Service, as
executive editor and later publisher. Prior to that, she served as executive editor and vice
president of The Virginian-Pilot and The Ledger-Star in Norfolk, Virginia, for nearly 10
years. A past president of the American Society of News Editors, Rowe also has chaired
the Committee to Protect Journalists and the Pulitzer Prize Board.
• Caesar Andrews served as executive editor of the Detroit Free Press and editor of
Gannett News Service with oversight of the Washington bureau. He also has been
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a Distinguished Visiting Chair for Ethics and Writing in Journalism at the Donald W.
Reynolds School of Journalism at University of Nevada, Reno, and held a similar visiting
position at Washington and Lee University in Lexington, Virginia.
• Sharon Rosenhause is a veteran newspaper editor who served as managing editor of
the South Florida Sun-Sentinel. She was secretary and board member of the Institute for
Justice and Journalism and was awarded the Robert G. McGruder Award for Leadership in
Diversity. She also served as managing editor of the San Francisco Examiner and editor of
the San Francisco Chronicle’s PM Edition and worked for the Bergen (New Jersey) Record,
the Los Angeles Times and the New York Daily News.
• Ellen Soeteber was editor of the St. Louis Post-Dispatch, the first woman to hold the top
position at the newspaper. At the Post-Dispatch, Soeteber introduced a host of ethics
and diversity initiatives, including the newspaper’s first-ever ethics policy, strict corrections
policies requiring public acknowledgement and internal reviews of all errors, and a diversity
campaign that increased the representation of journalists of color in the Post-Dispatch’s
newsroom by 30 percent. She also served as a visiting faculty member at the Poynter
Institute for Media Studies.
• James N. Crutchfield served as publisher and president of the Akron (Ohio) Beacon Journal
and was among the nation’s few African-American publishers of a major metropolitan
newspaper. He was at the Journal at the inception of a racial-attitudes exploration that
ultimately garnered the paper a Pulitzer Prize. Crutchfield also served as state capital
bureau chief, assistant city editor, deputy city editor, city editor, metropolitan editor and
deputy managing editor at the Detroit Free Press.
Cronkite students benefit from a wide range of other professionals who deliver lectures,
participate in panels, conduct training sessions and speak in classes.
The School hosts a lecture series each semester for students, faculty and the public that features
different media professionals each week. The “Must See Mondays” series serves as a rich
opportunity to showcase a diversity of topics and speakers.
The 2014-2015 series, for example, included Emilio Nicolas Sr., a pioneer in Spanish-language
television in the U.S., who discussed the evolution and rise of Spanish language television news
in America; Kenny Irby, senior faculty of visual journalism and diversity at the Poynter Institute, who
spoke on “Learning to See: Our Photographic Reality;” Glenda Umana, anchor CNN News en
Español on “The News en Español;” and U.S. Secretary of Homeland Security Jeh C. Johnson,
who spoke on border security in the 21st century.
Other recent speakers have included Kevin Merida, the former Washington Post managing editor
who is editor-in-chief of ESPN’s new site “The Undefeated,” who spoke on “Race, Sports and
the Media;” Clara Colmenero, weekend news anchor for Univision Arizona, who spoke about the
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importance of Spanish-language news; Pulitzer Prize-winning reporter Leon Dash, who spoke on
“Journalism and the American Underclass;” and New York Times Phoenix Bureau Chief Fernanda
Santos, who spoke on “America, Through My Immigrant Eyes.”
Robin Roberts, the ABC News anchor and correspondent, was the 2014 recipient of the
Walter Cronkite Award for Excellence in Journalism. In addition, most of the School’s convocation keynote speakers over the past three years have been women and/or people of color. They
include Arizona Republic Publisher Mi-Ai Parrish; PBS NewsHour anchor Judy Woodruff; former
Oregonian Executive Editor Peter Bhatia; Arizona Republic Executive Editor Nicole Carroll; and
Knight Foundation President and CEO Alberto Ibargüen.
The appearances are videotaped and made available on the School’s website.
A full list of speakers can be found at https://cronkite.asu.edu/about/faculty-and-leadership/
guest-lecturers.
The School sponsors several other speaker series with a focus on inclusion and diversity:
Cronkite Global Conversations: “Cronkite Global Conversations” is an annual speaker series
that highlights the international journalists who are spending the academic year at the Cronkite
School as Hubert Humphrey Fellows. The series, held each semester since 2011, has featured
journalists and communications professionals from countries all over the world speaking about
their personal and professional experiences. They have discussed the dangers that face
journalists in countries like Sri Lanka and Pakistan; media coverage of LGBT people in Moldova
and Bhutan; the struggles of nonprofits in Ethiopia, Macedonia and Cameroon, and efforts to
document the refugee crises in Europe, among many other topics.
NCDJ Award and Lecture: Winners of the National Center on Disability and Journalism’s
annual awards contest deliver lectures each year in which they share their expertise and insight
about reporting on people with disabilities. The lectures also serve to call attention to winning
reporting projects that explore and illuminate public and private policies and practices that impact
people with disabilities and that go beyond the ordinary in conveying the challenges experienced
by people living with disabilities. Since 2013, reporters who have produced major projects for
ProPublica, The New York Times and the Center for Investigative Reporting have delivered the
lectures, which draw members of the public as well as those affiliated with the University.
The School also sponsors special events, such as the July 2014 collaboration with The Arizona
Republic in the wake of a major Republic series on the wave of unaccompanied migrant children
crossing the U.S.-Mexico border in search of asylum in the U.S. “Reporters on the Ground: The
Child Immigration Crisis” featured a panel and discussion on the immigrant crisis.
These speakers represent a small portion of the many professionals who visit the School each
year. For a full list, a calendar of events for the review period will be available in the workroom.
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Professional master’s program:
Question 14. Describe the curricular efforts in the master’s program to foster understanding of
issues and perspectives that are inclusive in terms of gender, race, ethnicity and sexual orientation.

Students in the Cronkite School’s professional master’s program are required to take a History,
Philosophy and Ethics of Journalism course that includes a strong focus on issues related to
diversity and inclusiveness. Students engage in deep discussion and analysis of topics such as
how different populations are depicted in the news, technological changes that have created
disparities in access to news and information, and the diversity (or lack thereof) in news staffs,
among many others.
Additionally, diversity is built into all skills classes, beginning with the first-semester boot camp
experience, in which students learn the basics of reporting and writing across platforms. Students
are encouraged to explore issues and communities with which they are unfamiliar in individual
assignments and in a team multimedia reporting project. Recent cohorts, for example, have
produced projects on downtown neighborhoods, a Section 8 housing development and funding
for K-12 education in Arizona. The latter project focused heavily on underserved communities, atrisk students and English-language learners.
Graduate students also can enroll in the News21 seminar, taught by former Washington Post
Executive Editor Leonard Downie Jr., and compete for selection into the subsequent summer
fellowship program. About one-half of the Cronkite students selected as News21 fellows each
year are graduate students. They have the opportunity to travel the country to report and produce
in-depth multimedia projects on important social issues, such as treatment of veterans or efforts
to restrict voting rights.
Other graduate students pursue an interest in Spanish-language news through advanced
bilingual reporting classes or in the Borderlands bureau of Cronkite News, both of which offer
students the opportunity to travel and report widely on Latino issues and culture.
The fully immersive professional program in the last semester is core to the graduate student
experience. Students may choose from 12 different professional programs, each of which allows
them to apply the skills they have learned in their classes to work in a newsroom or lab. In the
Cronkite News reporting programs, students cover beats such as borderlands, consumer news
and education that focus heavily on diverse communities. In the New Media Innovation and
Entrepreneurship Lab, they work on virtual reality projects that bring to life the stories of people
living and working along the U.S.-Mexico border. And in the Public Insight Network Bureau, they
commit themselves to reaching and telling the stories of underrepresented communities.
All syllabi for courses state the School’s diversity principles, which clearly articulate the School’s
commitment to diversity and help foster an atmosphere of acceptance among faculty, staff and
students. (For the text of the diversity statement, see Question 2 above.)
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Question 15. Describe curricular instruction in the master’s program in issues and perspectives
relating to mass communications across diverse cultures in a global society.

Graduate students consider global issues in required classes that explore ethics and diversity,
freedom of speech and the business of journalism as well as in advanced electives that focus on
borderlands issues and Spanish-language news.
A particular effort is made in the required 21st Century Media Organization and Entrepreneurship
class to build an understanding of the major changes that have occurred in the way news is
reported, delivered and consumed around the world. Students consider a wide range of business
models, from global corporations to small startups, and they develop and pitch ideas for their own
new business ventures.
A number of graduate students participate in the Southwest Borderlands Initiative, taking a
seminar in Latino and Transnational Issues, followed by a Depth Reporting course, in which they
travel to another country to report and produce a multimedia reporting project on a topic related to
borders and immigration.
Graduate students pursuing a business journalism specialization consider global media issues
in the Issues in Business Journalism course. And each year, up to four graduate students are
awarded assistantships in business journalism and are assigned to work in the Donald W.
Reynolds National Center for Business Journalism, where they have the opportunity to write about
global economic and financial issues for businessjournalism.org.
All graduate students are encouraged to take advantage of the many speakers, panels and lectures
the School sponsors each semester. Many of these build understanding of diverse cultures in a
global society, focusing on issues as varied as U.S. military policy abroad to the plight of refugees
in Europe and along the U.S.-Mexico border. Key among these offerings is the lecture series
“Cronkite Global Conversations” that features mid-career journalists and communications professionals from developing countries who are part of the Hubert H. Humphrey Fellowship program.

Question 16. Describe the unit’s efforts to recruit and retain professional master’s students who
reflect the diversity of the population eligible to enroll in institutions of higher education in the
region or population it serves, with special attention to recruiting under-represented groups.

The Cronkite School has been successful in recruiting a diverse cohort of graduate students to
its professional master’s programs. Over the six-year period, the proportion of minority students in
the graduate cohort ranged from 28 percent to 40 percent. (See Appendix 3H, Minority Student
Profile Graduate Program.)
The number of female graduate students in cohorts entering the program over the review period
ranged from 57.5 percent to 70.8 percent.
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A special effort is made to support graduate students of color. Over the last three years, the
Cronkite School has consistently sought and received funding from the University’s Office of
Graduate Education to support students from underserved populations. Cronkite received two
“Reach for the Stars” Fellowships for master’s students and a “Doctoral Enrichment Fellowship”
for a student enrolled in the School’s Ph.D. program. Both fellowships provide a stipend and full
tuition, which support new and regularly admitted first-year students who demonstrate academic
excellence and are underrepresented in their field of study.
Each year the School also has sought and received multiple Dean’s grants that provide partial
funding to students of color. The fellowships and grants are in addition to other funds provided by
the Office of Graduate Education that the School uses to support minority graduate students.
The Master in Mass Communication and the M.A. in Sports Journalism programs are designed
so that students can complete their degree in 12 months, although some students elect to remain
longer to pursue special interests or opportunities. The vast majority of students who enter the
program obtain their degrees within two years.
During this review period, first-year retention of graduate students ranged from 93 percent to 100
percent. Retention reached 100 percent in three of the six years and averaged 97.6 percent over
the review period.
The two-year graduation rate for students in the program ranged from 89 percent for the fall
2010 cohort to 100 percent for the fall 2013 cohort. The average two-year graduation rate
over the review period was 94.8 percent. (See Appendix 3I, Graduate Program Retention and
Graduation.)
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Full-time and Part-time Faculty
Executive summary

Part II, Standard 4.

II04

A Cronkite School trademark is a faculty made up of both top journalists and communications
professionals and media scholars. The School places a premium on professional experience,
so almost all of the research faculty also have professional media backgrounds.
The full-time faculty increased by 37 percent over the six-year review period – from 35 to 48.
Five of those positions were funded by private fundraising and five others through special
initiative funding from the President and Provost. New faculty members include the former dean
at Penn State University, two award-winning bilingual border correspondents, the former CEO of
Edelman U.S., an expert in audience analytics and three promising young scholars.
The faculty also has become more diverse over the six years. Twenty-seven percent are people
of color and 44 percent are women. More than half of those hired within the last three years are
minorities and two thirds are women.
The growth – and diversification – of the faculty will continue with the anticipated 2017 hiring of a
senior research professor, two tenure-track professors focusing on audience analytics, a Latino
journalist to launch the School’s new Spanish-language journalism program and an African-American
senior faculty member from the University of Pennsylvania’s Wharton School of Business.
Faculty members fall into three main categories for teaching, research, creative activity and service
assignments: “Traditional” faculty, who typically teach a 2/2 course load and publish either
scholarly research or substantive journalistic work; directors of the immersion programs, who
focus their activities on teaching; and academic administrators, who have reduced teaching and
research workloads.
The School provides a wide array of support to faculty, including travel funds to attend academic and
professional conferences, on-site technology training, a faculty intranet to share teaching exercises
and ideas, research assistant support, brown bag lunches that focus on topics such as research and
innovation, and annual faculty retreats. Cronkite professors have no advising responsibilities.
Cronkite also is fortunate to have access to a rich pool of teaching talent in the greater Phoenix area.
Faculty associates include editors, producers, reporters, public relations specialists, social media
managers and media executives working in the nation’s sixth-largest city as well as former national
journalists and communications executives, including the former president of CBS News. They deliver
about half of the undergraduate curriculum and one-fourth of the master’s program.
All part-time faculty go through intensive training led by Associate Dean Kristin Gilger, who has
designed a national online training program for journalism adjunct professors in partnership with
the Poynter Institute.
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During the visit, the unit should provide the following documents in the workroom:
• curriculum vitae of each full-time faculty member (Full-time faculty refers to those defined as
such by the unit.); resumes for part-time faculty
• résumés of adjunct or part-time faculty, and of graduate students serving as teachers of
record, teaching during the fall 2015 semester
• records on faculty promotion and tenure
Please respond to each of the following instructions:
Question 1. Describe faculty balance in terms of degrees, professional experience, gender, race and rank.

The Cronkite School has 48 full-time faculty members, compared to 35 six years ago – a 37
percent increase.
As the size of the faculty grew over the accrediting cycle, the School also made progress in
improving the representation of people of color and women. Faculty of color increased from 23
percent to 27 percent, while the percentage of women increased from 35 percent to 44 percent.
The current faculty consists of three African-American women, one African-American man, one
Hispanic woman, four Hispanic men, one Asian-American woman, two Asian women and one
Asian man. There are four professors, 10 associate professors, a research professor, three
assistant professors, 25 professors of practice, two visiting professors and three lecturers.
An associate professor retired in December 2015 and a national search is underway to hire a
senior faculty member with a significant research track record. Additionally, an African-American
full professor from another university with a substantive research portfolio will be announced in
mid-spring semester for fall 2017.
Sixteen of the full-time faculty have earned doctorates, one has a J.D., 14 have master’s degrees
and 17 hold bachelor’s degrees.
The School’s strong professional orientation calls for a faculty with significant expertise in the
practice of journalism and mass communication. Consequently, the School requires all full-time
faculty members to have significant professional experience. On average, Cronkite faculty
members spent 19 years in the profession before joining the academy. As befits their ranks,
professors of practice and lecturers average more than 23 years of journalism experience.

Question 2. Describe how the unit selects full-time and part-time faculty and instructional staff.

Nothing is more central to the success of the Cronkite School than its faculty. Building on an
already strong foundation, the School hired 25 new full-time faculty members during the six-year
review period. Of the new hires, 32 percent were people of color and 52 percent were women.
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New faculty include award-winning professionals such as Pulitzer Prize-winning investigative
editor Jacquee Petchel; Alfredo Corchado of the Dallas Morning news, dean of the Mexico
City press corps; Eric Newton, former vice president for journalism at the John S. and
James L. Knight Foundation; and Julia Wallace, Cox executive and former executive editor
of the Atlanta Journal-Constitution
New faculty also include outstanding researchers and scholars. Monica Chadha publishes
extensively on digital media and entrepreneurial journalism. Sada Reed teaches and conducts
research on sports and the ethical issues surrounding sports reporting. Hazel Kwon uses
quantitative social media analysis to examine audience engagement in social news and networked
social influence on user collaboration. And Douglas Anderson returned to Cronkite after serving
with distinction as the dean of the College of Communications at Penn State University.
These full-time faculty members are joined by a part-time faculty made up of experienced media
professionals. The Cronkite School benefits from its location in a major media market with a
deep pool of professionals working in all aspects of communications. Part-time faculty in spring
2016 included the former president of CBS News; a sports columnist for The Arizona Republic
who is one of the few female sports columnists for a major metropolitan newspaper; the vice
president of Cox Communications Arizona; the editor of the Phoenix Business Journal; the senior
vice president of communications for the Arizona Diamondbacks; the managing editor of Arizona
Highways magazine; the news director of the local NPR affiliate; the senior vice president for
communications of the Arizona Cardinals; and the president of Federated Media, which operates
a chain of radio stations.
Selection of Full-time Faculty: The Cronkite School adheres to University hiring policies
when hiring full-time faculty. All searches are conducted by the Dean’s Office as follows:
• The Dean appoints an ad hoc search committee consisting of a chair and at least three
full-time faculty members as well as a human resources specialist from the School’s
business office. The assistant and associate deans can serve on search committees, but
are not voting members. In consultation with the Dean, the search committee develops
evaluation criteria and qualifications for the position, drafts the advertisement and outlines
a marketing and outreach plan that includes lists of publications and organizations to
which the job announcement and advertisement will be sent. Position announcements are
routinely sent to the Association for Education in Journalism and Mass Communication,
graduate programs, professional organizations and minority journalist associations. The
School also relies on its faculty to identify candidates.
• Care is taken to ensure every search committee is diverse. Each committee includes at
least one woman and one person of color. For all positions, selection criteria are specified
before the position is advertised and before any candidates are considered. Applicants are
screened based on the advertised criteria only. All individuals selected to be interviewed
must meet the minimum advertised qualifications.
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• The Director of Fiscal and Business Services is charged with distributing and marketing the
advertisement and with collecting application materials.
• To ensure as large and as diverse a candidate pool as possible, each position has a
specified application deadline that may be extended on a month-to-month basis. Once
the initial deadline has passed, copies of all applications are forwarded to members of the
search committee for review. Members evaluate applications and, using the predetermined
criteria and qualifications, select candidates. With approval of the Dean, an invitation to
interview is extended.
• At the conclusion of the period established for the search, candidates are brought in
for a full day of interviews. They meet with students, faculty, administrators and search
committee members.
• Once all interviews are completed, the search committee meets to discuss the candidates
and identify finalists, whose references are then checked. The committee submits a report
to the Dean detailing the pros and cons of each of the finalists. The Dean makes the final
hiring decision and, pending the approval of the Provost, extends the offer of employment.
• Once the candidate has signed and returned the offer letter, the School’s business office
completes the necessary hiring paperwork.
If a search does not result in a hire, the search starts anew, typically in the next academic year.
If there is an immediate need to teach specific courses, the School may hire a part-time or a
temporary faculty member to fill the temporary void.
Selection of Part-time Faculty: The assistant and associate deans have the authority, granted
by the Dean, to make offers to part-time faculty.
Assistant Dean Mark Lodato recruits and hires professionals who teach broadcast and sports
journalism classes; Senior Associate Dean Marianne Barrett places most adjunct faculty who
teach online classes; and Associate Dean Kristin Gilger is responsible for hiring all remaining
adjuncts. The deans keep files of potential adjuncts who have expressed interest in teaching or
who have been recommended by full-time faculty members, alumni and others. Deans Lodato and
Gilger maintain close ties with journalism professionals in the Phoenix area and often are able
to identify and recruit qualified candidates for teaching. Dean Barrett recruits both locally and
nationally for online instructors since classes are taught remotely.
Part-time faculty are hired on a semester-by-semester basis with most assigned to teach skills
classes. Most teach a single class in any given semester.
Adjunct appointments are for one semester only and are not automatically renewed. Many
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successful adjuncts do return for multiple semesters (One instructor taught his 15th semester in
fall 2016), but adjuncts are carefully monitored and evaluated each semester of their appointments.
This begins with the deans visiting classes taught by adjuncts each semester. They observe the
teaching then talk with students with the instructor out of the room. These visits take place as early
as possible in the semester in order to allow for coaching and course corrections when needed. If
there are issues, the deans will visit a class again. These visits, combined with a review of end-ofthe-semester course evaluations, provide a full picture of an adjunct’s effectiveness and determine
whether or not an adjunct will be asked back for another semester.
Students consistently record high levels of satisfaction with adjunct instructors, saying they
appreciate the real-world view and up-to-date skills they bring to the classroom. Part-time
faculty consistently earn student evaluation scores at the same high levels as full-time faculty. For
instance, in spring 2015, on a scale of 1 to 5 with 1 being the highest score possible, part-time
faculty earned a mean score of 1.77 for teaching effectiveness compared to 1.71 for full-time
faculty.
Special efforts are made to ensure the diversity of adjunct hires. The deans consult with local
minority journalists and minority journalism associations, such as the Arizona Latino Media
Association, to ensure that minority journalists are aware of opportunities to teach at the school.
The number of minority adjunct faculty, which stood at zero in the 2003-2004 academic year,
now averages 20 percent each year. About 45 percent of part-time faculty members are female.

Question 3. Provide examples of published advertisements for faculty openings in the past six
years (before the self-study year) that show required and preferred qualifications of candidates.

Examples of published advertisements for full-time faculty opening over the past six years are
provided in Appendix 4A, Job Advertisement Samples.

Question 4. Describe the unit’s expectations of faculty members in teaching, research, creative
and professional activity, and service and its process for the award of tenure, promotion, reappointment and salary. Provide a print copy in the workroom or the Web link to relevant faculty handbook
sections and any supplementary promotion and tenure criteria and procedures adopted by the unit.

The Cronkite School follows ASU policies in recommending appointments, promotions and
retentions. The School also adheres to guidelines regarding Affirmative Action and Equal
Opportunity as found in the University faculty handbook. (See Appendix 4B, Prohibition Against
Discrimination, Harassment, and Retaliation.)
The criteria for consideration of all faculty personnel actions, including promotion, tenure and
performance pay (merit), are teaching, research and creative activities and service.
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Faculty members are encouraged to achieve excellence in teaching, scholarship or creative work,
and service. This rule is modified for untenured junior faculty, who are discouraged from engaging
in extensive service as they concentrate on compiling the record of excellence in teaching and
scholarship necessary for tenure.
The work load of faculty members who have a traditional 2/2 teach load is broken down as follows:
• Teaching: 40 percent
• Research and/or creative activity: 40 percent
• Service: 20 percent
Other faculty members, especially those who are directing the full-immersion professional
programs, focus the majority of their time on teaching and mentoring in the professional lab
environment and do not have specific research or creative activity requirements.
Teaching: Teaching is considered the primary contribution of the faculty. Several types of
evidence are examined to assess faculty effectiveness in the classroom:
•
•
•
•

Student evaluations completed for each course and instructor every semester
Classroom observations by qualified senior faculty members
Solicited and unsolicited student and/or professional input
Development of new courses and revision/updating of existing courses, indicating a
non-stagnant attitude toward the teaching area
• Development of course teaching aids to improve student understanding and involvement

Research/creative Activities: The School considers it the duty of the faculty to engage in
the advancement of knowledge associated with the practice and study of journalism and mass
communication. The forms of such knowledge are generally defined as follows:
• Disciplinary: designed to reach a specialized audience of academics in a given field or
discipline
• Public: intended for consumption by a public audience
• Professional: directed at members of a given profession or calling, generally media
professionals
The Cronkite School does not dictate that faculty members adhere to a given methodology or
methodologies when conducting scholarly research, nor is there an expectation that all faculty
members will produce traditional academic research. The opportunity to engage in traditional
scholarly research is open to all faculty members, including those who do not hold a terminal
degree. The opportunity to engage in creative activity likewise extends to professors who possess
the terminal degree as well as those who do not. An individual’s record may (indeed, often does)
reflect a mixture of traditional research and creative activity. In sum, the School accepts on an
equal basis traditional scholarship and creative activities.
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Examples of ways that traditional scholarship may be disseminated include, but are not limited to,
refereed or invited books, book chapters, peer-reviewed journal articles and convention papers.
Creative professional activities may reach audiences in the form of textbooks and other nonfiction
books, nonfiction book chapters, professional or general-circulation magazine and newspaper
articles, editor-reviewed articles, public relations campaigns, radio and television programs,
uncompensated professional studies and reports and photographic and graphic arts exhibitions.
Service: Service is encouraged in light of ASU President Michael M. Crow’s charge that the
University should be deeply embedded in the community it serves. While the level and type of
service depends on the qualifications and interests of individual professors, service generally falls
into three areas:
• University service consists of committee work or other faculty governance activities at the
college and university levels, interdisciplinary efforts and other interactions that benefit the
college and University.
• Professional service includes participation in professional organizations and service to
media or media-related organizations. This may include training for media practitioners,
judging contests, sharing expertise and collaborating on projects, among others.
• Public service consists of activities that benefit the general public and contribute to a greater
understanding of the discipline. This may include speeches and presentations or publication
of work intended for public consumption, among other activities.
Consulting for organizations outside the School and University for which no payment beyond
reimbursement for necessary and proper expenses is received is deemed to be service.
Consulting activities performed for payment are encouraged but must receive approval through the
Board of Regents’ process described in the University personnel manual. Activities performed for
pay that are outside of the field of the faculty member cannot be counted as service.
The Cronkite School follows ASU policies and procedures in evaluating faculty for tenure and
promotion. Key points are outlined below.
University Tenure Review: Tenure is awarded on the basis of excellence and the promise of
continued excellence, measured not only by individual achievement but also by contributions to the
academic unit’s and University’s current and future mission and objectives; thus the tenure review
process takes into account the mission and objectives of each academic unit and the University
during the assessment of the professional accomplishments of the faculty under review.
Appointments to tenure are offered to only those scholars whose disciplinary contributions are
deemed excellent and whose ability to contribute to University priorities is also highly developed.
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ous, comprehensive and applied consistently and uniformly. The tenure and promotion review is
conducted by the college personnel committee, supervising dean, University tenure and promotion
committee, Provost of the University, and the President. Each of these units or individuals makes
independent recommendations that are informed by previous recommendations. The President
ultimately makes the decision for the award of tenure.
The evaluation process involves assessment of the performance of faculty responsibilities, including
teaching, research, scholarship and/or creative activities, and service to the University, profession
and community. Candidates must be evaluated for tenure no later than the date indicated in the
original offer letter or date amended by an authorized probationary period extension.
Specific information is required of candidates being reviewed for tenure. This includes
information provided by candidates and external review letters solicited by the academic unit
and may include additional information requested by an individual or committee to clarify or explain
information provided at an earlier stage. Recommendations for external evaluators are made
equally by the candidate and the head of the academic unit. The selection of reviewers is equally
divided between those of the candidate and the head of the academic unit. Typically, there should
be a minimum of five external evaluators who are professors in highly respected colleges/
universities (e.g., peer or aspirational peer institutions). These reviewers may not have a close
professional or personal connection with the candidate.
The supervising dean provides an oral statement of the strengths and weaknesses of the case to
the candidate based on the reviews at the college level; the candidate may choose to withdraw
from further consideration at this point.
Review/personnel committee members at every level are barred from discussing deliberations with
candidates. External evaluation letters are not shared with candidates.
The denial of tenure or retention need not be construed as due to failure or poor performance
on the candidate’s part. Considerations such as the need for a different area of specialization or
for a new emphasis within the unit, the lack of a continuing position, the need to shift a position
or resources to another department or the opportunity for a more vigorous program in teaching,
research or service may dictate that the individual not be retained or granted tenure. Faculty who
believe that denial of tenure was in violation of ASU policy may file a grievance with the University.
The University reserves the right to conduct an expedited review for awarding tenure to a faculty
member when such action will serve the best interests of ASU. The decision to conduct an expedited
tenure review is an exception to the regular tenure review and is approved only in extraordinary
circumstances, such as the receipt of an extraordinary award or honor by a faculty member that is
likely to generate offers of employment or brings distinction to the individual and the institution.
The final decision on promotion, tenure, or retention is made by the President or designee.
Notification of the decision is provided by May 12 of the review year.
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University Promotion Review: The purpose of promotion is to recognize and reward
accomplishment. Promotion is awarded on the basis of proven excellence. Tenure-eligible
faculty members are promoted because they have demonstrated excellence in teaching and/or
instructional contributions, research, scholarship and/or creative activities and service. Fixed-term
faculty members are promoted based on excellence in the specific area(s) of assignment. This
excellence is achieved in the context of the program, with the understanding that academic units
have different criteria for promotion according to the unit’s mission and goals.
Because the Cronkite School does not have departments, there are two levels of review at the
college level: Promotion and Tenure Committee and the Dean. Promotion reviews are then
considered by the University Tenure and Promotion Committee, the Provost and the President.
Each of these units or individuals makes independent recommendations that are informed by
previous recommendations. The President ultimately makes the promotion decision. The promotion
review process is a confidential process with specific notification requirements and restrictions at
each stage.
Information required of candidates includes external review letters solicited by the academic
unit and may include additional information requested by an individual or committee to clarify
or explain information provided at an earlier stage. Recommendations for external reviewers are
made equally by the candidate and the head of the academic unit, with the selection of reviewers
equally divided between the two. Typically, there should be a minimum of five external reviewers
who are professors in highly respected colleges/universities (e.g. peer or aspirational peer
institutions). These reviewers typically will not have a close professional or personal connection
with the candidate (e.g. co-author, co-PI, or member of the candidate’s dissertation committee).
The supervising dean provides an oral statement of the strengths and weaknesses of the case to
the candidate based on the reviews at the college level. The candidate may choose to withdraw
from further consideration at this point.
No notification is made by the University committee. The final decision regarding the award of
promotion is made through written notification to the candidate by the President.
Cronkite School Tenure and Promotion Process: At the Cronkite School, faculty members
are recommended for promotion and tenure on the basis of excellence in performance and the
promise of continued excellence. These criteria are:
•
•
•
•

Teaching effectiveness
Quality and quantity of research and publication or other creative professional activity
Quality of service to the profession, to the community and to the University
A record of functioning collegially as a faculty member in the School

Additional guidelines for appointment or promotion to each rank are:
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To Instructor: Shall have a master’s degree, and/or correlative professional experience. Teaching
and service performance will be reviewed yearly, with a contract issued for a limited period of
time based on needs of the School and performance of the individual.
To Assistant Professor: Promotion from Instructor to Assistant Professor will not normally
occur, except where the faculty member was appointed as Instructor instead of Assistant
Professor pending completion of some specified requirement stated at the time the appointment
offer was tendered and accepted. The Assistant Professor also:
•
•
•
•

Normally shall have a terminal degree or correlative professional experience
Normally shall have shown ability to teach effectively
Shall be qualified to serve on master’s committees
Shall show promise as a productive scholar by having engaged in significant research or
other scholarly, technical or creative professional activity
• Shall show promise as a contributor to the discipline and profession of journalism or mass
communication through public service activities

To Associate Professor: An Assistant Professor may apply for promotion before the final
probationary year if the faculty member believes that the established criteria for the full
probationary period have been met before the end of that period. An Assistant Professor whose
intent is to remain at the University must apply for promotion during the sixth year of service as an
Assistant Professor at the University. Additionally, the candidate:
• Shall have made substantial contributions to the discipline as a teacher and scholar, the
latter being evidenced by significant research and academic publication or other technical
and/or creative professional activities
• Shall have made contributions to the discipline and profession through public service
activities
• Normally shall have a terminal degree or correlative professional experience
• Shall be qualified to serve on master’s and Ph.D. committees
• Normally shall have shown ability to teach effectively
• Shall show promise as a productive scholar by having engaged in significant research or
other scholarly, technical or creative professional activity
• Shall show promise as a contributor to the discipline and profession of journalism and mass
communication through public service activities
To Professor: Promotion from Associate Professor is not associated with a particular time span.
An Associate Professor is never required to apply for promotion. Since there is no rank above that
of a Professor in the academic community, promotion to this rank is made with the greatest care
and consideration. Promotion to Professor:
• Shall be recognition of superior achievement with every expectation of continuing
contribution to the university
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• Shall be made on the basis of having established a record of excellence as a teacher, a
national or international reputation for excellence in research or other creative endeavors
and promise of continuing scholarly productivity and public service
• Shall have made substantial contributions to the discipline as a teacher and scholar, the
latter being evidenced by significant research and academic publication or other technical
and/or creative professional activities
• Shall have made contributions to the discipline and profession through public service
activities
• Normally shall have a terminal degree or correlative professional experience
• Shall be qualified to serve on master’s and Ph.D. committees
• Shall have shown ability to teach effectively
To Professor of Practice: Candidates shall have:
• Significant professional experience and length of service that would enable the individual
to be recognized as a national/international expert in the field. Teaching and service
performance will be reviewed yearly, with a contract issued for a limited period of time
based on needs of the School and performance of the individual.
• Significant creative activity and/or scholarly publication designed to bring national/
international recognition to the School
Within the Cronkite School, the process of providing “stability of employment” or tenure is the
same as that found in the above process for promotion to Associate or full Professor. The
individual must apply for promotion and/or tenure during the sixth year at the University as an
Assistant Professor or in the third year as an Associate Professor if that was the rank at the initial
hire. In addition, the individual will have undergone the probationary reviews during the years prior
to this final consideration and have a record that indicates the feasibility of offering tenure.

Question 5. Describe professional development programs, workshops in teaching, or other
methods used to stimulate and encourage effective teaching.

The Cronkite School and ASU have committed significant resources to helping faculty develop
as teachers. The School’s leadership understands that to remain a leading journalism
institution requires encouraging its faculty to grow outside the classroom so that it can be even
more effective inside the classroom. This support happens in several ways, including:
Travel Support: The School encourages faculty members to travel and attend conventions and
conferences to advance knowledge in their areas of specialization and improve their teaching
techniques. Over the accrediting cycle, the School provided $2,500 in annual travel support
to each full-time faculty member. In fiscal year 2016, the School invested $71,746 in faculty
travel and support expenses. Junior faculty, in particular, are encouraged to attend professional
conferences and meetings as they establish their reputations as scholars and develop relationWalter Cronkite School of Journalism and Mass Communication 2016
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ships with senior faculty who can be called upon to serve as external reviewers. The School also
provides $500 in travel support for each doctoral student who has a paper accepted for presentation at a national journalism or mass communication conference. Over the past three years, 13
students have taken advantage of this program and have received $6,500 in total travel support.
Technology Training: Cronkite technology staff is available to train faculty and staff on
software and technology that can aid teaching, research and discovery. Faculty members also
are encouraged to use their annual travel funds to attend workshops or take classes that will help
them develop and enhance their technology skills.
New Faculty and Part-time Faculty Training: Each semester, the School conducts two
half-day sessions for new faculty, visiting faculty and adjunct faculty. Training is provided on use of
classroom equipment and the Blackboard classroom management system, followed by sessions
that cover school goals, policies and procedures. Each instructor receives a copy of a handbook
that details policies and procedures, provides practical information on resources and answers
commonly asked questions. (See Appendix 4C, Faculty Associate Handbook.)
Poynter Adjunct Certificate Program: The School has developed a classroom preparation
and training certificate program with the Poynter Institute’s NewsU that is available free to all
Cronkite faculty members. The self-directed, online program covers teaching basics such as
preparing a course syllabus and course schedule, grading and evaluation, managing classroom
discussions, effective lectures, use of tools and technology in the classroom and setting and
enforcing standards.
Faculty Intranet Site: Faculty share teaching materials and resources on an intranet site. This is
particularly useful for faculty who are assigned to teach different sections of a course and helps
ensure communication and continuity. The site also provides information, tutorials and instructional tools on how to use Blackboard for grading; how to set up and utilize WordPress sites for
classroom projects; and how to access and use various tools and equipment available through
the School.
Faculty Retreat: Each year, the School holds a daylong retreat for faculty and staff centered on
a specific theme. The objective of the retreat is to bring all members of the Cronkite community
together for a day of learning and exploration. In 2010, teaching was the retreat’s central
theme. The focus of the 2011 retreat was how to help students be successful in and out of the
classroom. In 2012, faculty and staff discussed online education, helping to inform the curriculum
for the School’s online Mass Communication and Media Studies degree that launched a year
later. In 2013, the School invited members of other Downtown Phoenix Campus schools and
departments to participate in a conversation about interdisciplinary studies and the ASU
Downtown Campus. The 2014 retreat centered on teaching, research and service opportunities
resulting from the merger of Arizona PBS and the Cronkite School, and, in 2015, the School
revisited the subject of its first retreat – diversity. The focus of the 2016 retreat was on the
School’s new offerings and accomplishments over the past 10 years and goals for the future.
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“Phridays”: Members of the faculty gather each Friday for “Phridays” to share and discuss
research. Sessions have included doctoral faculty talking about their current research and
research methods, a librarian specializing in open source publishing, a talk about social networks
such as academia.edu and researchgate, and an information session on Journalism and Mass
Communications journals and the publishing process.
Innovation Lunches: To provide a casual setting for faculty and staff to learn about and discuss
industry trends and ideas, the School hosts monthly brown bag faculty/staff lunches. Led by the
School’s Innovation Chief Eric Newton, the lunches have included demonstrations of virtual reality
tools and game applications for news and discussions on how to incorporate entrepreneurship
into teaching and research.

Question 6. Describe the normal workload for a full-time faculty member. Explain how workloads
are determined. If some workloads are lighter or heavier than normal, explain how these variations
are determined.

Tenured and tenure-track faculty are generally assigned to teach two courses each semester.
Each person’s teaching load is determined at the time of hire, with adjustments made following
the annual evaluation as necessary.
Depending on their specific assignments, some professors of practice, particularly those charged
with directing professional experiences, teach full time and are not expected to conduct research.
Others who hold that rank are assigned to teach one or two courses per semester, but their
lighter teaching load is offset by a heavier service expectation.
To give them time to focus on research projects during their probationary period, tenure-track
faculty members are offered a one-semester/one-course deferral. Most use the deferral in their
fourth or fifth year in preparation for promotion and tenure.
Several tenured faculty members have elected to develop and teach online classes in the
School’s Bachelor of Arts in Mass Communication and Media Studies degree programs. They
spend the semester before they teach the course developing it for online delivery, with the course
development counting as a class assignment.
According to University policy, all classes and schedules are arranged and administered under
the authority of the supervising dean and the Provost of the University. The University recognizes
that laboratory development and supervision, direction of student research and independent
study, administrative assignments, approved research and curatorial service in the interest of the
University are legitimate partial equivalents of class instruction.
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Question 7. Demonstrate that full-time tenured, tenure-track and fixed-term faculty have taught the
majority of core and required courses for the three years before the site visit. If full-time faculty
have not taught and are not teaching the majority of core and required courses, the unit should
explain how its staffing plan accomplishes the goal of reserving the primary responsibility for
teaching to the full-time faculty.

Full-time faculty members teach the majority of values classes and the professional program
capstones, while adjunct or part-time faculty members teach the majority of lower-level skills classes.
The Cronkite School has the advantage of being located in the heart of a major media market,
with access to many accomplished media and communications professionals who bring up-todate skills to the classroom, serve as mentors and provide students with professional connections
and opportunities. The proportion of classes taught by full-time faculty at Cronkite is similar to
that of other journalism schools located in major metropolitan markets that also have access to
rich pools of local professionals.
At Cronkite, full-time faculty set the direction for courses with multiple sections, selecting texts
and frequently meeting with part-time faculty to ensure that everyone is moving in the same
direction. Syllabi are reviewed by the Dean’s Office to ensure consistency across learning
outcomes, standards and expectations.
Percentage of core and required courses taught by full-time faculty:
2015-2016 academic year

46%

2014-2015 academic year

51%

2013-2014 academic year

35%

Question 8. Describe the unit’s processes and criteria for evaluating the performance of full-time
and part-time faculty and instructional staff. Provide course evaluation forms, peer review forms or
other documents used in evaluations.

The Cronkite School uses several methods to evaluate the performance of full-time and part-time
faculty and instructional staff, the most important of which are annual reviews and in-class evaluations.
University policy calls for annual reviews to be conducted each spring. The purpose is threefold:
1) to comply with Board of Regents requirements to encourage faculty to establish goals for
continued academic progress 2) to guide decisions about salary adjustments and 3) to institute
the first step in the post-tenure review process for tenured faculty.
An annual performance evaluation is required of all 50 percent FTE and greater faculty, regardless of appointment category. Heads of academic units are responsible for conducting annual
performance evaluations for all tenured and probationary faculty members. Reviews consist of a
written evaluation that addresses strengths, weaknesses, needed improvement, opportunities for
growth and expectations for future.
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In years when merit money is available, the evaluations may guide allocation of merit adjustments.
However, the evaluations are conducted whether or not merit money is available.
The evaluation process begins each spring semester when full-time faculty members are asked to
submit to the Dean an annual activity report listing his or her teaching, research/creative activity
and service contributions for the previous year. The School provides the faculty member with a
table that details the courses he or she taught, course enrollments, numerical performance on
overall quality of instruction and course rigor based on student course evaluations; and how his or
her numerical performance on those two measures compares with the aggregate performance of
all Cronkite faculty. The faculty member’s attendance at faculty meetings and the School’s fall and
spring convocations as well as his or her contributions to student internship and job placements
also are part of the annual evaluation. The Dean reviews the faculty member’s past performance
and, as appropriate, outlines expectations for the future. The faculty member is given a copy of
the evaluation and is invited to discuss in person any concerns or questions that he or she has.
To comply with the Board of Regents’ request that a systematic assessment of student opinion
be present in the evaluation of faculty, the Cronkite School electronically administers a course
instructor evaluation for all full-time and part-time faculty for every class offered each semester.
Students are notified through their MyASU page when the course evaluations for their classes
are available. The School reminds instructors of the evaluation dates and asks them to encourage
their students to fill out the evaluations and set aside time in class for the students to do so.
Instructors must leave the room while the evaluations are completed.
The evaluation questionnaire uses a five-point Likert scale where 1 is excellent and 5 is poor and
is divided into four parts: The first contains eight questions about the course that focus on clarity,
grading and rigor. The scores on two of the eight questions – overall instructor effectiveness and
course rigor – are included in faculty annual evaluations, as described above.
The second part of the questionnaire asks undergraduate students to indicate the degree to
which they understand and can apply the 12 ACEJMC values and competencies; the course
evaluations for graduate classes add the “contributes to knowledge” value and competency.
The third portion asks students three questions about their class standing and the number of
hours in which they’re enrolled, while the fourth measures instructor enthusiasm, conscientiousness and effectiveness. The evaluation also has a series of open-ended questions that give
students the opportunity to provide feedback on what they liked most and least about the course
and to offer their suggestions for improvement. A copy of the evaluation form is included in
Appendix 4D, Course Evaluation Form.
Results of evaluations are compiled and tabulated by the University Office of Evaluation and
Educational Effectiveness. Once all faculty members have submitted their grades, the University
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makes the evaluation results available to them through their MyASU portals. The Senior Associate
Dean meets with tenure-track or tenured faculty as needed to discuss the results of evaluations,
and as appropriate, develops performance improvement plans.
In addition to the procedures described above, the Senior Associate Dean, Associate Dean or
Assistant Dean visits virtually all classes taught by part-time faculty each semester. The visiting
dean typically observes the class for 20 or 30 minutes then asks the instructor to leave the room
while he or she speaks with students. Students are asked about such items as clarity of
assignments, grading practices and availability of the instructor. The visiting deans then visit with
or write a memo to the instructor about what they have observed and heard from the students,
pointing out areas of strength and areas in which improvements could be made. If the situation
warrants, the deans will visit a class second time in the course of a semester.

Question 9. List achievements in teaching in the past six years: awards or citations for high-quality
teaching; grants or other support for development of curriculum or courses; publications and
papers on teaching; etc.

The Cronkite School actively promotes the teaching efforts of its full-time and part-time faculty by
nominating top instructors for University and industry awards. The School also presents annual
awards for outstanding full-time and part-time teachers.
Over the past six years, Cronkite professors have been finalists for ASU’s Parent Association
Professor of the Year Award, ASU’s President’s Award and the Scripps-Howard/AEJMC Teacher
of the Year Award. Assistant Dean Mark Lodato received the prestigious 2014 ASU Faculty
Achievement Award for Excellence in Curricular Innovation. Professors of Practice Rebecca
Blatt and Dan Gillmor received the President’s Award for Innovation for their work with the Public
Insight Network Bureau and the Knight Center for Digital Media Entrepreneurship in 2010 and
2015, respectively. In 2013, the Maricopa County Branch of the NAACP recognized Associate
Professor Sharon Bramlett-Solomon with its Educator of the Year Award.
In 2011, Knight Chair in Journalism Steve Doig shared the prestigious George Polk Award with
reporters from California Watch, a nonprofit investigative journalism organization. Doig helped the
reporters analyze more than 51 million patient hospital records to show a suspicious pattern of
Medicare billing. Also in 2011, AEJMC’s Newspaper and Online Division, the association’s largest
division, named Associate Professor Leslie-Jean Thornton its Educator of the Year. Dr. Thornton
also received both an Award of Excellence and a Best of Festival Award from the Broadcast
Education Association for a multimedia project produced in her Online Media course.
The School also honors an outstanding part-time faculty member each year with its Outstanding
Faculty Associate of the Year. The School has given out this award every year since 2006.
A list of faculty awards and grants is included in Appendix 4E, Faculty Awards and Grants.
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Professional master’s program:
Question 10. List members of the graduate faculty and show that they meet the institution’s criteria
for graduate instruction.

The Graduate College at ASU sets policies regarding the composition of master’s degree
supervisory committees. However, because the Cronkite School’s Master of Mass
Communication degree program is a professional one with a professional experience as the
culminating experience, there are no specific University-set criteria regarding which faculty may
be designated graduate faculty.
The School assigns those with the appropriate depth and breadth of subject matter expertise to
each of its graduate classes. Those who regularly teach master’s classes include top scholars
such as Associate Professor Joseph Russomanno, an expert in First Amendment law; Monica
Chadha, who conducts research in hyperlocal news, among other topics; and Sada Reed, whose
specialty is sports and media. The School’s national News21 investigative reporting and
accountability journalism classes are taught by former Washington Post Executive Editor
Leonard Downie Jr. and Pulitzer Prize-winning investigative editor Jacquee Petchel. Knight Chair
in Journalism Steve Doig teaches the graduate data journalism class, while Senior Research
Professor Douglas Anderson, former director of the Cronkite School and former dean of Penn
State University’s College of Communication, teaches Sports Ethics.
Faculty members who have taught graduate classes over the review period are listed below:
Faculty Member

Title

Course

Alvarez, Melanie

Assistant News Director, Cronkite News

MCO 570: Cronkite News Newscast

Anderson, Douglas

Senior Research Professor

MCO 529: Ethics and Diversity in Sports Journalism

Barrett, Marianne

Senior Associate Dean and
Louise Solheim Professor

MCO 598: Journalism Skills Lab

Bhatia, Peter

Edith Kinney Gaylord Visiting Professor
in Journalism Ethics

MCO 530: History, Philosophy, and Ethics of Journalism

Blatt, Rebecca

Director, Cronkite News Digital Production
Bureau

MCO 570: Public Insight Network

Brown, Aaron

Professor of Practice

MCO 598: The Craft of Storytelling

Byck, Peter

Professor of Practice

MCO 598: Sustainability Short-Form Documentary

Chadha, Monica

Assistant Professor

MCO 502 Journalism Skills

Corchado, Alfredo

Southwest Borderlands Initiative Professor

MCO 505: Depth Reporting

Craft, John

Professor

MCO 598: Turning Points in TV History

Crane, Steve

Director of Washington Bureau

MCO 570: Cronkite News - Washington Bureau

Dale, Kevin

Executive Editor, Cronkite News

MCO 570: Cronkite News - Phoenix Bureau

Doig, Steve

Professor, Knight Chair in Journalism

MCO 502: Journalism Skills
MCO 510: Data Journalism

Downie, Leonard

Weil Family Professor of Journalism

MCO 598: Accountability Journalism
MCO 598: News 21 Seminar

Dunn, Heather

Content Director, Cronkite News

MCO 570: Newswatch

Elliott, Steve

Director, Cronkite News

MCO 570: Cronkite News - Phoenix Bureau
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Faculty Member

Title

Course

Feuer, Tom

Director of Cronkite News – LA Sports
Bureau

MCO 570: Cronkite News - Los Angeles Sports Bureau

Green, Susan

Broadcast Director, Cronkite News Service

MCO 570: Cronkite News

Hill, Retha

Director, New Media Innovation
and Entrepreneurship Lab

MCO 570: Innovation and Entrepreneurship
MCO 570: Innovation and Entrepreneurship Individual Projects
MCO 598: News Games

Jacoby, Jim

Television Production Manager, Cronkite
News

MCO 570: Cronkite News Newscast

Kocherga, Angela

Southwest Borderlands Initiative Professor

MCO 598: Advanced Bilingual Broadcast Reporting

Kurland, Brett

Director of Cronkite News – Phoenix
Sports Bureau

MCO 570: Cronkite News - Phoenix Sports Bureau

Leckey, Andrew

Reynolds Endowed Chair in Business
Journalism, President, Reynolds National
Center for Business Journalism

MCO 550: Issues in Coverage of Business and the Economy
MCO 553: Reporting on Business and the Economy

Leonard, Christina

Director of Reynolds Business Reporting
Bureau

MCO 570: Reynolds Business Bureau

Lisovicz, Susan

Donald W. Reynolds Visiting Professor
of Business Journalism

MCO 531: Advanced Broadcast Reporting

Lodato, Mark

Assistant Dean, Associate General Manager
for Innovation and Design

MCO 502: Journalism Skills
MCO 531: Advanced Broadcast Reporting
MCO 570: Cronkite News

Martinez, Andres

Professor of Practice

MCO 598: Ideas Journalism and the Public Square

Matera, Fran

Director, Public Relations Lab

MCO 570: Public Relations Lab
MCO 598: Public Relations Campaigns

Maynard, Micheline

Donald W. Reynolds Visiting Professor
of Business Journalism

MCO 550: Issues in Coverage of Business and the Economy
MCO 553: Reporting on Business and the Economy

McGuire, Tim

Frank Russell Chair for the Business
of Journalism

MCO 525: 21st Century Media Organization
and Entrepreneurship

Petchel, Jacquee

Executive Editor, Carnegie-Knight News21

MCO 505: Depth Reporting
MCO 570: Cronkite News
MCO 598: News21 Seminar

Poulson, Theresa

Director, Public Insight Network Bureau

MCO 570: Public Insight Network

Reed, Sada

Assistant Professor

MCO 526 Advanced Issues in Sports & Media

Reilley, Michael

Director, Cronkite News Digital Production
Bureau

MCO 570: Cronkite News - Digital Production

Renzulli, Virgil

Professor of Practice

MCO 598: Advanced Issues in Strategic Communications

Rodriguez, Rick

Southwest Borderlands Initiative Professor

MCO 535: Latino and Transnational Issues
MCO 505: Depth Reporting

Russomanno, Joseph

Associate Professor

MCO 503: Media Law

Silcock, B. William

Director of Cronkite Global Initiatives,
Humphrey Program Curator,
Associate Professor

MCO 598: Humphrey Seminar

Sylvester, Edward

Professor

MCO 598: Science and Medical Writing

Thornton, Leslie-Jean

Associate Professor

MCO 502: Journalism Skills
MCO 515: Advanced Online Media

Wu, Xu

Associate Professor

MCO 536: Public Relations Research

Zachary, Gregg

Professor of Practice

MCO 505: Depth Reporting
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Question 11. Demonstrate that graduate faculty taught the majority of professional master’s
courses for the three years before the site visit.

In each of the last three academic years, nearly three-quarters of all Cronkite School professional
master’s courses were taught by members of its full-time faculty.
Percentage of professional master’s courses taught by graduate faculty:
2015-2016 academic year

74%

2014-2015 academic year

73%

2013-2014 academic year

75%

Question 12. In cases where graduate faculty are not teaching the majority of professional master’s
courses, the unit should explain how its staffing plan accomplishes the goal of reserving the
primary responsibility for teaching to the graduate faculty.
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Scholarship: Research, Creative and
Professional Activity
Executive summary

Part II, Standard 5.

II05

The Cronkite School’s faculty mix of media scholars and professional communicators is reflected
in its scholarly research and creative and professional activities.
Cronkite professors have written 52 refereed journal articles in some of the top academic
journals in the field, including the Journal of American History, the Journal of Broadcasting and
Electronic Media, Digital Journalism, Communication Theory, Journal of Health Communication,
Communication Law and Policy, and Visual Communication Quarterly.
They also have produced 14 books, 26 book chapters, 57 refereed and invited conference papers
and 16 book reviews over the six-year review period. Research topics have included the intersection
of race, gender and media, media literacy, First Amendment law, visual gatekeeping, Spanishlanguage news in the U.S., and the impact of social media. Their books have been adopted by more
than 100 schools and departments of journalism and mass communication around the country.
The addition of the School’s first-ever Ph.D. program during this period continues to spur the
School’s scholarly research activities.
Cronkite professors also have produced important creative work – more than 400 – in the popular
media, including significant contributions to the New Yorker, the Atlantic, Time, Nieman Reports,
Washington Post, Los Angeles Times, the Guardian, Slate and the PBS NewsHour. The faculty’s
work was recognized with some of the highest honors in journalism, including the George Polk
Award, the Alfred I. duPont-Columbia University Award, and the Freedom of the Press Award from
the Reporters Committee for Freedom of the Press.
The most significant area of progress in the six-year review period was in sponsored research
and programs. Historically, the School had virtually no sponsored research grants. Over the past
six years, 10 different faculty members, more than one-fifth of the total faculty, secured 24 external
grants totaling $3.3 million. These included three new U.S. State Department grants, with three
additional State Department grants already awarded this year.
The School continues to build a faculty with major scholarly research and professional publication
capacity. In 2016, Cronkite recruited a young scholar with expertise in quantitative data analysis of
social media who is already a prolific researcher and welcomed a professor of practice who was
CEO of the nation’s largest public relations firm. Both are expected to add to the rich body of work
produced by the School’s faculty. Additionally, a senior research professor from the University of
Pennsylvania’s Wharton School of Business will join Cronkite next year, and a new search is under
way for a senior research scholar and two tenure-track professors focusing on audience analytics.
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Please respond to each of the following:
Question 1. Describe the institution’s mission regarding scholarship by faculty and the unit’s
policies for achieving that mission.

The Cronkite School faculty represents an intentional mix of media scholars and
communications professionals. It is a place where scholarship, research and creative and
professional activity all are valued and encouraged.
The School supports, encourages and enables faculty to devote time and talent to the
advancement of knowledge associated with the practice and study of journalism and mass
communication. The School generally defines the forms of such knowledge as follows:
• Disciplinary: Designed to reach a specialized audience of academics in a given field or
discipline
• Public: Intended for consumption by a public audience
• Professional: Directed at members of a given profession or calling, generally media
professionals
The three areas of teaching, research/creative activities, and service serve as the major
criteria for faculty personnel actions – promotion tenure and performance pay. Tenure-track
faculty members are discouraged from engaging in excessive service to the detriment of
compiling a record of excellence in teaching and scholarship necessary for tenure.
The University’s Academic Affairs Manual defines scholarship, research and/or creative
activities “as intellectual work that advances the academic disciplines, has its significance
validated by academic peers or other appropriate outside authorities, and is communicated
to peers or other appropriate persons. Such work in its diverse forms (e.g. publications,
juried exhibitions/performances) is based on a high level of professional expertise, is
original, is documented and validated through peer review or critique and is communicated
in appropriate ways so as to have an impact on or significance for the discipline itself or
for publics beyond the University. Research and creative activities encompass all scholarly
work, including the scholarship of discovery, integration, application and instruction.”
The Cronkite School does not dictate that faculty members adhere to a given methodology
or methodologies when conducting scholarly research, nor is there an expectation that all
faculty members will produce traditional academic research. The opportunity to engage in
traditional scholarly research is open to all professors, including those who do not hold
the terminal degree. The opportunity to engage in creative activity likewise extends to
professors who do possess the terminal degree as well as those who do not possess the
terminal degree. An individual’s record may (indeed, often does) reflect a mixture of
traditional research and creative activity.
Walter Cronkite School of Journalism and Mass Communication 2016

Part 2 - 5 Scholarship

135

In sum, the School accepts on an equal basis traditional scholarship and creative
activities. Examples of ways that traditional scholarship may be disseminated include, but
are not limited to, the following: refereed or invited books, book chapters, peer-reviewed
journal articles, convention papers and the like. Creative professional activities may reach
audiences in the form of textbooks and other nonfiction books, nonfiction book chapters,
professional or general circulation magazine and newspaper articles, editor-reviewed
articles, public relations campaigns, radio and television programs, uncompensated
professional studies and reports, and photographic and graphic arts exhibitions.

Question 2. Define the group of faculty whose work is included in this section and
state time restrictions used to incorporate activities of faculty who were not employed
by the unit during all of the previous six years (for example, new faculty and retired faculty).

All work produced by full-time Cronkite faculty members employed by the School during the
accreditation period is included in this section for work produced during the time of their
employment. For example, if a person was employed by the School in 2010 and retired in
2015, work produced between 2010 and 2015 is included. If a faculty member was hired in
2014, only the work produced from the beginning of the employment is included. The work
produced by faculty members hired as assistant professors but who are currently associate
professors is included under their current rank.
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Question 3. Using the grid that follows, provide counts of the unit’s overall productivity in
scholarship for the past six years by activity, first the totals for the unit as a whole and then
for the individuals who produced these totals, broken down by academic rank. The chart
should provide a snapshot of scholarship activity occurring within the unit during the six-year
review period. Therefore, the grid should capture relevant activity by all full-time faculty only
while at the accredited unit. Provide the total number of individuals in each rank in place of
the XX. Adapt the grid to best reflect institutional mission and unit policies and provide a
brief narrative.
Unit’s overall productivity in scholarship for the past six years
Individuals
Scholarship, Research, Creative and
Professional Activities

Full
Professors
(07)

Associate
Professors
(11)

Assistant
Professors
(03)

Unit
Other
Faculty**
(33)

Totals
(54)

Totals

Awards and Honors

07

24

00

34

65

63

Grants Received Internal

00

07

03

00

10

10

Grants Received External

02

11

00

15

28

26

Scholarly Books, Sole- or Co-authored

00

03

00

00

03

03

Textbooks, Sole- or Co-authored

00

07

00

02

09

07

Books Edited

00

00

00

00

00

00

Book Chapters

06

17

01

03

27

26

Monographs

00

00

00

00

00

00

Articles in Refereed Journals

01

42

06

03

52

52

Refereed Conference Papers

00

34

09

00

43

43

Invited Academic Papers

00

13

01

00

14

14

Encyclopedia Entries

00

05

00

00

05

05

Book Reviews

01

15

00

00

16

16

Articles in Non-refereed Publications

11

12

00

315

338

338

Juried Creative Works

00

18

00

00

18

18

Non-juried Creative Works

00

00

00

36

36

31

Other (reports)

00

00

00

03

03

03

Other (books)

01

00

00

03

04

04

29

208

20

415

671

659

Total

*Co-authored work should be counted as a single publication in the unit totals. However if, for example, two members of the
faculty are co-authors on the same journal article, it would be reported as a publication for both authors.
**Includes all full-time faculty who do not hold listed ranks, such as instructors and others on term appointments. Many faculty
in this category may hold teaching appointments without significant scholarship, research or creative requirements.
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Question 4. List the scholarly, research, creative and professional activities of each member of
the full-time faculty in the past six years. Please provide a full list; do not refer team members to
faculty vitae for this information. (Full-time faculty refers to those defined as such by the unit.) If
including faculty who have since left the unit, please note. Professional service activities will be
reported in Standard 8.

Cronkite faculty members have long been active in a wide variety of scholarly, research, creative
and professional activities. However, sponsored research and programs were virtually
non-existent in the history of the School. Sponsored research and programs are a priority of the
University, and the School embarked on a program of improvement during this review cycle. The
result was $3.3 million in new sponsored research and programs over the past six years.
Ten different faculty members secured a total of 24 grants and awards for research and
programs. These included Professor of Practice Peter Byck, who raised more than $1.4 million
for documentary film projects, and Associate Dean Kristin Gilger and Associate Professor
B. William Silcock, who secured two new U.S. State Department grants totaling more than
$230,000 and who have won three additional State Department grants totaling $287,877.
Over the review period, Cronkite faculty have published in the top journalism and mass
communication journals, including the Journal of American History, the Journal of Broadcasting
and Electronic Media, Journalism Practice, Digital Journalism, Communication Theory, Journal
of Health Communication, Communication and Sport, Communication Law and Policy, and
Visual Communication Quarterly.
They have presented refereed papers at conferences as wide-ranging as the Association for
Education in Journalism and Mass Communication, the Broadcast Education Association, the
Online News Association, the National and International Communication Associations and
the Internet Researchers Conference. And their books have been adopted by more than 100
schools and departments of journalism and mass communication around the country.
In total, the faculty produced 14 books, 52 refereed journal articles, 26 book chapters, 57
refereed and invited conference papers and 16 book reviews. They have been honored with
63 awards and honors and secured 36 grants.
The topics faculty have examined include a history of Spanish-language news in the U.S.,
citizen journalism, visual gatekeeping, hyperlocal news, accountability journalism, media
analysis and criticism, crisis management, personal branding, and China’s image abroad. In
addition, tenured and tenure-track faculty members and professors of practice have shared
their expertise by presenting invited papers, writing essays and blogs and commenting on
issues critical to the future of journalism and the emergence of new forms of communication.
Cronkite professors also have produced important creative work in the popular media,
including significant contributions to periodicals such as the New Yorker, the Atlantic, Time
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and Nieman Reports; newspapers such as the Washington Post, Los Angeles Times, Chicago
Tribune and the Guardian; online outlets such as Slate and California Watch, and broadcast
outlets such as the PBS NewsHour. Weil Family Professor of Journalism Leonard Downie Jr.
wrote a major report for the Committee to Protect Journalists on the Obama Administration
and the press.
The faculty’s work was recognized with some of the highest honors in journalism, including
the George Polk Award, the Alfred I. duPont-Columbia University Award, the Freedom of the
Press Award from the Reporters Committee for Freedom of the Press, the Louis R. Lautier
Award for Career Achievement, and the Lifetime Achievement Award from the California
Chicago News Media Association.
In fall 2016, the Cronkite School recruited a new assistant professor with expertise in quantitative data analysis of social media who is a prolific researcher and welcomed a professor
of practice who was CEO of the nation’s largest public relations firm. Both are expected to
add to the rich body of work produced by the School’s faculty. Additionally, the School is
searching for a senior research scholar.
A complete list of the scholarly, research, creative and professional activities of each member
of the Cronkite School’s full-time faculty during the past six years is found in Appendix 5A,
Scholarship, Research, Creative and Professional Service.

Question 5. Describe the institution’s policy regarding sabbaticals, leaves of absence with or
without pay, etc.

Arizona State University’s policies regarding sabbaticals and leaves of absence are detailed in
its Academic Affairs Manual. Key points are provided below.
Administrators with faculty rank who have completed six years of full-time service at ASU,
faculty members who have achieved tenure and completed six years of full-time continuous
service with the rank of assistant professor or higher at ASU and academic professionals who
have achieved continuing status and completed six years of full-time continuous service at
ASU are eligible to apply for sabbaticals. Such leaves are granted or denied on the merits of
the individual proposal upon the recommendation of the University.
Ordinarily, a sabbatical leave will not be granted for publication efforts that are primarily
commercial. However, sabbatical leave may be recommended in order for the applicant to write
a textbook that makes original contributions to the scholarship of the discipline or to undertake
other creative endeavors relevant to his or her University employment. Although not normally
granted for such a purpose, sabbatical leave may be granted for completion of a terminal degree
if the academic unit judges that the applicant and the unit program will sufficiently benefit.
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Individuals on sabbatical leave agree to resign during the term of the sabbatical from all
campus obligations, including committees at academic unit, college and University levels.
However, they are encouraged to maintain contact with graduate advisees or to make other
arrangements so that a student’s progress will not be slowed because of a faculty member’s
absence. Faculty members on sabbatical leave are allowed to participate in their unit’s merit
review system.
The sabbatical leave is either for one or two semesters for academic-year applicants or for
six or 12 months for fiscal-year applicants. If the leave is for a full academic or fiscal year,
the amount of the compensation is three-fifths of the applicant’s salary. If the leave is for one
semester or six months, compensation will be the applicant’s full salary for that period. The
salary awarded during a sabbatical leave is based on the institutional base salary, either for
the fiscal or academic year, for the contract year during which a sabbatical leave is taken. A
faculty member taking a six-month leave will arrange to be on duty for one of the two regular
semesters if a teaching
assignment is involved.
An individual on sabbatical leave may supplement his or her compensation through fellowships, scholarships, employment or grants-in-aid to cover expenses such as travel, secretarial
assistance, tuition, research and publication. However, the individual’s total income, minus the
expenses above, cannot exceed the scheduled ASU salary for the year or semester on leave.
Exceptions to this policy may be made in rare circumstances by the Provost. A person on
sabbatical leave may not at the same time receive supplemental funds from ASU or through ASU
projects.
An individual granted sabbatical leave is required to return to the University for a period of
service equal to the length of the sabbatical leave. If he or she chooses not to return, the case
is reviewed by the appropriate University representatives, and the individual may be required
to refund the amount of salary received during the period of sabbatical leave.
An individual on sabbatical leave who accepts a tenured or tenure-eligible position at another
postsecondary institution while on leave from ASU will be considered to have abandoned his or
her ASU contract. In such cases, ASU has the option of whether or not to offer a subsequent
contract.
Following the completion of a sabbatical leave, six years of further service shall be required
before an individual will become eligible to apply for a second sabbatical leave.
Leaves of absence without pay for periods ordinarily not exceeding one year can be counted as
periods of service toward the sabbatical leave if the leave is for purposes related to scholarship
as agreed to at the time that the leave is approved.
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Question 6. List faculty who have taken sabbaticals or leaves during the past six years.
The following table provides a list of the Cronkite School faculty members who took sabbaticals
and leaves during the last six years with a brief description of the resulting activities.

The following table provides a list of the Cronkite School faculty members who took sabbaticals
and leaves during the last six years with a brief description of the resulting activities.
Cronkite School Faculty Sabbaticals 2010-2016
Faculty Member

Sabbatical

Project

John Craft

Fall 2010

Used personal interviews and historical documents to study the inception
and development of the Cronkite School

Steve Doig

Spring 2013

Designed and created a text/workbook and website of computer-assisted
reporting data exercises for use by students and professionals, especially
in countries where these tools are largely unknown

Tim McGuire

Spring 2013

Completed a memoir juxtaposing his physical handicap with his son’s
Down Syndrome

Andrew Leckey

Spring 2017

Will research how universities around the globe teach business and
economic journalism

Sharon Bramlett-Solomon

Spring 2014

Researched and wrote four chapters of her proposed book “Colorism,
Media & Society”

Dennis Russell

Spring 2014

Began work on a proposed book, “Flashmob,” which uses Michael
Haneke’s films to examine the impact and consequences of media/
technological imperialism in the era of the Media Explosion

Leslie-Jean Thornton

Spring 2014

Began work on a book on electronic social art and the uses of visual/new
media tools for communicating information

Joseph Russomanno

Fall 2014

Analyzed the historical path from James Madison to Supreme Court
Justice William Brennan’s majority opinion in the landmark First
Amendment case, New York Times v. Sullivan

Fran Matera

Fall 2016

Plans to research the extent to which the teaching-hospital model of
journalism education has been adopted by public relations programs at
leading universities around the country

Professors

Associate Professors

Question 7. Describe travel funding, grant support, or other methods or programs the unit uses to
encourage scholarship, research, and creative and professional activity.

The Cronkite School has continued to invest significant resources in support of faculty scholarship,
research and creative and professional activity. The Dean’s Research Grants program provides
$6,000 of annual support to each tenure-track faculty member during his or her probationary period.
In addition, senior faculty members, especially those who are preparing to apply for promotion, are
encouraged to submit proposals for funding. Over the past six years, the Dean’s Research Grant
program has provided $72,000 in support for faculty research projects.
The School provides all assistant professors with a graduate research assistant each fall and spring
semester. Additionally, to ensure that faculty members who are teaching large classes are able
to maintain their research programs, the School provides grading assistance commensurate with
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course enrollment. The financial commitment for research assistants (fellowships, assistantships,
scholarships and tuition remission) and graders totaled more than $1 million over the past three
years.
The Cronkite School also supports scholarship through its doctoral program. During the last
accreditation cycle, the School had plans for a Ph.D. in Journalism and Mass Communication
but had not yet implemented it. A doctoral program was unanimously approved by the School’s
faculty and launched in fall 2011. The first students were admitted that fall, and the first graduate
completed the degree in spring 2014.
Designed to be a small, student-centered, scholarly research program, one of its key components
is a focus on formal collaboration between students and faculty. Each student is required to
complete at least three research apprenticeships. The apprenticeship pairs students with faculty
members, providing students with experience developing literature reviews, collecting, coding and
analyzing data, and writing academic papers. The goal of the apprenticeship is completion of a
paper suitable for submission to a conference and for journal publication.
The apprenticeships also serve to provide faculty members with high-quality research assistance
and bolster their scholarly output. Over the past three years, Cronkite faculty members have
co-authored papers with 13 doctoral students for presentation at AEJMC, BEA and the Journalism
Historians conferences.
Specifically, a doctoral student coded data for Assistant Professor Sada Reed that resulted in two
conference papers, while other doctoral students coded data as part of a research apprenticeship
with Assistant Professor Monica Chadha. The latter led to her publication of a paper on hyperlocal
news.
A doctoral student conducted research on Hungarian filmmakers as part of Associate Professor
Dennis Russell’s work on a book on European cinema, and another located scholarly analyses
for Dr. Russell’s work on critical and postmodern theory. Associate Professor B. William Silcock
co-authored a paper and book chapter with a doctoral student and worked with a recent
Ph.D. graduate to produce another paper that is under review. Associate Professor Leslie-Jean
Thornton presented a paper co-written with a doctoral student at the 2016 AEJMC Conference in
Minneapolis.
The School’s financial commitment in the form of stipends, tuition remission, block grants and
travel for doctoral students totaled $192,090 over the past three years.
The Senior Associate Dean serves on the University’s Associate Deans of Research Committee
and distributes information to faculty on a variety of funding opportunities. For example, in spring
2016, one of the School’s assistant professors was able to take advantage of support for faculty
research from Barrett, the Honors College. The grant funded an undergraduate research assistant
who worked with the faculty member and a graduate student to code a large dataset.
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The Cronkite administration also supports faculty attendance at professional conferences and
meetings. This is particularly the case for junior faculty who must establish their reputations as
scholars and develop relationships with senior faculty who can be called upon to serve as external
reviewers. Each full-time faculty member receives $2,500 in annual travel support. In fiscal year
2016, the Cronkite School invested $71,746 in faculty travel and related expenses.
Before traveling, faculty members submit a travel authorization form that details the purpose of the
travel and provide an estimate of expenses expected to be incurred. As long as the faculty member
has travel funds available in his or her account and the travel is for a legitimate academic purpose,
such as a conference, workshop or to conduct research, the travel is approved.
Because scholarship, research and creative and professional activity play such a crucial role in
promotion and tenure decisions, the Cronkite School takes a systematic approach to mentoring
junior faculty on how to navigate the process. The Senior Associate Dean meets at least once a
semester with each person to map out specific strategies and goals. At the end of each semester,
she reviews teaching evaluations and discusses the results with the faculty members. She also
works with junior faculty to help them develop a network of senior faculty who could serve as
external reviewers for purposes of applications for promotion and tenure.
Each tenure-track faculty member is given a one-course deferral during a semester of their
choosing – usually in year four – that allows her or him to devote significant time to research.
The School administration also carefully monitors junior faculty members’ service activities and
discourages them from serving on committees that would divert focus from research.
The School also makes mentors available to junior faculty members who can provide more specific
guidance research on teaching and has recommended two of its assistant professors for the
inaugural Provost’s Teaching Academy.
Throughout the final probationary year, the Senior Associate Dean works especially closely with
the junior faculty member on the various materials that will be part of the tenure and promotion
packet. This may include providing feedback on the personal statement, identifying potential
external reviewers and selecting publications. Beyond these measures, she gathers comparison
data from other top journalism schools and may tap senior faculty members with expertise in
promotion and tenure to help ensure the application packet and supporting materials present the
strongest possible case.
Although providing financial support for faculty scholarship, research and creative and professional
activity is critical, it also is important to promote the results of that activity. The Cronkite School
does that in the following ways:
• A faculty research presentation is the first item on the agenda of each faculty meeting.
Presentations have covered such topics as research on citizen journalism, social media, First
Amendment law, diversity and innovation.
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• Members of the faculty gather each Friday for “Phridays” to share and discuss research.
Sessions have included doctoral faculty talking about their current research and research
methods, a librarian specializing in open source publishing, a talk about social networks such
as academia.edu and researchgate, and an information session on Journalism and Mass
Communications journals and the publishing process. In addition to providing a forum for
sharing research interests, the sessions help raise the visibility of the doctoral program and
foster an understanding between those who do scholarly research and those who focus on
professional activities. The “Phridays” sparked a closed-group Facebook page for doctoral
students and interested faculty members. Called Doctor Devils, it now has 26 members.
• Award-winning faculty scholarship, research and creative and professional activity are
highlighted on the School’s website, in weekly email newsletters and in press releases.
• A calendar detailing faculty participation at major academic conferences is distributed to all
faculty and staff prior to the conference.
• The Dean recognizes individual faculty scholarship, research and creative and professional
activity accomplishments at the School’s annual faculty/staff retreat.
• Faculty members frequently are featured at the School’s Monday night lecture series, serving
as speakers, introducing guests and facilitating panels. In 2015-2016, faculty speakers
included the School’s Innovation Chief, the Weil Family Professor of Journalism, the
director of the Cronkite New Media and Innovation and Entrepreneurship Lab, a Southwest
Borderlands Initiative Professor and a Cronkite School First Amendment scholar.
• To provide a casual setting for faculty and staff to discuss industry trends and ideas, the
School hosts monthly brown bag faculty/staff lunches. Led by the School’s Innovation Chief,
the lunches have included demonstrations of virtual reality tools, game applications for news
and discussions of ways to more fully incorporate innovation and entrepreneurship into
teaching and research.
Faculty scholarship, research and creative and professional activities are routinely recognized in
awards competitions. Recent awards include:
• Innovation Chief Eric Newton, along with Knight President and CEO Alberto Ibargüen,
received the 2016 Freedom of the Press Award from the Reporters Committee for Freedom
of the Press.
• Also in 2016, Southwest Borderlands Initiative Professor Alfredo Corchado won the
CCNMA lifetime achievement award from California’s Latino journalist organization.
• Knight Chair Steve Doig and Reynolds Chair Andrew Leckey were named Fulbright
Scholars.
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• In 2015, the Public Insight Network Bureau at the Cronkite School was the recipient of an
ASU President’s Award for Innovation. ASU gives the award each year to recognize
innovation and multidisciplinary programs and projects.
• Professor of Practice Jacquee Petchel led a team of faculty and students in a project on
heroin that led to a duPont Award, a national SPJ award and a regional Emmy.
• In 2015, New Media Innovation and Entrepreneurship Lab Director Retha Hill won the
Louis R. Lautier Award for Career Achievement for her work in media innovation in higher
education.
• In 2014, Associate Professor Craig Allen received the Best Paper Award from the
Broadcast Education Association’s History Division for his examination of the origin of
Spanish-language network news and Associate Professor Joseph Russomanno’s study
of “Free Speech Transformations as Scientific Revolution” was selected as a top paper
by the Law and Policy Division of the Association for Education in Journalism and Mass
Communication.
• In 2013, two Cronkite School faculty members won Broadcast Education Association
Awards. Cronkite News Supervising Producer Melanie Alvarez and Production Manager Jim
Jacoby received an Award of Excellence in the Faculty Documentary Short Form category
for a video tribute to NBC sports reporter and anchor Bob Costas. In 2011, they won a
similar award for a video tribute to ABC anchor Diane Sawyer.
• In 2012, Knight Chair Steve Doig shared the George Polk Award for Medical and Health
Reporting and Associate Professor Mary-Lou Galician was recognized by ASU’s Office of
Knowledge Enterprise Development.

Question 8. List faculty who have taken advantage of those programs during the past six year years.

Nearly every Cronkite faculty member has taken advantage of faculty travel support. Faculty
members have attended conferences as varied as the World Media Economic and Management
Conference, the Broadcast Education Association national convention, the Far West Popular
Culture and Future of Journalism conferences and the annual AEJMC conferences. The
$2,500-per-faculty member travel fund also has supported attendance at other conferences
sponsored by the Online News Association, Internet Researchers, International Association
for Media and Communication Research, International Communication Association, National
Communication Association and Investigative Reporters and Editors.
Faculty members often use their travel funds to attend conferences at which they are featured
speakers. For example, Associate Professor Craig Allen spoke on historical research at the 2014
Broadcast Education Association annual convention. Associate Professor Sharon BramlettWalter Cronkite School of Journalism and Mass Communication 2016
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Solomon led a workshop on online teaching at the 2016 Association for Education in Journalism
and Mass Communication conference, and Associate Professor Leslie-Jean Thornton spoke
on journalism education and social media at Journalism Interactive in 2013 and participated at
Stanford University’s 2012 Academic Summit.
Dean’s Research Grant recipients over the review period are as follows:
Year

Faculty Member

Amount

Project

2016

Monica Chadha

$6,000

Indian Digital Startup Entrepreneurs

2016

Sada Reed

$6,000

Case Studies of Sports Journalists’ Decision-making Processes

2016

Leslie-Jean Thornton

$6,000

Shooting for a New Platform: Photojournalists
Coverage of the 2016 Presidential Race on Instagram

2015

Monica Chadha

$6,000

Research startup

2012

Dawn Gilpin

$6,000

Issue Epidemiology

2012

Joseph Russomanno

$6,000

The First Amendment in Nepal

2011

Dawn Gilpin

$6,000

Risk Contagion

2011

Joseph Russomanno

$6,000

“Freedom for the Thought We Hate: Why Westboro Had to Win”

2011

Leslie-Jean Thornton

$6,000

Patterns and Growth of Appropriation of Twitter

2010

Dawn Gilpin

$6,000

Social Amplification of Risk

2010

Joseph Russomanno

$6,000

Tortured Logic: A Verbatim Critique of the George W. Bush Presidency

2010

Leslie-Jean Thornton

$6,000

Transparency and Accuracy: Redefining Editing Through Social Media

Total $72,000
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Student Services
Executive summary

Part II, Standard 6.

II06

The 2010 site team report singled out academic and career advising as strengths of the Cronkite
School. These services have continued to be a priority over the past six years – while the School
also has expanded other efforts to enhance the student experience outside the classroom.
The number of academic advisers has grown from four to six, allowing the School to keep up with
growing enrollment and provide specialized advising to students in the online degree program.
In Career Services, a full-time administrative assistant was added to help with expanded internship,
mentorship and job placement services, and plans are under way to add another full-time position
in Career Services to assist with programming.
The School focuses particular attention on the freshman class, with a full-time Director of
Student Success who oversees programs such as Cronkite Village, a living-learning community
for the Downtown ASU Campus residence hall, and the 2-year-old Cronkite Student
Ambassadors program. The Director, who knows virtually every freshman by name, has been a
key part of the School’s achievement of a first-year to second-year retention rate of 93 percent –
the highest at ASU.
Because Cronkite is part of a relatively small campus in downtown Phoenix, the School has
deliberately set out to create an active and vibrant environment for its students, hosting hundreds
of activities each year. These include annual events such as one that welcomes freshmen and
their parents, a student awards ceremony and an annual Cronkite Award Luncheon. They include
once-a-semester events such as an evening membership drive for student organizations and clubs
and internship interview fairs. And they include weekly activities, such as a Monday night lecture
series and a Wednesday night “Cronkite Night at the Movies.”
The Cronkite School always has been a place where faculty members build strong mentoring
and professional relationships with students – many of which last for decades. These interactions
are encouraged by the design of the building itself, with its open areas for spontaneous gatherings.
Faculty advise student clubs, guide student honors projects, introduce movies and speakers,
participate in panels and take students to lunch (with the School reimbursing the cost).
In addition to the full slate of activities available to all students, Cronkite graduate students meet
weekly with School leadership and faculty to learn about opportunities at the School and discuss
any concerns. The graduate program is overseen by the School’s Senior Associate Dean, assisted
by a full-time Academic Success Specialist.
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During the visit, the unit should make the following documents accessible to the team:
• advising records
• other files related to student services
Please respond to each of the following instructions:
Question 1. Complete and attach here Table 10, “Student Aid.”
Table 10. Student Aid
2014-2015

2015-2016

Scholarships Awarded to Undergraduate Students in the Unit
Total amount of scholarship dollars from funds controlled by institution
Number of students receiving scholarships from funds controlled by institution

$6,718,521

$6,945,092

965

966

Median individual scholarship from funds controlled by institution

$8,000

$7,500

Total amount of scholarship dollars from funds controlled by unit

$105,300

$142,858

72

117

$1,000

$1,000

$3,332,158

$3,381,505

Number of students receiving scholarships from funds controlled by unit
Median individual scholarship from funds controlled by unit
Grants Awarded to Undergraduate Students in the Unit
Total amount of grant dollars
Number of students receiving grants
Median individual grant

1,007

1,090

$3,000

$2,888

100

131

$141 - $4,786

$141 - $7,200

$47,000

$71,390

Work-study Appointments
Number of students holding appointments
Range of workstudy Awards
Scholarships Awarded to Graduate Students in the Unit
Total of scholarships from funds controlled by institution

9

18

Median individual scholarship from funds controlled by institution

Number of students receiving scholarships from funds controlled by institution

$1,000

$2,500

Total amount of scholarship dollars from funds controlled by unit

$67,057

$81,300

Number of students receiving scholarships from funds controlled by unit
Median individual scholarship from funds controlled by unit

23

44

$1,000

$1,250

$11,557

$37,994

3

7

$1,250

$5,000

20

20

$14,900 *

$14,900*

Grants Awarded to Graduate Students in the Unit
Total amount of grant dollars
Number of students receiving grants
Median individual grant
Graduate Assistantships
Number of students holding appointments
Range of stipends
* Minimum required by ASU
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Question 2. Describe how the unit informs students of the requirements of the degree and the
major, advises them on effective and timely ways to meet the requirements, and monitors their
compliance with the requirements, including the 72-hour rule. Provide advising guides, manuals,
newsletters or other internal communication with students.

The Cronkite School places a strong emphasis on academic advising, as reflected in the School’s
increased allocation of resources to advising over the review period.
The School employed four full-time advisers at the time of its last review in 2010; it now employs
six. Four advisers are charged with supporting undergraduates enrolled in the Bachelor of Arts
in Journalism and Mass Communication and the Bachelor of Arts in Sports Journalism degree
programs, and two serve students enrolled in the School’s new online-only Bachelor of Arts in
Mass Communication and Media Studies degree program (which is not a professional program
and therefore not within the scope of the accreditation review).
The addition of two advisers has enabled the School to keep advising loads at about the same
level as six years ago, despite growing enrollment. Each adviser is assigned approximately 300
students – a number that has remained steady over the six-year period and represents a significant
improvement from the years prior to 2010 when the student-adviser ratio was more than 600-to-1.
The current advising load falls within National Academic Advising Association guidelines.
Often the “first responders” to challenges students may face, academic advisers play a critical
role in guiding students from the first day on campus until the moment they receive a diploma.
The School’s advisers, or academic success specialists, are committed to meeting the individual
needs of students in a caring and respectful manner while upholding the School’s high academic
standards. The School’s advising center is under the umbrella of Student Services and is located
in the Student Services wing of the building.
Adviser Assignment and Availability: Students are assigned advisers alphabetically by the
students’ last names. The goal is for students to retain the same adviser throughout their time at
the School, adding to consistency of advising and allowing advisers to get to know students better.
Advisers are available in person Monday through Friday between 8 a.m. and 5 p.m., although they
will meet with students who face unusual situations outside of regular business hours.
Advisers typically handle up to 10 daily advising appointments of 30 minutes each, with the
remaining time spent preparing for appointments, writing notes following appointments,
researching student issues, submitting requests to other units and administrative offices and
answering student questions via email and phone. During peak advising times, such as class registration periods, each adviser may see 50 students a week and answer questions via email
or phone from another 50 students.
All one-to-one advising for Cronkite School students is scheduled in advance through the advising
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center’s receptionist. Thus, students and advisers can be as efficient as possible with their time.
Students don’t need to track down advisers or wait for callbacks, and advisers don’t need to take
time away from advising to schedule appointments. Students who contact the advising desk in
the morning may make appointments as early as that afternoon, and students who contact the
desk in the afternoon may make appointments as early as the next business day. Adviser lunch
hours are staggered to ensure coverage throughout the day, and vacations are closely monitored
to provide adequate staffing throughout the year.
The preponderance of advising takes place in person. However, if students are not in the Phoenix
metropolitan area or if other extenuating circumstances exist, phone appointments and email
communication may take the place of in-office sessions. The School limits email advising to
answering questions about such matters as course requirements, deadlines and procedures
such as how to drop, add or withdraw from a course. Advisers also may answer questions from
prospective students and provide information about other University resources electronically.
The Cronkite School’s curriculum encourages students to develop skills across media platforms.
Students can take any Cronkite class as long as they meet the course prerequisites. This means
advisers must be familiar with the entire curriculum as well as each student’s ability and interests
in order to devise an appropriate course of study.
Advising sessions focus primarily on issues such as course planning and registration, transfer
coursework evaluation, classroom performance issues, absenteeism and other issues affecting
classroom success. Advisers also communicate to students how previously earned credits,
including Advanced Placement, Dual Enrollment, CLEP and transfer credits, will apply to their
degree program and make certain that students are aware of the School’s academic standards.
Finally, advisers act as a source of referrals for students searching for additional academic
resources or help locating other University information.
All Cronkite students are strongly encouraged to meet with their advisers each semester before
registering for classes and whenever they have academic questions or concerns. These sessions
are intended to keep students focused on the program’s requirements, inform them about
academic options and address issues that may be hindering their academic success. Students
also are encouraged to discuss career goals, choices of minors or double majors and plans to
study abroad.
Freshman Advising: The School focuses in particular on advising for first-time freshmen, which
has contributed to the School’s first-year to second-year student retention rate of 93 percent, the
highest at the University and higher than the ASU-wide aspirational goal of 90 percent.
All first-time freshmen are required to attend a University orientation before matriculating during
which they and family members speak with Cronkite advisers and representatives from various
University offices. Advisers provide an overview of the School’s curriculum, help students select
their first-semester classes and register them. If students are not able to attend a formal
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orientation session, they must attend a one-on-one session with their Cronkite adviser.
Once in the program, all first-time freshmen are required to attend sessions with their advisers
before they can register for second-semester courses. Registration holds are placed on the
students’ electronic accounts and remain until appointments have taken place.
Transfer and change-of-major students must see an adviser prior to registering for their first
semester of classes; holds also are used to prompt these students to attend advising sessions.
All freshmen register for Grammar for Journalists, Principles and History of Journalism and ASU
101, a 1-credit course during which they become familiar with the School and its programs. The
course also includes units on student success, academic integrity, diversity, global engagement
and innovation and entrepreneurship. Beginning in fall 2016, freshmen also were required to
enroll in a new Coding for Journalists course, a 1-credit, online course that teaches the basics
of HTML, CMS and JavaScript.
Typically, students also register for an English composition class, a math class and foreign
language or another general studies course. First-semester students are strongly encouraged
to take classes only on the ASU Downtown Campus. Each semester, the School works with the
University College to ensure sufficient sections of required general studies classes are available
for entering freshmen.
The School also hosts several days of activities each fall designed to help new students acclimate
to campus life. At the Cronkite School Freshman Welcome, students and their parents hear from
the Dean and meet with faculty and staff. Additionally, a residence hall orientation includes a
“Where are my classes?” exercise, an introduction to the student code of conduct and an invitation to participate in a campus-wide day of service. During the first week of classes, the School
also hosts a Student Organizations Night for new students to get involved in the many opportunities offered by Cronkite student clubs and student media outlets on campus.
Students in Academic Difficulty: The School is proactive about spotting students who are
struggling academically and intervenes early. For example, in the first month of each fall semester,
instructors in the freshman Principles and History of Journalism class identify students who are
either missing class or performing poorly on quizzes. The students meet with their instructors or
their advisers to devise strategies for improvement. Additional meetings are scheduled for any
students who continue to do poorly.
For all classes, Academic Status Reports are generated during the fifth and 10th weeks of each
semester, alerting students who are in danger of receiving a “D,” “E” or “Unsatisfactory” grade in
a class, have attendance issues or have not met key course benchmarks. Instructors use the form
to suggest actions for each student to take to address the deficiencies outlined. These alerts
serve as a wake-up call for students before they get into serious academic trouble.
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The Cronkite School runs reports of at-risk freshmen following each Academic Status Report.
Advisers use those reports to contact students who are not doing well, direct students to
resources that can help them and develop improvement plans.
The School uses four additional reports generated each semester to track students’ progress:
• Off-track once reports: Students who are admitted as freshmen are critically tracked for
their first four semesters. At the end of each semester, the School receives a list of students
who have not met a critically tracked requirement, which may include, for example, achieving
a needed GPA in the previous semester. After checking for accuracy, an advising hold is
placed on the student’s account and the student’s adviser works with the student to get
back on track.
• Off-track twice reports: Also run at the end of each semester, this report identifies students
who have not met a critically tracked requirement in the previous two semesters. Students
are required to meet with their advisers to discuss consequences, including a change of
major. If the student requests an additional semester to get back on track, the request is sent
to the Senior Associate Dean for consideration.
• Probation/disqualification reports: This report identifies students who have been placed
on academic probation or have been academically disqualified from the University. Again,
the student is contacted by his or her adviser, who works with the student to develop an
improvement plan.
• Not-enrolled reports: This report lists all Cronkite undergraduate students who are not
enrolled for the upcoming semester. The students are contacted by their advisers, who
identify issues and provide information on appropriate resources.
If students become ineligible to take Cronkite courses because their cumulative GPA has fallen
below 2.5, they must meet with their advisers before holds are removed. Students with GPAs
below the University’s thresholds for remaining in good academic standing (fewer than 24 credit
hours, 1.6; 25-55 credit hours, 1.75; 56-86 credit hours, 2.0) are placed on academic probation
and sign a contract signifying they agree to follow the plan detailed by their adviser in order to be
reinstated.
All Cronkite faculty members are asked to report to the Dean’s Office anytime a student has more
than two consecutive absences. The student is contacted and issues are addressed.
Advising Tools: The Cronkite School uses a number of tools to help ensure students are aware
of program requirements and their status. These include:
• The School’s website contains a wealth of general information, including undergraduate
admissions requirements, adviser contact information, course descriptions, degree
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requirements, undergraduate forms and descriptions of professional programs. The website
also carries announcements and notices of upcoming events.
• MyASU is a web-based, password-protected information portal where students can register
for classes, view their schedules, search for classes and books, check their grades and
email, drop a course and get advising help. The My Programs and eAdviser boxes allow
students to check who their adviser is and see whether or not they are on track to graduate,
evaluate their progress in the major and determine requirements that remain to be
completed.
• Major Maps are available to students for each program major at ASU and can be
downloaded from several locations, including the student’s MyASU page, the ASU A-Z
Index and the Cronkite website. A Major Map outlines a major’s critical requirements, a list
of classes students must take to graduate and optimal course sequencing.
• Curriculum check sheets are designed to provide students with a clear idea of the degree
requirements and their progress in the major. Check sheets show both journalism and
general studies requirements and help the student and his or her adviser easily determine
what requirements have been satisfied and which remain to be completed. Check sheets
are available on the School’s website and are updated each time a student attends an
advising session. (See Appendix 6A, Journalism B.A. Curriculum Check Sheet and
Appendix 6B, Sports Journalism B.A. Curriculum Check Sheet.)
• The University’s Degree Audit Reporting System is accessible by all students via their
MyASU portal. A degree audit is an automated report that matches courses a student has
completed with the requirements of a particular academic degree program. Undergraduate
students review their degree audits with their academic advisers. DARS electronically
displays all the program requirements, including those completed, those scheduled or in
progress and those not yet scheduled. In addition to its functions in advisement, critical
tracking and academic planning, students use the degree audit as a graduation check-out
tool, and advisers use it to ensure each student has taken at least 72 credit hours of course
work outside of journalism and mass communication.
• eAdviser/critical tracking is ASU’s electronic advising and enrollment management system
designed for use by first-time freshmen. Tracking focuses on students’ progress during their
first four semesters at ASU and clearly outlines the critical courses, GPA requirements and
milestones that predict success in each major. The online tracking system follows students
as they progress and notifies advisers and students when a student is not completing
critical requirements and is not on track to graduate in a timely manner. If students don’t
meet critical requirements, they are notified by email and their off-track status is displayed
on their MyASU student page. A student who is off-track must see
an academic adviser before making any scheduling changes or additions. If a student is offtrack for two consecutive semesters, he or she may be required to change majors.
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Students who are missing course prerequisites also are notified, and courses will be
dropped if the prerequisite is not met before the start of the semester.
Communication with Students: The primary method of advising students is through individual
face-to-face meetings. Less frequently, phone sessions are utilized for advising. Additionally,
the School uses several types of electronic communication, such as email, e-newsletters and
Cronkite social media accounts, to reach students with information such as new courses or open
advising periods. The University also notifies students of changes in policies and procedures or
their academic status through the MyASU portal and student ASU email accounts.

Question 3. Describe availability and accessibility of faculty to students.

Student interaction with faculty members is not only critical to academic success but is a valuable
part of the college experience. The Cronkite School has always been a place where faculty
members build strong mentoring and professional relationships with students – many of which
last for years.
The School’s facility on ASU’s Downtown Phoenix Campus provides numerous opportunities for
formal and informal interactions between faculty and students. The building’s open spaces,
conference rooms, newsrooms, offices and classrooms are all designed for maximum communication. The First Amendment Forum serves as an informal gathering place for faculty and students
each day. Faculty offices, all of which are located in the same building in which students take their
journalism classes, are available for more formal meetings. Newsrooms and editing bays are ideal
for instructor-student interaction. Conference rooms are plentiful and located where students and
faculty can pop in to continue a discussion that may have started in a classroom or hallway. Labs
are built so instructors can walk around the room and critique work and advise students. And
adjunct faculty members all have assigned office space where they can meet with students.
On the most basic level, the School works to make sure students know how and when they can
reach their professors:
• All faculty members are required to maintain office hours.
• Office hours are posted outside each office door.
• Office hours and contact information are required in all syllabi. Many faculty members
include personal contact information, such as cell phone numbers and personal email
addresses, to ensure students are able to reach them any time.
• All instructors fill out a form indicating what contact information office staff can give to
students upon request.
• Contact information for all instructors, including adjuncts, is available on the School’s website.
While office hours are required, most faculty members have an open-door policy. Students can
drop in to chat almost any time the faculty member is in the building. Several instructors also have
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successfully employed “virtual” office hours, during which they are online at a designated time to
critique or edit student work and answer questions – usually just before an assignment deadline.
Faculty members most commonly communicate with their students outside of class via ASU
student email and Blackboard. Many, especially those who teach digital media classes, use
social media platforms to communicate with students as well. When the deans visit classes each
semester, they ask students about the accessibility of their instructors. The feedback is almost
unanimously positive but, if there is a problem it is communicated immediately to the instructor.
Adjunct faculty members are expected to be accessible to students. They are assigned office
space so they can meet with students privately, and many hold office hours right before or after
their classes.
Nowhere do Cronkite faculty and students interact more than in the School’s full-immersion
professional programs. Students are required to spend two to four full days a week in the
program they select. Students report to their editor or lab director in the morning and get their
assignments for the day; they are in touch with their directors throughout the day as they report,
write and produce their work; and they sit down with the editor as pieces are edited for
publication or broadcast. Afterward, as in the case of the Cronkite News broadcast, editors
and directors gather students together for a critique at the end of each day.
The School encourages faculty-student interaction in other ways as well. For example, faculty
members host “Cronkite Night at the Movies,” introducing a journalism-themed movie on
Wednesday nights in the First Amendment Forum, and many are part of the School’s “Must See
Mondays” lecture series. And the School reimburses faculty members who join students for a meal
at Taylor Place, the residential hall across from the School. These gatherings are a way for faculty
and students to meet outside the classroom and develop lasting professional relationships.
The School’s leadership is readily available and frequently meets with students who have
concerns or who want to learn more about opportunities in the School and ways to connect with
industry professionals.

Question 4. Describe student media, student professional organizations or other extra-curricular
activities and opportunities provided by the unit or the institution that are relevant to the
curriculum and develop students’ professional and intellectual abilities and interests.

Cronkite students can choose from thousands of extracurricular activities available at ASU, one of
the largest universities in the country. But because the Cronkite School is part of a relatively small
campus in downtown Phoenix, the School has deliberately set out to create an active and vibrant
environment for its students. The School sponsors hundreds of events each year, supports more
than a dozen student clubs and organizations, and employs directors of Student Success and
Career Services who oversee a range of programs and activities designed to engage students
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and enhance their academic and professional experiences.
Student Media: Many Cronkite students get their first experience in reporting, producing and
making news decisions through their involvement in a range of student media organizations.
These include:
• The State Press, ASU’s oldest student media outlet, has published news and information
for ASU audiences for 120 years. While independent of the Cronkite School, students who
are part of The State Press, ASU’s daily student news outlet, work out of a newsroom on
the fourth floor of the Cronkite building with approximately 1,800 square feet of space that
includes an open newsroom workspace, conference room and student and professional
offices. The news organization also has a newsroom on the Tempe campus. Student Media
students who have received training on broadcast equipment use a Cronkite television
studio and control room to produce and edit videos. In addition, the editorial adviser to The
State Press, an alumnus and longtime adjunct Cronkite faculty member, maintains an office
in the building.
In 2014, the State Press became an all-digital publication – the first major university
student newspaper to convert entirely from print to online. The news organization publishes
at statepress.com and maintains an active social media presence. It also publishes The
State Press Magazine, which appears online and is distributed as a print product on
campus each quarter.
The State Press is an independent news organization, with students controlling editorial
decisions. A part-time editorial adviser works with students to promote high standards
of journalism and provide training. An advisory board made up of faculty, students and
journalism professionals select editors and offer editorial advice. Several Cronkite faculty
members serve on the board, which is chaired by the School’s Associate Dean.
More than 100 students – most of them journalism majors – typically work for The State
Press each year. Additionally, students from Cronkite classes, such as the beginning and
intermediate news writing and reporting courses, regularly contribute material for
publication. Many Cronkite students get their first news experience at The State Press,
volunteering as reporters, photographers, videographers and producers in their freshman
year; some then move into paid reporting, producing and editing roles later in their
academic careers.
• Blaze Radio: Another major student media outlet is Blaze Radio, which is operated by the
Cronkite School and staffed primarily by journalism students who produce news, sports,
music and online content for over-the-air and online audiences. The Blaze also is aired
outside the Cronkite building through speakers placed along Taylor Mall.
The station operated for many years on the Tempe campus, but the news operation was
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moved to the Cronkite School in 2008 when the School relocated to downtown Phoenix,
and the remainder of the operation was moved in 2013. Students utilize state-of-the-art
radio studios, field equipment and editing facilities in the Cronkite building.
Like The State Press, the radio station is particularly popular with freshmen and offers a
way for students to immediately get involved in broadcast journalism and practice their
writing, reporting, announcing, social media and production skills. In addition, students in
the School’s broadcast intermediate reporting classes report and produce newscasts that
air on the station throughout the school year.
Students make programming decisions under the advice and direction of an adjunct
Cronkite faculty member. They maintain websites and social media pages for news, sports
and alternative music fans. Promotions volunteers plan and promote concerts, remote
broadcasts and other events via social media and traditional methods, and sports students
provide the sole radio play-by-play coverage of dozens of ASU athletics games each year.
Student work has recently expanded into podcasting.
Participation in the radio station has grown from about 30 students in 2008 to more than
250 in spring of 2016 when the Blaze was named one of the top five college radio stations
in the country by Billboard Magazine.
• Downtown Devil is an online news site dedicated to covering the downtown Phoenix
community. Formed by a group of Cronkite freshmen in 2008 when the Cronkite School
moved to the ASU Downtown Phoenix Campus, the online news site provides hyperlocal
news in all formats. The Downtown Devil attracts up to 80 students, many of them freshmen,
each year and has won a number of regional awards from the Society of Professional
Journalists.
• Cronkite Cut involves dozens of students interested in entertainment news who produce a
weekly show for the Web that centers on entertainment news and features multimedia
content. Students write, direct, produce and anchor the production from a studio at the
Cronkite School. Cronkite Cut covers topics such as movies, music, fashion and art as well
as local and national entertainment news. In addition to Cronkite Cut episodes, the staff
publishes new articles each week and regularly engages with viewers on social media.
• Devils in Detail provides an outlet for sports-minded Cronkite students to cover news and
provide commentary about ASU sports. The site was launched by students in January 2013
and is hosted by FanSided Network, a national network of sports, entertainment and
lifestyle websites. Devils in Detail features student-produced text, video and photos and
gives fans a place to catch up on the latest ASU sports news and discuss their passions.
• Cronkite Sports Network is a student-run broadcast and digital organization that offers
play-by-play and production opportunities for students. Launched in 2012 by a group of
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sports-minded students, Cronkite Sports Network covers all ASU Division I sports for its
multimedia-rich site. Students partner with the Pac-12 Network to cover women’s
basketball, softball and soccer, volleyball, baseball, hockey and gymnastics. The network
also produces “Cronkite Sports Live,” an online sports show that airs live on Friday
afternoon during the fall and spring semesters on YouTube.
Journalism Clubs and Organizations: The Cronkite School encourages students to get
involved in professional journalism organizations and supports 11 student clubs.
At the beginning of each fall and spring semester, a Student Organization Night offers students
the opportunity to meet with club representatives and sign up for membership. The Dean appoints
faculty advisers for student clubs who provide guidance and support. The Dean also meets
regularly with club leaders who serve on the Dean’s Student Leadership Advisory Council, along
with student leaders of the various student media on campus, the president of the Cronkite
Council student government and the School’s representatives in the University-wide student
government.
New student organizations formed since fall 2010 are:
• Cronkite Foreign Affairs and International Reporting Club formed in 2015 and
brings together students who are interested in international reporting to discuss issues
related to global journalism and connect with professionals who have worked internationally.
• Association for Women in Sports Media launched in 2013 in response to the growing
number of female students interested in sports journalism. The chapter is affiliated with
the national AWSM professional organization, which provides networking, mentoring and
advice. The club is open to both men and women and works to promote fair portrayals of
female professionals in sports media.
• Fashion Journalist Club formed in 2013 to serve the interests of students who are
considering careers in reporting on the fashion industry. Members report and write stories
for a club blog on local and national fashion events and network with industry professionals.
• Asian American Journalists Association formed in 2012 as the first university-based
organization affiliated with the national Asian American Journalists Association. The
association provides support to Asian American and Pacific Islander journalists and offers
information, guidance and scholarship assistance to Asian American and Pacific Islander
journalism students.
• National Association of Black Journalists formed in 2011 with a focus on career
advancement and networking. The group, which is open to students regardless of race and
is affiliated with the national organization, provides social and professional opportunities for
students and enables members to help each other advance in their careers.
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• National Association of Hispanic Journalists launched in fall 2010. It was one of
the first NAHJ student chapters in the country. Working with national and local chapters,
students are mentored by professional journalists, apply for scholarships and attend the
organization’s national convention.
• National Lesbian and Gay Journalists Association formed at the Cronkite School
in 2010. It was the nation’s first student NLGJA chapter. Working with the national
organization, students work to foster fair and accurate coverage of lesbian, gay, bisexual
and transgender issues. The club also provides networking, mentorship and educational
opportunities.
• Cronkite Broadcast Association incorporates three clubs: Associated Press Television
and Radio Association, National Academy of Television Arts and Sciences, and Radio
Television Digital News Association, and serves students with an interest in broadcast
journalism. The student chapter connects members with local journalists and sponsors
activities that promote interest and skills development in broadcast media.
Other longstanding Cronkite clubs that serve to bring together students and provide them
with outlets for professional development and mentoring are the National Press Photographers
Association, Public Relations Student Society of America and Society of Professional Journalists/
Online News Association.
Student Life: The School employs a full-time Director of Student Success who oversees a
range of programs and activities designed to engage and retain students by introducing and
connecting them to the School, ASU and downtown Phoenix. The goal is to provide personal
support to students and connect them to each other.
To help students adjust to the complexity of a university as large as ASU, the Director of Student
Success works in partnership with the School’s advising staff as well as staff in University
Housing, the Student Success Center (tutoring), the Writing Center and the Student Health
Center to ensure students have access to the resources they need.
The Director also recruits, trains and supervises the School’s Cronkite Ambassadors, a group
of about 20 top-performing students who serve as peer mentors and role models, providing
important support for underclassmen. Ambassadors also conduct tours of the School for
prospective students and parents and assist with recruitment activities and Cronkite events, such
as “Cronkite Night at the Movies,” a popular series of journalism-themed movies shown in the
First Amendment Forum on Wednesday nights during the fall semester. The School’s popcorn
machine is fired up and popcorn is served as a faculty member introduces the movie and lead
discussions after.
A centerpiece of the School’s Student Life programs is Cronkite Village, a living-learning community
and residential college designed exclusively for Cronkite freshmen. The community consists of more
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than 150 Cronkite students who live on connected floors in the two towers of Taylor Place, the
residence hall on the Downtown Phoenix Campus. Another group of more than 50 freshmen who
are part of the honors program live on adjacent floors. Cronkite Village’s goals include:
• Building a community of engaged students by fostering enthusiasm for the field of journalism
• Connecting students with professionals in broadcasting, digital media, public relations,
newspapers, magazines and other communications industries
• Giving students the opportunity to create their own radio shows, videos, websites,
photojournalism and public relations projects
• Providing ways for students to interact with faculty outside of the classroom
• Creating an informal academic support network of Cronkite freshmen who are enrolled in
common coursework
• Giving students the chance to get to know each other through a variety of programs and
events
• Encouraging students to become part of and assume leadership roles within Cronkite
Village, the Cronkite School, ASU and the greater Phoenix community.
Villagers participate in tours of local media outlets and gain hands-on experience working on a
website, a radio program, video productions and photojournalism and public relations projects.
And they participate in recreational Cronkite activities such as Halloween and Super Bowl
parties, Karaoke contests, grocery bingo and Cronkite Village intramural teams.
The Cronkite School has three upper-class paraprofessionals (residential college student
leaders) who report directly to the Director of Student Success, live in the residence hall and
help with the community’s events and activities. Through Residential Life, the School also
has three community assistants whose roles complement those of the paraprofessionals and
ambassadors.
The Director also represents the School on a number of campus committees and
participates in campus-wide events such as Homecoming and Family Weekend. She serves
as an advocate for Cronkite students on the Residential College Advisory Board for the
Downtown Phoenix Campus and on the Department of Student Affairs’ Distinguished Devils
Award Committee.
In addition to the Director of Student Success, other full-time staff positions help ensure that
students have ample opportunities to develop their professional and intellectual abilities and
interests. The Director of Events and her two full-time assistants oversee a robust series of
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lectures, panels and classroom visits by professionals, and the Director of Career Services
oversees a wide-ranging program of internships, mentorships and other opportunities to
explore careers.
Events: Each Monday night during the fall and spring semesters, the School hosts the “Must
See Mondays” speaker series that brings leading media professionals to campus for an
evening with students and the public. Pulitzer Prize-winning journalists, network news reporters
and top newspaper and public relations executives are among the guests who have shared
their work and discussed their professional experiences and insights with students. A typical
lecture draws more than 100 students, faculty, staff and members of the public. A recent
evening with Bob Costas of NBC Sports drew more than 300 students.
Students blog about what they have learned on the Cronkite Conversations chool-wide blog,
which has become an important forum for student thought and opinion. Students who blog
the most earn free tickets to the annual Cronkite Award Luncheon, which honors one of the
nation’s leading journalists. Recent recipients have included Diane Sawyer, Charlie Rose, Robin
Roberts, Bob Costas and Christiane Amanpour. The fall 2016 recipient is CBS News anchor
Scott Pelley. More than 100 students typically earn seats to each luncheon. Additionally, the
School arranges for the award recipient to speak with students in the First Amendment Forum,
giving them opportunity to hear from the award-winner in a more intimate setting and ask
questions.
The School also hosts annually the Paul J. Schatt Memorial Lecture in honor of the longtime
Arizona Republic editor who taught journalism at ASU for more than 30 years. The lecture
series features prominent journalists exploring topics that were most important to Schatt –
coverage of political leaders and governmental institutions, investigative reporting, journalism
ethics and freedom of the press. For example, in 2015 Alfredo Corchado, Mexico bureau
chief for The Dallas Morning News, and Angela Kocherga, border bureau chief for Gannett,
discussed border coverage, the drug wars and the state of journalism in Mexico. Both later
joined the full-time faculty. Other Schatt lecturers over the review period have included
Washington Post investigative reporter Dana Priest, who helped uncover the mistreatment of
wounded veterans at the Walter Reed Army Medical Center; CNN senior media correspondent
Brian Stelter; and Carla Robbins, who helped guide the editorial pages of The New York Times.
The School also hosts special events in response to major news events or issues. For example,
the School sponsored a panel discussion in July 2014 in collaboration with The Arizona
Republic on the heels of a major Republic series on the wave of unaccompanied migrant
children crossing the U.S.-Mexico border in search of asylum in the U.S. “Reporters on the
Ground: The Child Immigration Crisis” featured a panel of reporters and experts discussing the
immigrant crisis.
These speakers represent a small portion of the many professionals who visit the School each
year. A full calendar of events for the review period will be available in the workroom.
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Career Services: The Director of Career Services oversees other activities and events that
help students develop their careers. These include career fairs and internship interview events
that bring employers to the School as well as workshops on topics such as resume writing,
interviewing and how to be successful on the job. Details on these programs are provided in
response to Question 5 below.
In addition, Career Services conducts a mentorship program that pairs students with
professionals in their fields of interest. More than 70 freshmen participate in the program each
year. Students visit their mentors’ workplaces, shadow them on the job and meet with their
mentors to discuss career options and opportunities. Many of the mentors are Cronkite alumni
who work professionally in the Phoenix metropolitan area, and many hire their mentees as interns.
A recent analysis of the program showed that 96 percent of the students who have participated
in the Cronkite Mentorship Program return to ASU, and 90 percent return to the Cronkite School.
(See Appendix 6C, Cronkite Mentorship Program.)

Question 5. Describe the unit’s career counseling and placement strategy for assistance in
students’ searches for employment. List placement statistics for the three most recent years before
the self-study year for which accurate information is available.

The Cronkite School is committed to giving its students the skills necessary to be successful
journalists and public relations professionals. A full-time Director of Career Services, supported
by a full-time administrative assistant, oversees internship, mentorship and job placement services
for students.
All Cronkite students are required to complete a 3-credit, 400-level internship, and many students
do multiple internships before they graduate. From fall 2010 through fall 2016, Career Services
arranged and supervised a total of 3,835 internships – an average of 547 a year – at several
hundred media and public relations organizations locally, regionally and nationally. (See Appendix
6D, Internship Totals 2010-2016.) Many internships lead directly to part-time and full-time jobs,
while others prepare students for employment and provide them with professional contacts and
references that help them succeed.
The majority of internship placements result from internship interview events held at the school in
which nearly 250 students and 100 employers representing broadcasting, print/digital journalism
and public relations and strategic media participate. Students can access detailed information
about internships and sign up to participate in internship interview events on the School’s website.
Students completing internships for credit must complete an online module that helps prepare them
for future job searches. The “After Cronkite” training includes information on how to go about a job
search and how to develop a professional network, negotiate terms of a contract and prepare for
a successful interview. Students update their resumes as well as the digital portfolio pages they
created years earlier in their Multimedia Journalism class and have been adding to since.
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The Director of Career Services also assists student searches for employment as follows:
• The Director keeps in contact with dozens of media organizations and compiles listings of
internships, jobs and freelance opportunities, which he shares with all students through
email and with nearly 3,400 Cronkite alumni via the School’s exclusive LinkedIn group. Job
listings are posted daily on LinkedIn. Internship, scholarship and fellowship information is
sent out in list form to current students via email every two to three weeks.
• In addition to the six-times-a-year formal internship interview events for local employers,
Cronkite Career Services has hosted representatives from 29 different media and
communications companies over the past six years. These media organizations come to
recruit top prospects for internships and, in some cases, beginning jobs. Six years ago, one
company, Bloomberg News, visited the school specifically for recruitment purposes. That
grew to 18 different companies in 2015 and 23 in 2016. The recruiters over the six-year
period represented the Chicago Tribune, Cox Media, Dallas Morning News, ESPN, E.W.
Scripps Co., FOX News, Gannett Co., Hearst Television, Meredith Corp., MLB.com, NBC
Universal, Nexstar, Sinclair Broadcast Group, Thomson Reuters, Turner Broadcast and The
Wall Street Journal, among others. Career Services publicizes and promotes these events,
collects resumes, prepares students for interviews, schedules the interviews and hosts
recruiters.
Cronkite graduates are very competitive in the job market. The Career Services Director is
responsible for tracking graduates as they take their first jobs and advance in their careers.
Utilizing LinkedIn, other social media platforms and email, student workers attempt to contact every
graduate to update an alumni employment database. Information was obtained on 81 percent
of students who graduated with bachelor’s degrees between May 2013 and December 2015.
Ninety-two percent of those reporting were working full time following graduation and 76 percent
reported being employed in media-related positions. (See Appendix 6E, Job Placement.)
The employment rate is very high for college graduates as a whole and for graduates of
journalism programs in particular. The annual survey of employment administered by the University
of Georgia’s Grady College of Journalism and Mass Communication ended in 2013, but in the
previous three years the survey showed an average overall employment rate for graduates of
journalism programs of between 68 percent and 74 percent.
Cronkite graduates have gone on to jobs at major news organizations and media startups and have
launched their own businesses. Here are some of the jobs now held by Cronkite undergraduate
students who graduated during the past six years: The Washington Post digital content editor;
NBC News correspondent; FOX 10-Phoenix morning news anchor; The Washington Post NFL
beat writer; ABC News network correspondent; The Washington Post deputy digital editor for
foreign/national security; ABC News radio correspondent; POLITICO senior Web producer;
National Journal reporter; Los Angeles Times business reporter; McDonald’s Corp. supervisor
of internal communications; Walt Disney Co. public relations coordinator; ABC 15-Phoenix data
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visualizer; General Electric digital products developer; and Best Western virtual reality developer.
Additionally, the School has forged a partnership with E.W. Scripps Corp. that places Cronkite’s
top broadcasting graduates in a Scripps newsroom training program. Every year, four graduates
are competitively chosen for full-time producer and multimedia journalist positions at Scripps’
KERO-TV station in Bakersfield, California. After six months, they have the opportunity to move up
within KERO or the Scripps national network of newsrooms. Graduates of the program are now in
Scripps’ newsrooms in Baltimore, Cincinnati and San Diego.
Beyond the office of Career Services, individual faculty members are actively engaged in helping
graduates find employment and succeed in their careers. Faculty engagement in student career
placement is one of the measures used to evaluate annual faculty performance. Directors of
the Cronkite School’s professional programs, such as Cronkite News – Phoenix, the Reynolds
Business reporting program, the New Media Innovation and Entrepreneurship Lab, the Los
Angeles sports bureau, the Phoenix sports bureau, the Washington, D.C., bureau, the Public
Relations Lab, the Public Insight Network bureau and the Borderlands program are especially
connected to the industry and are frequently able to assist students with their job searches.
Part-time faculty members, most of whom are working in the industry, also serve as important
references and sources of information about jobs.
In addition, many Cronkite graduates notify the School of job openings at their places of
employment. It is not uncommon to have one Cronkite graduate replace another who is moving
on to a new challenge.

Question 6. Describe the unit’s process for evaluating its advising and counseling services. Include
measurements of the accuracy of academic advising, student and faculty opinion of the quality of
advising, or other indices of the effectiveness of advising. Discuss the results of these assessments.

Student satisfaction with the Cronkite School’s advising team was cited as one of the School’s
strengths by the 2011 accreditation site-team. Over the past six years, the Cronkite School has
continued to provide high levels of advising services.
To ensure advisers are well-versed on University and Cronkite School policies and procedures,
each newly hired academic adviser goes through the following training process:
• The University offers online training that introduces advisers to the various advising tools
used at ASU and covers University policies and procedures on academic integrity and
good standing, admission standards, financial aid resources, general studies and University
graduation requirements. The training also addresses advising theory, student privacy, the
legal and ethical implications of academic advising and best practices. Advisers also learn
about resources, such as the Council of Academic Advisors and the National Academic
Advising Association, that support their work.
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• The Cronkite School has developed an academic advising manual that reinforces University
policies and procedures and contains specific information on the School’s academic
integrity policy and requirements for the School’s degree programs. The manual can be
found in Appendix 6F, Adviser Training Manual.
• Each new adviser is partnered with a veteran adviser who acts as a trainer and mentor. The
new adviser spends several weeks shadowing his or her partner, which includes sitting in
on advising sessions to observe how the veteran adviser fields questions or objections from
students. When the veteran adviser agrees the newcomer is ready, the roles are reversed,
and the veteran adviser observes an advising session led by the new adviser.
• Once the determination is made that the new adviser is ready to work on his or her own, the
training is ended. However, the mentorship relationship continues as long as it’s beneficial.
The collaborative environment of the Cronkite School and the close proximity of advisers’ offices
promote the active exchange of information between advising team members and other student
services staff members. The advisers and the Senior Associate Dean meet twice monthly to
review policies, discuss curriculum and address problems or concerns. These discussions have
been important in maintaining best practices and providing accurate and consistent information
to students.
To further ensure a high level of service, in spring 2016, the School promoted its most senior
adviser to the new position of lead adviser. The lead adviser is charged with overseeing the
training of new advising staff, serving as a resource for all advisers and identifying any issues
that need to be addressed by School leadership. The lead adviser and the Senior Associate
Dean meet frequently between regularly scheduled advising meetings.
Student Satisfaction: Student satisfaction with Cronkite School advising is consistently high
and exceeds the average for all ASU students, as measured by the annual survey of ASU
undergraduate students administered to graduating seniors by the University’s Office of
Evaluation and Educational Effectiveness. Eighty-nine percent of Cronkite students graduating
with Journalism and Mass Communication bachelor’s degrees and 100 percent of students
graduating with bachelor’s degrees in Sports Journalism in spring 2016 said they were satisfied
or very satisfied with the advising they received, which compares to an 87 percent favorable
response rate for all ASU students.
The results were similar for students who completed their degrees in spring 2014, with 95 percent
of students indicating they were satisfied or very satisfied with the Cronkite advising they received
as compared to 86 percent of ASU students overall.
To gather more detailed information about the student experience, in 2013 ASU conducted a
survey that asked students to rate their overall advising experience on a six-point scale, with 1
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being very poor and 6 excellent. The mean score for all units was 4.82, while the mean score for
the Cronkite School was 5.32. The survey included open-ended questions that provided an
opportunity for students to explain their ratings. One Cronkite student said, “My adviser is available
at all times through email and in person.”
In 2014, Cronkite advising received an overall rating of 5.23 compared to 4.51 for ASU overall in
the same survey. Eighty-eight percent of Cronkite students said the advising they received was
good, very good or excellent as compared to 84 percent for ASU as a whole.
The results of these surveys are discussed with advising staff and used to identify areas that need
improvement and to recognize advisers for their efforts.

Question 7. Discuss the processes in place to collect, maintain and analyze enrollment, retention
and graduation rates within the major and in comparison with university rates. Discuss the findings
of the analysis.

Improving retention and graduation rates has long been a top priority for ASU and the Cronkite
School. The School’s Senior Associate Dean receives weekly retention and enrollment reports
that she shares with the School’s leadership and advising team and uses the information to track
students’ progress toward graduation.
The School consistently has the highest freshman-to-sophomore retention rate at the University.
Ninety-three percent of students who entered the School as freshmen in fall 2015 returned to the
University for their sophomore year.
Over the accreditation cycle, retention has increased from 88.9 percent to 93 percent – the
highest rate at the University. During the same period, the University’s retention has remained flat
at about 83 percent. (Appendix 6G, Cronkite and ASU Retention Rates.)
Freshmen accepted into the Journalism and Mass Communication or Sports Journalism majors
must meet higher standards than the general admission standards for the University and are
admitted directly to the major. Entering freshmen must have a minimum 3.0 Arizona Board of
Regents high school GPA AND no English competency deficiencies (four years of English) AND
meet one of the following criteria: an SAT reasoning score of at least 1120 OR an ACT score of at
least 22.
Once admitted, retention initiatives include:
• A full-time Director of Student Success ensures that students are engaged and get the help
and support they need. The Director gets to know most freshmen personally, and they know
they can go to her at any time, whether it’s for a problem with a peer or an illness or injury.
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• Freshmen are assigned to an adviser with whom they normally stay throughout their
academic careers. Freshmen must meet with their academic adviser before they can
register for classes. After the enrollment period ends in the spring, advisers contact all
freshmen who have not enrolled for the sophomore year to offer assistance and troubleshoot problems.
• All first-time freshmen enroll as a cohort in the Principles and History of Journalism course
taught by School leadership. This sends a message to freshmen about their importance to
the School and ensures that they are inculcated in the School’s philosophy and standards.
Several faculty members are invited to guest lecture in their areas of specialization, which
gives students the opportunity to meet them and begin thinking about future areas of study.
Additionally, students are closely monitored for attendance and performance. Those who
encounter difficulties are flagged early and contacted by an instructor or the student’s
adviser – or both – to troubleshoot problems and get them on track.
• First-time freshmen must show proficiency in grammar in order to progress to Cronkite
skills courses, helping to ensure their success in those classes. It is expected that a new
Coding for Journalists class will build similar success in subsequent digital media and
technology-oriented courses. Freshmen also take ASU 101, which helps ensure they are
familiar with opportunities available at the School and begin thinking early about preparing
for the School’s professional programs.
• Freshmen are encouraged to get involved from their first days on campus. They are urged
to join one or more student journalism organizations to explore careers and make professional contacts. Early in the fall semester, the School hosts Student Organizations Night at
which students may join clubs or apply to the student media organization of their choice.
• Throughout the school year, but especially in the first semester, the School targets
a number of activities and events to freshmen. During the first week of school, a Fall
Welcome is held for students and parents to introduce them to the School and its leaders.
Freshmen make up the largest proportion of students attending “Must See Mondays” and
“Cronkite Night at the Movies.” The School’s Director of Student Success also organizes
a number of social outings, outdoor recreational competitions and other events aimed
primarily at freshmen.
• The School closely monitors retention and enrollment reports from the University registrar.
At the end of each enrollment period, the School’s Program Manager compiles a list of
all Cronkite students who are not enrolled for the coming semester. Academic advisers
then contact students to determine why they have not enrolled and how they can assist.
Information is updated regularly as students enroll and additional outreach is made to
unenrolled students as appropriate.
Additional reports that assist with retention efforts include the off-track once and off-track twice
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reports described above as well probation/disqualification reports that identify Cronkite School
students who have been placed on academic probation or have been academically disqualified
from the University. Again, advisers work with these students to address issues.
Graduation: The Cronkite School’s graduation rates are consistently high and significantly better
than for ASU as a whole. Nearly 71 percent of students who entered Cronkite in 2011 graduated
within four years. Seventy-seven percent of students entering in the fall of 2009 graduated
within six years. These rates compare to a 46 percent four-year graduation rate and a 65 percent
six-year graduation rate for ASU.
Entering
Cohort

4-Year Graduation 4-Year Graduation 6-Year Graduation
ASU
Cronkite
ASU

6-Year Graduation
Cronkite

2009

45.1%

61.5%

65.3%

77.0%

2010

49.2%

75.5%

-

-

2011

46.2%

70.7%

-

-

Question 8. Provide the Web link where the unit shares its most recent retention and graduation
data with the public.

The Cronkite School shares its most recent retention and graduation data as well as
statistics on its number of students, alumni employment and programs and facilities at
https://cronkite.asu.edu/about/fast-facts.

Professional master’s program:
Question 9. Describe the process for academic and career advising of professional master’s students.

The School is attentive to graduate student advising needs, placing a high priority on providing
timely advice and direction on students’ academic and professional pursuits.
The School’s Senior Associate Dean is the primary point person for questions and decisions
regarding choices of classes and academic performance. She communicates with graduate
students before they arrive on campus and formally welcomes them at a School-sponsored
reception. During their first semester, she hosts weekly lunches with the cohort at which
students can ask questions and offer suggestions. These luncheons also feature Cronkite faculty
members, allowing students to become more familiar with the faculty and learn about various
programs and opportunities. In addition, the School’s Dean meets with the new graduate cohort
at the beginning of the first semester and again several times during the first semester to discuss
professional program options and answer questions.
For other matters, graduate students consult with the School’s full-time Academic Success
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Specialist, who provides information on program requirements and offerings as well as housing
and campus amenities. She also maintains graduate student records and checks to see that
students are enrolled in the correct classes and are on track to meet their graduation goals.
Students also have ready access to a Master’s Student Handbook, which details resources,
policies and expectations (See Appendix 6H, Master’s Student Handbook) and plans of study for
both the Master’s in Mass Communication and Master’s in Sports Journalism. (See Appendix 6I,
M.M.C. Plan of Study and Appendix 6J, Sports Journalism Plan of Study.)
Students who are part of the School’s accelerated 4+1 Bachelor of Arts/Master of Mass
Communication degree program are required to meet at least once a semester with their
academic adviser and to maintain a 3.25 cumulative GPA. While the program is designed to be
completed in five years, a number of students, especially those in Barrett, the Honors College,
earn both degrees in four years.
The team of instructors that teaches the first-semester Journalism Skills “boot camp” meets
regularly as a group and with the Senior Associate Dean and the Associate Dean to ensure that
instructors are working in unison and to discuss any issues that may arise with students. The
goal is to make the three portions of the “boot camp” – print/digital, broadcast and online – a
seamless experience for students, with reporting assignments serving as the basis for Web
presentations, and so on.
The Director of Career Services conducts a special session for graduate students on job
searches, offering advice on resume-writing, cover letters, networking, interviewing and portfolio
presentations. The Director is developing an expanded version of this training that will be offered
to graduate students in the second semester of the program. He also distributes a weekly
e-newsletter that contains information on fellowships, internships and job opportunities,
encourages graduate students to participate in the School’s exclusive LinkedIn group, and
includes graduate students in the regularly scheduled internship interview events held three times
a semester at which media companies interview prospects. Additionally, graduate students are
frequently selected to interview with representatives of regional and national media companies
that visit the school on a regular basis.
Cronkite Career Services has tracked more than 80 percent of the graduates of the M.M.C.
program from May 2013 through December 2015. Of those for whom information is available, 94
percent were employed following graduation and of those, 76 percent were employed in mediarelated positions. (See Appendix 6E, Job Placement.)
Finally, many individual faculty members assist graduate students with their career plans, connect
them with professionals in their areas of interest and identify opportunities.
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Question 10. Discuss retention and graduation rates in the master’s program, including the
grade-point average required to remain in the program and the expected time to degree.

ASU’s Office of Graduate Education and the Cronkite School require graduate students to
maintain an overall GPA of 3.0 or better as well as a GPA of 3.0 or better in courses included on
the student’s plan of study. Students whose GPAs fall below the required 3.0 are notified they
have one semester to raise their GPAs in order to remain in the program. If students do not raise
their GPAs as required, the School makes a recommendation to Graduate Education to remove
the student from the program.
Cronkite master’s students also must earn at least a “C” grade in the required Journalism Skills
course in their first semester to continue in the program. To complete their degrees, they must
earn at least a “B” in their capstone course.
Because the program is full-time and prescriptive, the average time to complete the degree is
three semesters. Each year, several top graduate students who hold assistantship are offered a
second year of support. These assistantships provide full tuition and a stipend, allowing students
the opportunity to further develop their professional skills by extending their program for a
semester.
During the accrediting cycle, the full-time professional Master of Mass Communication program
enrolled an average cohort of 25 students each fall. Ninety-five percent of the students in each
cohort completed their degrees in four semesters or fewer.
To illustrate, in 2015, 15 students entered the M.M.C. program and 14 made up the first cohort of
Sports Journalism master’s students. Of the 15 M.M.C. students, four completed their degrees
in summer 2016 and all but two of the remaining students were on track to complete their
degrees in December 2016. Those two students extended their programs by a semester to take
advantage of graduate assistantships in their second year. All but one of the 14 Sports Journalism
students were on track to graduate in December 2016.
Below is a breakdown of enrollment and retention statistics for the M.M.C. program over the six
years of the accrediting cycle.
Fall Cohort

Enrollment

First-year Retention

Two-year Graduation Rate

2015

29

93.0%

93.0%

2014

22

95.4%

95.4%

2013

18

100%

100%

2012

22

100%

95.4%

2011

29

100%

96.5%

2010

27

96.3%

88.9%
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Resources, Facilities and Equipment
Executive summary

Part II, Standard 7.

II07

Arizona suffered the second-worst cuts to higher education in the nation, representing nearly a
25 percent funding decline, from FY2010 to FY2015. But President Crow instilled across the
University a spirit of creativity, entrepreneurship and autonomy that allows colleges to thrive and
grow rapidly by securing new funding resources.
The results are noteworthy: Despite an eroding state investment that is down to 11 percent of the
overall University budget, Cronkite’s resources have grown dramatically. The annual budget rose
from $9.8 million to $14.1 million – a 50 percent increase. At the same time, reliance on the base
funding from the University decreased.
New funding has come from a wide variety of sources, including:
• More than $26 million in private fundraising during the six years that led to the
creation of five new faculty positions and a near doubling of endowed scholarships;
• Special initiative funding from the President and Provost that led to the creation of
five other new faculty positions;
• A 3-year-old all-online degree program that generated nearly $700,000 in new
School revenue last year alone and is expected to increase substantially when two
new online programs are launched next fall;
• A doubling of the student technology fee that boosted revenue to nearly $750,000
last year and is expected to produce more than $1 million annually within two years;
and
• New partnerships with media companies, new non-degree revenue-generating
programs and added summer course offerings that are generating a combined total
of more than $1 million annually.
The School’s facilities also have grown. During the last accreditation cycle, Cronkite moved from
its cramped, analog building on the Tempe campus to its state-of-the-art home on the Downtown
Phoenix Campus. The core of the Cronkite building remains: The First Amendment Forum, the
building’s multilevel central event and gathering place; the seven digital newsrooms for the
School’s professional programs and Student Media; the Student Services Center and adjacent
Reading Room; and the 141-seat Cronkite Theater.
The acquisition of Arizona PBS has meant not just new curriculum and research opportunities, but
more space and shared resources. Cronkite had occupied floors 2 and 3 and half of 4 and 6 of the
six-floor structure. Now it has nearly the entire 223,000 square-foot building with the exception of
some University classrooms on 1 and 4. Cronkite also has added two new computer labs, bringing
the total to nine. And the School has opened its first satellite operations during this accreditation
cycle, with news bureaus in Washington and Los Angeles. Cronkite students now have access to
nearly 400 computers, with many available 24/7.
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Question 1. Complete and attach here Table 11, “Budget.” If necessary, provide a supplementary explanation.

Table 11. Budget
Show below the annual unit budget for each of the three years preceding the accreditation visit. “Annual budget”
refers to funds directly under control of the unit for the entire year (12 months). Budget figures should not include
expenditures for building maintenance, retirement allowances, scholarships, prizes or student aid. List student
newspaper budget only if it is under control of unit and is used in instruction.
Table 11. Budget
Expense Budget Item
Administrative Salaries
Teaching Salaries (Full time)
Teaching Salaries (Part time/adjunct)
Teaching Assistants

2013-2014

2014-2015

2015-2016

289,184

296,632

300,553

2,909,167

3,653,255

4,029,211

718,487

757,265

749,381

305,912

424,651

523,522

1,599,000

1,665,251

1,949,190

407,536

595,684

665,975

Equipment Maintenance

87,431

90,644

72,419

Supplies

68,291

57,666

90,250

Library Resources (Books, reference materials, subscriptions, etc.)

10,412

15,786

11,208

Clerical Salaries
Equipment

Databases,
Online Information Services
Travel (Faculty, administrators, staff, interns, students)

Please see equipment and library resources total
196,409

263,083

282,755

37,738

37,512

49,782

ASU Administrative Service Charge

50,300

31,686

74,310

Communications

49,799

26,110

35,453

Research
Other (Please list)

Conference Registrations/Memberships

8,402

15,344

22,407

1,742,332

1,928,744

2,155,039

Events

90,861

129,698

125,043

Leases (Facilities, vehicle rentals, etc.)

43,664

59,161

81,605

Misc (Alumni awards, interviewee and moving expenses, etc.)

23,637

117,798

156,994

47,147

56,659

39,379

Employee Related Expenses (ERE)

Participant Expenses
Services (Consulting, advertising, printing, copying, etc.)

200,716

381,342

387,523

Student Worker Wages

181,479

221,883

294,393

0

0

48,496

Grants and Contracts
ASU - Punjab University Partners
Finding Middle Ground

0

24,351

10,457

Hubert H. Humphrey Fellowship Program

222,932

230,020

218,744

News21 Summer Program: External Funding Only

483,883

514,097

447,302

Newsgeist
ASNE Reynolds Institute
Public Insight Network (PIN)
Reynolds Business Reporting
Reynolds Center for Business Journalism
Total Annual Journalism/Mass Communication Budget
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85,000

102,867

148,000

102,121

0

49,172

141,927

167,250

0

61,625

142,993

633,366

662,590

474,945

$10,605,257

$12,647,586

$13,709,446
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Question 2. Describe the process through which the unit develops its budget, including preparation
of the budget request and spending plan, review and approval, and the role of faculty in the process.

The current University process allows for allocation of funding to support additional
instructional and academic support service demands due to increases in enrollment and
to support innovative ideas that further the vision of the University. This process provides
an equitable basis for distributing some of the additional revenue to the University that is
generated by increased numbers of students.
There are two processes at ASU for obtaining new central resources. The first is based
on enrollment funding. Each dean works with the Provost to establish headcount (majors),
student credit hours (SCH) and full-time equivalent (FTE) targets for each semester, for course
planning, service planning and financial planning for the colleges as well as for University
budget planning purposes. Retrospective funding is distributed based on actual enrollment
growth achieved by students in majors taking courses on-campus and in managed online
courses. The second is Strategic Initiative Funding. Each dean may develop a new project or
program that furthers the vision of the University and his or her school. Each dean can then
seek resources for that project or program through a formal application process submitted to
the Office of the President. The funding, if awarded, is either temporary (one to three years) or
can be permanent throughout the life of the project or program.
ASU supports and funds general overhead costs including, but not limited to, building outlays,
ﬁnancial aid, bond payments, University student life and general administrative support
services. Therefore, every school’s budget is fully directed to instructional and research costs.
The Cronkite School begins the budgeting process by forecasting a series of operational
costs, such as projecting the overall headcount, student credit hours and FTEs, number of
sections that will be taught by adjuncts, equipment needs and fundraising goals. The Fiscal
Director works with the Dean and the rest of the leadership team to ﬁnalize projections. At the
same time, the central administration informs the School of its enrollment projections for review.
After enrollment projections are agreed upon, they are set as targets. Those targets serve for
planning purposes as actual funding occurs after enrollment occurs. If a college overshoots the
target, the funding accounts for actual growth.
In addition, the Cronkite School has had in place a differential tuition fee since fall 2008. The
fee was increased in 2015 with approval from the Arizona Board of Regents and the endorsement of student leadership. The current charge is $500 per semester to undergraduate
students and $1,000 per semester to students in graduate programs. The additional tuition
generated by the fee is used to support technology and digital equipment used by Cronkite
students. The central administration does not take any part of this revenue. It is important to
note that 17 percent of the generated tuition differential is used to fund Cronkite scholarships based on ﬁnancial need. The remainder is used to purchase, maintain and support
lab computers, software, servers and digital camera equipment. The School’s Director of
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Fiscal Services works with the Assistant Dean, Associate Dean and directors of Broadcast
Engineering and Information Technology to develop a set of priorities and a long-term plan for
replacing equipment. This same team also works with faculty who teach skills classes that utilize
equipment to determine upcoming needs for each section. The Dean reviews and approves the
ﬁnal list of priorities.
Faculty and staff members are regularly informed about the school’s ﬁnances at faculty
meetings. The Dean and the Director of Fiscal Services are also available to answer any
questions the faculty and staff may have about the current ﬁnancial picture.

Question 3. Describe the adequacy of resources for the unit and the sources of revenue for those
resources (university funds, fees, private funding, other). Describe how the unit will supplement its
annual budget from other sources or reallocate resources to reach its strategic goals.

Financial support to public universities by most state governments around the country has
steadily eroded. In Arizona, those cuts were particularly deep. From FY2010 to FY2015, annual
state funding to ASU declined by nearly 25 percent, according to a report by the State Higher
Education Executive Officers Association. Only Louisiana suffered deeper cuts during that time,
the report noted. State funding for higher education in Arizona has gone from a high of $8,440
per full-time student in FY2008 to $5,423 in FY2015 – a 36 percent decline.
Yet funding at Cronkite has actually grown significantly during the same time period. That is a
direct result of President Michael M. Crow’s success in creating a leadership culture that allows
each dean to be highly creative and entrepreneurial in resource acquisition, making the entire
University less dependent on state funding and giving schools and colleges the tools and ability
to act more autonomously and grow rapidly. For example, the overwhelming majority of the
Cronkite School’s funding 10 years ago came from the University’s base funding
allocation (84 percent). Today, the University’s base allocation to the School represents less
than half of the School’s annual expenditures and about one-third of its annual revenue.
Over the past six years, the School’s base budget grew by 30 percent – from $5.4 million to
$7.1 million. But the overall budget grew by nearly 50 percent – from $9.8 million in FY10 to
$14.1 million in FY16. The reasons are multifaceted and are derived from the entrepreneurial
leadership culture of ASU.
Robust fundraising is a major part of the School’s budget equation. Nearly 18 percent of the
FY16 budget came from fundraising. Over the accreditation cycle, Cronkite raised more than
$26 million from private sources. And the School’s endowment nearly doubled – from $8.9
million to $17.5 million. New revenue from development sources – gifts, endowment payouts and
rollover interest from ASU Foundation accounts – was more than $44 million over the six years.
That’s $7 million more than the University’s base budget for the School during that time and
about the same as the total University contribution.
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Other major resource acquisition models were started or refined during the period. Cronkite
launched its first online degree program during the accreditation period. Revenues to the
School from ASU Online grew from less than $20,000 in FY13 to $682,000 three years later.
The School projects that revenue will continue to increase sharply as the all-online bachelor’s
degree in Media Studies continues to grow and a new online certificate program in Digital
Audiences and a master’s in Business Journalism go online in August 2017.
Meanwhile, funding from the School’s technology fee increased by 80 percent during the
six-year period, from $413,000 to $746,000. The School projects that revenue will continue to
grow over the next few years because students enrolled when the technology fee increased in
2015 were exempt from the increases. The fee is expected to generate more than $920,000
during the current fiscal year, more than $1 million by the following year and $1.2 million by
FY20.
The School also has maximized funding directly from the President and Provost through their
special initiative programs. That funding has increased nearly 500 percent during the
accreditation cycle – from $329,000 in FY10 to $1.9 million in FY16. Those resources now
make up 13.6 percent of the overall budget.
Additionally, the School has increased its federal research and other sponsored project funding
from less than $60,000 to more than $326,000.
Cronkite also has focused on new external funding sources, such as a new fee-based summer
sports journalism program for high school students, a partnership with FOX Sports Arizona and
the NBA’s Phoenix Suns to serve as the home studio for Suns’ away games, and other media
outlets’ usage of Cronkite’s HD satellite uplink.
The chart below illustrates the sources of expended revenue for the 2015-2016 fiscal year.

SUMMARY OF SOURCES USED IN FY16
Development, 18.0%
Sponsored Projects,
2.3%
Base Budget from
University (ASU tuition
& state appropriations),
49.9%

President's & Provost's
Strategic Funding,
13.6%
Cronkite Initiatives,
7.5%
ASU Online, 3.5%

Technology Fee, 5.3%
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The School historically has operated a break-even annual operating budget, which created shortterm challenges during state budget cuts. Now, thanks to a new Director of Fiscal Services, the
School has a robust “rainy day” fund of more than $1 million to prepare for future contingencies,
such as state budgets cuts or unanticipated major costs.
New faculty positions are a major focus area for Cronkite. Ten new faculty positions were created
during the accreditation cycle through gifts and special initiatives. Philanthropy led to the creation
of five of the 10 new faculty positions, including a second $2 million endowed chair in business
journalism and grants from three foundations to create new faculty positions to lead News21, the
Reynolds Business Reporting Bureau, the Public Insight Network Bureau and audience analytics.
Five other faculty positions were created through special initiative funding at the University. Two
Southwest Borderlands Initiative Professors were added through Provost’s special funding and
three other faculty positions (for program directors in Washington and Los Angeles and the
School’s Innovation Chief) were created through special initiative funding from the President.
Additionally, a new privately funded endowed professorship was expected to be announced in the
fall semester.
Student scholarship support also has been an area of focus. Ninety-five percent of Cronkite
School students now receive some sort of scholarship, whether merit-based or need-based,
according to the federally assigned expected family contribution. More than 31 percent of
students are eligible for Pell Grants, but, even for those who are not, the need continues to rise.
Currently, the Cronkite School has 40 endowed scholarships, nearly half of which were
established during the accreditation cycle. Scholarship support extends beyond permanently
endowed funds. The School established a general journalism scholarship fund in 2012 that pools
resources to award non-endowed scholarships to students with financial need. These “Cronkite
Nation Scholarships” also have been helpful in recruiting prospective students.

Question 4. Describe how the resources provided by the institution compare with the resources
for similar units on your campus.

Since becoming an independent unit in July 2005, the Cronkite School has been funded on par
with similar programs at ASU, based primarily on number of students enrolled. The current
enrollment funding model, the availability of strategic initiative funding and the ability of deans to
raise funds from a variety of sources serves to reward programs for their own efforts.
In addition, central University funding to the Cronkite School aligns with student enrollment.
To illustrate, the chart below shows the relationship between approximate budget and student
enrollment for ASU colleges and schools in 2015. It compares tuition, fees and state
appropriation spending authority to fall 2015 student headcounts.
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FY15 Budget Year
Percentage of Tuition and
State Spending Authority

Percentage of Fall 2015
Student Headcount

Business

10%

15%

Design and The Arts

6%

5%

Engineering

14%

21%

Health Solutions

3%

6%

Journalism

2%

2%

Law

4%

1%

Letters & Sciences/University College

3%

7%

30%

24%

New College

3%

4%

Nursing

2%

3%

Public Programs

4%

7%

Sustainability

1%

1%

Teachers College

5%

6%

100%

100%

Liberal Arts & Sciences

Total Colleges, Schools and Academic units

Question 5. Describe the unit’s classrooms, offices, computer labs or other building spaces,
as well as technology support services. If the unit administers university media or student
publications, include a description of equipment and facilities and devoted to those operations.

The Cronkite School occupies a building that is widely considered to be among the best
journalism education facilities in the nation.
The $71 million structure was completed in 2008. It includes 16 digital newsrooms and
computer labs, two TV studios and control rooms, a radio studio and control room, 34 edit
bays, a 141-seat theater and a large forum that serves as a central gathering place for daily
activities as well as special events.
The 223,000-square-foot building also houses offices, studios and control rooms for Arizona
PBS, which became part of the School in 2014. A major advantage of the building is that
it was constructed to supply the power, data capabilities and cooling and acoustical
requirements needed for television and radio environments.
Cronkite students have access to the latest tools and technologies from the moment they
arrive on campus. For example, students have access to 378 Mac computers, all of which
support the Adobe Creative Cloud, the Associated Press ENPS news production management system and Microsoft Office suite. The School also experiments with new technology.
For example, a BeamPro Mobile Telepresence Device is stationed in the sixth-floor newsroom
and is a portal for people around the globe to interact with students and faculty. The
BeamPro, affectionately referred to as “Scotty,” looks and moves like a robot and works like a
version of Skype.
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In December 2011, a 77-mW solar system was installed on the roof of the Cronkite building
and includes 322 solar panels. The system generates approximately 122,335 kilowatt-hours of
electricity annually and reduces greenhouse emissions by 153,000 pounds per year. This
installation is in direct alignment with the University’s strategic initiative of becoming
climate-neutral.
The LEED Silver-certified building also won an International Architecture Award, which is
conferred on the world’s most significant new buildings and urban or landscape developments by
The Chicago Athenaeum: Museum of Architecture and Design in conjunction with The European
Centre for Architecture Art Design and Urban Studies.
Among the highlights of the building and its technology:
• The First Amendment Forum serves as the school’s “living room,” providing a place for
students, faculty and staff to gather for impromptu conversations, to study or keep up with
the news on the HD, 16-foot by 9-foot big screen and on smaller television monitors. It’s also
the place where most Cronkite events take place, from the “Must See Mondays” speaker
series, Super Bowl, March Madness and other sporting-event watch parties and student
gatherings to receptions, sit-down dinners and conferences.
• The Cronkite Gallery, located adjacent to the forum, features hundreds of historical items
and also serves as a focal point for student events and receptions. The gallery’s curator is a
senior faculty member.
• The Cronkite Theater constitutes the school’s largest lecture hall, with seating for 1
41. In addition to large lecture classes, it is used for special events, such as panel
discussions, lectures and training. The theater features high-end production equipment
enabling recording of or distribution of events throughout the building.
• The Student Resource Center, also located adjacent to the forum, is a quiet place where
students can study. It houses 18 computers, with plans to add 12 more before the end of
2016 for a total of 30 computers. The resource center is accessible to students 24 hours a
day, seven days a week.
• The Student Services Center houses the offices of academic advisers, the Director of
Student Success and the staff of Cronkite Career Services. The office suite includes a
conference room and spaces for interviews.
• The sixth floor of the building features two fully equipped television studios and control
rooms (in addition to two Arizona PBS studios and control room). The 3,350-square-foot
main television studio is home to the award-winning student newscast, Cronkite News,
which airs weekdays on Arizona PBS. It is a fully functional, high-definition broadcast studio
with a control room, news set, assignment desk, WSI Weather Central technology Chyron
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graphics software, four edit bays and a 36-seat newsroom. The Sony Studio is a training
facility for students, including those involved in Student Media, to use for their own projects.
As soon as their first semester freshman year, students can use the studio after completing a 1-credit Studio Production course during which they are trained and certified on the
equipment.
• Arizona PBS, one of the largest public television stations in the country and the largest
operated by any journalism school, occupies the fifth floor and part of the sixth floor of the
building. Currently, more than 80 percent of Arizonans receive the signal through a network
of translators, cable and satellite systems. With more than 1 million viewers each week,
Arizona PBS consistently ranks among the most-viewed public television stations per capita
in the country.
• Newsrooms and labs for the School’s professional programs are situated in prime locations
around the building. These newsrooms are the hubs for student professional experiences, including Cronkite News, the Phoenix Sports Bureau, New Media Innovation and
Entrepreneurship Lab, Public Relations Lab and the Public Insight Network Bureau.
• Digital editing bays are located on the sixth and third floors and in several of the newsrooms.
Students have access to all 34 editing bays during regular business hours, and they have
access to the third-floor edit bays 24-7. Reservations are not required.
• Eighty-nine offices, located primarily in clusters on the third and fourth floors of the building,
accommodate full-time and part-time faculty members, with the latter sharing offices.
• Ten conference rooms are spread throughout the building to facilitate meetings and
conversations. The largest accommodates 65 people and is used for faculty and staff
meetings. Most are equipped with AV for presentations and teleconferences. Reservations
are not required for several conference rooms to encourage gatherings of faculty and
students.
• A large kitchen area on the fourth floor, adjacent to an outdoor patio, and a work room on the
second floor that includes a kitchen as well as office supplies, mail boxes and a copier, are
available to faculty and staff.
• Three lecture-style classrooms seat 52 to 60 students each. All classrooms are fully
mediated.
• The student-run Blaze radio station is located on the third floor of the building. Equipment
is provided by the School and through the student organization’s fundraising efforts; the
School provides all technical support.
• Although Student Media is not managed by the Cronkite School, the major operations of
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Student Media are housed in the building. The School provides approximately 1,800 square
feet of space on the fourth floor of the building for the student newsroom and offices and
provides computers and office furniture.
The School currently employs five full-time Information Technology support staff members,
who provide hardware and software support throughout the building. The School, in conjunction with Arizona PBS, also deploys the equivalent of five full-time broadcast engineering
staff to support the broadcast equipment and newscast as well as assist with the teaching
of video and production techniques. In addition, the School employs a full-time technologist
who provides software training and support for faculty to ensure they’re up to date. The technologist offers individual or group training for both full-time and adjunct faculty, assists with
instruction in classes on an as-needed basis and, with the school’s IT department, provides
support for the Blackboard course management platform.
In 2014, the School received a grant that allowed the purchase of a Dejero LIVE+ 20/20
Transmitter for students in Cronkite News to use in reporting from remote locations. The
Dejero LIVE+ 20/20 Transmitter fits into a backpack and transmits broadcast-quality live
video at a fraction of the cost and complexity of satellite and microwave trucks. The equipment
makes it possible for students to more easily report news from Arizona’s rural and remote
regions. Students also may live stream video from their iOS devices through an iOS app.

Question 6. Evaluate how well faculty, staff, equipment and facilities enable and promote
effective scholarship, teaching and learning in a digital, technological, multimedia world.
Describe the unit’s most urgent needs for resources, if any, and the plan to address these needs.

The Cronkite building and everything in it were designed with journalism education in mind.
The Downtown Phoenix Campus location itself is a major asset. Student journalists can walk
to cover city, county, state and federal agencies as well as major sporting and cultural events.
Many of the state’s major news organizations are located within easy access of the school,
making it simple for students to get to internships and part-time jobs. And the School’s
location has helped build an even stronger relationship with media companies, facilitated
partnerships and made it far easier for many professionals to teach at the school and
contribute in other ways.
Students take all of their journalism classes in one building, which allows the School to
manage scheduling and control the quality of the classroom experience. All classrooms are
fully mediated, with teaching stations that provide full access to the internet, drop-down
screens, document cams and high-end projectors at the touch of the screen. Video cameras
and laptop computers also can be accessed through the stations. The desks can be raised
and lowered to suit the teaching environment. Labs are equipped with printers that allow
faculty and students to print out work during class times.
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Newsrooms are designed to replicate a real-world experience, with open environments
and clusters of desks to facilitate collaboration and learning. Edit bays are located in the
newsrooms or close by so students can do their editing and production work without having to
move to another floor or part of the building. A number of the professional program directors
have offices situated directly off the main newsrooms and labs so they are accessible to
students. The result is an energetic, professional environment that facilitates interaction and
learning.
In addition, the School has newsrooms in Santa Monica, California, and Washington, D.C.,
where students cover sports and national news of interest to Arizonans, respectively. These
bureaus support an additional two newsrooms, 20 Mac work stations and three edit bays.
The sixth floor houses an equipment check-out office. Cronkite students may check out, free
of charge, equipment that includes video cameras, audio recorders, iPods, still cameras,
tripods and lighting kits. Students enrolled in approved classes (typically all broadcast and
multimedia journalism classes as well as photography classes and special projects classes)
can check out equipment for 24 hours or for a weekend to complete their assignments.
The School also provides iPads for use in the Digital Magazine Design class. Smart boards
are a feature of the Public Insight Network Bureau and the New Media Innovation and
Entrepreneurship Lab, and the school subscribes to a range of Web analytic tools.
The School also is home to two outward-facing programs – the Donald W. Reynolds National
Center for Business Journalism and Cronkite Global Initiatives. The Reynolds Center, the
nation’s leader in business journalism training, is located in a suite on the third floor, and
Cronkite Global Initiatives is housed in a fourth-floor suite.
The Cronkite building also houses two independent organizations – the Society of American
Business Editors and Writers and the Society for American Baseball Research. SABEW
is the nation’s leading business journalist membership organization, and SABR provides
analytics and support to baseball fans, broadcasters, writers and former players around
the world. Both have offices on the fourth floor of the building. The presence of these
organizations supports the School’s initiatives in both business journalism and sports
journalism.
The School’s equipment needs are met through the tuition differential fee paid by students
each semester.
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Professional master’s program:
Question 7. Provide a summary paragraph that demonstrates needed resources (budget, faculty,
staff, equipment and facilities) are provided for an effective professional master’s program.
Describe the program’s most urgent needs, if any, and the plans to address these needs.

The School’s Senior Associate Dean directs the master’s program. A full-time Academic
Specialist is dedicated to graduate student admissions, enrollment, advisement and retention
and is a key resource for graduate students as they move through the program. The School’s
Recruitment Coordinator focuses on recruitment of potential graduate students.
The Cronkite School provides graduate assistant funds to support selected graduate students.
Thirteen master’s students were awarded full or partial graduate assistantships in fall 2016
representing a financial commitment of approximately $400,000. A 20-hour-a-week graduate
assistant receives the following benefits: a stipend ($7,450 per semester or $14,900 per
academic year), an award covering full tuition, and an award covering the premium for individual
health insurance. Graduate assistants are eligible to receive six weeks of paid leave for the
purpose of recovering from childbirth and receive library privileges with an extended borrowing
period of 90 days. The value of the tuition benefit is as follows:
Value of Graduate Assistant Tuition and Health Insurance Benefits
Academic Year 2016-2017
International Students

$24,547

Nonresident Students

$23,197

Resident Students

$12,875

In addition, the School provides approximately $81,000 each year of School-controlled
scholarships for graduate students.
Graduate assistants are provided a dedicated work space on the fourth floor of the building. The
room is equipped with computers and office furniture and provides them a semi-private place to
conduct research, grade papers or perform other duties associated with their assistantships.
Three times in recent years, the Cronkite School has applied for and obtained special
fellowships for graduate students through the College of Graduate Education. These fellowships
provide support for newly admitted master students who demonstrate academic excellence and
are underrepresented in their field of study. The fellowships include a $15,000 award, full tuition
and full health insurance in the first academic year. In the second year, fellows receive a 50
percent graduate assistantship funded by the School as described above.
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Professional and Public Service

Part II, Standard 8.

Executive summary

II08

The Cronkite School has strong ties to the profession and practice of journalism and
communications. An array of activities, services and programs provide meaningful links
between the academy and the profession — and the public they both serve.
Cronkite faculty members, many of whom come from strong professional backgrounds, lead many
of these efforts and contribute in other ways – from judging contests and blogging about current
events to serving on advisory boards and conducting training workshops.
The state-of-the-art Cronkite building itself is a draw for the profession. The School hosted more
than 750 events in the building from fall 2010 through spring 2016. These include professional
conferences, meetings and workshops as well as hundreds of School-sponsored lectures, panels
and other events.
The School also trains hundreds of professionals, high school and college students, and educators
each year through its programs and centers. These range from the Donald W. Reynolds National
Center for Business Journalism, which offers free training in-person and online to business
journalists around the world, to the Carnegie-Knight News21 investigative reporting program,
which brings top college journalism students to the School each summer to conduct an investigation
on a topic of national import.
Perhaps the most important service the School provides comes in the form of original news content.
During this review period, students and faculty produced a half-hour documentary on heroin that
aired simultaneously on every television station in the state and, in partnership with professional
media organizations, the School conducted a first-of-its-kind poll of residents living along the
U.S.-Mexico border.
The Cronkite School has long operated professional immersion programs in which students produce
original news content that is distributed free to news organizations and is published by the School
online. During this review period, those programs grew to include 15 full-time editors/professors
and more than 100 advanced journalism students working each semester out of bureaus in Phoenix,
Los Angeles and Washington, D.C. By focusing on under-covered communities and topics, such
as public policy, sustainability and borderlands issues, Cronkite News fills a critical public
information role.
The reach of Cronkite News expanded exponentially in 2014 when Arizona PBS, one of the largest
public television stations in the country, became part of the Cronkite School. The student newscast
moved to a main channel and now reaches approximately 1 million viewers a week with a highly
differentiated newscast that cannot be found anywhere else on air.
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Please respond to each of the following instructions:
Question 1. Summarize the professional and public service activities undertaken by the unit.
Include operation of campus media if under control of the unit; short courses, continuing
education, institutes, high school and college press meetings; judging of contests; sponsorship
of speakers addressing communication issues of public consequence and concern; and similar
activities.

In many ways, the Cronkite School is the center of the journalistic community for Arizona and the
region. It’s where journalists and communications professionals gather formally and informally to
discuss the issues of the day, share their expertise with students and each other and further their
own professional knowledge.
In addition, professional news organizations frequently turn to the Cronkite School to produce
their own content. In November 2010, Diane Sawyer anchored two evenings of the “ABC Nightly
News” from the Cronkite School while she was in town to accept the Walter Cronkite Award for
Excellence in Journalism. In fall 2015, another Cronkite Award recipient, Charlie Rose, produced
a segment of his PBS news program at the School.
Cronkite routinely serves as a broadcast uplink facility for national newsmakers, such as CNN
and PBS. FOX Sports Arizona contracts with the School to use a control room and studio for
its Phoenix Suns pre- and post-game reports when the team is playing on the road. For several
years, a startup company, Magic Dust Productions, produced the nationally syndicated program
“Right This Minute,” from a newsroom on the second floor of the building. In 2015, Nexstar
Corporation began a partnership with the Cronkite School to produce hourly news updates for
the company’s local CW network affiliate. And for the past two years, the School has provided
office space for New York Times reporter Fernanda Santos, who covers Arizona and the
Southwest.
The Cronkite School contributes to the profession and the public in many other significant ways.
The School is the second-largest news operation in the state of Arizona, behind only The
Arizona Republic/azcentral.com, providing critical coverage of under-covered topics and
distributing content free to news organizations around the state as well as publishing at
cronkitenews.azpbs.org and broadcasting nightly on Arizona PBS. Hundreds of events, ranging
from one-hour lectures and daylong workshops to weeklong conferences, take place at Cronkite
each year, bringing together professionals, educators, students and members of the public for
thought-provoking discussions on journalism trends and current events. And the School trains
thousands of professionals, high school students and educators through its programs and centers.
Prime examples of Cronkite’s significant contributions to the profession and the community came
in 2015 with the airing of a half-hour documentary on heroin and in 2016 with the publication of a
first-of-its kind poll along the U.S.-Mexico border.
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The documentary, “Hooked, Tracking Heroin’s Hold on Arizona,” which focused on the growing
perils of heroin and opioid use in Arizona, was simulcast in English and Spanish on all 33
broadcast TV stations and 93 radio stations throughout the state in January 2015, drawing a live
TV audience of more than 1 million. In the Phoenix market, “Hooked” was the week’s highestrated program, drawing nearly half of the Phoenix viewing audience of the 2015 Super Bowl.
A partnership with the Arizona Broadcasters Association ensured that the documentary would
be seen; the rest was up to students. Work began in early fall 2014, and students in classes
and professional programs across the school spent the semester tracing heroin’s path from the
U.S.-Mexico border to communities across the state, interviewing dozens of heroin addicts and
their family members, counselors and law enforcement authorities, and producing videos, photos,
graphics and other interactive content for the hookedaz.cronkitenewsonline.com website. In the
end, more than 70 students and eight faculty members contributed to the project.
On the day the documentary aired, 100 recovery counselors answered hundreds of calls from an
ABA-sponsored call center at Cronkite for assistance on heroin and opioid addiction. Counselors
spent a total of 38 hours and 20 minutes on the phones. Also on the night of the broadcast,
hundreds of ASU students gathered at locations across campus to watch the documentary; at
Cronkite, students also heard from a panel of students and faculty who worked on the project.
“Hooked” went on to win awards normally reserved for professional news organizations, including
a 2015 Alfred I. duPont-Columbia Award, recognizing the very best broadcast journalism
nationally. The win marked the first time a student-produced project received a duPont Award
and was just the third time in the 70-plus-year history of the award that a Phoenix-based news
operation was so honored. “Hooked” also won a national Sigma Delta Chi Award for best radio
documentary. And the TV documentary received a regional Emmy in the category of Societal
Concerns and the Governor’s Award, marking the first time a journalism school won these honors
as well. That’s in addition to many student journalism awards. The TV documentary made its
national debut in February 2016 with an airing on Link TV, a leading independent national satellite
network that reaches 34 million households.
“Hooked” shed light on a devastating problem facing the state, provided meaningful guidance to
those affected by the heroin epidemic, contributed significant content to the state’s broadcast
outlets and, importantly, demonstrated what college journalism students can accomplish when
given time, resources and guidance.
The border poll, released in July 2016, was the product of Cronkite’s first crowd-funding project in
partnership with Univision and The Dallas Morning News. It was unique in that it measured
attitudes of residents on both sides of the U.S.-Mexico border on important election issues such
as the local economy, immigration and border security. More than 1,400 residents in 14 border
cities stretching from California/Baja California to Arizona/Sonora and Texas/Tamaulipas shared
their views.
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Results of the bilingual poll, which indicated that the great majority of residents on both sides of
the border are opposed to building a wall between Mexico and the U.S., were widely published.
In addition, Univision, The Dallas Morning News and Cronkite News produced numerous related
stories and graphics.
The poll project was another demonstration of the journalistic work that can be produced at the
university level and the power of fact-based reporting in serving the public interest.
Below are brief descriptions of other significant professional and public services provided by the
Cronkite School over the past six years.
Centers and Professional Programs
Arizona PBS: In 2014, Arizona PBS, which reaches more viewers than all but six public
television stations in the country, became part of the Cronkite School, making it the largest
media outlet operated by a journalism school in the nation and giving students a powerful outlet
for their work. The 55-year-old station, which includes three TV channels (soon to be four) and
azpbs.org, serves as a journalistic “teaching hospital,” providing a rich learning environment for
students, important news content and information for the community, and a laboratory for
experimentation and innovation.
The student-produced Cronkite News half-hour newscast now has the 5 p.m. and 11 p.m. slots
on the main PBS channel each evening, reaching 1.9 million households and approximately
1 million viewers each week across Arizona. The newscast makes Arizona PBS one of the few
PBS stations in the country to air a daily local newscast.
With its focus on public affairs reporting, the Cronkite News newscast is highly differentiated
from other local newscasts. Students cover the state Legislature, governor’s office and state
agencies, travel the state to report on under-reported topics such as sustainability, technology
and education, and deliver live reports on national events from the School’s Washington bureau.
The goal is to provide news consumers with content they can’t get anywhere else on the air or
on the Web and experiment with storytelling methods and approaches that engage audiences on
topics of concern in their communities.
The significance of the Arizona PBS/Cronkite liaison was best summed up by Leonard Downie
Jr., the former executive editor of The Washington Post who now serves on the Cronkite faculty.
Downie said: “This is a very important development, not just for journalism education and the
development of outstanding journalists for tomorrow, but also for the transformation of news in the
digital age. The future of news depends on the kind of ‘teaching hospital’ innovation and training
that the creative combination of the Cronkite School and Arizona PBS makes possible. At the
same time, it promises to provide residents of the Phoenix area and much of the rest of Arizona
with significant public service journalism in a university-based nonprofit model that could serve as
a blueprint for universities and public broadcasting stations everywhere.”
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Cronkite News: With 15 full-time editors/professors, a team of more than 100 advanced
journalism students each semester and news bureaus in Phoenix, Los Angeles and Washington,
Cronkite News is the second-largest news organization in Arizona.
Students report and produce news and features for both the Cronkite News newscast and the
Cronkite News website at cronkitenews.azpbs.org. They also robustly distribute their content and
engage with audiences on a variety of social media platforms. Their reporting takes them from
northern Arizona reservations to the U.S.-Mexico border and beyond, and their reports are provided
free to news organizations.
From fall 2010 through spring 2016, students in news reporting bureaus produced more than
5,500 stories that were published by more than seven dozen news outlets in Arizona and across the
country. Publications included almost every news outlet in the state of Arizona, including the state’s
major newspaper, The Arizona Republic, and its website, azcentral.com. Nationally, student work
appeared in The Washington Post, USA Today, Dallas Morning News, Hartford Courant, Denver
Post, Kansas City Star, Newsday, Sacramento Bee and Los Angeles Times, among many others.
Student work produced in the School’s two sports bureaus appeared in outlets that included
MLB.com, Sports Illustrated, FOXsports.com, arizonasports.com, The Arizona Republic and the
Pac-12 Network. In addition, hundreds of television packages produced by students were used by
broadcast stations such as Univision, KVOA in Tucson, the Pac-12 Network, ABC15 in Phoenix and
12News in Phoenix.
Carnegie-Knight News21: The national News21 Initiative brings together top journalism students
from across the country each year to produce an in-depth, multimedia-rich investigation on a topic
of national importance. Over the past six years, the project has grown to include dozens of journalism schools and publishing partners. The 2016 project “Voting Wars,” an investigation of voting
rights and election participation, involved 31 students from 18 universities who participated in a
topic-based seminar in the spring semester, then moved on to paid summer fellowships during
which they worked out of a newsroom at the Cronkite School and traveled the country to report
their stories. The students traveled to 31 states, conducted hundreds of interviews, reviewed
thousands of pages of state statutes and other records, and built databases and data visualizations
documenting voter participation and voting laws.
The School distributes the students’ work free to news outlets across the country. Stories from the
2015 project on changing laws and attitudes toward marijuana, for instance, were published more
than 140 times by more than three dozen different news organizations. Among the major news
organizations that publish the work each year are The Washington Post, NBCNews.com, Center
for Public Integrity, The Philadelphia Inquirer and USA Today, in addition to many local and regional
outlets and nonprofit online news sites affiliated with the Investigative News Network.
News21 projects reach hundreds of thousands of people each year through these publishing
outlets and through the projects’ interactive websites. Page views for News21 projects published
from 2011-2015 totaled more than 100 million, an indication of the initiative’s importance and reach.
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Multimedia Reporting Program: A joint initiative of the Cronkite School and The Arizona
Republic, the program gives students a cutting-edge multimedia reporting experience working
out of The Arizona Republic/azcentral.com newsroom. Students work two full days a week under
the direction of an editor/faculty member in residence, reporting breaking news in multimedia
formats.
Other Professional Program Services: The School’s other professional programs offer
services to clients that include professional news organizations, nonprofits and Fortune 500
companies.
• The New Media Innovation and Entrepreneurship Lab has developed apps, interactive
graphics, news games and other digital products for more than a dozen clients over the
past six years. Projects have included the development of a light rail app for the new
Apple Watch; a wildfire tracker for The Arizona Republic; a hiking app for the Arizona
Parks and Recreation Department; a city guide for the town of Queen Creek, Arizona;
and an app for the Society for American Baseball Research. The lab also conducted
research for a large bank on uses of virtual reality technology.
• The Public Relations Lab served 77 clients from fall 2010 through spring of 2016.
Thirteen of the projects were fee-based or grant supported. Others were conducted for
nonprofits, the Cronkite School and other entities within ASU or as part of contests or
campaigns that earned students recognition. Clients included Fortune 500 companies
such as Intel, Avnet and Honeywell Aerospace; journalism organizations, including the
Arizona Latino Media Association, Arizona Newspapers Association and Univision;
government agencies such as NASA, the U.S. Department of Commerce and Metro
Phoenix Partnership for Arts & Culture; and businesses, nonprofits and special interests
groups such as the U.S.-China and U.S.-Vietnam Chambers of Commerce, the Phoenix
Zoo, ALS.net, the International Trails Association and Arizona Public Service.
• The Public Insight Network Bureau served 28 different news organizations during its
first two years of operation (spring 2014 through spring 2016), connecting journalists
with sources around the country who are part of the 200,000-person PIN database.
Seventeen of these were paying clients, and many returned from semester to semester.
News organizations served included The Center for Public Integrity, CNBC, Univision,
The Charlotte Observer, Wisconsin Center for Investigative Journalism, Colorado Public
Radio and the Solutions Journalism Network.
• Since 2011, the School has provided dedicated Major League Baseball spring training
coverage to a total of seven professional news organizations, many of whom have
returned year after year. Clients have included the Milwaukee Journal Sentinel, the San
Diego Union-Tribune, MLB.com, Kansas City Star, Denver Post, Seattle Times and
The Arizona Republic/USA Today. Student work is published on clients’ websites and
appears in print editions.
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Donald W. Reynolds National Center for Business Journalism: The Reynolds Center,
operated by the Cronkite School, is the nation’s leading training organization for business
journalism. It offers free training to business journalists and others who cover business or the
economy as part of their beats, with the goal of improving the quality of business coverage
in the U.S. Training is conducted at regional and national workshops, online through the
businessjournalism.org website and through email trainings, podcasts, webcasts and daily
newsletters. From 2010 through 2015, the center provided training to more than 12,000
journalists around the world.
The Center’s signature programs are Reynolds Week, a business-immersion training held
at the Cronkite School each year for business journalists and journalism educators, and the
annual Barlett & Steele Awards for Investigative Business Journalism, which annually honor the
best investigative business journalism in the country. Recent winners have included major
investigations by The Associated Press, ProPublica, The New York Times and The Wall Street
Journal.
National Center on Disability and Journalism: The Cronkite School is home to the nation’s
only national center devoted to improving news coverage of disability issues and people with
disabilities. The NCDJ provides resources to journalists, including a popular style guide on
disability-related words and terms, resource lists and tip sheets for journalists and educators,
and blogs and news items about disability issues, all at ncdj.org. Since 2014, the NCDJ also has
sponsored an annual contest recognizing the best reporting on disability in the country each year
– the first and only journalism contest devoted exclusively to this subject. The Katherine
Schneider Journalism Award for Excellence in Disability Reporting has gone to reporters from
ProPublica, The New York Times and California Watch/Center for Investigative Reporting for
stories that exposed mistreatment of people with disabilities by police departments, businesses
and school systems. Each year, the winner is invited to the School to lecture as part of the “Must
See Mondays” speaker series.
The NCDJ is overseen by the School’s Associate Dean with the assistance of a national advisory
board of journalists, scholars and people with disabilities. The School assigns a graduate student
assistant to the center each semester.
Cronkite Global Initiatives: Cronkite Global Initiatives fosters meaningful connections among
Cronkite students, staff and faculty, the school’s international counterparts, professionals,
scholars and citizens. Programs include one of two Hubert H. Humphrey Fellowship programs in
journalism in the world. The five-year State Department grant, which started at Cronkite in 2010,
was renewed for an additional five years in 2015. Ten to 15 mid-career journalists and professional communicators from developing countries such as Nepal, Pakistan, Latvia, China, Uganda,
Armenia and El Salvador serve as Humphrey fellows at the Cronkite School for 10 months each
year.
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The fellows are active in the School and the community, attending lectures, giving presentations,
doing community service work and completing internships with professional news organizations and communications companies. Humphrey Fellows also lead a “Global Conversations”
series of public discussions on global media issues every other week during the semester. Past
discussions have centered on disaster coverage in China, dangers facing journalists in countries
such as Sri Lanka and Pakistan, and the transformation of public broadcasting in Mongolia. (See
Appendix 8A, Humphrey Fellows for a listing of Humphrey fellows over the past six years.)
The School also hosts international visitors through two other State Department programs. The
Edward R. Murrow Program for Journalists brings fellows from around the world to the U.S. to
study journalistic principles and practices each fall. The fellows visit Cronkite during November
elections, giving them a first-hand view of the American electoral process.
Finally, scholars from the Institute of Communication Studies at the University of Punjab in Lahore,
Pakistan, study and pursue their research at the Cronkite School under a State Department grant
awarded in 2015. The grant calls for two scholars to come to the school each semester for three
years and provides for Cronkite faculty to spend several weeks a year at the university in Lahore.
Other major international initiatives include Cronkite study abroad programs, overseas faculty
research projects and invited scholars and professionals in residence, all of which contribute to
international understanding between individuals and countries and add to students’ educational
experiences.
Society of American Business Editors and Writers: SABEW, the leading professional
organization for business journalists, is an independent group but has been headquartered at
the Cronkite School since 2009. The world’s leading business journalism association works
closely with the Donald W. Reynolds National Center for Business Journalism at Cronkite for the
betterment of business and economics reporting.
Society for American Baseball Research: The Cronkite School is home to the Society
for Baseball Research, which relocated to the School in 2015. The independent nonprofit
organization is dedicated to baseball research and distributes ground-breaking baseball
information through annual publications and events such as the SABR Analytics Conference,
hosted by the School in 2013, and the SABR National Convention. The organization has more
than 6,000 members worldwide and works closely with the School’s sports journalism programs.
Training Programs
The Cronkite School is committed to providing training not just for its students but students and
educators from other universities as well as journalism and communications professionals who seek
to keep up with changes in the industry. Many of the programs listed below were developed in
collaboration with professional media organizations, which have provided significant financial
support.
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Scripps Howard Journalism Entrepreneurship Institute: Since 2012, journalism professors
from throughout the country have participated in this rigorous five-day workshop at Cronkite each
January. Professors, who are selected in a competitive process, learn concepts and practices
that can be incorporated into their teaching of entrepreneurial journalism. Professors hear from
prominent entrepreneurs, venture capitalists and investors on entrepreneurship principles, the
startup community and digital product development. The institute is led by Cronkite Professor
of Practice Dan Gillmor, an internationally recognized author and leader in new media and
entrepreneurship, and supported by the Scripps Howard Foundation.
Reynolds Week: Business journalists and journalism professors participate in this training
program each January to learn how to better cover and teach business journalism. The seminar,
hosted by the Donald W. Reynolds National Center for Business Journalism at Cronkite, includes
panels, speakers and hands-on sessions on topics such as business investigations and
understanding financial statements. Participants come from journalism schools around the
country as well as from news organizations that range from The New York Times and USA Today
to community business journals. The program, funded by the Donald W. Reynolds Foundation,
has trained nearly 250 journalists and educators over the review period.
Reynolds Visiting Professors: Under another grant from the Donald W. Reynolds
Foundation, the Cronkite School places visiting business journalists at other journalism
schools around the country interested in expanding the teaching of business journalism in their
curricula. Twenty-four awards of $20,000 each have been given out since 2012 to fund these
visiting professorships at a dozen schools, ranging from Grambling University in Louisiana
to the University of Georgia and the University of North Texas. The grant program also has
enabled participating schools to bring in dozens of business journalism professionals to speak
to students and has funded a dozen internships for students in business journalism.
NABEF Media Sales Institute. Beginning in summer 2014, the School has operated the National
Association of Broadcasters Education Foundation’s Media Sales Institute, a 10-day annual training
program that brings graduates of diverse backgrounds to the ASU Downtown Phoenix Campus to
prepare them for media sales careers. Participants are trained in radio, television, cable, print, digital
and internet sales. The institute was developed in response to requests from media companies for
help in attracting and training young people for media sales careers.
Dow Jones News Fund Digital Internship Program: Since 2013, the Cronkite School has
operated the only DJNF-sponsored digital training program in the country for college students. Top
students get intensive training in visual storytelling, digital editing, information gathering, infographics
and data visualization as well as social media, analytics, basic coding, interactive maps and podcast
production. They spend 10 days on campus before reporting to paid summer internships at news
organizations such as MSN, The Denver Post, The Philadelphia Inquirer, International Center for
Journalists, AccuWeather and azcentral.com.
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Poynter Adjunct Training Certificate Program: The Cronkite School partnered with the
Poynter Institute of St. Petersburg, Florida, to develop an online certificate program for adjunct
faculty and new faculty of journalism and communications programs across the country to help
ensure they are prepared for the classroom. The self-directed online course teaches key skills
such as writing a syllabus, delivering lectures, managing classroom discussions, enforcing
standards and grading. Those who complete the program earn a certificate of proficiency from
Poynter and Cronkite. More than 200 part-time faculty members from 28 schools enrolled in the
program during 2015-2016, the first year it was offered.
Digital Training: The School regularly provides services to professionals and members of
the general public seeking to update their digital skills. From 2009 through 2014, the School
sponsored the Cronkite New Media Academy, providing continuing education for adults seeking
training in digital skills. The weekend academy, typically held once a semester, covered such
topics as how to set up and maintain a fully functional, multimedia-rich website, how to present
and edit photos for the Web, how to use social networking tools and how to edit and use video
on the Web. Nearly 150 people completed the academy, which was taught by members of
Cronkite’s faculty and staff.
In 2012, the School and ASU partnered with Gangplank, an Arizona nonprofit that fosters
creative, collaborative workspaces for entrepreneurs, to provide a popup workspace on
the second floor of the building open to all. And over the past two years, the School has
offered digital help to members of the ASU community and the general public through a
Digital Solutions Lab. The program consists of open houses during which members of the
ASU community and the general public can drop by the School’s New Media Innovation and
Entrepreneurship Lab on designated Fridays during the semester to get help with their digital
products or ideas. A technology entrepreneur and Web developers are on hand to answer
questions, assist with projects and point people to more resources.
Meredith-Cronkite Fellowship Program: From 2007 through 2015, the Cronkite School
partnered with the Meredith Corp. and its Phoenix television station, KPHO-TV, CBS 5, to host
a weeklong fellowship program for top minority broadcast journalism students from Cronkite
and around the country. Students spent a week each January working in the CBS 5 newsroom
with KPHO reporters, producers, editors and videographers and getting training from Cronkite
instructors.
Village Voice Media Digital Fellowship Program: In 2011 and 2012, Cronkite partnered
with Village Voice Media to conduct a summer fellowship program in digital media for minority
students. Students spent part of their time at Cronkite learning blogging, photography, videography, audio and social media skills and also worked with editors at Phoenix New Times to
produce original reported material for Village Voice online publications.
High School Programs: The School offers a robust series of high school journalism programs,
which include presentations at schools as well as summer residential camps during which
Walter Cronkite School of Journalism and Mass Communication 2016

Part 2 -8 Professional and Public Service

192

students get hands-on experience in journalism and are inspired to pursue journalism in college
and beyond. These programs are described in response to Question No. 5 below.
Signature Events
The Cronkite School hosted more than 750 events from fall 2010 through spring 2016. Three
signature events are held each year that help advance the profession. They are:
Cronkite Award Luncheon: This award luncheon honoring some of the top figures in journalism
is the School’s largest single event and the biggest annual journalism gathering in the Phoenix
metropolitan area. More than 1,000 media leaders, business executives, politicians, civic leaders
and Cronkite School supporters join students and faculty for the presentation of the Walter
Cronkite Award for Excellence in Journalism. The award has been given since 1984. Recipients
during the past six years:
2015
2014
2013
2012
2011
2010

Charlie Rose, anchor, “CBS This Morning,” and host, “Charlie Rose”
Robin Roberts, anchor, “Good Morning America”
Bob Schieffer, moderator, “Face the Nation”
Bob Costas, host, “Football Night in America”
Christiane Amanpour, anchor, “This Week with Christiane Amanpour”
Diane Sawyer, anchor, “World News with Diane Sawyer”

Scott Pelley, anchor of the “CBS Evening News,” was scheduled to receive the 2016 award in
November.
Cronkite Day: The annual Cronkite Day has been celebrated every year since 2012. Alumni,
students, faculty and friends of the School come together for a daylong celebration featuring
student and alumni panel discussions, career-building workshops, tours of the building and
more. The fall 2016 event took place at the Newseum in Washington, D.C., in honor of
the 100th anniversary of the birth of Walter Cronkite. The large-scale public celebration
featured some of the nation’s top journalists, including Lesley Stahl of CBS News,
“PBS NewsHour” anchor Gwen Ifill, “CBS Evening News” anchor Scott Pelley, and CBS
contributor Bob Schieffer in a discussion about Cronkite’s influence and the future of news.
The event was sponsored by the Cronkite School, the Newseum and CBS News. Additionally,
five recent Cronkite alumni served on a panel with Cronkite Innovation Chief Eric Newton. And
Weil Professor Leonard Downie Jr. discussed his new book and moderated the keynote panel
featuring Ifill, Pelley, Schieffer and Stahl.
Paul J. Schatt Memorial Lecture: This event is held each year in honor of the late longtime
Arizona Republic editor and Cronkite adjunct faculty member Paul Schatt. The lecture series
features prominent journalists exploring topics that were most important to Schatt – coverage
of political leaders and governmental institutions, investigative reporting, journalism ethics
and freedom of the press. Lecturers since 2010 have featured Washington Post reporter
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and two-time Pulitzer Prize-winner Dana Priest, New York Times best-selling author
Mitchell Zuckoff, Washington Post national political editor Steven Ginsburg, award-winning
journalist and foreign policy analyst Carla Anne Robbins, CNN senior media correspondent
Brian Stelter, border and immigration reporters Alfredo Corchado of The Dallas Morning News
and Angela Kocherga of Gannett, and Pulitzer Prize-winning journalist and national security
expert Thomas E. Ricks.
In addition to these annual activities, the School has hosted hundreds of events for students,
faculty and members of the public in the First Amendment Forum, the heart of the Cronkite
building. Sometimes the focus is on politics, as when hundreds crowd into the forum to watch
a presidential debate or follow the results on election night. At other times, the forum is filled
with crowds watching major sporting events on the big screen or enjoying movie night. And
every week during the school year, the forum becomes a place for learning, with speakers,
panels, lectures, workshops, seminars, conferences and conventions that stir conversations,
spark ideas and teach new skills. Some of these events held over the past six years are
highlighted below and a full calendar of events for the review period will be available in the
workroom.
Weekly Events
“Must See Mondays”: During the fall and spring semesters, the school sponsors a Monday
night speaker series that brings leading professionals to campus to speak on current issues and
topics in journalism and communications. Speakers include Pulitzer Prize-winning journalists,
network news anchors and reporters, top newspaper executives and public relations professionals. Speakers in 2015 alone included Chip Dean, coordinating director of Monday Night
Football; Sarah Cohen, Pulitzer Prize-winning editor of The New York Times’ computer-assisted
reporting team; Rem Rieder, USA Today media columnist; Mark Hass, former president and
CEO of Edelman U.S.; Emilio Nicolas, Spanish-language television pioneer; Matt Winkler, former
editor-in-chief of Bloomberg News; Justine Gubar, Emmy-winning investigative journalist and
ESPN producer; Daniel Russell, senior research scientist of the Google Sensemaking Group;
and Andrew Heyward, former president of CBS News. Many of the speakers are supported
by a grant from the Hearst Foundations. A full list of guest lecturers, which includes “Must See
Mondays” speakers as well as guest speakers in classes, is available in Appendix 8B, Guest
Lecturers.)
Cronkite Night at the Movies: On Wednesday nights during the fall semester, the School
hosts journalism-themed movies in the First Amendment Forum, complete with popcorn. Faculty
members introduce the movies, which range from the serious to the lighthearted, and host
discussions after. The semester starts with the documentary “Walter Cronkite: A Witness to
History,” introduced by the Dean, and is followed by movies such as “Citizenfour,” “The Paper,”
“Sports Night,” “Goodnight and Good Luck,” “Live from Baghdad” and “Nothing but the Truth.”
Professor Leonard Downie Jr., who was a young Washington Post editor during Watergate,
annually hosts a viewing of “All the President’s Men.” And Walter V. Robinson, the longtime editor
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of The Boston Globe’s Spotlight investigative unit, this year hosted a viewing of the Academy
Award-winning film “Spotlight.”
Panels and Lectures
In addition to the “Must See Mondays” series, the School hosts a variety of other lectures and
panels each year. These often are developed in response to news developments or major
issues that arise in the profession and are sponsored in partnership with professional news
organizations or other academic units or centers within ASU. Examples of these events over
the past six years include:
• “Reporting on Terrorism,” a Q&A with Eric Schmitt of The New York Times, sponsored
with The New York Times.
• “The Massacre at Charlie Hebdo: Implications for Journalism,” a panel of Cronkite
faculty.
• “Attacks on the Press,” a public discussion sponsored by Cronkite, the Committee to
Protect Journalists and Bloomberg News on the threats to press freedom posed by the
Obama administration’s aggressive war on leaks and the National Security Agency’s
mass surveillance program.
• “Sports Journalism in the Digital Age,” sponsored by the ASU chapter of the National
Lesbian and Gay Journalists Association to explore the use of social media in covering
sports.
• “How Universities and Nonprofit Newsgathering Organizations Are Filling the Gap
in Accountability Journalism Coverage,” exploring how universities and nonprofits
can provide accountability journalism coverage, with Dean Christopher Callahan and
Professor Leonard Downie Jr.
• “Watergate’s Influence on Whistleblowers” with John W. Dean, the former counsel to
President Richard M. Nixon and a key figure in the Watergate scandal.
• “Border Security in the 21st Century” with U.S. Secretary of Homeland Security Jeh C.
Johnson.
• “Mobile Devices and Cameras in Courtrooms – New Rules and Challenges,” a panel
discussion on the effect of a new rule on the use of mobile devices, such as smartphones, tablets and laptops, in Arizona state courtrooms for emailing, texting and
live-tweeting. Sponsored by the First Amendment Coalition of Arizona, a consortium of
the state’s news media and open-government advocates, and funded through a grant
from the National Freedom of Information Coalition.
• “The Child Immigration Crises,” a panel and live-streaming event with reporters from The
Arizona Republic who traveled to Central America, Mexico and the Rio Grande Valley
to tell the stories of thousands of children in Central America who made their way to
the U.S. border. Presented by the Republic and the Cronkite School in partnership with
Valle del Sol, the Arizona Hispanic Chamber of Commerce and Valley Leadership.
• “Science Fiction and the Future of Journalism” with science fiction author and scientist
David Brin on how science fiction can help us shape how we receive, share, debate and
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react to breaking news in the future. Sponsored with the ASU Center for Science and
the Imagination.
• “United States of Jihad: Investigating America’s Homegrown Terrorists” with CNN
National Security Analyst Peter L. Bergen on the growth of home-grown Islamist
terrorism from 9/11 to the present. Presented as part of ASU’s Center on the Future of
War Speaker Series.
• “Conflict Zone,” a national exhibit of photos from war zones featuring work by photographers in Iraq, Afghanistan, Libya and other countries around the world, along with a
discussion of photojournalism in war-torn zones.
Conferences, Seminars and Workshops
The School hosts and sponsors dozens of conferences, seminars, symposia and workshops each
year. Many are conducted in partnership with professional organizations. A sample of those held
over the past six years is provided below.
• The 2016 National Tribal Radio Summit, encouraging tribal entities to apply for new radio
licenses. Co-hosted by the FCC Office of Native Affairs and Policy, Native Public Media,
the National Federation of Community Broadcasters and ASU.
• The 2016 Phoenix Media Summit and Town Hall on education, immigration, law
enforcement, public records, community outreach and entrepreneurial journalism.
Sponsored by UNITY: Journalists for Diversity in partnership with the Native American
Journalists Association.
• NewsGeist (formerly NewsFoo), an annual gathering of 100-plus thought leaders from
the worlds of journalism, technology, and public policy to re-imagine the future of news.
The “unconference” has been held at the Cronkite School each year since 2011
in partnership with Google and the Knight Foundation.
• MediaShift Journalism School Hackathon in 2015, bringing together top students, faculty
and professionals from around the country to create proposals for sustainable media
projects that reach underserved populations; sponsored by MediaShift and the Cronkite
School.
• The 2015 Phoenix Startup Week, an event highlighting entrepreneurial opportunities for
students. Students showcased their ventures, pitched their ideas for new businesses,
met local entrepreneurs and learned about programs and funding opportunities at ASU.
• The 2015 Women Investing in Women Summit, a two-day event with activities and
sessions on advocacy for global women’s issues, the art of negotiating, crowdfunding
and digital analytics in driving sales; presented in partnership with Seed Spot and The
Phoenix Business Journal.
• Two freelance business workshops in 2015 to help freelancers develop entrepreneurial
skills such as starting a business, business development and marketing.
• A 2014 Online News Association Camp, a daylong training session with newsroom
leaders from around the country to explore new business and revenue models, product
management and user engagement.
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• A 2014 International State of the State symposium on foreign relations, featuring the
Cronkite School, McCain Institute, Morrison Institute, College of Public Programs,
Sandra Day O’Connor College of Law and Walton Sustainability Solutions Initiative at
ASU.
• A 2014 Hack Day for ASU students to brainstorm and prototype websites, mobile
applications and other digital platforms to improve civic engagement; sponsored with
the ASU Herberger Institute for Design and the Arts and led by Cronkite faculty members
Retha Hill and Dan Gillmor.
• The 2014 Society of American Business Editors and Writers Conference, focusing on
coverage of business and the economy.
• A spring 2014 Cronkite Broadcast Association panel discussion with local television
station professionals on the evolution of the broadcast news industry.
• A two-day “Tracking the Payback” reporting workshop in 2014 for journalists and journalism students presented by the Cronkite New Media Innovation and Entrepreneurship Lab
and ASU’s Center for Games & Impact. Participants explored how to use games to track
campaign money and its effect on policy outcomes and government hiring decisions.
• The 2013 Gary Klott Ethics Symposium, a two-day journalism ethics seminar sponsored
by the Society of American Business Editors and Writers.
• The 2013 Knight Foundation News Challenge, during which creators of eight mobile
ventures presented their award-winning work; hosted by Cronkite, the Knight Foundation
and the ASU Center for Science and the Imagination.
• The 2013 Native American Journalists Association Convention, featuring workshops and
hands-on training for Native American high school and college students.
• The 2013 Society for American Baseball Research Conference, presented by Major
League Baseball and Bloomberg Sports.
• A 2013 News Games Workshop offered by the Cronkite New Media Innovation and
Entrepreneurship Lab for all ASU students interested in game design and development.
• “Community Conversations,” two daylong seminars in 2013 in collaboration with The
Arizona Republic on topics of interest to Arizonans. “Politics and the Press” featured
U.S. Sen. Jon Kyl of Arizona and USA Today Washington Bureau Chief Susan Page as
well as Republic reporters and Cronkite faculty. “Sports Reporting: A Day with the Pros”
featured Republic sports writers and columnists, Cronkite faculty and a tour and press
conference at the Arizona Diamondbacks’ stadium.
• A 2012 NewsTrain workshop for journalists in the Southwest, featuring a variety of digital
media training and sponsored with Associated Press Managing Editors.
• A 2012 UNITY workshop on “Navigating Diversity in the Newsroom,” led by professional
journalists and sponsored with the UNITY Journalists organization.
• A 2011 McCormick Specialized Reporting Institute for 16 professional journalists and
subject matter experts on reporting census data; funded by the Robert R. McCormick
Foundation.
• The 2011 Apple Distinguished Educators Conference, bringing together hundreds of
educators from around the country for discussions and training on new classroom tools.
• A 2011 Federal Communications Commission hearing on the future of American media,
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gathering comments on the FCC report “Information Needs of Communities: The
Changing Media Landscape in a Broadband Age.” The hearing was streamed on the
FCC website and broadcast on Arizona PBS through a grant from the John S. and James
L. Knight Foundation.
• The 2010 American Indian Youth Conference for American Indian students in the seventh
through 12th grades, with hands-on sessions led by Cronkite’s director of high school
programs and Cronkite alumni.
• Biotech University, an annual workshop designed to introduce students to the emerging
science of biotechnology; sponsored by ASU Biodesign Institute, Arizona Farm Bureau
and United Soybean Board.
Campus Media
Many Cronkite students get their first experience in reporting, producing and making news
decisions through their involvement in a range of student media organizations. These include:
The Blaze: The Cronkite School operates KASC Blaze Radio, which is staffed by Cronkite
students as well as those from other disciplines. Students produce news, sports, music and online
content for over-the-air and online audiences as far away as Belgium and Russia. The Blaze also is
aired outside the Cronkite building through speakers placed along Taylor Mall. The station recently
was named one of the top five college radio stations in the country by Billboard Magazine.
The station operated for many years on the Tempe campus, but the news operation was moved
to the Cronkite School in 2008 when the school relocated to downtown Phoenix, and the
remainder of the operation was moved in 2013. Blaze students utilize state-of-the-art radio studios,
field equipment and editing facilities in the Cronkite building. Since the move, participation has
increased from about 30 students to more than 250 in spring 2016. The radio station is particularly
popular with freshmen and sophomores, providing a path for them to immediately get involved in
broadcast journalism and practice writing, reporting, announcing, social media and production
skills.
Students at the Blaze maintain websites and social media pages for news, sports and alternative music fans. Sports students provide the sole radio play-by-play coverage of dozens of ASU
athletics games each year. And promotions volunteers plan and promote concerts, remote
broadcasts and other events via social media and traditional methods. Blaze students also are
forging relationships with the State Press and other student publications to share content and
produce podcasts.
Cronkite students enrolled in intermediate broadcast reporting classes report and produce
newscasts that air on the station throughout the school year. And the station serves as an
interdisciplinary tool through collaborations with other departments, hosting, for example, shows
produced by Italian- and Spanish-language instructors.
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The School assigns an adjunct faculty member as adviser to the station to help guide students,
although students make all programming decisions.
The State Press: The State Press is part of University Student Initiatives at ASU and is open
to all students. The independent news organization covers news, sports, culture, arts and
entertainment for all five ASU campuses, primarily online at statepress.com. It was the first major
college newspaper to adopt an all-digital format in 2014, although it still publishes a quarterly
magazine and special editions in print.
Though The State Press is not part of the Cronkite School, its major operations are housed in
the Cronkite building and most of the staff consists of Cronkite students. The School provides
approximately 1,800 square feet of space on the fourth floor for a spacious newsroom equipped
with computers and office furniture at no charge. The director of Student Media, who oversees
the business and technological side of The State Press operations, frequently teaches courses at
Cronkite, and the editorial adviser is a longtime adjunct faculty member in the School. The chair
of the Student Media Advisory Board, which advises all State Press operations and chooses the
editors, is the School’s Associate Dean and former director of Student Media, and several other
Cronkite faculty members have served on the board.
The 125-year-old news organization has consistently been recognized for the quality of its work.
It was named the region’s best digital-only publication in the Society of Professional Journalists’
regional Mark of Excellence competition four times in the past six years (2012, 2013, 2015
and 2016). In 2013, SPJ named statepress.com one of the top three college news websites in
the country. The State Press also has been recognized as one of the most innovative student
media organizations in the country by the College Media Association, the Poynter Institute and
Associated Collegiate Press.
State Press alumni have gone on to work at national outlets such as The Washington Post,
BuzzFeed, Politico, The Huffington Post, The Onion and MLB.com as well as a host of
distinguished regional and local media outlets, including The Minneapolis Star Tribune, The Palm
Springs Desert Sun and The Arizona Republic. Past editors also include the immediate past
chairman of the Arizona Board of Regents and Arizona’s 2006 GOP gubernatorial nominee.
Downtown Devil: This student-run online news site is dedicated to covering the downtown
Phoenix community. Formed by a group of Cronkite freshmen in 2008 when the Cronkite School
moved to the ASU Downtown Phoenix Campus, the online news site provides hyperlocal news
in all formats. The Downtown Devil attracts up to 80 students, many of them freshmen, each year
and has won a number of regional awards from the Society of Professional Journalists.
Cronkite Cut: This organization involves dozens of students interested in entertainment news
who produce a weekly show for the Web that centers on entertainment news and features
multimedia content. Students write, direct, produce and anchor the production from a studio
at the Cronkite School. Cronkite Cut covers topics such as movies, music, fashion and art as
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well as local and national entertainment news. In addition to Cronkite Cut episodes, the staff
publishes new articles each week and regularly engages with viewers on social media.
Devils in Detail: This outlet gives sports-minded Cronkite students opportunities to cover news
and provide commentary about ASU sports. The site was launched in January 2013 and is
hosted by FanSided Network, a national network of sports, entertainment and lifestyle websites.
Devils in Detail features student-produced text, video and photos and gives fans a place to catch
up on the latest ASU sports news and discuss their passions.
Cronkite Sports Network: This student-run broadcasting and digital organization offers
play-by-play and production opportunities for students. Launched in 2012 by a group of sportsminded students, Cronkite Sports Network covers all ASU Division I sports for its
multimedia-rich site. Students partner with the Pac-12 Network to livestream women’s
basketball, softball and soccer, as well as hockey, volleyball, baseball and gymnastics. The
network also produces “Cronkite Sports Live,” an online sports show that airs live on Friday
afternoon during the fall and spring semesters on YouTube.
Contest Judging
The Cronkite faculty is frequently called upon to serve as judges for regional and national
journalism contests. Since 2010, faculty members have judged dozens of national
competitions, including the Scripps Howard Awards and Scripps International Innovators Cup
contest, the American Society of News Editors’ Best Writing contest, the Society of American
Business Editors and Writers’ Best in Business contest, the Online News Association’s “Hack
the Curriculum” contest, Best of Gannett, Casey Awards, and the White House Correspondents
Association’s Edgar A. Poe Memorial Award. Cronkite faculty members also have judged
the Texas Associated Press Media Editors Community Service Awards, Arizona Newspaper
Association annual awards, SPJ Arizona Freedom of Information Awards, ASU Edson Student
Entrepreneurship contest and ASU Humanities Hackathon. In addition, several faculty and staff
judged hundreds of entries in the Local Media Association Excellence in Local News Coverage
newspaper contest in 2015. The association serves 2,400 members across the country working
in small-media markets.

Question 2. List examples of professional and public service activities undertaken by members of
the faculty in the past six years (before the self-study year). Please do not refer team members to
faculty vitae for this information. Do not include service to the unit or institution; this information
should be presented in Standard 1.

The Cronkite School faculty is actively engaged in service to the profession and providing public
service. Faculty members serve on the editorial boards of the discipline’s leading journals. They
review research papers for virtually every division of the Association for Education in Journalism
and Mass Communication and the Broadcast Education Association. They share their expertise
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as panelists at conferences as varied as the Native American Journalists Association, the Online
News Association, the Association of Internet Researchers and the New Mexico Broadcasters
Association. They have presented keynote addresses at the Public Affairs Research Council of
Louisiana and the Digistory conference at the American University of Armenia. Several Cronkite
School faculty members also have conducted international training workshops and seminars in
countries such as China, Croatia, Hong Kong, Jordan, Kyrgyzstan, Maldives, Nepal, Pakistan,
Serbia, Spain and Sri Lanka.
Cronkite faculty members also have been invited to review grant proposals for the Kettering
Foundation, the Carnegie Foundation and the National Science Foundation, and they have given
numerous interviews to local, regional, national and international media outlets and talks to
professional and community groups.
Additionally, the Dean chairs the Accrediting Committee for ACEJMC and several faculty
members have served as members or chairs of ACEJMC site teams and have conducted
external reviews for a range of journalism and mass communications programs. A full list of
individual faculty members’ professional service activities is included in Appendix 8C, Faculty
Professional and Public Service.

Question 3. Describe the unit’s contact with alumni, professionals and professional organizations
to keep curriculum and instruction, whether online or onsite, current and to promote the exchange
of ideas. Contact may include alumni and professional involvement in advisory boards, curriculum
development, guest speaking, placement, internships, and fund-raising.

The Cronkite School has close ties to alumni and industry professionals locally and across the
country who make important contributions to the School. They provide feedback and advice
to leadership; help keep the curriculum current; speak to classes; mentor, teach and employ
students; and support the school financially.
The Cronkite Endowment Board of Trustees: The board was created in 1983 to support
the school and its leadership. It is composed of top media leaders from Phoenix and the
metropolitan area. Newspaper and magazine publishers, television and radio station general
managers, public relations executives and other industry leaders serve on the board. (Appendix
8D, Cronkite Endowment Board of Trustees.)
Board members meet four times a year to provide counsel to the Dean on programs and issues
facing the school. In addition, members support the annual Cronkite Award Luncheon recognizing an industry leader for contributions to journalism and are active in other fundraising initiatives
to benefit the School. Board members also regularly offer internships to Cronkite students and
jobs to Cronkite graduates.
Among the most important services the board provides are mentoring students and evaluating the
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work of students in the School’s professional immersion programs. Since 2014, 20 different board
members or members of their staffs have reviewed 62 student professional portfolios. Feedback is
provided to both the student under review and the student’s professional program director and is
used to inform discussions of potential programmatic and curricular changes.
Dozens of board members also have volunteered for the School’s mentorship program, which
matches freshmen with industry professionals. Many have mentored students personally or
involved members of their staffs in mentoring students. The program draws an average of 73
participants a year, nearly half of whom are Cronkite alumni who work professionally in the
Phoenix area. More than 580 freshmen have been mentored since the program began nine
years ago. (See Appendix 8E, Cronkite Mentorship Program, for demographics and retention of
students in the program.)
The mentorship program is one of the reasons the Cronkite School’s freshman retention is one
of the highest at ASU. From 2010 through 2015, Cronkite freshman retention rates ranged from
86.5 percent to 92.3 percent, while average freshman retention rates for ASU ranged from a low
of 80 percent to a high of 84.1 percent.
The Cronkite National Board of Advisors: In 2010, the Cronkite School established a national
alumni board to help lead the School’s alumni outreach efforts. The board is comprised of nine
geographically dispersed professionals who represent seven decades of journalism education at
ASU. Members advise the Dean on ways to deepen engagement with alumni, participate in the
selection of Cronkite Alumni Hall of Fame inductees, assist with fundraising and help plan and
participate in an annual event that celebrates the school’s namesake, Walter Cronkite.
Craig A. Newman, a partner with Richards, Kibbe & Orbe LLP in New York, a 1979 alumnus
and a member of the Cronkite Alumni Hall of Fame, serves as founding chair of the board. Other
members are:
• Samuel Burke — producer, “Amanpour,” CNN International, and anchor/producer, CNN
en Español
• Thomas R. Burke — attorney, Davis Wright Tremaine LLP
• Julie Cart — former staff writer and Pulitzer Prize winner, Los Angeles Times
• Don Dotts — former director, ASU Alumni Association
• Derrick Hall — president and CEO, Arizona Diamondbacks
• Athia Hardt — owner/manager, Hardt and Associates Public Affairs
• Linda Kauss — deputy managing editor, USA Today
• Hannah Mullins — reporter, ABC10/10News, KGTV-TV, San Diego
Cronkite Day: Each year, alumni return to their alma mater to participate in Cronkite Day, a
large-scale celebration to honor the legacy of Walter Cronkite. The event typically takes place on
Homecoming Weekend at ASU’s Downtown Phoenix Campus and showcases an open house,
panel discussions featuring prominent alumni, project presentations by current students and a
reception. It also includes a Golden Alumni brunch for graduates from 50 years earlier.
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The 2016 event was held at the Newseum in Washington, D.C., to commemorate the 100th
anniversary of the birth of Walter Cronkite. The large-scale public celebration featured some of
the nation’s top journalists, including “PBS NewsHour” anchor Gwen Ifill, “CBS Evening News”
anchor Scott Pelley, CBS News contributor Bob Schieffer and Lesley Stahl of CBS News, leading
a discussion on Cronkite’s influence and the future of news. In addition, the Cronkite Century
Celebration featured a panel discussion on the anchor’s legacy and influence in a time of digital
innovation. The panel showcased five Cronkite alumni who have graduated in the past five years.
Cronkite professors moderated the panels.
Alumni Hall of Fame: The Cronkite School recognizes its distinguished alumni through initiation
into an Alumni Hall of Fame. The School selects new members on a semiannual basis who are
inducted during a special program and dinner. The inductees also are recognized at the School’s
convocation ceremonies and are highlighted in the school’s annual magazine, The Cronkite Journal.
Inductees since 2010 are Kelly McCullough, former general manager of Arizona PBS; Marie Dillon,
editorial writer for the Chicago Tribune; Becky Anderson, anchor at CNN International; and Rafael
Romo, senior Latin American Affairs editor at CNN Worldwide.
The School also nominates alumni for the ASU Alumni Association’s distinguished alumni program
awards, including the Alumni Service Award, which honors a Sun Devil for exemplary service to
the ASU community, and the Founders’ Day Award, which honors alumni who have substantially
contributed to the University and the community. In 2015, Cronkite alumna Christine Devine, news
anchor at KTTV in Los Angeles, was selected for the Alumni Service Award and alumnus Derrick
Hall, president and CEO of the Arizona Diamondbacks, was honored at Founders’ Day.
Knight-Cronkite Alumni Innovation Grant: Since 2014, the Cronkite School has awarded
$250,000 to 19 Cronkite alumni to accelerate innovation in their newsrooms. The grant program,
established by Knight Foundation President Alberto Ibargüen, has funded projects ranging from
experiments in virtual reality and other new ways to engage digital-native audiences to the development of a crowdfunding tool for background checks on public officials and a new kind of digital
newspaper rack. To be eligible, applicants must be Cronkite graduates working in newsrooms.
They also must demonstrate they have support from their news organizations’ leadership and
technology departments, and they must report project outcomes to the Cronkite School.
Internships: Cronkite alumni are extensively involved in the School’s internship program, which
places more than 200 students in internships at professional news organizations and communications companies each semester. Cronkite Career Services hosts six interview events a year – three
each semester – for students seeking local and regional internships. Of the nearly 100 employers
representing broadcasting, print/digital journalism and public relations and strategic media who
participate each semester, almost half are Cronkite alumni.
Teaching: Many Cronkite alumni share their professional expertise with students in the classroom.
Some come as guest speakers while others serve as adjunct faculty, teaching classes in news
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writing and reporting, sports reporting, digital media, videography, ethics and diversity, graphic
design and more.
Scholarships: Ninety-five percent of Cronkite students receive some sort of scholarship, whether
merit-based for their honors work or need-based according to the federally assigned expected
family contribution. More than 31 percent of students are eligible for Pell Grants.
The Cronkite School has 40 endowed scholarships, 16 of which were established within the
past five years, including three from Cronkite School alumni. In total, five Cronkite alumni have
established their own endowed scholarships. Another two contribute annually to named
scholarships they established more than a decade ago. Another four have been major contributors
to endowed scholarships established in honor of a friend or loved one.
Beyond endowed scholarships, many Cronkite School alumni contribute to a general journalism
scholarship fund established in 2012. This fund pools gifts of any amount to award “Cronkite
Nation Scholarships” to students with financial need. The School hosts a Scholarship Celebration
each year to honor donors and give them the opportunity to meet their scholarship recipients.
Cronkite alumnus and FOX 10 news anchor John Hook, a scholarship donor since 2003, has
served as the emcee for this event, as has FOX 11 Los Angeles news anchor Christine Devine.

Question 4. Describe the unit’s methods for communicating with alumni, such as newsletters
or other publications, on paper or online. Provide copies of publications or the online link for
communication during the previous academic year.

The Cronkite School regularly connects with its more than 10,000 graduates through social media
and online platforms such as LinkedIn as well as e-newsletters and a magazine that is printed and
mailed to alumni. (See Appendix 8F, Alumni Outreach for examples of digital outreach efforts.)
The Cronkite Journal: Each year, alumni receive the Cronkite Journal, a glossy magazine that
highlights the accomplishments, people and programs of the School. The 100-plus page publication includes an alumni section with profiles and news of alumni. The Journal is mailed to more than
15,000 people, nearly 10,000 of whom are alumni. The magazine also is available as an online
publication at The Cronkite Journal. (Hard copies of the Journal will be available in the workroom for
the site team.)
E-newsletter: More than 6,000 graduates receive an email newsletter from the School each
month. The newsletter includes information about recent Cronkite news and events and offers a
multimedia features section where alumni can watch videos and page through photos of events and
activities at the School. The newsletter also contains a survey so alumni can provide feedback on
how well Cronkite prepared them for their careers.
Social Media: The School actively employs social media to stay in contact with alumni. Cronkite
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has strong alumni followings on Facebook and Twitter, where information is posted on topics such
as the Cronkite Day alumni celebration, Cronkite Awards Luncheon and application information
for the Knight-Cronkite Alumni Innovation Grant, which awards up to $15,000 to Cronkite alumni
working in newsrooms to accelerate innovation in journalism. The School’s Twitter account has
more than 23,000 followers and its Facebook page has 9,200 followers.
In addition, the School’s Director of Career Services uses Twitter to congratulate alumni who have
obtained their first jobs and Cronkite alumni who are moving on to new positions. The director has
tweeted more than 2,600 times since 2009 at @mrconnect and has nearly 3,000 followers.
In 2015, the Cronkite School launched a social media campaign to connect with alumni and build
enthusiasm with the simple question: “Where Will Cronkite Take You?” More than 50 alumni
responded, which generated numerous interactions on Twitter. The tweets were digitally archived
on Storify, re-shared online, featured in print in The Cronkite Journal magazine and served as the
basis for a post card campaign to recruit prospective students. Examples of this campaign are
contained in Appendix 8G, Social Media Campaign.
LinkedIn: The School maintains an active LinkedIn presence. Its alumni group, “ASU Cronkite
School Alumni,” has nearly 3,400 members. The School’s Career Services Director posts job
listings several times each week on the group’s page. In the past year, the School also created a
LinkedIn University Page, which provides an alumni database for employers to search for Cronkite
graduates based on their skill sets. Prior to using LinkedIn in 2011, the Director sent email job
listings to graduates who subscribed to a listserv. The emails went out nearly every week.
Cronkite Website: Another key way the school keeps in contact with alumni is through its
website, which includes an alumni section with information on alumni events, the Knight-Cronkite
Alumni Innovation Grant program, social networking opportunities and information on how alumni
can take advantage of ASU’s Digital Portfolio platform, an innovative way for alumni to display
their work and personal brands online.

Question 5. Describe the unit’s support of scholastic (high school) journalism, including workshops,
visiting lectures, critiques of student work, etc.

The Cronkite School has a long tradition of supporting scholastic journalism, a commitment that
was confirmed in 2007 with the creation of the Cronkite Institute for High School Journalism and
has continued to grow each year.
The institute provides support and training for high school journalism students and their teachers
and identifies talented minority journalism students and encourages them to pursue college journalism studies. The institute is directed by Anita Luera, a longtime Arizona broadcast journalist and
past president of the Arizona Latino Media Association. It represents one of the most aggressive
high school outreach efforts of any journalism school in the country. The programs include:
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Cronkite Mobile Outreach: The Director of High School Programs spends a good portion of
her time during the fall and spring semesters on the road, taking Cronkite to high schools around
the state and region. From fall 2010 through spring 2016, the Director visited more than 400 high
schools in Arizona, California, Nevada and New Mexico, reaching an estimated 9,300 students.
She travels in a Cronkite School vehicle, affectionately known as “Walt,” that is wrapped with
photos of Cronkite students in action and carries with her equipment that can be taken into classrooms, job fairs and other events. Students don headsets to experience virtual reality, record video
on smart phones and try out apps on an iPad, giving them the chance to try some of the tools
commonly used by journalists. The program specifically targets schools with large minority populations to encourage students who might not otherwise have been exposed to journalism to consider
journalism as a career.
Cronkite Summer Journalism Institute: At more than 25 years old, this full-immersion summer
residential institute is Cronkite’s oldest high school outreach program. It is aimed at developing
talented high school journalists and encouraging them to pursue a college education. About 30
students, more than half of them from underserved schools, are selected each year from nominations submitted by their teachers. Students spend two weeks on campus each June, living in the
ASU Downtown Campus residence hall, attending sessions with Cronkite faculty and local media
professionals and visiting area newspapers and radio and television stations.
The Institute emphasizes hands-on learning. Students shoot photos and video, conduct interviews,
report and write stories and produce a newscast and a website displaying their content. They also
gain skills in social media, editing and design. The program, which is divided into broadcast and
print/digital tracts, has become much more converged in recent years, with students sharing
activities and sessions and all students creating content for the Web.
Many SJI students continue on to attend the Cronkite School and, because they are so familiar
with the program and faculty, they tend to be very successful in and out of the classroom. They
often are the students most likely to assume leadership positions at the campus radio station and
student newspaper, to do multiple internships and to excel in the school’s professional programs.
Cronkite Sports Broadcast Boot Camp: The newest of the School’s summer lineup, this
program was launched in the summer 2015 for high school students interested in sports
journalism. About 30 students from around the country are selected for the two-week residential
experience at Cronkite each year. They get an immersive, hands-on experience covering
professional sports teams such as the Arizona Diamondbacks, Arizona Cardinals and Phoenix
Mercury. They also attend sessions taught by Cronkite faculty and staff and veteran sports
journalists, exposing them to play-by-play and sideline reporting, hosting, studio production and
more. By the end of the program, students produce segments and full sports programs inside
Cronkite’s state-of-the-art studios and discover how to use digital television field reporting
equipment and Adobe Premiere Pro editing software.
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The Donald W. Reynolds High School Journalism Institute: From 2008 through 2015, the
Cronkite School trained hundreds of high school journalism teachers in another two-week summer
residential program. Cronkite was one of five journalism schools in the nation to host the institute,
created by the Donald W. Reynolds Foundation and operated by the American Society of News
Editors during that time period.
Each year of the program, approximately three dozen teachers from around the country received
intensive training and practice in the fundamentals of journalism and guidance in teaching and
leading journalism efforts at their schools from Cronkite faculty and professional journalists. They
reported and produced stories and visual content for the Web, learned new digital tools, polished
their editing skills and discussed ethics and standards of journalism. They returned to their high
schools with skills, connections and a renewed commitment to high school journalism.
Arizona Latino Media Association High School Journalism Workshop: The School hosts
nearly 100 minority students each year for a day of interaction with Cronkite faculty and media
professionals, tours and a reporting exercise and contest. The students come from about two
dozen schools across the state serving largely minority and bilingual populations. Students cover
news events, such as a press conference, and write stories and record TV stand-ups under the
direction of professional journalists, who provide instruction in both English and Spanish. About
one-fifth of the students produce stories in Spanish – a unique feature of the workshop.
Arizona Interscholastic Press Association: The Director of High School Programs actively
supports the state’s high school educators’ association, helping to plan and execute two of the
organization’s signature events each year. Each fall, the Director plays a large role in the state
organization’s fall convention, a two-day event that draws more than 500 students and teachers
from around the state to ASU. And each summer, the School hosts a two-day journalism workshop
for high school students and their journalism publication advisers. Sessions are taught by Cronkite
faculty and staff and professional journalists in areas such as writing, photography, design and
multimedia.
Native American Journalism Outreach: The Cronkite School sponsored and hosted Native
American students from nine states for a digital journalism program in summer 2013 as part of
the National Native Media Conference sponsored by the Native American Journalists Association.
Students received training in multimedia and journalism fundamentals from Cronkite faculty then
produced a TV news broadcast and stories for the NAJA conference newspaper and website.
Twenty Native American students from high schools and colleges in Arizona, California, Montana,
Nebraska, New Mexico, Oklahoma, Oregon, South Dakota and Utah were selected by NAJA to
participate.
The School also hosted the 2010 American Indian Youth Conference for American Indian students
in the seventh through 12th grades and hosted the Native American Journalism Student Workshop
for college and high school students in 2013.
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High School Journalism Innovation Camp: The School recently received a gift from The
Arizona Republic to create a new high school journalism program beginning in summer 2017. The
High School Journalism Innovation Camp will bring up to 30 students from throughout the country
to the School for a two-week program immersing them in digital tools and technologies ranging
from virtual reality to apps and news games.
Conventions and Conferences: The Director of High School Programs regularly attends
regional and national gatherings that involve high school students. These include minority journalism conferences such as UNITY Journalists and the National Association of Hispanic Journalists
as well as the annual Journalism Education Association/National Scholastic Press Association
conference and the Excellence in Journalism conference, sponsored by the Society of Professional
Journalists, Radio Television Digital News Association and Native American Journalists
Association. The School also sends a representative to the annual Student Television Network
conference.
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Assessment of Learning Outcomes
Executive summary

Part II, Standard 9.

II09

Cronkite’s comprehensive assessment process is at the center of the School’s ability to rapidly update,
change and expand the curriculum. The School has refined and expanded its assessment measures
over this accrediting cycle, using four key direct measures and multiple indirect measures staggered
over the student’s academic career.
The first direct measure is a grammar assessment that is part of a required grammar class in the
first semester. Competency is measured at the beginning and end of the course to determine whether
learning objectives are met. As students move into internships in their sophomore or junior years,
they are evaluated by their supervisors on a range of measures that includes ACEJMC values and
competencies. In their senior year, students in professional programs are evaluated again, this time
by media professionals who review portfolios to determine if students are prepared for entry-level
positions as well as whether they have achieved ACEJMC competencies.
Finally, students in Cronkite News professional programs are assessed early in the semester to
determine how well prerequisite classes prepared them for the capstone experience. Directors evaluate
students using ACEJMC competencies as well as specific learning objectives for prerequisite classes.
This assessment, combined with the assessment that comes with supervising and editing student
work daily, generates important feedback that is used to improve the curriculum.
Indirect measures employed by the School include surveys of graduating students and alumni,
student awards, job placement, clients served, publication of student work, online metrics and newscast
viewership.
The School aggressively uses assessment findings to implement changes in existing courses, develop
new courses or programs and adjust other aspects of the academic experience. For example, a
coding class was added for all freshmen and new courses were developed to help students improve
on-camera delivery, prepare for their careers, design tablet magazines, conduct PR research, use
audience analytics and report in Spanish. Assessment also led to changes within courses, such as a
decision to implement a “flipped classroom” format in the undergraduate Beginning News Reporting
and Writing and the graduate Journalism Skills courses to allow more time for hands-on practice.
Assessment also guided the creation of new professional programs and the convergence of Cronkite
News into a single multimedia news organization.
The last site team report suggested that assessment should be more transparent to faculty and
students. The School responded by including ACEJMC values and competencies in all syllabi,
displaying them on posters on each floor of the building and incorporating them into all course
evaluations as well as evaluations of internships and portfolios.
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Please respond to each of the following instructions:
Question 1. Provide a copy of the unit’s written plan for assessment of student learning outcomes.
This plan must include the dates of its adoption and of implementation of its components.

The Cronkite School has had a comprehensive plan to assess student learning outcomes since
2000. The plan is regularly updated to reflect new efforts to measure learning outcomes for
undergraduate and graduate programs. The 2010 plan, along with updates made in 2012,
2014 and 2015, are included in Appendix 9A, Cronkite School Undergraduate Assessment
Plan and Appendix 9B, Cronkite School Graduate Assessment Plan.

Question 2. Provide the unit’s definition of goals for learning that students must achieve. If this
definition is incorporated into the plan for assessment, a page reference will suffice.

The School’s assessment plan is built on the expectation that Cronkite students should be
prepared to assume entry-level positions as digital media or communications professionals upon
graduation. Learning goals track the 12 professional values and competencies specified by the
Accrediting Council on Education in Journalism and Mass Communication. These learning values
and competencies are prominently displayed on each floor of the building and are included in
course syllabi for all students. They are:
• Understand and apply the principles and laws of freedom of speech and press for
the country in which the institution that invites ACEJMC is located, as well as receive
instruction in and understand the range of systems of freedom of expression around the
world, including the right to dissent, to monitor and criticize power, and to assemble and
petition for redress of grievances
• Demonstrate an understanding of the history and role of professionals and institutions in
shaping communications
• Demonstrate an understanding of gender, race, ethnicity, sexual orientation and,
as appropriate, other forms of diversity in domestic society in relation to mass
communications
• Demonstrate an understanding of the diversity of peoples and cultures and of the
significance and impact of mass communications in a global society
• Understand concepts and apply theories in the use and presentation of images and
information
• Demonstrate an understanding of professional ethical principles and work ethically in
pursuit of truth, accuracy, fairness and diversity
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• Think critically, creatively and independently
• Conduct research and evaluate information by methods appropriate to the
communications professions in which they work
• Write correctly and clearly in forms and styles appropriate for the communications
professions, audiences and purposes they serve
• Critically evaluate their own work and that of others for accuracy and fairness, clarity,
appropriate style and grammatical correctness
• Apply basic numerical and statistical concepts
• Apply current tools and technologies appropriate for the communications professions in
which they work, and to understand the digital world
For professional master’s programs: Contribute to knowledge appropriate to the communications
professions in which they work
Question 3. Describe the collection and reporting of data from both direct and indirect
assessment measures and how the unit used its analysis of the data to improve curriculum,
instruction, etc. Provide copies of any end-of-year assessment reports. If there are multiple reports
from the six-year period, summarize the findings and make the reports available in the appendices
or in the workroom.

The Senior Associate Dean prepared assessment reports at the end of each academic year from
2012-2016. These are available in Appendix 9C, Annual Assessment Reports. The findings are
contextualized and reported below:
Direct Measures
Grammar Assessment: The School has required students to demonstrate proficiency in
grammar since 2005. Initially, students had to pass a grammar exam in order to continue in the
program. In 2007, a required grammar class was added, although students could still test out of
the course. (Between 80 percent and 90 percent of all students each year ended up enrolling in
the course.)
Over the past six years, the School has made the grammar requirement even more stringent. In
spring 2015, the School began requiring the grammar class for all students entering the program,
with no test-out option. The 1-credit class is offered online; students must demonstrate
proficiency by achieving a final grade of at least 80 percent. Only then may they proceed to core
Cronkite classes. From fall 2012 through summer 2016, 87 percent of students enrolled in the
course earned a “B” or above, thus demonstrating grammar proficiency.
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Students are given a diagnostic test at the beginning of the course and take a test at the end of
the course to assess their learning. The results since fall of 2014 (the earliest year for which the
data are available) show significant progress in student mastery of grammar from the beginning to
the end of the course.
Average Pre-test

Average Final Exam

2014 Fall B

53.65%

78.64%

2015 Spring A

55.08%

78.12%

2015 Spring B

53.17%

81.77%

2015 Summer A

54.79%

80.04%

2015 Fall A

54.78%

84.44%

2015 Fall B

56.42%

77.63%

2016 Spring A

49.76%

77.05%

2016 Spring B

49.31%

80.21%

The attention to grammar at the beginning of Cronkite students’ academic programs has made it
possible for instructors in beginning skills classes to focus immediately on basic journalism skills
instead of spending class time teaching remedial grammar.
Internship Assessment: All undergraduate students are required to complete a 3-credit,
400-level internship in print/digital media, broadcast or public relations. Students are evaluated
at the end of each semester by their internship supervisors in the following areas: punctuality/
dependability; hours worked; performance on assignments; collegiality with co-workers; ability to
report/gather/organize information; writing; and accuracy and attention to detail. Supervisors are
asked to provide an overall performance rating on a scale of 1-5 for each student. Additionally,
supervisors are asked two questions required by the Arizona Board of Regents: whether they
would hire the student for an entry-level position and whether the student is ready for an entrylevel job. Beginning in spring 2012, the Cronkite School added a third part to the evaluation form
that asks supervisors to assess interns specifically on the 12 ACEJMC values and competencies.
(See Appendix 9D, Internship Evaluation Form.)
From 2012-2016, the majority of students earned an “excellent” rating from their internship
supervisors and more than 90 percent of students earned either a “very good” or “excellent”
rating. Less than 1 percent earned a “poor” rating.” Additionally, the vast majority of internship supervisors agreed or strongly agreed that students demonstrated competency on all 12
ACEJMC values and competencies. Students were rated particularly strong in use of tools and
technologies, sensitivity to diversity, application of numerical or statistical concepts, history and
principles, and ethics, including accuracy. More than 95 percent of employers strongly agreed or
agreed that their interns demonstrated competency in these areas. Students were rated lowest
in independence and ability to evaluate their own work, although on both measures more than 91
percent of employers strongly agreed or agreed that students were competent in these areas as
well. (See Appendix 9E, Intern Supervisor Ratings.)
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Over the review period, nearly 88 percent were deemed ready for a small-market newsroom or PR
firm, and, more than 80 percent of the time, supervisors said they would hire their interns if they
had entry-level job openings.
A few comments from evaluations are indicative of what employers had to say about Cronkite
students:
“Alexandra is destined for great things. She has the drive to want to be better and accepts fresh
challenges while not taking criticism personally. She developed a trust and bond with the team
that many interns struggle to gain. She is a person ASU should be able to look at 10 years down
the road and call her a success story. Of the interns I’ve recruited and watched in my career, she
stands out as one of my top 5.”
“Kristen is one of the most accomplished interns I’ve had. Kudos to her and the Cronkite School
for her preparation. If I could hire her right now, I would. She’s the total package:
Good writer, reporter, photographer and graphic artist who has good news sense and a sense of
urgency in being fast, first and, above all, right.”
“I cannot speak highly enough of Robby. The quality of his work was excellent, I felt
comfortable giving him important projects that I would give my full-time staff. He is a very personable, respectful character and works diligently and with enthusiasm on whatever he
was given. I would have no hesitation in employing him on my staff. (My grade A+)”
“Brandi is a once-in-a-decade young person. The minute she decides she’s ready to work full
time she’ll have a job waiting for her, either with ours or another organization.”
“Sierra was just a rock star for us at USA TODAY. She was eager and passionate. She really
paid attention to detail, asked for feedback and ran with it. She could be tasked with many more
projects than other interns and could be trusted to take it to a standard-level ready for publishing.
She is obviously a team player and will be an incredible addition to the TV station she starts at
very soon. We will miss her, and want to stay in touch with her for the possibility of employing
her in the future!”
“Devin is amazing. During her time here she not only demonstrated that she was valuable to me
in our traditional intern role, but also branched out to other areas in the newsroom. She is now
our back-up photographer; she has edited shorter stories and has found content for
the show. She has been an amazing employee and I cannot wait until she gets closer to graduation so we can offer her a full-time position.”
“Jacob is by far one of the most talented Cronkite School students I have ever worked with. He is
always on time, always willing to help, and does a great job with filming and producing. I would
hire Jacob immediately if I had the ability to do so. He is a wonderful videographer who has a
bright future in front of him. Any company would be lucky to have someone as skilled as him.”
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“I can honestly not say enough nice things about Kaitlyn. She has been a super star intern for
us for two semesters now and I don’t know what we’re going to do without her. Although she
is not graduating this year, she is well on her way to being a wonderful PR professional. She is
a great writer, team player and positive person who has wonderful customer service skills. She
will be a great asset to any PR/marketing team.”
“Zakiya personified every quality that we look for in an exceptional intern. She hit every
deadline we set for her; she went above and beyond her assigned duties to help others when
needed; and she exceeded expectations with her video storytelling skills. I would highly
recommend Zee to anyone looking for an exceptional visual journalist.”
In addition to providing valuable feedback on student performance, internship supervisors offer
guidance on industry trends and the kinds of skills employers are seeking. For example, the
internship recruiter for The Arizona Republic noted that employers were increasingly interested
in students with audience engagement skills, which contributed to a decision to expose students
in the Public Insight Network Bureau to a wider variety of audience engagement tools and
experiences.
Portfolio Reviews: Student work has undergone professional review each semester since the
School’s first professional program was created in 2008. Panels of faculty members and media
professionals review student portfolios to determine if they measure up to standards expected of
entry-level positions as well as whether they meet ACEJMC values and competencies.
Beginning in 2014, members of the Cronkite School’s Endowment Board of Trustees assumed
responsibility for reviews of work by undergraduate students in the Cronkite News and Public
Relations Lab professional programs. The board is composed of the area’s top media leaders
– newspaper editors and publishers, television and radio station general managers, magazine
editors and publishers, public relations executives and other industry leaders.
Each reviewer is asked to evaluate no more than three portfolios and determine the degree to
which they demonstrate the student’s level of preparation for an entry-level media position. Since
2010, the form has included the ACEJMC values and competencies. (Appendix 9F, Endowment
Board Assessment Form.) Each student portfolio is reviewed by two professionals.
During the review period, evaluators found students strong on all measures, with particularly
high marks going to students for their ability to research and evaluate information and present
images and information and for their understanding of diversity. Reviewers found students to be
somewhat less strong in terms of their ability to critically evaluate their own work.
Ninety-two percent of evaluators said the students they evaluated were ready for entry-level jobs,
and 70 percent said they would hire the students themselves if they had a position open. (See
Appendix 9G, Endowment Board Assessment Results.)
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In comments, evaluators for students in the Cronkite News broadcast professional program
commended students for their video editing skills, their creativity, their use of natural sound and
their storytelling abilities. Several reviewers also said broadcast students would benefit from voice
coaching. In response, the Cronkite School added a 1-credit class in fall 2014 to help students
improve their on-camera delivery. The course has since been revised to devote even more time to
voice and diction.
Summaries of reviewers’ assessments each year are included in Appendix 9C, Annual
Assessment Reports.
Professional Programs: Students in full-immersion professional newsrooms and labs work
under the direction of top-flight journalists and media professionals whose full-time jobs are
to work with students daily to increase their competencies. The feedback from the directors
has been an essential part of the School’s assessment process, as noted in the last site team
report. More recently, directors now also assess students early in the semester – to see how
well they were prepared by prerequisite classes, and that assessment is mapped directly to the
12 ACEJMC values and competencies. This new tool identified a discrepancy between the two
intermediate reporting courses. Students who took the digital/print version of the course were
better prepared as reporters than those who took the broadcast version. As a result, the School
is considering merging the courses into one intensive beat-based reporting class for all students
and creating a separate radio reporting and producing course. (See Appendix 9H, Cronkite News
Professional Program Preparation for the evaluation instrument and Appendix 9I, JMC 301-315
Assessment for results.)
Indirect Measures
Course Evaluations: Data from required course evaluations are regularly used to improve
curriculum and instruction. In particular, scores on two items – overall teaching ability and rigor
of class – are extracted and included in annual evaluations for all full-time faculty members,
along with a ranking of how each instructor’s rating compares to that of all other Cronkite faculty.
Deans completing annual evaluations also review student comments on courses and summarize
key points, pointing out areas of excellence and those in need of improvement. Student evaluations figure prominently into the annual performance rating awarded to each faculty member.
Adjunct faculty evaluations are reviewed prior to making decisions about whether to offer
contracts in subsequent semesters.
Significantly, beginning in spring 2013, questions were added to course evaluations to measure
how well students believe their classes teach them core ACEJMC values and competencies.
These results are included in course evaluation reports sent to every instructor at the end of
each semester. Additionally, the School aggregates information on key competencies for all
required courses to ensure they are being adequately taught. This information, which is included
in the School’s annual assessment reports, indicates that instructors are successfully
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incorporating relevant ACEJMC values and competencies in their courses. For example, in
the spring semesters of 2013, 2014, 2015 and 2016, between 92 percent and 98 percent of
students in the Beginning News Reporting and Writing course strongly agreed or agreed that
they learned to write correctly and clearly. In the same semesters, between 96 percent and 100
percent strongly agreed or agreed that they learned to understand professional ethical principles
in the Journalism Ethics and Diversity class.
ASU’s Assessment Programs: Each year beginning in 2012-2013, the University’s Office
of Evaluation and Educational Effectiveness has surveyed graduating students to determine
satisfaction with their educational experience. All graduating seniors must complete the survey
as part of their application to graduate. The Graduating Senior Report Card survey shows high
satisfaction among seniors graduating from the Cronkite School. Between 95 percent and 98
percent of students who graduated in academic years 2012-2013 through 2015-2016 indicated
they were very satisfied or satisfied with their undergraduate experience. The satisfaction rates
for Cronkite were higher than for ASU as a whole, which earned satisfaction rates of 92 percent
to 94 percent. Cronkite students also gave high approval ratings for quality of courses,
availability of classes and advising. On every measure, Cronkite students were consistently more
satisfied with their undergraduate experiences and felt better prepared to enter the work force
than were ASU students as a whole. (See Appendix 9J, Graduating Student Survey Results.)
The Cronkite School also measures student learning in the required JMC 201 News Writing
and Reporting course as part of ASU’s assessment process. This foundational course, taken by
all students in their second semester of the program, teaches the fundamentals of journalism –
news values, ethical practices, and reporting and writing on deadline with accuracy, fairness and
objectivity. Students must get a “C” or better to continue in the program. Ninety-nine percent of
students who took the course in spring 2015, for example, received at least a “C” in the class.
Seventy-seven percent earned a “B” or better, indicating they were prepared to move on to
subsequent journalism skills courses.
Alumni Surveys: The Cronkite School surveys alumni to get their feedback on how well the
School prepared them for their careers based on ACEJMC values and competencies. The
survey is part of a Cronkite e-newsletter that is emailed each month to approximately 6,000
alumni. (See Appendix 9K, Alumni Survey Email and Appendix 9L, Alumni Survey Form. Since
the survey was launched in 2015, almost 350 alumni have responded, providing feedback
on their educational experiences. The vast majority of graduates indicated that they felt well
prepared in all 12 ACEJMC values and competencies. Some indicated they would have liked
more training in the presentation of images and information and in the application of numerical
statistics and concepts. (See Appendix 9M, Alumni Survey Results.)
The Cronkite School was one of 22 journalism and communication schools that participated in a
2015 survey to better understand the attitudes and experiences of alumni of journalism programs.
The survey, administered by the American Press Institute, probed graduates’ views of the current
media landscape as well as how prepared they felt for their careers and suggested ways in which
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journalism curricula could be improved. Respondents identified ethics and writing as the most
critical skills they need in the workplace – no matter where they work. Forty-eight percent
identified social media skills as critical. Ninety-two percent viewed their academic experience
positively.
Job Placement: Cronkite graduates are very competitive in the job market. The Cronkite Career
Services Director is responsible for tracking graduates as they take their first jobs and advance in
their careers. Utilizing LinkedIn, other social media platforms and email, student workers attempt
to contact every graduate to update an alumni employment database. Information was obtained
on 85 percent of the 1,887 students who graduated with bachelor’s degrees between May 2010
and December 2015. Ninety-three percent of those reporting were working full time following
graduation and 73 percent of them reported being employed in media or communications-related
positions. (Even when non-responses are added in, the employment rate is high for Cronkite
graduates at 81 percent.) (See Appendix 9N, Job Placement.)
The Cronkite employment rate is high for college graduates as a whole and for graduates of
journalism programs in particular. The annual survey of employment administered by the University
of Georgia’s Grady College of Journalism and Mass Communication ended in 2013, but in the
previous three years the survey showed an average employment rate for graduates of journalism
programs of between 68 percent and 74 percent.
Cronkite graduates have gone on to jobs at major news organizations and media start-ups and
have launched their own businesses. Here are some of the jobs now held by Cronkite undergraduate students who graduated during the past six years: The Washington Post digital content
editor; NBC News correspondent; FOX 10 Phoenix morning news anchor; Minnesota Vikings
staff writer; The Washington Post Washington Redskins beat writer; The Washington Post deputy
digital editor for foreign/national security; ABC News radio correspondent; POLITICO senior
Web producer; National Journal reporter; Los Angeles Times business reporter; McDonald’s
Corp. supervisor of internal communications; Walt Disney Co. public relations coordinator; ABC
15-Phoenix data visualizer; General Electric digital products developer; and Best Western virtual
reality developer.
Additionally, the school has forged partnerships with E.W. Scripps Corp. to place four graduating
Cronkite students each year in an apprentice-to-hire program complete with housing in one of their
California newsrooms.
Publication of Student Work: Another measure of student learning is the number and types
of professional media outlets that publish student work. During this review period, from fall 2010
through spring of 2016, students in news reporting bureaus produced more than 5,500 stories
that were published by more than seven dozen news outlets in Arizona and across the country.
Publications included almost every news outlet in the state of Arizona, including the state’s
major newspaper, The Arizona Republic, and its website azcentral.com. Nationally, student work
appeared in The Washington Post, USA Today, Dallas Morning News, Hartford (Connecticut)
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Courant, The Denver Post, Kansas City Star, Newsday, Sacramento (California) Bee and the
Los Angeles Times, among many others. Student work produced in the School’s two sports
bureaus appeared in outlets that included MLB.com, FOXsports.com, arizonasports.com, The
Arizona Republic and the Pac-12 Network. And 78 television packages were used by five different
outlets, including Univision in Phoenix; KNXV-TV, the Phoenix ABC affiliate; and KVOA-TV, the
NBC affiliate in Tucson, Arizona.
These figures do not include publication of student work produced in the Carnegie-Knight
News21 program, which each year pairs Cronkite students with other top journalism students
from around the country to work on a major multimedia investigative reporting project. More than
three dozen news organizations around the country, from The Washington Post and USA Today to
NBCnews.com, published portions of the 2015 project on marijuana legislation in the U.S. Over
the past six years, page views for News21 projects have totaled more than 100 million.
Newscast Viewership: The Cronkite News weeknight student newscast is broadcast on Arizona
PBS, which reaches more than 1 million viewers (1.9 million households) across the state, and has
begun achieving Nielsen ratings that show it competing successfully for audiences with commercial
newscasts. Average ratings for the newscast grew from a .05 rating in 2010, when the newscast
first started airing on PBS, to .17 rating in the first half of 2016, an increase of 240 percent.
In terms of numbers of viewers, the growth has been equally dramatic. In 2010, an average of 1,020
people viewed the newscast; in the first half of 2016, the average was 3,800 – an increase of 273
percent. The biggest growth came in 2015 when the newscast was added to the Arizona PBS main
HD channel. In that year, the average number of viewers grew 439 percent over the previous year.
Growth has continued into 2016, with the number of viewers for the first half of the year averaging
3,800, an increase of 38 percent from the previous year. (See Appendix 9O, Newscast Viewership.)
Web Analytics: An important measure of the quality of student work is the ability to attract an
audience. Student work produced in the Cronkite News professional programs is published on the
Cronkite News website at cronkitenews.azpbs.org and shared widely through social media
channels. Sessions (visits) grew from 163,802 in fall 2013 (the first semester for which data are
available) to 214,085 in fall 2015, an increase of 31 percent. Traffic continued to grow in spring
2016, with sessions (visits) totaling 269,768.
Audiences are increasingly responding to student work on social media as well. On Twitter,
organic impressions grew 65 percent in just 18 months, going from 78,600 in September 2014
(the first month for which data are available) to 104,900 in August 2015 and to 618,200 in May
2016. On Facebook, followers grew 44 percent, from 1,371 in July 2014 (the first month for which
data are available) to 1,675 in August 2015 and 2,430 in May 2016.
Clients: Another way to assess student work is the number of clients who seek services in the
client-based Cronkite professional programs – the New Media Innovation and Entrepreneurship
Lab, Public Relations Lab, Public Insight Network bureau and Phoenix Sports bureau. In many
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of these cases, clients have contracted with the School and paid for student work, with
corresponding expectations that the quality of the work will meet professional standards.
• The New Media Innovation and Entrepreneurship Lab has developed apps, interactive
graphics, news games and other digital products for more than a dozen clients over the
past six years. Projects have included the development of a light rail app for the new
Apple Watch; a wildfire tracker for The Arizona Republic; a hiking app for the Arizona
Parks and Recreation Department; a city guide for the town of Queen Creek, Arizona;
and an app for the American Society of Baseball Research. The lab also conducted
research for a large bank on uses of virtual reality technology and developed a 360-video
tour of the Cronkite School.
• The Public Relations Lab served 77 clients from fall of 2010 through spring of 2016.
Thirteen projects were fee-based or grant-supported. Others were conducted for
nonprofits, the Cronkite School and other entities within ASU or as part of contests or
campaigns that earned students recognition. Clients included Fortune 500 companies
such as Intel, Avnet and Honeywell Aerospace; journalism organizations, including the
Arizona Latino Media Association, Arizona Newspaper Association and Univision;
government agencies such as NASA, the U.S. Department of Commerce and Metro
Phoenix Partnership for Arts & Culture; and chambers of commerce, including the U.S.China and U.S.-Vietnam chambers of commerce; as well as the Phoenix Zoo, ALS.net,
the International Trails Association and Arizona Public Service.
• The PIN Bureau served 28 different news organizations during its first two years of
operation (spring 2014 through spring 2016). Seventeen of those were paying clients,
and many returned from semester to semester. Clients included The Center for Public
Integrity, CNBC, Univision, The Charlotte Observer, Wisconsin Center for Investigative
Journalism, Colorado Public Radio and the Solutions Journalism Network.
• Since 2011, the School has provided dedicated Major League Baseball spring training
coverage to a total of seven professional news organizations, many of whom have returned
year after year. Clients have included the Milwaukee Journal Sentinel, the San Diego
Union-Tribune, MLB.com, Kansas City Star, The Denver Post, Seattle Times and The
Arizona Republic/USA Today. Student work is published on clients’ websites and occasionally also appears in print.
Class Visits: Deans visit classes taught by adjunct faculty each semester, assessing teaching
and getting valuable feedback from students. Classes taught by full-time faculty members are
visited on an as-needed basis when students voice concerns. These visits have contributed to a
number of curricular changes, including more digital orientation in graphic design and reporting
courses, moving the Multimedia Journalism course to earlier in the curriculum, creation of Digital
Magazine Design, Advanced Radio Reporting and Arts Journalism courses, and the development
of several online versions of courses.
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Changes as a Result of Assessment
The assessments described above led to a number of major changes that impact the student
experience from the time they enter the program to the time they leave. These include a new
required coding class for incoming freshmen; moving a required Multimedia Journalism class
to the freshman level; increased attention to the teaching of data, analytics and audience
engagement across the curriculum; the creation of nine new professional programs that provide
deeply immersive capstone experiences for students; and the convergence of Cronkite News into
a single multimedia news organization.
• Beginning in fall 2016, Cronkite became one of the first journalism schools in the nation to
require all of its majors to take a coding course. The 1-credit Coding for Journalists class is
required of all incoming freshmen. The 7½-week online course follows a 1-credit, 7½ -week
required Grammar for Journalists class, also taken online, in the first semester. The two courses
prepare students in the fundamentals of both of the “languages” they will encounter during
their studies. Specifically, the coding class teaches basic HTML, JavaScript and CSS, how
the internet and programming work, search and styling websites. Although it is required of
incoming students, the course also is open to any Cronkite student who wishes to take it. More
than 400 students have enrolled for the fall 2016 semester.
• The required Multimedia Journalism course was renamed and moved to an earlier spot in
the curriculum. The course, which students previously took in their sophomore or junior years,
was required of second-semester freshmen beginning with the fall 2015 class to give students
earlier exposure to the digital tools they will use throughout the program. The name was
changed from Online Media to Multimedia Journalism to better reflect the journalistic aspects
of the course and the range of multimedia skills taught. The course has been revamped and
updated each year based on input from students, instructors and media professionals. Added
were podcasting, Storify, mobile media and live tweeting assignments, interactive graphics,
Web analytics, advanced search and personal branding.
• Teaching of data journalism was strengthened across the curriculum to ensure that students
are grounded in how to gather, sort and analyze data, regardless of whether they take an
elective Data Journalism class. Data elements were added to the required reporting classes
to ensure that all students get basic training. Specifically, a module that includes an Excel
assignment was added to the Beginning Newswriting and Reporting course; students in the
Intermediate News Reporting and Writing course are required to report and write a story that
has data as its basis; and Cronkite News students are expected to use data on a regular basis
in their reporting.
• Focus on audience analytics and engagement was strengthened throughout the curriculum.
The School partnered with American Public Media to open the only Public Insight Network
Bureau in the country in spring 2014. Students work with media organizations around the
country to increase public participation in newsgathering and encourage journalistic
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collaboration with audiences. A new elective, Digital Analytics and the Audience, was added
in fall 2015, and analytics and engagement concepts were introduced in classes ranging from
beginning reporting to the Cronkite News professional programs. The School created a new
faculty position and hired a Professor of Practice in Data Analytics/Audience Engagement in
spring 2016. The professor teaches the analytics class, works closely with students in Cronkite
News, and identifies and promotes learning objectives in analytics and engagement for all
Cronkite students. The professor most recently has led the development of a proposal for a
new online certificate program in audience analytics and engagement that is planned for the fall
of 2017.
• Nine new professional programs were launched during this accreditation period, bringing the
number of professional programs from which students can choose to 12. All programs serve as
capstone experiences for students, in which they apply what they’ve learned in their previous
coursework to work in newsrooms and labs where they produce professional-quality content
under the direction of experienced journalists and communications professionals. Beginning in
2014, all students were required to complete at least one semester-long professional program
prior to graduating; previously, students elected to participate. Although undergraduates must
complete one professional program, consisting of two full days a week for 3 credit hours, many
students elect to do more than one program. The new programs are:
o

Public Relations Lab, a student public relations agency that develops campaigns and
strategies for clients ranging from Fortune 500 companies to startups and nonprofits. The
lab opened in 2011.

o

Washington Bureau, in which students spend the fall, spring or summer semester
in Washington, D.C., covering the nation’s capital for Arizona audiences. The bureau
opened in 2011.

o

LA Sports Bureau, in which students work out of a bureau in Santa Monica, California,
covering professional and intercollegiate sports for national and regional media outlets,
including the Pac-12 Networks, MLB.com and regional FOX Sports networks. The bureau
opened in 2014.

o

Public Insight Network Bureau, in which students get an immersive experience
engaging with audiences both in person and by assisting media clients to connect with
a network of 200,000 sources around the country. The bureau opened in 2014.

o

Digital Production Bureau, in which students get an immersive experience in
Web production, interactive graphics, social media and analytics as they produce the
Cronkite News website and manage its social media platforms. The bureau opened in 2015.

o

Phoenix Sports Bureau, where students report on intercollegiate and professional
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sports, including MLB spring training, for major media outlets such as MLB.com, The
Arizona Republic, U-T San Diego and others. The bureau opened in 2015.
o

Reynolds Business Bureau, the only university-based newsroom in the country that
produces daily coverage of business and economic issues for regional and national
media outlets. The bureau opened in 2015.

o

Borderlands Bureau, in which students cover border and immigration issues across
platforms in both Spanish and English in Arizona, Mexico and along the U.S.-Mexico
border. The bureau opened in 2015.

o

Additionally, beginning in 2015, professional program credit was constituted for
students selected into the Carnegie-Knight News21 summer fellowship program.

• The Cronkite News professional program was reconstituted as the news division of Arizona
PBS and converged into a single, cross-platform news operation. Instead of separate syllabi
and separate experiences for students working on digital and broadcast platforms, one unified
syllabus was created and implemented for the fall 2015 semester. Students are assigned to
topic teams that produce both broadcast and digital content with the goal of building advanced
multimedia skills and providing an integrated learning experience that reflects changes in the
industry. An Executive Editor was hired to lead the new cross-platform news operation, which
includes the nightly newscast and all content produced for cronkitenews.azpbs.org and
distributed to news outlets.
Assessments of strengths and weaknesses in the curriculum led to a number of other
changes, including:
• A “flipped classroom” format was adopted for the required Beginning News Reporting
and Writing course. The approach was tested in 2013 and 2014 with several video
modules taking the place of classroom lectures, and a full series of video lectures was
rolled out in fall 2015. The video lectures are assigned to students as homework,
eliminating the need for lengthy in-class lectures and allowing for expanded labs in
which students write and report under the direction of their instructors. As a result, the
proportion of class time devoted to hands-on practice increased from approximately
40 percent to 60 percent.
• Digital tools and approaches were more deeply embedded in traditional skills classes,
from beginning and intermediate reporting to television reporting, depth reporting and
magazine writing. Students live tweet assignments, use social media in their reporting,
shoot videos and photos on their phones and capture audio as part of their writing and
reporting assignments. A digital writing component and podcasting were added to
the Intermediate Broadcast Reporting and Writing course, and students in Television
Reporting produce a Web story to accompany traditional broadcast packages.
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• A Solutions Journalism module and assignment were developed in collaboration with
the national Solutions Journalism Network and added to the Intermediate Reporting and
Writing course. The module offers a nuanced approach to deep sourcing and story idea
development.
• The Photo II course was redesigned to incorporate both still photography and video,
with students producing visual stories in a video format.
• Additional field reporting assignments were added to the Intermediate Broadcast
Reporting and Advanced Broadcast Reporting courses to strengthen core reporting
and interviewing skills. Additionally, a live report and anchoring practice were added to
the Advanced Broadcast Reporting course.
• The Public Relations Campaigns course was revised so that students attend a two-hour
lecture one morning a week and work on project teams in the School’s Public Relations
Lab two afternoons a week. Many students spend an additional semester working two
or more full days a week in the lab, gaining more professional-level experience.
• Maps and interactive graphics were introduced in the Graphic Design, Multimedia
Journalism and Advanced Online Media courses, with students creating Google Fusion
maps and utilizing tools such as Datawrapper and Chartbuilder.
• Students in the New Media Innovation and Entrepreneurship Lab were early adopters
of virtual reality and 360-video technologies. Students in the lab produced VR projects
about immigrants crossing the U.S.-Mexico border and worked with students in the
Carnegie-Knight News21 program.
• The Introduction to Editing class was updated to include a stronger digital orientation.
Students learn style differences across platforms and focus on audiences. They practice
digital curation, edit news breaking on digital platforms, and learn search engine optimization and social media distribution and marketing for online content.
• More emphasis was placed on generating story ideas, beat coverage and story development in the beginning and intermediate reporting classes. The topics also receive
special attention in a training program held each semester for those entering Cronkite
News reporting programs.
• The final reporting assignment in the Beginning News Reporting and Writing course was
recast as an out-of-classroom enterprise story assignment to better prepare students for
the subsequent intermediate reporting classes.
• A public records exercise was introduced in the Beginning News Reporting and Writing course.
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Feedback from students and professionals also led to the development of a number of
new courses over the past six years. They include:
• An Innovation Tools class was launched for students interested in trying and testing
additional digital tools.
• An Advanced Bilingual Broadcast Reporting class was created to give students
significant experience reporting and producing news content in Spanish.
• An upper-level elective, Digital Analytics and the Audience, was developed with a
specific focus on Web analytics. Experts at the Deseret News in Salt Lake City, Utah,
worked with the instructor to develop and teach the course.
• A Public Relations Research course was added to ensure that students pursuing public
relations studies have a strong research foundation. A seminar, Advanced Issues in
Strategic Communication, also was added as an elective option.
• A new section of the Graphic Design for Print and Web course was developed with
a focus on designing specifically for tablets in recognition that content is increasingly
accessed on mobile devices. The School purchased iPads for use by students taking
the course. The course became a standalone Graphic Design for Mobile class the
following semester, adding design for both tablets and phones. The course was
subsequently renamed Digital Magazine Design, with students creating and designing
digital magazines for mobile.
• A Broadcast Voice and Delivery course was added to improve on-camera performance
based on feedback from employers and professional evaluations of student portfolios.
• To ensure students are prepared for their job searches following graduation, an “After
Cronkite” course was created. Students learn resume writing, networking and interviewing, connect on LinkedIn and complete online professional portfolios. “After Cronkite”
was first offered as an optional, in-person, 1-credit class in spring of 2012. It was later
developed as an online course and, in fall 2014, became part of the School’s required
upper-level internship.
• An elective, Advanced Radio Reporting, was added to the curriculum to address
growing student interest in radio careers. The School partners with public and
commercial radio stations locally to air student content.
• A News Games class was created in which students design and produce news games
in collaboration with the ASU Center for Games & Impact.
• An Arts Journalism elective was developed in response to student interest in alternative
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storytelling and story forms.
• A Short-form Documentary course was added in response to student interest in this
emerging storytelling format.
Three new offerings – a course, a certificate program and a degree program – are
being developed in response to needs identified in assessment. They will be offered
beginning in 2017.
• A course for Cronkite students devoted to shooting video specifically for the Web
• A certificate program in Digital Audiences, offered online to all audiences
• A master’s degree in business journalism, offered online to all qualified master’s degree
candidates

Question 4. Describe the involvement of journalism and mass communication professionals,
including alumni, in the assessment process.

The input of professional practitioners is central to the Cronkite School’s assessment process. As
noted above, professionals, including alumni, are involved in the following ways:
• The Cronkite School has long relied on industry professionals to evaluate the portfolios
of upper-classmen. Over the past decade, portfolio reviews have focused on work
produced by students in the School’s professional programs. A sampling of representative work done by students in these programs was sent to radio and TV station general
managers, PR agency owners and executives and newspaper editors, depending
on the nature of the work. Beginning in the 2013-2014 academic year, the Cronkite
Endowment Board of Trustees, made up of leading media professionals in the Valley,
began participating in portfolio reviews. Since then, 20 different board members or
members of their staffs have reviewed 62 student portfolios. This feedback is provided to
both the student under review and the student’s professional program director and is
used to inform discussions of potential programmatic and curricular changes. (See
Appendix 9F, Endowment Board Assessment Form.)
Each semester, more than 100 professional journalists and public relations professionals
assess student performance in internships for which Cronkite students earn academic
credit. Internship supervisors include publishers and editors of print and digital
publications, directors and producers at television and radio stations, and directors and
managers of public relations firms, production houses, professional sports organizations
and film companies. At the end of each semester, supervisors evaluate how well the
student intern has performed on a range of measures and are asked whether they would
hire the student if an entry-level position was available. Supervisors also are asked to
evaluate student work based on the 12 ACEJMC metrics. Most supervisors also provide
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useful written comments about how well the School has prepared students for their
internship experience. The evaluations are used as the basis for discussions on programmatic and curricular changes. (See Appendix 9D, Internship Evaluation Form)
• Student awards contests provide both students and the School with valuable professional assessment of the quality of student work. These contests are typically judged by
media professionals who consider the quality of student work across media and
compare it to work of students from other universities. Cronkite student performance in
local, regional and national competitions has consistently been among the best in the
country. For example, the Cronkite School has placed in the top 10 in the Hearst
Journalism Awards for 15 straight years and second in overall points for 10 straight
years. Similarly, Cronkite students have won more national SPJ Mark of Excellence
Awards than students at any other journalism School in the country over the past
decade.
Of even greater significance, Cronkite students have competed successfully in
competitions at the professional level over the past two years, winning a prestigious
Alfred I. duPont-Columbia Award, which recognizes the very best broadcast journalism
produced nationally, as well as 13 other professional awards. More details on student
performance in contests are provided in response to Question 5 below.
• Professional news organizations regularly publish work produced by students in both
Cronkite classes and the School’s immersive professional programs, providing a
confirmation of the quality of their work. As detailed above, during this review period,
student work appeared in more than seven dozen news outlets across the country, from
The Washington Post to local radio stations. Additionally, careful monitoring of Web
analytics for cronkitenews.azpbs.org provide a measure of how well student work meets
the needs and interests of audiences, and Nielsen ratings provide an indication of how
audiences are responding to the Cronkite News weeknight newscast.

Question 5. List awards won by the unit’s students in local, regional or national competitions in the
past six years.

Cronkite students are extremely competitive in journalism contests that measure the best student
work in print, digital, broadcast and strategic communications. In addition, during this accrediting cycle, Cronkite students won several major national and regional awards in competition with
professional journalists.
Most notably, a 30-minute Cronkite student documentary on the epidemic of heroin in Arizona
was the winner of the 2015 Alfred I. duPont-Columbia Award, which recognizes the very best
broadcast journalism produced nationally. The other award winners included ABC News,
“Frontline” on PBS and “60 Minutes” on CBS as well as WBEZ and “This American Life” for the
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“Serial” podcast. The Cronkite win marked the first time a student project won the award and only
the third time in the history of the duPont Awards that a Phoenix-based news operation received
the honor. “Hooked: Tracking Heroin’s Hold on Arizona” also received top professional honors
at the regional Rocky Mountain Emmy Awards, winning an Emmy in the category of “Societal
Concerns – Program/Special” and the Governor’s Award – also the first time a journalism school
production has won these honors, typically reserved for professional media organizations. The
documentary, produced in association with the Arizona Broadcasters Association, was the
culmination of work by more than 70 Cronkite students and was aired on all 33 broadcast
television stations and 93 radio stations in Arizona in January 2015, reaching more than 1 million
viewers.
The documentary went on to win the President’s Special Award from the National Association
of Broadcasters Education Foundation – again, the first time that a student-produced project
won this professional honor, which has been given only six times since its inception in 2008. The
documentary also won the Sigma Delta Chi Award in radio documentaries from the Society of
Professional Journalists, recognizing the best professional journalism in print, radio, television
and online. Past winners have included NPR, the Center for Public Integrity and Public Radio
International. And, finally, “Hooked” was honored with a 2015 EPPY award in the category of
“Societal Concerns – Program/Special.”
Other Cronkite student work was honored in professional competition against all Arizona
journalists in the Arizona Press Club Awards. In 2015, Cronkite students won for video
storytelling, the first time a student won in a professional category in the 91-year history of the
organization. That was followed in 2016 by eight awards to students in professional categories
as well as three awards in student categories.
The Associated Press Media Editors, a leading association of professional journalists, awarded
its 2016 Innovator of the Year Award for College Students to the School’s Public Insight Network
Bureau. APME judge Gary Graham, editor of The Spokesman-Review in Spokane, Washington,
in his remarks said, “The students paired shoe-leather reporting skills and street-smart use of
new media tools to tell the untold stories of Phoenix communities. The program helps students
develop critical listening skills and ways to engage ordinary people in extraordinary ways.”
The School continues to perform well in the prestigious Hearst Journalism Awards competition,
honoring the best in college journalism. The School has finished in the top 10 for the number of
awards won in the Hearst competition for 15 straight years and second in overall points for 10
straight years. In 2015, a Cronkite student won the Television Broadcast News championship,
marking the first time that a single journalism program has won four consecutive individual
championships in a single category.
In the Society of Professional Journalists’ Mark of Excellence awards competition, Cronkite
students have won more national awards – 96 – than any other School in the country over the
past 15 years. And the School has taken first place in its region every year since 2000.
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Similarly, in five of the past six years, Cronkite students have collected more awards in news
categories than any other school in the country in the Broadcast Education Association’s Festival
of Media Arts competition.
In 2014 and 2015, investigative reporting projects produced in the Carnegie-Knight News21
program received top honors for digital journalism awards from the Online News Association.
Also during this review period, News21 projects were honored with three EPPY awards for Best
College/University Investigative Report: Documentary Report.
Other notable honors over the past six years include two Robert F. Kennedy Journalism Awards
for excellence in social justice reporting; three Arizona Press Club College Photographer of the
Year awards; a College Sports Media Award; three SABEW (Society of Business Editors and
Writers) Best in Business Awards; 10 Accolade awards and six Zenith awards for excellence in
public relations; the NABJ Salute to Excellence award; a National Headliner Award for Innovation;
an Edward R. Murrow Award; two PR News Platinum Awards and an Associated Press Mark
Twain Award. A complete list of student awards for the past six years can be found in Appendix
9P, Student Awards.

Question 6. List by specialty each member of the graduating class of 2013 and those graduates’ current
jobs. If practical, please give a total number of “unknowns” rather than including them in the list.

A total of 399 students graduated with undergraduate and graduate degrees from the Cronkite
School in the spring, summer and fall of 2013. Of those, the Cronkite Career Services office has
been able to obtain updated career information on 343 of them (86 percent).
Two-thirds (65 percent) of the graduates who responded reported that they are working in journalism or a communications-related position. They include reporters, photographers, anchors,
producers, bloggers, multimedia specialists, designers, copy editors, executives and managers.
An additional 20 percent are employed in public relations, and 9 percent are pursuing advanced
degrees or are employed as educators. The remaining graduates work in a variety of fields, are
self-employed or are stay-at-home parents.
A list of the 2013 graduates and their current positions is provided in Appendix 9Q, Cronkite
Graduate Employment.

Question 7. Describe the program used to track graduates to assess their experience in the professions and to improve curriculum and instruction.

The Cronkite School keeps in touch with its graduates through an email newsletter and annual
magazine, a Cronkite LinkedIn alumni group, social media outreach, the ASU Alumni Association
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and a Cronkite National Board of Advisors made up of Cronkite alumni.
		
The School’s Communications Manager creates and distributes a special version of an email
newsletter specifically for alumni. The newsletter, which is sent to approximately 6,000 alumni
each month who have subscribed to receive it, includes updates about the School and contains
a link to a survey asking alumni how well the School prepared them for their careers based on
ACEJMC values and competencies.
The Communications Manager also handles the School’s social media outreach on Facebook
(9,200 followers) and Twitter (more than 23,000 followers), receiving updates and using organic
and paid posts to keep alumni informed about important Cronkite events and initiatives.
Additionally, the manager oversees the production and distribution each year of The Cronkite
Journal, mailed to all alumni on record with the ASU Alumni Association, which tracks alumni for
colleges and units. The most recent version of the glossy magazine, which includes a section of
alumni news, was mailed to nearly 10,000 Cronkite alumni in spring 2016.
The School’s Career Services Director maintains and regularly updates a database of alumni
and their current positions. The database contains the names of all 9,558 of the School’s alumni
dating back to 1950. Of those, current information is on file for a little more than a third. Tracking
of alumni increased by three-fold from 2000 through 2009 and by nearly eight-fold from 2010
through the end of 2015.
		
1950s

Total Alumni

Info On File

Percentage

52

5

10%

1960s

165

11

7%

1970s

706

59

8%

1980s

1,622

132

8%

1990s

2,272

259

11%

2000s

2,740

955

35%

2010-2016

2,001

1,713

86%

9,558

3,134

33%

Total

The Career Services Director also maintains an active alumni group on LinkedIn that had 3,339
members as of June 2016, and he tweets alumni nearly every day under the handle @mrconnect,
typically congratulating alumni on career moves and updating them on jobs and other
opportunities. (He has sent 2,614 tweets since 2009 and has nearly 3,000 followers.)
In addition to these efforts, the School’s National Board of Advisors, made up of Cronkite alumni,
helps connect alumni to the School. The board, made up of alumni from a cross section of
disciplines from across the country, was established in 2010 to advise the Dean on ways to
deepen engagement with alumni, assist with fundraising and participate in the selection each year
of Cronkite Alumni Hall of Fame inductees.
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Alumni and other constituent records are maintained in a central database that is administered
by the ASU Alumni Association, which is accessible to ASU and ASU Foundation employees.
As the School receives new or updated information on alumni, staff members submit requests to
the association for research, verification and, ultimately, data entry.
As referenced in Question 3, Cronkite also was one of 22 journalism and communication schools
that participated in a 2015 survey to better understand the attitudes and experiences of alumni of
journalism programs. The survey, administered by the American Press Institute, probed graduates’
views of the current media landscape as well as how prepared they felt for their careers and
suggested ways in which journalism curricula could be improved.

Professional master’s program:
Question 8. Attach the unit’s written assessment plan for the master’s program. Provide any
end-of-year assessment reports. If there are multiple reports from the six-year period, summarize
the findings and make the reports available in the appendices or in the workroom.

As is the case with the Cronkite School’s undergraduate program, multiple measures are used
to assess the work of students in the Master of Mass Communication and Master of Sports
Journalism programs. Measures are recorded in an annual assessment report prepared by the
Senior Associate Dean. (See Appendix 9C, Annual Assessment Reports.) A summary is provided
here.
Graduate student work is assessed through student course evaluations, class visits and alumni
surveys as well as jobs secured, awards received, work published in professional media outlets,
Web traffic and newscast viewership. These data are collected in concert with data for undergraduate students (see Question 3 above) and, when appropriate, broken out to provide guidance
on possible curricular or programmatic changes specific to the graduate program.
Assessment measures specific to the graduate program are:
Capstone Program Evaluations: All graduate students must complete a 9-credit-hour, fullimmersion capstone in one or more of the School’s professional programs. These programs are
themselves an important assessment tool. They are run by exceptional journalism professionals
with decades of experience who work with graduate students four days a week, eight hours (and
often more) a day. The faculty includes Pulitzer Prize-winning editors, television news leaders and
digital experts. Students who work with these editors, producers and directors get important and
practical assessments of their work each and every day, and the School gets important feedback
on how courses leading up to the professional programs can be improved to better prepare
students.
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Portfolio Reviews and Capstone Presentations: Among the most important tools used to
assess the master’s program are portfolio reviews and capstone presentations. At the end of
their professional program, students compile a portfolio of work that demonstrates their skills
and proficiencies and present their work to faculty and media professionals. External reviewers
in recent years have included a reporter for the Washington bureau of The Wall Street Journal,
a senior editor at the Chronicle of Higher Education, the senior multimedia producer at USA
Today and producers for WUSA-TV, Washington, D.C., and CNN as well as Arizona-based
editors, reporters, broadcast producers and entrepreneurs.
The reviewers are asked to determine the degree to which portfolios of student work
demonstrate the student’s level of preparation for an entry-level media position using a
scoring hierarchy of exemplary, proficient, acceptable and unacceptable. The form also used
a five-point scale where 1 indicates strong agreement and 5 indicates strong disagreement to
measure student performance on ACEJMC values and competencies. (See Appendix 9R,
Graduate Student Portfolios Evaluation).
Summaries of the reviewers’ assessments are included in Appendix 9C, Annual Assessment
Reports. However, evaluators’ assessments for fall 2014 serve as a snapshot of results for the
full review period.
• Twenty-five of the 29 portfolios of graduate students completing the New Media
Innovation and Entrepreneurship professional program received exemplary ratings;
three were proficient and one was acceptable. The average score on each of
the ACEJMC values and competencies ranged from a near perfect 1.07 for
understanding and applying professional ethical principles to a 1.40 for numerical
and statistical concepts.
• Three of the six portfolios of graduate students completing the Public Insight
Network professional program received exemplary ratings and three received
proficient ratings. The average score on each of the ACEJMC values and
competencies ranged from a 1.17 for understanding global diversity to a 2.17 for
critical evaluation of work. The high score on the diversity measure is notable as
one of the bureau’s key missions is to improve the representation of minorities and
underrepresented groups in media coverage.
• Ten of the 17 portfolios of graduate students completing Cronkite News professional
programs earned overall exemplary ratings from evaluators and the remaining seven
received proficient ratings. The average score on ACEJMC values and competencies
ranged from a 1.18 on tools and technologies to a 1.78 on understanding history and
the role of professionals in shaping communications.
Over the review period, reviewers gave students high marks on their writing abilities, both
of the diversity measures, their ability to apply basic tools and technologies appropriate for
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the profession and their ability to take complex issues and make them understandable and
interesting. Several reviewers made special note of students’ facility in using multimedia to tell
stories and to move smoothly from broadcast to print. Graduate students also were given high
marks for their ability to critically evaluate their own work.
Faculty ACEJMC Assessments: On a rotating basis, faculty members who teach required
master’s program courses also are asked to review samples of student work and indicate the
degree to which each sample demonstrates student achievement on ACEJMC values and
competencies. (See Appendix 9S, Professional Program ACEJMC Evaluation Form.) The
results indicate that appropriate values and competencies are being addressed in courses
throughout the master’s program. For example, instructors in the graduate “boot camp,”
the foundational 8-credit-hour skills class that students take in their first semester, rated
students as strong in use of images and information, critical thinking and evaluation skills,
writing ability, technology, ethics and statistics. Similarly, faculty who teach Media Law rated
students as excellent in the areas of freedom of speech, history, writing and critical evaluation
skills. Faculty who teach the master’s course in Journalism Ethics and Diversity gave students
high marks in freedom of speech, history, ethics, diversity and critical thought. All instructors
indicated that students were very good to excellent on the graduate program measure of
contributing knowledge to the profession. (See Appendix 9T, Professional Program ACEJMC
Evaluation Results.)
Performance in Foundational “Boot Camp:” As part of ASU’s assessment process, the
School measures student performance in the foundational journalism class or “boot camp” that
is required of all graduate students in the first semester of their program. The Journalism Skills
course teaches the fundamentals of journalism across media platforms and serves as the
foundation for all other courses. More than 95 percent of all students taking the course during
the review period passed with a “C” or better, allowing them to proceed in the program.
Changes as a Result of Assessment
Assessment findings have led to several substantial changes in the “boot camp” experience
for graduate students. In fall 2014, a team-teaching approach was adopted, breaking down
the traditional broadcast, print and digital silos. Instructors with expertise in each of the
platforms began meeting weekly to collaborate and share information, syllabi were converged,
and assignments were integrated so that a single reporting assignment might result in multiple
stories or presentations on different platforms. The result has been a far more integrated and
more deeply multimedia experience that better prepares students for today’s media world.
Additional changes were introduced in the “boot camp” foundational course in 2015, again
based on feedback from instructors, students and industry professionals:
• The class was extended an hour each day, to a total of four hours and 50 minutes,
providing more lab time for students to practice skills and work with their instructors.
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• A “flipped classroom” approach was adopted, with students watching most lectures
in video format as their homework assignments, freeing up class time for more interactive and hands-on activities.
• More time was devoted to an exploration of professional behavior, ethics and journalistic standards at the beginning of the course.
• Students were assigned to work in teams to produce a multimedia report on an issue
they report on throughout the semester, demonstrating mastery of skills learned and
ability to use a variety of digital tools.
• A math module and assignment were added to improve students’ numerical skills.
• A data journalism module and a data visualization exercise were added to familiarize
students with spreadsheets and basic data analysis and presentation early in their
studies.
• A lead instructor was appointed to help ensure collaboration and communication
among instructors.
In addition, an online version of the required Media Law course was developed in part to
accommodate students doing their capstones in the Los Angeles or Washington bureaus. By
taking the course online, students also have more flexibility in their schedules to take an additional elective. And the 21st Century Media Organization and Entrepreneurship course was
substantially revised to reflect changes in the industry and further emphasize basic literacy in
business and numerical concepts and entrepreneurship. An online version of that class also
was developed and luanched in 2015.
Job Placement: Cronkite Career Services has successfully tracked more than 80 percent
of the graduates of the M.M.C. program from May 2010 through December 2015. Of the 114
graduates for whom information is available, 94 percent were employed following graduation
and of those, 83 percent were employed in media or communications-related positions. (Even
when non-responses are added in, the employment rate is high for Cronkite graduates at 79
percent.)
Graduates of the M.M.C. program have gone on to jobs at major news organizations and
media startups and have launched their own businesses.
Here are some of the jobs now held by Cronkite students who earned their master’s degrees
in the past six years: Arizona Diamondbacks VP for marketing; The Atlantic magazine content
leader; “Today” show researcher for NBC News in New York; ABC News technology editor in
New York; Bloomberg News EM FX/bond reporter in Beijing; Mother Jones magazine reporter;
Kiplinger Letter reporter; NPR host/producer; Stars and Stripes reporter and photographer;
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Gannett Design Studio wire editor/page editor; Washington Examiner video journalist; Hawaii
News Now digital content specialist; Tennessee Titans social media coordinator; FOX-TV
MMJ/weather anchor in El Paso, Texas; WFRV-TV MMJ in Green Bay, Wisconsin; Houston
Chronicle reporter/producer; KJRH-TV producer/digital content producer in Tulsa, Oklahoma;
WLWT-TV news producer in Cincinnati; and Phoenix Business Journal reporter.

Question 9. Show that the unit has defined outcomes in the professional master’s program
appropriate to such a program, such as a professional project, a thesis or a comprehensive
exam demonstrating development of analytical and critical thinking abilities appropriate to the
profession.

The School’s full-time, 12-month, 36-credit Master of Mass Communication and Master of
Sports Journalism program is unique among Schools with journalism programs for its scope,
focus and intensity. Graduate students enroll in classes designed specifically for them.
The program begins with an 8-credit-hour “boot camp,” a hands-on learning experience that
teaches journalism skills for digital, print and broadcast platforms. Students participate in the
“boot camp” four days a week, from 8 a.m. to 12:50 p.m. They learn to apply news judgment,
report thoroughly and accurately, conduct themselves ethically, evaluate information and
sources for credibility and accuracy, write clearly and effectively, work on deadline, conduct
effective interviews, understand and use data in reporting, use public records, use social
media as a journalist, generate and develop stories within key beat areas, capture and edit
audio, photos and video, and produce compelling story packages.
The boot camp is divided into three sections: broadcast, print and digital media, with specific
instructors assigned to each. However, instructors work as a team to ensure an integrated
learning experience. For example, assignments are designed so that students gather information and raw elements and then produce multiple reports for different platforms.
In their first semester, students also take 21st Century Media Organization and
Entrepreneurship. The 3-credit-hour seminar focuses on changing business models and
revenue sources, the role of entrepreneurship and innovation, brand and audience development, and the future of journalism. Additionally, students enroll in a 1-credit-hour lab
observation class designed to expose them to the School’s professional programs.
Students also must complete courses in Media Law; History, Philosophy and Ethics of
Journalism; and Data Journalism, all of which are taught as graduate sections. Students also
take up to six hours of advanced skills electives.
In their final semester, students are required to complete a nine-hour professional program
experience, which serves as the capstone of the program. They may report or produce for
Cronkite News, spend a semester in Washington, D.C., or LA covering public policy or sports,
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respectively, or participate in the Carnegie-Knight News21 summer fellowship program, the
New Media Innovation and Entrepreneurship Lab or the Public Insight Network Bureau. The
program requires four full days a week, although students may mix and match their experiences, spending two days a week in the innovation lab, for example, and two days reporting or
producing for Cronkite News.
At the end of their professional program experience, students compile a portfolio of work that
demonstrates their skills and proficiencies and present it to a group of evaluators comprised of
faculty members and industry professionals. In this process, they are challenged to approach
their work critically, analyzing what they have learned and what they have left to learn. The presentations also help the School assess how well the graduate program has prepared students
and results are used to inform discussions on improvements to the program of study.
Students pursuing the Master of Sports Journalism degree follow the same curriculum, taking
the Journalism Skills “boot camp,” Data Journalism and Media Law in common with other
graduate students. They take a sports-specific version of the media organizations and entrepreneurship course – Advanced Issues in 21st Century Sports and Media – and they take
a sports-specific section of the ethics and diversity course – Ethics and Diversity in Sports
Journalism. They also take an advanced sports reporting course and complete their professional program in one of the School’s sports bureaus in Phoenix or Los Angeles.
In addition to the Master of Mass Communication and Master of Sports Journalism degree
programs, the School offers a 30-credit, mid-career Master of Mass Communication degree
track to a small number of students. The program is designed specifically for journalists and
communications professionals with substantial professional experience who are seeking to
develop new and useful skills and knowledge that will help them accomplish specific career
goals.
Each student’s mid-career course of study is individualized and interdisciplinary, with course
work tailored to the student’s needs and interests. For example, a veteran journalist interested
in First Amendment applications in the newsroom may undertake a curriculum that combines
traditional courses in journalism ethics and law with courses in the Law School. Or, a student
interested in digital media entrepreneurship may combine digital media courses in Cronkite
with graduate classes in the W. P. Carey School of Business. Or, a general assignment
reporter who wants to specialize in health and science reporting may take journalism reporting
and writing courses as well as courses in the natural sciences.
Students in this program may pursue their studies part time or full time and must complete
either an applied project or one of the School’s professional immersion programs.
The Cronkite School also offers an accelerated bachelor’s/master’s program to students who
are admitted to the Cronkite School in the fall semester of their freshman year. The program
consists of 144 credits, and students complete their 120-credit bachelor’s degree prior
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to entering the graduate program. This M.M.C. degree requires a total of 36 credit hours
of graduate-level coursework, 12 of which are shared with the B.A. degree. At least six of
these shared credits must be at the 500-level or above, and a maximum of six can be at the
400-level. The remaining 24 credits must be at least 500-level courses. Students also must
complete a full-time experience in one of the School’s professional immersion programs.
Many students in the accelerated program are members of Barrett, the Honors College at
ASU, which requires a thesis or creative project. These students work closely with a faculty
member to explore in depth an area of academic interest and advance knowledge in their
field of study. Students must present their work to a faculty thesis committee for critique and
evaluation.
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